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Evolution Of A Campaign

Program Design

Define acquisition lists
or donor segments

Outline data
instructions and splits

Define source codes

Zoncept
Meeting

Concept and
Schedule
Determined

Select writer & designer
Creative brainstorming
Review copy & design

Final design edits &
approval

Program

Review final counts and
segmentation by source
code

Data sent to mailshop,
phone match or up-
loaded to email server

Final artwork sent to
printer for printing, tm
vendor or uploaded in
email template system

Check inventory (TM
too!)

Determine printers and
mailshops or TM firm

DM specs sent to
printers with estimated
guantity for bids
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Malil instructions drafted/TM or
EM campaign outline created

Postage check requested
Bluelines approved (TM too)

Set ups approved (TM and EM
too)

Lives approved (TM and EM
too!)

CAMPAIGN LAUNCHES

Results

Analyze results and
performance by source
code and segment

Analyze any test results

Apply lessons learned
to future effort

Evaluate creative

based on results and
outline changesi/tests
for future campaigns

Draft and send
acknowledgments to
donors
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Renewing Current Donors

ask donors to renew their support each year.

Timing: can be annual, quarterly or monthly (based on an individual’s expiration date)
Frequency: continue to add efforts until no longer netting money

Messaging/Focus:
+ Institutional messaging
« Stresses importance of renewing
«  Why donor support makes a difference
+  Where the money goes

Audience:
+ 0-24 months donors for annual/0-12 months for monthly/quarterly
. $10 to major donors (renewals work, even for those up to $4,999)

Channels:
« corresponding e-renewals should go out with each effort (or at least every other effort)
- telemarketing effort should be tested in the 3" of 4t effort (early position testing can boost renewal rate)

DIVIAW
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Special Appeals

request an additional gift from donors above
and beyond their annual renewal contribution.

- Timing/Frequency: sent throughout the year in coordination with the renewal schedule

- Messaging/Focus: issue based, additional needs, special projects, urgent situations,
annual fund (institutional), matching gift

- Audience: 0-24 month donors, $15 (test S10 folks too!) to major donors (appeals can
successfully include donors who give up to 54,999)

- Channels: use them all
- direct mail—up to 9 or 10 a year
- email — can correspond with DM efforts or stand alone; useful for urgent needs
- telemarketing — once or twice a year

DIVIAW
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Sustainer Conversion

conversion efforts ask donors to give monthly, on-going
support with no expiration date.

- Timing/Frequency: within first six months for new joins, on-going monthly or quarterly
efforts for everyone else

- Messaging/Focus: on-going support; funds ready when needed; less mail for the donor
— more of their gift goes to the mission

« Audience: 0-24 month donors, focus on new joins and frequent, low dollar donors, plus
donors up to $250

- Channels:
- Telemarketing is best
- Email can be less expensive, but with lower conversion rates
« Direct Mail can be an option
- Don’t overlook website pages

DIVIAW
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Reinstating Lapsed Donors

efforts ask donors who have not given in over 24
months to reengage and renew their support.

» Timing/Frequency/Channel.
3-4 direct mail efforts
1-2 telemarketing calls
Send corresponding e-efforts with the DM efforts
Longer lapsed folks can be included in acquisition efforts

* Messaging/Focus (DM/TM/EM).
* messaging should be institutional

stress importance of renewing, how individual supports helps, and where the money goes
in acquisition, they can receive the same package and messaging as new joins

* Audience:

test to determine productivity. Start with 25-60 months lapsed in DM, TM and EM
add 72 months+ to acquisition efforts.
lower dollar names might be best in acquisition, if at all.

Likelihood of a donor giving is directly correlated to recency
of their last gift — don’t wait!
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Types of Acquisition Programs
Acquisition helps acquire new donors to an organization.

STRATEGY:

* Traditional: supports the organization’s mission and personally connects with the cause.

* Membership-based: motivated by the cause AND interested in receiving benefits,
understand the commitment of a yearly donation to continue their membership and will
consider making additional contributions (multi-givers).

* Premium-based: may be motivated by the cause but are generally motivated by the
premium. (May need additional premiums to further the relationship).

DIVIAW A\%\;A I
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Getting Started

Planning for a great campaign




Campaign Strategy Outline

* Define the Universe
* segmentation — who are you contacting?

« Define the Creative and Program Strategy
« case for giving
 call to action
« ask strings

« Define your Tests
* What metric are you trying to change?
* How will you measure success?

Direct Marketing Association of Washington MA LO N






Effective Fundraising Copy

is a science and an art and must include
certain elements.

* Case for support: why does your organization need money and how will it be used?

* Communicate effective stewardship — you will use their money responsibly. (through
copy, art and treatment)

* Highlight important projects.
* Describe the breadth and scope of your organization’s work.

* Make the donors feel included —

DIVIAW
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Avalon’s Seven Elements of Fundraising Success

Identify the Problem or Opportunity
Pinpoint a specific problem or opportunity that needs a response.

Identify a Deadline/ Be Urgent
Provide a date or deadline with a reason why immediate response is needed.

Identify the Enemy
Name the opposition or villain who is part of the problem and/or is blocking the solution.

Be Relevant
Use issues or current events that donors care about and can relate to in their daily lives.

Be Specific
Clearly outline how the donor’s contribution will be used and how it makes a difference.

Be Emotional
Tell a story that tugs on the heart strings, evokes anger, guilt, or hits home to the donor and their family.

Be the Solution
Tangibly outline how the donor is part of the solution. Provide specific information about how to fix the
problem or take advantage of this opportunity.

DIVIAW
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Testing Strategy
is essential to have a healthy, productive
direct marketing program.

1.  Each organization is different and not all best practices are universal.
2. Determine what works for your organization.
3.  Test making incremental or large changes, seeing their impact, while minimizing the overall risk.

4.  Finding ways to improve performance can save money and improve the bottom line.

v’ Test one element at a time
v’ Test to save cost (formats, components) or boost response rate (offer, teasers, treatments)

v’ _Ensure the statistical significance of your test panel.

