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Online revenue is growing, but still typically makes up

less than 10% of total revenue
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Why is integration so important? More channels = better donors
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Integrate communications to avoid confusion and save time
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Integrate communications to avoid confusion and save time

MONTH Acquisitiun e-Acquisitiun Appeals e-AppeaIs Renewals Sustainers Online Sustainers
A0117 January Acquisition RO117 Renewal #1
LA N7 124017
AEA1T Feb e-Acquisition SOMTIS02117 Sustainer
Feb-17 (two email Invite/Reinstate TM
216 and 2 7
! Sustai il Invi
Mar47 | #0217 March Acquisiion R0217 Renewal#2 ”Erl_c,“er::ifa'fed ET:L'E'” fie
3137 30917 - parade]
S0317/50417 Sustai
Apr7 C0117 Appeal #1 RO317 Renewal#3 ”GI;_.'.&E”G ! rﬂf':lﬁr""”
4BHT 4BHT iy
CEB17 Member=hip Month e- REDT
May-17 ADMT May Acguisition Appeal Serig ) RO417 Renewal #4 | e-Renswal #4
y- sMenT 5/5, 812, 517 SanT ST
e AEBIT I.f,'flefr;’:if:”'“'°“ C0217 Appeal #2 ROS17 Renewal#5
: e 8M3NT 8iaMT
¥ S0517FSC Sustail vite T
Julaz | A0417FSC ul Acquisition C0317 Appeal #3 CEC1TJuly e-Appeal (two efforts) | ROS1T Renewal#6  _ R;EEFJ-QW SOST7FSC :f'“tﬂ"lsr nvite TH
: THANT THMIMT 7/20 and 7. TEMT ) _BE . fm'
AECAT Aug e-Acguisition . . August Sustainer Email Invite
Aug-17 (three emails) C0417 Major Donor Invite (3 emails + Upgrade)
— aMnsnT -
BD BD
Tg A
Sep-17 | 20517 September Acquisiion CO517 Appeal #4 CEDT ”E\':t;“g::r: ppeal
91217 97T o
Send date: TBD
S0817T/S07T17/50817 Sustainer
CO0817 Appeal #5 CEE17 October e-Appeal D . i
Oct17 A0EHT Farm Maint. In.rte.RE|n1ect;21 :IEgraue ]
Nov-1T A0G1T November Acquisition CO717 Wear End Appeal November Sustainer Email Invite
) 18T 1177 TBD
CEF17 Year End e-Appeal Series
DecAT C0817 “ear End Follow Up Appeal (@ emails)
120517 THD
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Attract site visitors with user-friendly sign-ups and website promotions

* Ask for appropriate
information and limit
what you require

llu Our Work Support Get Involved

League of Women Voters

Wy

Stop Suppressing Voters

* Splash pages bring attention
to urgent campaigns and
can be used for email
collection

Tie Edt View Hgtory Boobmaria loow Help Lo ) |

) Most Visted | | Getting Stared
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Collect email everywhere

Fd AMERICAN FORESTS

J YES! | want to help American Forests build on the achievements of the past year and get a
running start on 2014 with a generous year-end, tax-deductible contribution of:

L SHPGL | LI S1.5HPE A S2HPC BN OThers it Sstes s

Ref Code #: Source Code T Please send the latest news from American Forests to my inbox.
Name Lastname

At : XKD My e-mail address is:

ress #

Address #2 T = =57
City, ST 00000-0000 3:.3&‘:;*mnmm.m§a ‘

1220 sreet W sue 750 washingron, ¢ 20004 - [_] Please send the latest news from American Forests to my inbox.

