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What will be different BOt e TR
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in your organization?

Your online presence is more
important now than it’s ever been!

Consumers will eventually go back
to brick & mortar stores, but they
will continue to do research online.



With no website your business
doesn’t exist to potential
customers who are online
doing research and looking
for your goods and services!

This is what your
business looks like
on the web with no
websité




GREAT\
NO MARKE

It's like building a big beautiful
home in the middle of no where,
with no roads or sidewalks for
consumers to get to you!



The Funnel

Right Message at the Right Time

AWARENESS
Consumer is thinking about a purch

and doing research, brand awarenes

CONSIDERAHON
Consumer is closer to making a
purchase, ensure messaging

DECISION
Consumer is ready to make a purc
make sure you’re an option

o

AWARENES
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DECISIO

Native advertising,-ofsite digital, gdencing,
CTV, video addl, print

Highimpact digital, targeted emails, program
retargetingocial media managementrint

w

Highimpact digital, retargeting, search engin
marketing, print




Native Advertising:
Content Marketing

Strategic marketing approach of cree

and distributing valuable, relevant and
consistent content to attract and acqu
clearly defined audience

RelevantAppeal to the interest of you
audience, not the goals of your busing

ValuableCritical information that
makes your audiences’ lives easier

ConsistentOngoing basis, reliable

schedule, consistent quality and vg

POST

“The Best Markeltin
Doesn’t Feel
Like Marketing”

- Tom Fishburne
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What does it look like? R
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SPONSORED CONTENT
MD: If You Have Dark Spots, Do This
Immediately (It's Genius!) 2

By oy M.

Educate your best potential
customers for free, and
they’ll remember you when R ——

pay raises, Senate could pose hurdle

they’re ready to make a

purchade

DoctorShares lictle-

known method for
reducing dark spots

sunspots, and liver spots) can ke you ook upto 20 years older.
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Company

Mayo Clinic and SMatys S Seilemn
Hospital employees j B

Business professionals who work
and possibly live downtown

Location: Rochester + 15 miles
$70kplus household income
New Movers

BULLETIN

sociation's 2019 Daily Nevvsp aper of the Year

VYU L
announces
Ist hospital




Digital Ads

Powerful, valuable tool to engage

web users

“Being there” is critical in today’s
online environment

s o

Olmsted gets an F for following stay-at-
home order, but s the grade deserved?

o R —
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RurofNetwork (RON)

55°

= denu

LTEST TRENDING.

SUMAGAZNE sy 137 2020-1am
Live shows under quarantine -
~alist of streaming concerts
and more in the area

CRIEAND COURTS |y 131 2020- 11am,
Crime briefs: Woman rescued
from pond; citations issued in
weekend crashes

FIORE vy 3th 202
Makayla Kennedy: I've fallen
for reading all over again

EDUCHTON iy 13th2020- 109
W-K community brings
banner response to graduation

BASEBAL iy 300 2020- 103
MLB's plan to get back on the
field

Eomer seaen Q

BGelern:

Featured

CORDNAVRUS oy 12th2020- 5.

Olmsted gets an F for
following stay-at-home order,
but is the grade deserved?

CORDWRLS NENS |yt 2020-9am
hor2an2020-Tam ket
The latest COVID-19 affecting you? Tell us
numbers for SE e

Minnesota




High ImpactDigital Ad

Reach 100% oisitors who come
topostbulletin.com page”

Average monthly visits:
e 3.5 million pageviews monthly
e 600,000 unique views monthly

POST

Company

Roadblock

POST
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Featured

CORONAVRUS 5

" Olmsted gets an F for
following stay-at-home order,
but is the grade deserved?




Retargeting ESE’EEﬂN l@n
Digital Display Ads AR,

Company

Targeted digital ads delivered to us
based on previous behavior includi

———————

CONTEXTead articles about similar

services online Featurd

SEARGHsearched for similar
services online

following stay-at-home order,
but is the grade deserved?
n

SITE visited your website




Geoefencing:
Locatiorbased Targeting

How it works:

Targeted ads are delivered to Mobil€
devices in set radius around business
location

Conversions can be measured by track

website clicks from devices served ad
and by how many customers enter yo
establishment (conversion zone)
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McDonald's Q;ﬁ Q

| ndstsw 2nd St SW

elfiz
2| | £ Mayo Clinic Hbspital,

Conversion zone:
Business address

Fencing Locations:
Business address
Competitor address
Competitor address
Competitor address




Geofencing:
Addressable Targeting

The perfect option/compliment to di
mail campaigns.