Direct Marketing Association of Washington



AVALON.
Package Strategy

" g
A B,

~ -
«= ‘\‘\\( )\,~ -, PR S = i—“l—‘

.= i Eay



4 Critical Components of a Direct Mail Package

1.0uter Envelope (carrier, OE)
2.Letter

3.Reply Form
4.Reply Envelope (RAE, BRE)

Direct Marketing Association of Washington



4 Critical Components of a Direct Mail Package: Carrier

1. Outside Envelope

. State organization name and address (as registered if mailing 3™ class nonprofit)
. Postage treatment?
. Teaser? Pa—
. Window or closed face? The Remely Coe
. Design: Size, paper type/color,
logo, images? Exclusive Season Announcement

AvAcon Comsurring Grouf
NSO 1771 Srreer, NW, Swre 00
WasHING oM, DC  AOO36

NON-PROFIT ORG The Kennedy Center
us PosTAGE April Acquisition A0711
el Pkg. C 4/19/11
Scott Cannon/Production Adv.

NATIONAL OPINION SURVEY

oiont: T AR
Survey Recipient: “r | I " I| [ 'NON PROFIT ORG.
US. POSTAGE
anli?}d CoN:‘m,'m_lG GROUP INATIONAL PARKS
el it < \SE DEADLINE: CONSERVATION
AOSl).LWn\;my cquisition RESPONSE DEADLINE RSSOCATION
}sﬁ- 2/23/2012 1 u
SLW OE Test DA Ys

You have been selected to participate in an important
national survey on America’s National Parks

a2
T LT A P e (T T e [ (R TR LT

Ms N caagbell o026
e St
gﬁﬁepét. MA 01002-3016
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4 Critical Components of a Direct Mail Package: Letter

2. Letter

. Donor name and address correct?

. Easy to read/skim? (Eighth grade level; underline, bolding, etc.)
. Addressing the 7 elements?

. Johnson Box/Compelling Intro?

. Ask on page 1°?

. Long enough copy to make your point?

. Who signed it?

. Frequent use of the words “You” and “Your gift”?

. P.S.?

DIVIAW
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4 Critical Components of a Direct Mail Package: Letter

From the desk of...

Abby Potash

Project Manager
Team HOPE

Dear Friend,

the panic wasn’t immediate. But it didn’t take long to start.

My ex-husband was supposed to drop off our 10-year-old son, Sam, at summer ca
afid I was to pick him up. Yet when I showed up at camp that July afternoon in 1997, the
ounselors told me Sam had not come that day.

My heart pounded as I desperately tried to think of where he could have gone. Was he
\n an accident and at a local hospital? I called them all with no luck.

When I arrived at my ex-husband’s apartment and saw that it was empty. my heart

d as reality sunk in. Ie had kidnapped my baby and left.

2 g
he scared? Was he safe? Did he think 1s happen? Or worse, that I didn’t want him
anymore? And as the tears of panic literally choked me, I wondered—would I ever see him
again?

Soon, my panic turned to determination. NOTHING was going to keep me from
finding my son. I reached out to the local police, to my friends, to the Internet, and was
eventually put in touch with the National Center for Missing & Exploited Children—and
that is why I am writing to you today.

I cannot describe to you the sense of hope working with the National Center gave me.
They shared my determination to find Sam—and they did everything they could to get the word
out about his abduction.

sure you can understand what this kind of expertise and support me
nts in my situation—and I hope that you will help the National Center continue its
cial work today. Please send a gift of $25 or more so we can guarantee that the next
arent who calls the National Center will receive the same expert help and suj
that I receive ed the unthinkable.

The National Center for Missing & Exploited Children was truly there for me in every
way imaginable.

In addition to working with various police departments to follow up on possible leads,
the National Center also made sure Sam’s picture was featured in an ADVO mailer. For over

(Over, please)

20310 LETTER: 8-1/2 X 11+ FOLDS IN THIRDS, HEAD OUT ¢ PMS 3135 TEAL & BLACK ¢ 60# WHITE STOCK

25 years, ADVO, Inc. (acquired by Valassis in 2007) has worked in partnership with the
National Center and the U.S. Postal Service on its “America’s Looking for Its Missing
Children” program—the source of those familiar “Have You Seen Me?” postcards that bear the
names and photos of lost children. Since I didn’t know where Sam had been taken, ADVO sent
the mailer all across the country.

And while I waited for someone to recognize my Sam and call, I went into overdrive. 1
created a website telling his story. I sent out tens of thousands of e-mails appealing for help in
finding him. I contacted trucking companies all across the country in the slim hope that one of
their drivers would spot Sam.

I'm not going to lie to you—those months when Sam was missing were the longest,
nost painful months I have ever endured. Each day that passed without Sam was more painful
than the one before.

The first day of school. Holidays. Family gatherings. In addition to the daily ups and
downs, all those waypoints that we use to mark time in our lives were suddenly an emotional
rollercoaster because Sam wasn’t there. I was consumed with frightening thoughts about his
safety and well being.

Those are the times when you just want to be able to pick up the phone and pour your
heart out to someone who’s been there and understands what you're feeling. Family and friends
were desperate to try to help, but they couldn’t truly understand the anguish I lived with.

That’s why, when the National Center for Missing & Exploited Children created its
Team HOPE program in 1998, I jumped at the opportunity to be involved. Team HOPE (Help
Offering Parents Empowerment) is made up of moms, dads, and other family members who
have endured the hardship of having a child ripped out of their lives.

Team HOPE’s trained volunteers offer empowerment, resources, and emotional
support—helping families keep hope alive that their son or daughter will be recovered.

For families facing the unthinkable crisis of a missing child, Team HOPE offers a place
where they can talk, connect, and share experiences with caring people who understand
precisely how they feel—and it is just one of the many important programs offered by the
National Center for Missing & Exploited Children.