My e-mail address is:

( Other $
Get the results of the 2017 Membership Survey
~ delivered right to your inbox.
" <<l< -~ i
Provide your email address to receive th —-‘ 520 —l A 'J 33,
Please make your check payable - = ees o ,
1HAnmimn | y _ pay iz =2E=F 7 $ at Th e
W, To donate by credit card, see the g s - 8 3 3( ~
visit www.AmericanIndian.si.ed aatin ASDRISS -g % a a " 3 A hecd
call us toll-free at 1-800-242-NN : i = ir st
3
bcial contribution in the envelope provided. 2 . 3 % g B

B NA 3 1 have enclosed my check payable to the Leagu

) Please charge my contnbution 10 my: - Al
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Maximize lead generation and drive traffic

(21> )
. The Trustees b Like Page
* List chaperones T Pl e
We love Massachusetts' nature. Join our extended family of fnends across
. he stale
* Email appends
* Petition-based sites
@ Safari File Edit View History Bookmarks Window Help ) km :m‘? !
800 Rain Gutter Drainage Solutions — YouTube 7 - |
[« » |+ ©ntep://www.youtube.com /watchv=FwkPpU-Boes ¢ Q- Google (0] i
° Soclal med Ia/ PETIT'ON - DHFM“ ee..[:'x:c:u;ﬂm;us;m::mu Imxe mail Poker lequipe CNN Paris weather vipbox Stream TPMP Bullets NBA +» v\ff}yq mt&;‘” ‘“;‘::'(g' A
- v Yl]ll attach gutter shed Q Mettro en ligne : (.
digital ads |
\‘\: .-
[
60¢ WON'T BUY-S &
MUCH THESE DAY
* Retargeting
* pages Feed - e [ EX
E Like Pages b ﬂ h oy ; 015 Youtube

__! Safari File Edit View History Bookmarks Window Help Y= O % 4 @& 0O4% Fri10:22AM CV Q '
8006 Hourly Weather Forecast for Rockville, MD (20850) - weather.com e
| 4| > | ‘TrW!hnp:/lwww.wgalher.com/wealher/hourbyhour/l/20850 4:US ¢ L [Q~ Google
&3 [0 5#  Popular Kar..s - YouTube P Au Coeur . - YouTube Roadrunner. stems Home google mail Poker lequipe CNN Paris weather vipbox Stream TPMP Bullets NBA > I
] Hourly Weather Forecast for Rock... [

OUT OF SIGHT. OUT OF MIND.

Nobody likes seeing animals suffer. But you can help
heal their pain and fight cruelty for 60¢ a day

ASPCA
(Wl ity it

C

VIDEO

y axiend the ruke
. BUt we are mod
ion groups o
IS q & wha arrhve for

FORECASTS MAPS PHOTOS NEWS v HURRICANES 2 Signin

The
Weather
Channel

& 51°Killem-Linde... ¥ 16° Rockville, MD bol  Search city, zip or place (Disney World) Q




Roll out the welcome mat to engage immediately after sign up

Week 1 — Welcome email (thank
you for joining, like us on social
media, send an e-card, visit our

Action Center)

Week 2 — Take the quiz and
watch this video

Week 3 — Action alert

Week 4 — Acquisition ask

Week 5/8 — Sustainer ask
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NATIONAL

CONSERVATION
ASSOCIATION

Dear Amy,

The power of our efforts to protect our national parks
starts with our simple day-to-day actions

And with more than a million members and supporters like
you, we are a movement that is strong, respected . and
one that gets results

Thanks to the dependable support of our Partner for the
Parks monthly donors, NPCA is able to respond during
urgent situations that affect our national parks.

When you donate monthly, you make the critical
difference in our work to protect and preserve our
national parks.

Your small, tax-deductible monthly gift ensures NPCA has
the dependable support we need to respond at a
moment’s notice whenever our national parks are
threatened

You'll never miss an issue of National Parks magazine or
any of your other member benefits. And youl be among
the first to receive your NPCA member calendar each
year

Plus, you won't receive renewal reminders in the mail or
ever need to worry about your membership expiring

and you'll be helping the environment while saving Us
paper and postage, which means we can put even more
of your support o work protecting the parks!

Can you help us be ready
to resgond to threats ata
moment's notice?

Make a Monthly Gift

L hope you'll become a Partner for the Parks today.

And if you can't at this time, please click here to make a
one-time tax-deductible gift to support our critical work

Thank you so much for everything you do to protect the
parks.

Sincerely,

Clark Bunting
President and CEO

P.S_As a Partner for the Parks, you'll be one of our most dedicated members, making a
significant difference each and every day to protect and preserve our parks.

Make a Monthly Gift

If you prefer to become a Partner by mail, please enclose this PDF enroliment form—thank you!