How it works:

Each residential street address is
converted to a gemce conforming to
its plat line data. Then, devices seen
within each household or business ca
be targeted with mobile, video, and/o
OTT/CTV (streaming TV) ads.

Advertisers CRM Data

GPS & Plat Line Data

POST
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Ads Served
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In this time of uncertainty, Rochester
Magazine is committed to covering th
stories of the city and helping your
business not only survive, but thrive.

We're still printirg and stocking issues d
Rochester Magazine all around town.

And while some of our-dfbp

locations are temporarily closed, peopld
picking up Rochester Magazine as fas
can stock them in our current locationg

ity has pulled together In crisis

magazme




ROCHESTER MAG

We are all in this together!
Now’s the time to tell your story—
about what you bring to the
Rochester community and about how
you’re taking care of your customers.

To help you tell your story, we're
offering special advertising
packages—both in print and digitally.

With a variety of price points, we can
help keep your business in front of
your customers when it matters most.

IN THE PAST 12 MONTHS: POST I"R
760/ of readers have used Rochester B U I_ I_ E I I N
0 Magazine to choose a restaurant*** POSTBULLETIN.COM Ppp Cfmmrunl}mlgns
[] of readers have visited a business Company
55 /0 because they saw it advertised in
Rochester Magazine***

Average 56 000 print readers per month x 60 minutes per reader =
"

3,360,000 minutes per month.

3 00 &"F\*Eﬂ] PRINT CIRCULATION
to h|gh end homeowners 1 5 000 MUNTHLY

UNLIMITED ONLINE
: ROCHESTER MAGAZINE READERS
+ distributed where : ARE AFFLUENT, WELL-EDUCATED,
Rochester residents : AND LOVE THIS CITY.**

RACK lncm-m"s and visitors congregate...

o 0T 43N
I & ® e

Medical  Visitor District Skyway/ Hotels 5 Wisreithan $75K
District Subway System ¢ 3
annual household income

l 5 * MPA - Magazine Media Factbook 2019-20
. ** 2015 SNG Market Study
= **%* 2018 Reader Study
2000
20 YEARSS I
.

magazine

Restaurants Coffee Shops Retail




Measure Twice, EoE e TR

CUt Once POSTBULLETIN.COM ;»Cfmmrunlllmrulolm
Company
Key Performance Indicators (KPIs) o - A —
ol Anaiytics | pmrmens R ——— 20 @
Data rulesavailable & accessible e T

track progressmeasure resuls
modify as necessary

What we already monitor closely:

e (Google Analytics

e FCC Digital Dashboard

AT

R
S 1)
el




What's different in
our organization?

Being prepared and nimble
Working remotely
Collaborating and communicating

with team members and clients via
Google Hangouts and Zoom.

Reporting via phone, email, video.

POST




New Website
postbulletin.com

Recognition of the power of
digital

Improved reader experience
for login and story
presentation

Customizable newsletters

Power of a larger network

Better analytics and insights

POST

POST
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ALL NEW:
Friday Eedition:

Post Bulletin Monddwrsday, Saturd
Rochester’s Daily Newspaper

Reach 52,000 consumers who read t
Post Bulletin for their news and
information

e Distributed to subscribers
throughout Rochester and SE M

Also available in single copy
locations in high traffic areas
throughout the market

POST
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Communications
Company
Local News L
Bank plans to double Med City presence Weather
f-*i ii ) iﬂ i 4oe GWALTNEY RE/MAX
N ' °°°°° SULTS
POSTBU LLETIN

Minnesota Newspape Daily Newspaper of the Year

Olmet:d gets an P but does it ﬁeserve it? Z

: Mayo Clinte
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s1MILLION
COMMUNITY

COMMITMENT GRANT

GROW YOUR BUSINESS & Reach Customers

REGISTER.FORUMCOMM.COM/GRANT
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Questions?
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