With the support of caring people like you from across the country, the National
Center for Missing & Exploited Children also provides:

* NetSmartz Workshop. The Internet can be a very dangerous place for
children. Monsters who prey on kids can strike up friendships with them by
posing as caring “friends.” NetSmartz Workshop is designed to give kids
the tools they need to be savvier and safer Internet users. It also has
resources for parents, grandparents, guardians, educators, and law
enforcement to better understand our role in keeping kids safer from
predators lurking online.

(Next page, please)




4 Critical Components of a Direct Mail Package: Letter

* Law Enforcement Training. The National Center’s Jimmy Ryce Law
Enforcement Training Center was created to provide law enforcement with
the investigative skills needed to respond to missing and exploited children
cases. To date more than 296,880 law-enforcement, criminal/juvenile-justice,
and healthcare professionals have participated in training.

¢ Take 25. Kids are counting on adults in their lives to provide sound,
practical advice about how to be safer. That’s what the National Center’s
Take 25 campaign is all about. It encourages adults to spend just 25 minutes
talking to the children they love about the simple strategies they can follow to
protect themselves against predators.

And when the very worst happens, families turn to the National Center’s Team HOPE.
But to ensure that the National Center can be there for every adult or child who seeks help,

people like you need to get involved.

I can tell you what a critical difference the National Center makes because I'm one of
the lucky ones. My Sam was found.

The day Sam was recovered, I got a phone call from law enforcement. I was so
overwhelmed, I could barely process what they were saying. It turns out, a woman had indeed
recognized Sam from the ADVO mailer and called the police.

Sam was recovered in Texas, and I was living in New Jersey—so I immediately booked
aflight. Iran to the gate and tried to be patient during the long flight—TI thought I could run
faster than the plane could fly. The stewardess knew I was going to recover my son and asked
what she could do for me.

I told her, “Just let me off the plane first.”
And they did.

When I got off the plane, I saw this boy running toward me and he just grabbed me.
Sam had been missing for almost nine months, and he had grown so much in our time apart.
When I held him in my arms and he looked up at me, I was overcome with emotion. You
cannot put those moments into words.

The first thing he said was, “You look so tired.” And yet to me, it was like my life had
just begun.

# * *

And I am proud to say that Team HOPE has expanded its services to support families
whose children have been victimized and sexually exploited.

I feel those of us who are blessed to have our children back with us have a sense of
“responsibility”—I"m not sure that’s the right word—but it’s my passion, it’s my cause, to help
other families and to stop this from happening to anyone else.

(Over, please)

ol

And that’s what drives the National Center, as well. While we want to be there for
families in crisis, the National Center’s biggest goal is to stop that crisis from happening in the
first place.

That’s why prevention programs are so important—and why your support today can
make such an incredible difference. When you send your tax-deductible gift, you will quite
literally give adults and kids the tools they need to keep our nation’s youth safer.

And so I want to ask you—with all of my heart—to support the National Center for
Missing & Exploited Children today.

Every day more children are put in harm’s way—and the National Center needs more
caring adults to take action to protect our Kids.

Your donation will mean that parents will always have a resource to reach out to when
faced with the tragedy of a missing child. And by sending a gift, you will help us keep hope
alive for parents who would give anything to have their children back home.

In the end, that’s what kept me going—the hope that Sam would be recovered safely and
we would be together again. After almost nine months of waiting, worrying, and wondering,
my dream came true.

Today, Sam is a happy, healthy adult. He, too, is an advocate for missing children.
We’ve been on a remarkable journey together. But for us, the journey isn’t over—and won’t be
until every missing child is brought safely home.

Please consider offering the National Center for Missing & Exploited Children your
support today. A gift of just $25 can help change lives—just ask Sam and me.

Sincerely, > ;
; N )
A fhy Sl

Abby Potash
Project M.

, Team HOPE

Many parents are not as lucky as I was—their children are still missing. And tragi
thousands of other parents will face the trauma of having a missing child in the months
ahead. Please take a moment to send your donation to help prevent abductions and
exploitations—and keep kids safer.




4 Critical Components of a Direct Mail Package: Reply

3. Reply

. Donor name and address correct?

. Easy for the donor to complete?

. Source Code?

. Payment options with complete information?

sen%mm Charles B. Wang Intemnational Children's Buldine YES, JOHN AND ABBY?! | will stand with you and the National

699 Prince Street

ﬁ(l.ssm: G &D Alexandria, VA 223143175 Center for Missing & Exploited Children in your quest to keep
CHILDRE N Hotline: 1-800-THE-LOST all kids safer. To help support your vital programs, | have

www.missingkids. 1-800-843-5678 . f .
missingkios.com: { ? enclosed a generous contribution in the amount of:

- : Us$20 Us25 0O$35 Q%50 UOthers
Over 25 Years of Keeping Kids Safer A 506 £ 425" or more. wand ety heip

[ My check is enclosed. (Payable to NCMEC.)

[ Please charge my credit card. (See reverse.)

Your contribution is tax deductible to the extent
allowed by law. Please return this form in the
envelope provided. You may also visit us online for
other ways to donate at www.missingkids.com.

Keep me informed by e-mail. My e-mail is:

Direct Marketing Association of Washington MA LO N



4 Critical Components of a Direct Mail Package: Reply

Envelope
4. Reply Envelope

. Correct return address?

. BRE (Business Reply Envelope) or RAE (Return Address Envelope)?

. Thank you and/or suggested postage?