Photo: North Cascades Natonal Park, © Karen Massier/iStockPhaoto
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NPCA | 777 6t Seet, NW | Sufle 700 | Washington, DC 20001 | B00.NAT.PARK | npca@npca orq

JOIN US

ou can help protect
pur national parks.

d buckst hat
sxclusively for membors!

Join Today

It repair and maintenance needs
staff to protect parks or lead

prove dangerously poor air and
pment in and around these

PCA bucket hat, four issues of
in our Park-Pak, and much

o extend a special invitation to
e part in keeping them intact for

| member of NPCA today.

ve bucket hat and a year's
rotect and defend America's

il the President and
sngress that our
arks matter!

ms nearly $10 for local

|—America's Best Idea—by

pw us on Twitter so

|al parks and other actions you




Apply the same good fundraising disciplines as other channels

Define the universe

— Segmentation — who are you emailing?

Define the program strategy

® Case for giving

e (Call to action
* Ask string(s)
» Technical/functionality

Define creative/copy most appropriate for online

Define your tests
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Wed 8/2/2017 10e02 AM

Barbara J. Erickson, Trustees <bjerickson@thetrustees.org>

It's time to renew!

Anatomy of an email

* Envelope information

* Ask and case for support

* Landing page
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Renew Your Trustees Membership by Wednesday, August 9 and you won’t receive a renewal notice by mail all
year!

YES! | want to renew my support for The Trustees and reaffirm my commitment to protecting the most cherished landscapes

across Massachusetts. To ensure our special places are always protected, cared for, and shared, | am renewing my Trustees
membership with a generous contribution of:

Select a Membership Level

Single $47 Selected level: Family
Annual dues: $67

Single (Senior/Student) $37 « Two adults ages 18—64 and children or grandchildren (up to 18 years old).

« Income tax deduction: $67
« Free or discounted admission for two adults and family to all reservations.

* 20% off regular Crane beach admission.

Farily (Seriort ) 857 . Opponuniy to purchase two crgng Beach Eaming Permits. -
» Quarterly issues of our award-winning Special Places magazine.
 Property guide book.

Contributing $125 « Discounts at two unique B&Bs and two campgrounds.

Discounts on hundreds of events and programs.
Supporting $165

Renew your Trustees membership online by Wednesd.
September 13 and you won't receive a single remewal
notice by mail this year.

MEMBER

Dear Friend,

| want to thank you for your committed support for The
Trustees! Your generous gifis have helped us permanantly
protect, care for, and share more of our state's special places
for tha benafit of people across Massachusetts.

TOUR NAME HERE

Renew early and
you won't receive
any paper notices.

Az 3 Trustess member, you make possible new mitiatives (ke
our demonstration kitchen at the Boston Public Market.

When you invest in The Trustees, you invest in the quality of life
for your family and families across the Commonwesalth. And
now we need your help to keep our momentum going. so
wie can safeguard more of our state’s imeplacesble andscapes
and landmarks and connect more people o nature, our shared
histary, and each other.

RENEVWY NOW

That's why | want to let you know that your Trustees
membership is about to expire — and ask you to renew it
with a generous contribution right now.

When you renew, you'll get another year of the unigue and valusble benefits available only to Trustees
members, including FREE or discounted admission to every Trustees property; discounts on hundreds of
events and programs; a year's subscription to Special Places, our award-winning member magazine; and
mare. And when you renew, you can receive your 2017-18 Crane Beach Parking Permit for $75. That
offers 2 full year of free beach access!

And, to sweeten the deal, if you renew your Trustees membership online by Wednesday,
September 13. you won't receive any paper renewal notices all year!

Of course, what you will receive is the great feeling of knowing that you are creating more opportunities for
peaople of all ages fo experence Massachusetts’ beautiful natural areas, pricefess cultural tressures, and
working agricultural lands.

The Trustees are working every day to make sure our properties are more besufiful, accessiole, and
engaging ewvary time you visit, and to share them with more people in communities around our state. But
we can't do this important job without you.

So please, renew your Trustees membership today. Thank you for your commitment to The Trustees
and to the places and experiences that make Massachusetts so special.

Sincerely,

Db & Sarme

Barbara .J. Erickson
President & CEC

AVALON.




Craft an appropriate message for the audience, the time, and the need

* Test messaging style, tone,

written vs. video, humor, etc.

* Getto the point

* Think campaigns, not
email blasts

DIVIAW
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Farm Sanctuary's

MEMBERSHIP MONTH

CHALLENGE | ‘9 A

before midnight to §

i Help us raise
advocate on |

MEMBERSHIPMONITH

CHALLENGE

DONATE NOW

To

Fri 1/27/2012 9:30 AM

James Canville <info@dscc.org>

Bacon

Amy Padre

O if there are problems with how this message is displayed, click here to view it in a web browser.

ﬂ Democratic Senatorial
: Campaign Committee
- DHC

Committed to Keeping

JAMES CARVILLE aDemocrtic Majority

very once in a while, someone asks you to make a
decision. “Paper or plastic?” “Ford or Chevy?” “Bacon or sausage?
»

Well, now I'm asking you to make a decision. Are you gonna
let Republicans take over our country in 2012? Or are you gonna

stand with me, President Obama, and the Democrats who want to
ss his agenda and get our middle class up off the mat?

This is not a Tater deeisi is-i-a=trerTT decision. Because if
we don't act, we'll end up with Newt Gingrich and the Tea Party
making all the decisions — and you and T might as well spend our
time playing Parcheesi, because Democrats won't be able to do a




Make it easy for your supports so they will stay engaged

eec00 Verizon LTE  11:57 PM 94% )
8 my.democrats.org

e Seamless transition from email to landing

page and between channels

HELP DEMOCRATS

* Responsive design should be used for TODAY
email templates and donations forms

Unlike our opponents, we don't take money
from special interests, corporate lobbyists,

PERCENTAGE OF ONLINE DONATIONS MADE ON and political action committees.
A MOBILE DEVICE 24%
What we have is supporters like you. Join
21 0/, us by making a donation today.
17% = CONTRIBUTOR
149% First Name

E Last Name

2014 2015 2016 2017 2018 Address

Source: Blackbaud 2018 Charitable Giving Report
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Testing, test, and then test some more!

Countdown clock

Donation form layout

Personalization
(name, geo-location)

HTML vs. text

Callout placement

Ask string order

Farmsonctuary

Mz - B

™,
Giving Tuesday

Campaign
ar. rg I
Dear Christopher,

Farm arimats like Julie sheep and her san, Erin, 9
hearts wirh joy every day.

o elp us recach our

$31,950 goal
and have your gift.

And becsuse our shelter residents ghve ws soomuch, I'm
hoping that today youll befp give something spedal in
reteT.

matched!
MATCH MY GIFT

It's Giving Tuesday, and Farm Sanciuary has set a goal af
raising 331,350 from frierds ke you.

To he'p us reach this ane-day goal, owr good friend Sally
has affered to match the first $20,000 we rakse! So don’t wall & minute to jodn
Farm Sanciuary on Giwing Twesday and have your donation matched dollar-for-

Cur 331,950 gaal i an important ane: It's the dally operating cost here a7 Farm Sanctuary.
W need £31,950 every single day ta be the resouser, caregiver, and adwocabe thet famrm
animals = desperately need.

It's a tough financal challenge, but Julie and Erin Inspire us to never ghve up.

Julie was rescued fast Deocember from a termible crueRy siuation In western Mew York.. She
was one of 50 animals freexing and starving on the property. Enduring the harsh condiions
was espacialiy hard for Julke because she wes pregnant.

Your support helped nesose Julie and aflcssad Erin to be barn in safely instead of owt in the
oold. Watdhing the fwa af them togethesr naw will warm your heart. But vee need o do mone
than smile at cur shefter residents; we need o care for them.

Please help Farmn Sanctsary peowide for the mone than 1,000 animals at our
shelters and give a voloe to farm andmals aoross the oouniry during this Givi

Tuesday challenge,
You're also m:ﬂ.l'ﬂl}bﬂ to shawre & compassonate, plant-based meal with a friend or relathes

aver the holidays — ='s a great way o spread the word aboust the terribie suffering fanm,
animais endure an factory “arms and at the hands af cruel, neglectful cwners.