YOUR STAMP NO POSTAGE
WILL SAVE WOLF TRAP NECESSARY PLACE
" POSTAGE. IF MAILED STAMP
THANK YOU. IN THE MERE
UNITED STATES
=
! =]
Thank you for your support
=)
e
==
BUSINESS REPLY MAIL e
FIRST-CLASS MAIL  PERMIT NO. 6965 VIENNA VA e NATIONAL MUSEUM OF THE AMERICAN INDIAN
L —— SMITHSONIAN INSTITUTION
POSTAGE WILL BE PAID BY ADDRESSEE PO Box 96836
=== %
WOLF TRAP FOUNDATION Washington DC 20090-6836
ATTN: ASSOCIATES MEMBERSHIP
1645 TRAP ROAD

VIENNA VA 22182-9835

R Tl Lol bl L] e U ———

DIVIAWVY AVAT O
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4 Critical Components of a Direct Mail Package: Extras

5. Optional Extras

. Petitions
. Lift Note

. Premium?

Inserts — Brochures, Testimonials, Event Highlight, etc.

MEMBER YEAR-END GIFT REPLY
YES ... I'm proud to have helped NPCA score so many victories for oar
parks! But | know the progress we made this year could be reversed by
park fundisg shorefalls 3ad crber tinvats 60 the logacy of cur national parks. That's
why I'm caclosing  geseross yese-cod gifl in sepport of NPCA's visal work:
ase §20 0 Others_
Disosa givn at laast oy Ay 7 spose s, Thomodn!

(..

fo charge yeur contriaton
Peste e e

Arm Hetzog

Avalon

1156 1 T6h Street N.W. 4200

Washingion, DC 200364624

Ll a il L TR TS T

o L o5 e sréve 41 (138 ey i CrpENTers st ALASEE? I

Thank you!

C1 My gt petition 38 cnclomed. Plesse deliver It o
memsers far meavim Imgoct

et Ofiasmin g wieh Bone: froe oher NPCA

Citizen Petition to President Obama

As & member of the National Parks Conservation Association, | applawd and
thank you for the steps you have taken to prodect, restore, and preserve America’s
national parks,

M.‘mmmmmmw
Park Service of fnds needed to properly maintain cxisting parks s sowrces of
mmmmhm:ﬂmumhmmlhm&mmm
natural, historic, and cultural treasures can be prosected for future generations.

1 wrge you 10 contines making national parks a priority for your administrution in
badget propasals and policymaking decisions aver the coming year as part of
your America's Great Outdoors Initintive.

Your leadership on this issue is urgently needed, and it will be greatly sppreciated
by Americans like me across the political spectrum who cherish o national
parks,

Respectfially,

Aan Herrog, Washirgion, DC

LOOK WHAT'S COMING UP AT
WOLF§ TRAP

More shows for 2010 are still being confirmed, but
some performances are already on sale. Details
about these new performances listed below-and
many more-will be available at www.wolftrap.org
beginning Monday, February 8, 2010.

o Jethro Tull « Chris Isaak

= Willie Nelson « Mary Chapin Carpenter

« Gipsy Kings * Bugs Bunny at
. the Symphony
« Aretha Franklin (film mh live

accompaniment by
the National Symphony
Orchestra)

« Rodgers and
Hammerstein's
The Sound of Music

errlorman:es are announced, Wolf Trap
members have first access to tickets through
Exclusive Members-only Presales. The best way
to see the performances you want (and the artists
you love) is to join Wolf Trap today!

Please visit www.wolftrap.org
to see a complete list of shows currently on sale.

1645 Trap Road * Vienna, VA 22182 * www.wolftrap.org

) G Gomc 8 Wl Trg! Pracd s eychd eper.

Nancy E. Tate
LEAGUE OF WOMEN VOTERS

October 12,2010
Dear Avalon Consulting Group,

At this pivotal time for America and our democracy, | am so
grateful for your support of the League of Women Voters.

So much is at stake in the upcoming November elections. As our
nation faces enormous challenges at home and abroad, this year’s
elections will shape the course of our goverment for years to come.

The public officials elected in November will play a key role in
next year’s congressional redistricting process, which will shape the
political map and policy landscape for the next ten years.

The League is mobilized to ensure that the voices of American
citizens prevail on Election Day — and are not drowned out by partisan
special interests and powerful lobby groups. To fully activate our plans
and strategies, the League of Women Voters needs our most committed
members to take their support to the next level by partnering with us as
Leaders for Democracy.

1 hope you will give careful consideration to joining this special
group, our most distinguished and generous circle of leadership donors.

The enclosed memo from President and Chair Elisabeth MacNamara
provides more information about this important and forward-looking
group. Turge o to review ha memo carefully. Then please join me in
ing today.

“5%”“27-

Nancy E/Tate
Executive Director
Member, Leaders for Democracy

NariosaL Panks CONSERVATION ASSOCIATION" « 777 6ch Sereet, NW « Washingson, DC 20001 » www.sipeaoeg
Yes, I'l gladly do my share to help protect America aational parks — our nation's most magnificent
wikdlands and most meaningful hiscoric placest Enclased i my contribution of:

0825 0840 0oss0 0 Other §.
0 Yeu, 1 will e vy sibdres labwds 10 spmesed che wond showe owr smperded natioad parks.

Denise
PO. G'%m
Traphill, NC 28685-0062

O My ok s mnchod (smade papable 10 NICA).
T wamt 1o charge my comsibution o my!
OMueCad QVISA O Americas Bxpees O Discover

Cann o

O Sign ime up kot mews annd shers, inchabing NFCAs sasehly eoewibion Mook Lises. My emal sddown i
50 NOT (L APART P bt s il . At et i s b

@_...
J P.O. Box 82
Traghit, NC 208850082
Y Denesa Ma-gquar
M P.0. Box 82
Traghis, NC 280850082
Deresa Maquas
@
Traghit, NC 206850082
g og
\/ Densso
W
Traghis, NC 266850082
Denise Marquez.
o
m 28685-0082

‘“’ ) .'u.émumz

1730 M Strect, NW + Suite 1000 + Washington, DC 20036-4508 + (202) 429-1965 + wwwlwviorg
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n Exclusive Season Announcement

¥

S0

$60°SUSTAINER
* Members-Only Ticker Priority*

Enjoy Our Season With All of the Benefits and

Privileges of Kennedy Center Membership!