Every day, millions of farm animais lhee in misery. And ewery day, Farm Sanchuary necds
$21,550 to CarTY oUT o vial work 1o improve their lves . which makes it a fitting Gaing
Tuesday goal. Ard because the First $20,000 we raiss todsy will be matched dalar-for-
dollar, we have a better chanoe of reaching It

But wae waon't sucoesd wnless friends ke you makos s gift. Hurry? Only the first
£30,000 wee ralse will be matched!

‘fours for farm animals,

ey
'C::u—u o
Gere Baur

Fresidert ard Co-Founder

Farmsonctuary
"

[Erri

Giving Tuesday
Campaign

Dear lae,
Fammn arimats like Julle sheep and her san, Erin, 95 cur hearts with joy every day.

And becsuse our sheter residerts give s so much, ['m hoping that todsy you'll help gise
something special in return.

It'’s Giving Tuessday, and Farm Sanchuary has set a gasl af ral=rg $21,550 from members
Tz you.

To Fep us reach this ane-day goo, owr good friend Sally has offered to match the first
$20,000 we raise! 5o don't walt a minute to make & Giving Tuesday Qift and hawve
your donation matched dollar-for-doliar wndill the matching cap of 420,000 is
reached,

Help us reach our, 531,950 g’ﬂﬂl

MATCH

and have your gift matched! MY GIFT

Our $31,950 goal & an important one: 1S the daily operating cost here at Farm Sanctuary.
We need 31,550 every singhe day ba be the resouen, caregiver, and adhocabe that famm
animals =o desperately nesd.

It's a bough financial challenge, but Julle and Erin Inspire us to never glee up.

Julke wees rescued st Decemiber from a temrible oruely siuetion inwestern Mew vork. She
was one of 20 animas "Cﬂl’g and Rar.'n-g on the property. En:l.nng the harsh condiions
was especialy hard for Julie because she was pregnant.

¥our support helped resoue Julle and alowsed Erin to be barn in safety instead of out Inthe
cold. Watdhing the fwo af themn together now will warm your beart. But vee need o do more
than smile at our shetber residents; we need to care for them.

You're also encoureged to share a compassianate, plant-based meal with a friend or retstive
aver the holidays — 's a great way o spread the word about the tembie suffering fanm
animals endure on factory farms and at the hands of cruel, ﬂE;bCl"Ll CAMNETS.

Every day, millions of farm animas lhee in misery. And every day, Farm Sarctuary needs
431,550 to carry out cor vEal work to mprove their [ves . which makes it a2 fitting Swing
Tuesday goal. frd becase the frst 20,000 we raise today will be matched dalar-for-
dollar, we have a better chance of reaching It.

But we won't succeed unless Farm members like

Sanctuai make a gift. Hunry!
‘Only the first S20,000 we raise will e matched!

¥ours for farm animals,

>
'f:‘:_;_._._ L\‘-.,_‘m._ —
Gaore Baur

Fresident and Co-Founder

Other ideas: happy vs. sad image, message length, signer, send day
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Cultivate, engage, and educate to keep supporters close to your

mission

our gratitude this holiday season

WATCH VIDEO

1 MONTH, 1 MINUTE. 1 THING. This
month, we're giving you a fun way to track
your trash to help you make simple
behavior changes and keep trash out of
our ocean

GIVE OUR DCEAN A VOICE

NOVEMBER 2011

We want to thank you. not just for what you do today, but for what you do every day. Our
ocean is better because of you. We hope you enjoy this video we put together to express

PHOTOGRAPHY CONTEST. Our
photography contest is back and better
than ever. Want to see your work
featured in the Ocean Conservancy
calendar? Submit today!