$600 SPONSOR
All of e benefits of the Donor level, phs..

* 10% Discount at the Roof Lerrace Restaurant and the KC Café * Tuvication o purdiase tickews 1o the Kennedy Center July 42
* Dxclusive Subscription to our Members-Oaly Newdletter L
On the Aide * A Backstage Fxperience at the Kennedy Center for you and

* Discounts on Explore the Arcs Lyents
# 10% Discount at the Kennedy Cencer Gifi Shops
* Subscripeion co the Kenned Censer News Magazine

$120 CONTRIBUTOR
Al of he benefs of the Susuainer level phs...

* Use of che Member Lounges in the Opera House, Coneert Hall,
and Eisenhower Theater

* Four $2 Parking
* Tnvitation o an NSO Warking Rehearsal for you and a guest

iscoune Coupons

* lnvitation to a *Cureain Up® Thearer Event for you and  gucst

$300 DONOR

Allof the bencjis of she Consributor fevel, plus.

* Tnvitation for you and a guest to tonr the WNO Costume Stuidio
* Invi

o 10 a “Meet the Conduetor” Reception for you and
aguest

a guest
* A chird invitation to an NS Working Rehearsal for you and
a guest

* Accuss to the Proforrad [nstanc-Charge Ticket Service Deske

$1,200 PAIRONS’ CIRCLE

Al of the bencficeof the Sponsor fovel, phs...

* Lisciog in PLAYBILL®

* Tuvitations o special evenus, inchuding  post-performance
Circles Cast Parsy with prowsinent guest antsts

*  Admitcance to che beanciful Gircles Lounges at the Opera
House, Concere Hall, sud Eisenhiower Theater, locsied on the
Box Tiers

*

Reservations for che best tables at. the Kennedy Center's Roof
“Terrace Restaurauc

$3,000C
Al of the bevieits of the Patrons’ Circle leved, plus...

SOLDEN CIRCLE

. Thc.i( Aem‘e'fl’f tCC“XBSI 5 # liviation tova Ballet Dise Behiaal and Toe Boryouandaguse % Tkt Condisrpe Serviee — prime osrbissra seats vnavalabli ro
ly Balle ”;}l’('; F CAmIEION R O A AT e Iw;%{::;ﬂ;s«mi s dicely o h ik
3 guest = C
ason Moran Ensembl 4/20/12 * luvitations c three additional Cast Parties thioughout the yeat

Scolt Cannon/Production Adv.

ntercsted in purchasing tickess fora group of 20 or more? Call our Group Sales office at (202) 416-8400 for infrmation

Alvin Ailey American Dance Theater (Feb. 4-9, 2014)
Amerieas cultural ambassador o the world, Alvin Ailey American Dance

Theater rewarns 1o the Kennedy Center for its snnual engagenent with ics
winning combination of captivating new works and enduring clas

Der Rosenkavalier in Concert, with Renée Fleming / Christoph
Eschenbach, conductor (Mar. 8, 2014)
Matking 150 years since Richard Strauss's birth, soprano Renée Fleming

headlin,

et perfonnance ofithe compasers soniic opers thae
rah Connolly, Marisol Montalvo, Franz Hawlata, Steve
Davislim, and Washington Chorus.

features

Blue Note at 75 (May 9-11, 2014)

As the culminating event of a cclebrarion of the /Sth anniversary of Blue
Nore Records, artists from the iconic label’s roster perform on May 11,
including Norah Jones, Cassandra Wilson, and Jason Moran. On the days
before, do not miss multi-Grammy Award®-winning trumpecer and Blue
Note artise Terence Blanchard, who seturns to the Center with his quintee
for the first time in three vears, and Grammy Awand®-winning hip-hop
jazz pianist Roberc Glasper, who brings his sponcaneous spirit of adventure
and experimentation to our Supersized Jazz Club.

The Jubo F Kensedy Conter for che Performing Ars

| OPERA HOUSE 1 -
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— Renumn this ticker with your Membership contriburion i —_—
| 1o activare your Membership in time for the a |
| —} Members-Chnly Tickes Priority opparmunicy beginning: - n p—
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ﬁ MERBERSTITD

Exclusive Season Announcement!

Join the Kennedy Center today to experience
our most spectacular season ever
with all of the benefits of Membership.

April 2012
Dear Fellow Patron of the Arts,

From the nine-time Tony Award*-winning Broadway musical The Baak of Mormon 10 a rare cast-
coast app by the San Francisco Ballet, you won't want to miss this season of theater, music,
apera, and dance ar the nation's finest performing arts center.

This season, [ invite you to get even more out of every performance by becoming a Kennedy Center
Member — your exclusive apportunity to support the arts you love, while enhancing your experience
cach time you step on the red carpet.

For a limited time, you can join the Kennedy Center for as little as $50 —
a savings of $10 off our regular annual rate. You'll receive full benefits,
including Members-Only Ticket Prioricy, allowing you to purchase the
best available seats for all Kennedy Center productions.

Here's just a snapshot of what Kennedy Center Membership offers you:

v Members-Only Ticker Priovity — get seats before the general publict

v Exclusive subscription 10 On the Aisle newsletter

v Discounts at the KC Café, Roof Terrace Restaurant, and RIVERS ar the Wartergate
v 10% discount at all Kennedy Center Gift Shops

v Discounts to Explore the Arts events

v Subscription to Kennedy Center News magazine

More importantly, you'll become an integral part of the Kennedy Center, providing the support
needed o keep the Center at the forefront of the world's leading performing arts facilities - so that
we can continue offering patrons like you the very best.

Just look at what our excellent progr ing staff has put together for the upcoming months, The
stunning mix of theater, dance, opera, and ballet is unparalleled, with standouts like a brand new
Kennedy Center production of The Guardsman, the NSO Pops with Chris Botti, the world-renowned
Mariinsky Ballet, and our international festival, Nordic Cool 2013.

From classical 1o contemporary, there is something for everyone at the Kennedy Center this season —
and whether you visit us once a month or twice this year, Kennedy Center Membership will add
something extra to your experience. So please consider joining today.

(aver, please)

THE JOMN  KENNEOY CENTER FOR THE PERFOAMNG ARTS
2w - -
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cets

gives
on

s Roof

please)

including access to our beauriful

cert Hall, free passes to National

ct and gratitude - because we

:s — helping the Kennedy Center
to thousands of schools and
performers and audiences.

estras, ballets, drama companies,
Kennedy Center stages.

Center to mount original
season, you won't want (o miss
Only Ticket Priority begins

ing opportunity.

 casy to see how Kennedy Center
ting experiences at the Kennedy
e performing arts community.

Center would not be what it is
-and wide for its ability to present

‘memorial, a thriving national
vor ... the opportunity to enjoy
d passion for the performing arts.

p this vision alive for the entir
joyment of the theater, musi
Mem ber.

Sincerely,

;

Michael M. Kaiser
President

performance more as a Kennedy

bers-Only Ticket Priority that
cets before the general public.
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Take Our Survey...

o =Y/ because dispelling the myths means
\ / » /% confronting them head-on!

1. Do you agree or disagree that Native Americans have been portrayed inaccurately in
history and popular culture?

L1 Agree [ Somewhat agree [ Somewhat disagree [ Disagree

NATIONAL
MUSEUM
n OEIJIHCE 2 SMITHSONIAN INSTITUTION
AM £.0. Box 90836

INDIAN

2. What is your view of the use of Native American names and imagery by college and
professional sports teams?

[1Its harmful (11t fine, if done respectfully [_] Not sure

3. How often do you see Native Americans represented in history and popular culture as
anything more complex than a New Age mystic, whooping warrior, or noble savage?

[ Most of the time ] Sometimes [ Almost never

Important Survey
on Cultural Stereotypes

4. In school, how much did you learn about Native history and culture beyond the
Thanksgiving story and/or the story of Pocahontas?

[1 Quite a bit 1A little 1 Almost nothing

5. How often do you hear elected officials and policy makers discussing issues,
challenges, or accomplishments of Native communities?
[ Quite a bit ] Sometimes [ Almost never

6. How much do you know about the relationships between the U.S. government and
Indian governments?

[ Quite a bit [ Very little [ Almost nothing

7. Would you be interested in learning more about Native history and culture and how it
continues to be an integral part of the world you live in today?

[ Yes [ No

Comanche

NATIONAL MUSEUM OF THE AMERICAN INDIAN
Smithsonian Institution
PO Box 96836 NATIONAL MEMBERSHIP FORM

Washington DC 20090-6836

MUSEUM 1 YES! There is a bigger, more accurate, and far more interesting story to tell about
2 OF THE &= Native American history and culture. To help dispel the myths and share the deeply
b “"  meaningful truths, I will join the National Museum of the American Indian. Enclosed is

AMERICAN my lax—dzguctible membership contribution in the amount of:
INDIAN o™ ass Oso Qs QOsso  Qothers

ipaats
Ms. Elizabeth Q. Sampleperson # Special rate for sorvesy participtal

]
Sampleperson Company Name who respond- within 10 dagys

) 1234 Longandwinding Road Please return this entire form with your
(\) uana ]] Anytown, US 12345-6789 check made payable to to NMAL To

1), ,l, nge [mnammmaanimmmimaaman donate by credit card, see the reverse,
ATIrKel visit http://go.si.edu/nmai-bookmark,

- ) - R or call us toll-free at 1-800-242-NMAL
Direct Marketing Association of Washington SMITHSONIAN INSTITUTION
PO Box 96836 « Washington DC 20090-6836 » www.AmericanIndian.si.edu XXDONOR CODEXX

[TRUER R VE R R T
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NATIONAL
MUSEUM
i OF THE =2
AMERICAN
INDIAN

Dear Friend,

Blackhawk helicopters ... cigar store Indians ... Jeep Cherokees ... Red Man
Chewing Tobacco ... the Kansas City Chiefs and Washington Redskins. It seems Indians
are everywhere in America.

But what do we really know about Native peoples? How much have you been told
about Quanah Parker, Geronimo, Sitting Bull or any of the other important figures featured
on the set of free bookmarks I've enclosed for you today?

If the individual stories on your bookmarks are unfamiliar to you. you're not alone.

It’s not because you're uninterested or don’t care. Quite the contrary! I'm sure
you're a thoughtful, curious person who would be fascinated to learn the many ways your
world today has been influenced and shaped by our hemisphere’s original inhabitants.

Unfortunately, for centuries, history books and popular culture have separated
Native American history from “American history.” Native people who helped shape our
country are recognized today as little more than car model names and team mascots.

If this angers you, it should. After all, as Americans, the ongoing story of the people
who first walked the lands we call “home” is part of a story that belongs to all of us — and
you deserve to know it.
w p&fa&vﬁ oPU\LA«MI‘IﬂC‘: *ﬁmd_
The good news is that today you can. By taking just two actions right now, you Upply-Comes
can help go beyond the narrative you’ve been told about Native peoples, and ensure future £, - ops
generations benefit from this history that has helped make our country — and world —, _ EiBiaed 6;

what it is today. Native Amer — potatoes,

FIRST: Take just one minute to complete the enclosed survey. It’s a great beaws ) Corny peaawts,
starting point toward confronting the cultural stereotypes and pormpking, Comatoes,
historical fiction we’ve been told for far too long. The questions areg, Voush., melows,
straightforward and to the point — and I hope they make you pause anlrcrel

for a moment to think.

SECOND:  Help us dispel the story — and be part of this ongoing tale of Native
peoples — by joining the National Museum of the American Indian
with a tax-deductible Membership contribution of $257r more. Toze $22 g0 respond.