SUBMIT NOW

Click below to share this month’s message with your friends

ﬁ I'm thankful for our ocean, and for everyone who helps support it SHARE

A video message of thanks from @OurOcean: http://bit.ly/tVKyyX [WEET

DIVIAW
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—~Feed &=

SNAP Matters: The Road to Stability

v. Read her story »

Set Up For Summer

angy Learn more »

Doing GOOD

R % W Resd mors o
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Invite interaction. Ask supporters to give feedback, share content, or

take action

NATIONAL

CONSERVATION
ASSOCIATION

Dear Amy,

As a dedicated national parks
supporter, you play a key role in
NPCA's work to build a strong
national parks legacy for future
generations. u

Even as the National Park Service
centennial approaches, our national
parks face many serious challenges

« Chronic funding shortfalls

» Efforts to limit the president’s
ability to protect our national
treasures under the Antiquities
Act

We need your input on our parks’
future today!

Take the Survey

« Ongoing threats from reckless
development and off-road
vehicle misuse

This leaves all of us who love our
parks facing some pretty difficult
questions.

Will visitor experiences at parks like Yosemite and Everglades National Parks suffer from
crumbling infrastructure, staff shortages, and closed trails and campgrounds?

Will off-road vehicle use and other harmful activities destroy the scenery and serenity of precious
places like Yellowstone and the Grand Canyon?

As someone who loves the parks and makes NPCA's work possible,
n: ki 15 P rvey before the February
20 deadline.

Your responses to the survey will help us chart a successful course to ensure our parks' future and
give us critical input so we can hone our action plan to secure adequate funding for our parks ..
combat unwise development and other serious threats ... and strengthen our parks' heritage for the
Park Service's 100th anniversary and beyond

The survey will only take a few moments of your time.
Thank you for sharing your input and everything you do to protect the parks!
Sincerely,

Theresa Piemo
Chief Operating Officer

P.S. With our parks at a critical crossroads, I'm counting on your ideas and opinions to help us chart

our course for the year ahead and beyond.
before the February 20 deadline—thank youl

Take the Survey

Photo: Yelliowstone National Park © mariobono/iStockPhoto com

ERVANCY

“»\ (ﬁ‘(;AlAPAGos
. iy

WANTED: YOUR GALAPAGOS PHOTC

Dear Amy,

The 12th Annual Galapagos Digital Photo Contest is now open for submissions! We
invite you to enter up to five of your best photos of Galapagos wildlife and scenery for a
chance to have your image featured in the beautiful 2017 Galapagos Conservancy
calendar. One grand prize winner will also receive a Galapagos gift pack valued at $100,
along with their photo on the cover of the calendar!

The submission deadline is midnight (ET) on Monday, July 25th. Entering the contest]|
is easy:
. Email up to five photos individually (one per email) to photo@galapagos.org.

.« Include your name and photo title in the subject line, and include your full name,
mailing address, and a brief description of the photo (e.g., location) in the body of
the email.

« Make sure that all photos are at least 2,000 pixels wide, greater than 2MB, and in
JPEG format. Horizontally-oriented images are preferred.

View the complete contest guidelines.

Galapagos Conservancy will select 12 winning
photos to be featured for each month of the
calendar, including the grand prize-winning
cover photo. An additional 25-35 photos will be
selected to appear as small details throughout
the calendar.

(Y + MVING A WORID TR

GALAPAGOS 2016

Winners will be notified in September, and the
calendars will be available to order in October.
View last year's winning photos here.

We look forward to seeing Galapagos through
your lens!

UBMIT PI

NATIONAL

CONSERVATION
ASSOCIATION

Desiar Michased
| need your help making a fun and important decision.

We're almost ready to send our new National Parks Conservation Association 16 montn
calendar to the pnnter. But the important matter of which great photo of America’s national parks
will appear on the cover hasn't been decided ... yetl

Ihat's whny I'minviting you to cast your vote now for one of the finalists . . .

L £

FAVORITE!

All | ask Is that you pleage vote right away ... before midnight on Monday, April 28 at the
latest. Thal's when wo have o make a decision so printiog can begin

Cun calendar is @ greal way for you and many olthers 10 see just # few of the nalional parks thal
we work to protect every day

Thanks for helping us with this, and for all you do lo supporl our work together (o protect ou
national parks.

Sincerely,

Deborah
Membership Manager

P S Cast your vote for NPCA's new calendar cover now and | will be sure to lel you know the
winning chowe after the votes are counted on April 28. Thanks again for your helpl

After you vote, please shara this with your friends an £acehook and Lwitter so they can vote
loo!