We operate from the position that the truth is not only better with qovr Sovey

than fiction ... it is far more interesting. ki O days.
(over, please)
5”3
s
Smithsonian Institution
PO Box 96836 | Washington DC 20090-6836 | www.Americanindian.si.edu | NMAL b iedu

0 7ka~ksjiv;uj
itrodvetion €o

age, please)

s is a complimentary one-year subscription to
azine. Issue after issue, American Indian
jative communities and their traditions,
information you won't find anywhere else.

put this long-overlooked and
are, then you will love receivis rican

y members-only discounts at all Smithsonian
italogue, online at www.smithsonianstore.com,
‘afe. You will also receive free admission to

n New York City.

e your answers on the enclosed survey ...
o the Museum. Remember, if you respond

e Museum for just $257 P 21

. Ilook forward to welcoming you as the
e American Indian. Your membership will
ale.

Sincerely,

Kevin Gover (Pawnee)

Director

ase accept the enclosed bookmarks as my
a unique historical figure whose actions

pe you will enjoy them and will support the
flian.

Vlﬂ-} awd. &\\ljay, goor FAQEEJI‘Q.{
e rhership beefits!

AVALON.
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v“"o the
! CHESAPEAKE BAY FOUNDATION
" Saving a National Treasure

"'-u-o‘

PHILIP MERRILL ENVIRONMENTAL CENTER
& HERNDON AVENUE | ANNAPOLIS, MD 21403

SURVEY ON THE FUTURE OF THE CHESAPEAKE BAY ENCLOSED.

REGISTERED MATERIALS. TO BE OPENED BY ADDRESSEE ONLY-

N

Name Lastname |
Address #1
Address #2 Response Deadline
City, ST 12345-9876

& L PP | PP 1Y Y Y Y Y | P P Y Y Y L PP |

days-

rests have filed a federal lawsuit to overturn the Bluej
introduced legislation to halt Bay cleanup efforts in their uacks

# ACTION: Chesapeake Bay Foundation (CBF) is working in
Congress and the courts to defend the Bay’ “last best chance”
against organized attacks and propaganda. We also harness our
Action Network of citizen activists to hold elected representatives
accountable for their decisions and to underscore the importance
of achieving Blueprint pollution limits.

Threats

to the
Chesapeake
Bay

) EROSION AND SEDIMENTATION

# THREAT: Changing land use and mounting
development have left Bay states with fewer
forested areas to filter runoff and halt the erosion of
soil into the Bay and its tributaries.

# ACTION: With help from volunteers throughout
the Bay watershed, CBF has planted thousands

of trees along miles of stream corridors to stem
erosion, provide habitat for wildlife, and help cool
stream (L‘Iilpk‘l'ﬂllll\‘S.

7
NITROGEN AND PHOSPHORUS
POLLUTION

¢ THREAT: Excess nitrogen and phosphorus
pollution destroys habitat, kills fish, and causes algae
blooms that block sunlight to underwater grasses.
When the blooms decompose, they consume oxygen
and create “dead zones" where dissolved oxygen
levels are too low to sustain marine life.

+ ACTION: In addition to working with local farmers
to reduce agricultural runoff, CBF partners with

PUBLIC OPINION SURVEY: THE FUTURE OF THE CHESAPEAKE BAY

The Ct

Bay F Jation (CBF) is

1g this survey to help us learn about your views on the Bay

and your priorities for its preservation and restoration. This national treasure is in jeopardy today, and your input is
critical to its survival. To help CBF prioritize our agenda, please share your thonghts below and return the survey

in the enclosed

lope. Thank you for participating!

SURVEY #XRK2907?V REGISTERED TO:

Name Lastname

Address#1

Address#2

City, ST 00000-0000

LYY L PP P Y P P Y Y P P PP Y Y Y YL PP

For tabulation. please
return completed survey

within 10 days-
XRK2807V
o2

Thank you for participating in this survey and for becoming a
Member of the Chesapeake Bay Foundation to save this national treasure!

YOUR THOUGHTS ON THE FUTURE OF THE BAY ...

The Chesapeake Bay and its rivers and streams
are facing threats, includi lluti
of its waters and crashing populations of several key
fish species as a result of overfishing. Before receiving
this letter, how familiar were you with the urgent
conservation challenges facing the Bay?
Q Very familiar
0 Familiar
0 Somewhat Familiar
0 Not Familiar

The Chesapeake Bay Foundation always wants to
hear your personal experiences of the Bay. If you
would like, please share a favorite memory of the Bay:

2 Many species in the Bay are imperiled today.
Are you most concerned about threats to:
Q Oysters
0 Crab
3 Rockfish
0 Feeder fish like Menhaden
0 Iconic birds like loons, osprey. and herons
0 All of the above

Why is it so important to you to see that the Bay
watershed is protected?

Q Personal recreation

1 Save wildlife that inhabit the Bay

Q Support industries and jobs that depend

on the Bay
Q For future generations
Q Other:

communities to restore oysters, underwater grasses,
and other natural filters that clean our waters.

' > (POOR FISHERY MANAGEMENT

~N & THREAT: Many of the Chesapeake Bay's iconic
species have been pushed to the brink by overfishing
and poor fishery management. Oysters are at
dangerously low levels, menhaden are at all-time
lows, and there are even concerns over the future
health of rockfish (striped bass).

+ ACTION: CBF “speaks for the fish” at legislative
hearings and regulatory forums. We have planted
millions of water-filtering o) i
designed oyster reefs. And » }
fishermen to develop science-based management
tools that allow communities to earn a living from
the Bay without depleting marine populations.

URBAN SPRAWL

+ THREAT: Every year, more than 100,000
acres of natural lands in the Bay region are
converted to urban sprawl. In the process,
farms, forests, and wetlands are changed from
a green filter into a gray funnel that channels
contaminants into the Bay. Left unchecked,
development could overwhelm the progress we
have already made in reducing pollution.