Thank your supporters early and often for their time, energy,

donations, and more

A World of Thanks to You
Watch Video Now >

Dear Loyal Conservancy Supporter,

No matter how you spend your holiday season, I want to take a moment to share a world of thanks to
supporters like you on behalf of The Nature Conservancy!

Watch this video to hear from Conservancy staff working hard to protect some of the most beautiful places in your
community and around the world

Take the Amavon Islands for example, one of the Coral Triangle's biggest Hawksbill sea turtle nesting sites. This
area has witnessed a 200 percent increase in Hawksbill sea turtles in the last two decades thanks to Conservancy
and supporters like you.

scientists, ¢ conser

Thank you for your commitment to our natural world and for all you do each and every day to advance
conservation around the world.

Happy Thanksgiving,

< A W S
N \M*/\\.-\cck Stv,

Amy Hawthorne Morris
Sr. Online Outreach Manager
The Nature Conservancy

You've taken a stand for

MILLIONS

of suffering animals.

THE HUMANE SOCIETY

OF THE UNITED STATES

To them, and to us,

YOU ARE
A HERO.

SHARE &5INSPIRE K10 @ H = mm-

DIVIAW
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MSE =
Thank you for changing lives

Watch the Video

Barb, with Thanksgiving approaching, let us take a moment and thank you for your
dedicated support and determination to make a difference for everyone affected
by MS. Together, as this video shows, we are making an impact and people living
with MS are moving forward.
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Jillianydiagnosed in20D8,

When someone is diagnosed with MS, it changes their life — and the lives of
those closest to them. They need information, connections with people who
understand what they're going through, and the very best treatments available.
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LB or You!

Your support helps
* dogs live longer,
~_healthier lives..

You have helped advance the health and well-being of so many dogs.

Thank you for all your support and
Happy Thanksgiving from the AKC Canine Health Foundation.
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Track, measure, and analyze your metrics to inform future strategies

e Conversion rate — sign ups, donations, actions
* Exit pages

e Path and time on site

* Mobile traffic

* Openrate

* Click-through rate

* Response rate

* Average gift

e Delivery and bounce rates

 Unsubscribe rate

DIVIAW 18
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Analyze and benchmark against the industry and your own results

METRIC pe g°e' Al Cultural Environmental  Health ';zcgfi;f intemational  PUlC pignts  Wigire/Animal
Advocacy 15 16 14 13 15 17
OPEN RATE Fundralsing 15 23 15 13 20 13 15 14 16
Newsletter 417 25 17 16 19 15 19 16 19
Advocacy 2.5 31 1.2 2.0 21 4.9
CLICK-
THROUGH Fundralsing 0.42% 0.58 0.39 0.40°% 0.47 0.35 0.44°%. 0.33 0.70
RATE
Newsletter 1.4 2.4 1.8 0.9 1.2 0.6 1.6 0.9 25
PAGE Advocacy 76 78 70 69 76 78
COMPLETION
RATE Fundraising 17 " 18 16 28 20 19 1" 16
Ad 3 2 H i ! 4
RESPONSE vocacy 2.2 2.4 1.3 17 1.8 3.8
RATE
Fundralsing 0.06% 0.07 0.06 0.04°- 0.08 0.07 0.05°. 0.04 0.09
One-time 95 109 63 o1 180 141 12 24 72
AVERAGE GIFT
Monthly 23 31 19 31 28 31 14 18 22
DIVIAW 19
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Check out these industry resources for tips, ideas, and insights

* eNonProfit Benchmark Study (M+R and NTEN)

e http://mrbenchmarks.com/ - 2018 preview available now,
full report out soon!

e Blackbaud Luminate Online Benchmark Report
* http://hi.blackbaud.com/luminate/

* Nonprofit Technology Network
e http://www.nten.org/

* NPEngage
* https://npengage.com/

DIVIAVY 0 AVALON.


http://mrbenchmarks.com/
http://hi.blackbaud.com/luminate/
http://www.nten.org/
https://npengage.com/
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Thank You!

Barb Perell

Vice President of Marketing
Avalon Consulting Group
202-627-6508
barbp@avalonconsulting.net



mailto:barbp@avalonconsulting.net