# ACTION: CBF and its allies have succeeded
in restoring thousands of acres of wetlands
across the Bay watershed. We akaJam

forces with city planners to pioneer “smart 7

growth” policies that promote efficie nt public Zs

transportation, preserve farmland, and promote Now that yoé( have the fac /’
quality mixed-use development. ) will yoak/aln us Z(Oda)/ and help
save the Ba/

DIVIZ . -

Diract Marketing Association ':’ l{g If you wish to modify reccipt of futurc mail offers from us, visit b org/preferenses.

Do you agree that the progress CBF has made in
reducing pollution levels, restoring shorelines,
revitalizing many crab and fish populations, and
planting water-filtering oysters is evidence that, if we
work together, we can keep the Bay alive and thriving?
QOYes QONo O NotSure

Do you agree that we are all responsible for the
state of the Bay, and that each of us has a role to
play in restoring it?
OYes QONo O Not Sure

Do you believe the Chesapeake Bay watershed is
in better shape today than it was 10 years ago?

QOYes QONo O NotSure

1 If you agree, then are you willing to act on

your commitment to Bay and its future by
supporting the vital work of the Chesapeake Bay
Foundation?

0 YES, I want to help save the Chesapeake
Bay and preserve this national treasure for
future generations to use, explore, and enjoy.
Therefore, I am joining the Chesapeake

Do you support the Chesapeake Clean Water
Blueprint, which requires the Bay states to
significantly reduce pollution levels in the Bay by 20257

OYes QONo 0O NotSure

The Chmpeake Bay watetshed prov:des us with
How do you

like to spend your time outdoors’?
[ Boating
3 Swimming
Q Crabbing
0 Fishing
0 Canoeing/Kayaking
QOther:

Bay with a special Membership
contribution of:
Q$12 0O$20 0835
Q0§50 0O $100 Q Other §
Your gi#t today will be u.x:rx’.‘}? TWICE as
e i thanks te our Boar 4's e s
matching Y pledge!
Please male check payable to Chesapsake Bay
Foundauon To pay by credit card, please see reverse

Zme

!’ 'CHESAPEAKE BAY FOUNDATION
) " Saving a National Treasure

vl e el | sswonnee | vawmca iz | s ] s
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For Gardeners Only! Join the American Horticultural Society

01 AGREE! Gardens are hope made real - and | want to share in that hope and wonder! That’s why
I'm joining the American Horticultural Society with the enclosed donation of:

AMERICAN 625 *Special Introduetory offer| Send 625 for FULL # recels 's Tote - FREEI
msoazn D}Jﬂ* 08§50 0$100 08250 0O$500 OOthers
—_—
Agih of $50 or more will provide you with RAP banefits for 2 people Agh of $100 or more will provide you with RAP benefits for 4 people.

Name Lastname

O3 Flosse slow my entrs donation fo suppor the AHS, do ot
Address #1 send me the ax deners Tole
Address #2 My check s payable to “Amencen Horficultural

00000-0000 Sociely’ or AHE
O would Ike
The Amencan Hor 2
orgs on Your donat
wdent allowsd by faw Th

City,
L PP P P [ P Y Y Y P Y Y Y Y P

it cand Please 9ee reverse sds

ryour suppor!

American Horticultural Soclety » 7931 East Boulevard Drive, Alexandria, VA 22308-1300 « (703) 768-5700 « fax (703) 768-8700 « wwiw.ahs.ory

CEHTIIICWVITIWAN O ['he American
GARDENER

Yours FREE when you join today!

introductions 1o gardening with childron.
1'sall here—all for you—and ol FREE

! Show your gardening pride with this
‘J environmentally friendly tote bag!

This large, recycled bag has double stitching to improve

its resistance to tearing—and features a reinforced !

plastic bottom with four side pockets. Perfect for all your ___J
shopping—and gardening—needs! = {
Limited quanttiesae asadable, lase allow 6-8 weels for delivery. = S b

7931 East Boulevard Drive « Alexandria, VA 22308-1300 « www.ahs.org

DIVIAW

Direct Marketing Association of Washington

7931 East Boulevard Drive
Alexandria, VA 22308-1300
AMERICAN

'HORTICULTURAL
SOCIETY

Name Lastname

Address #1

Address #2

City, ST 00000-0000

Ly L 9% 1Y Y O | P PP

Free subscription to The American Gardener. Details inside.
Free personalized address labels.

Free sceds inside!

Free Gardener’s Tote when you join our community of gardeners!

" | | " TR
; NECESSARY
Your first-class stamp will RUSH gw:’ gift IFMAILED
and save AHS valuable funds! UNITED STATES
—
—
—
BUSINESS REPLY MAIL —
—
FIRST-CLASS MAIL  PERMIT NO.1863 WASHINGTON, DC ——
POSTAGE WILL BE PAID BY ADDRESSEE I—
wiazon —
AMERICAN HORTICULTURAL SOCIETY —
PO BOX 6356
ALEXANDRIA VA 22306-6356
T T L L i G G L L
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AMERICAN
HORTICULTURAL
SOCIETY

No one plants a garden for today — they plant
it for the promise of tomorrow. Gardens are
hope made real.

Dear Friend,
If you take pleasure in working the soil through your fingers...
... if you can get lost in a gardening project, if the promise of rain is a gift...

...if you can look back at the earth you've tended and see in your mind’s eye the beauty
that will grow over time...

...then you are a gardener — a kindred spirit.

I'm the executive director of the American Horticultural Society, and I've been looking
for you. We are a gathering of people — from experienced gardeners to those who are just getting
their fingernails dirty for the first time, and with gardens both large and small — who want to
share the joys of gardening with people of all ages.

And I want you to join with us today!

Full membership in the American Horticultural Society is available to
you at a special $25 introductory rate — that’s a $10 savings off the

standard membership to help us make the world a greener. cleaner, and
more beautiful place.

And I'll send you a beautiful Gardener’s Tote bag in thanks - the
perfect way to bring gardening gear with you or get those groceries
home.

In return for your membership support, we will provide you with wonderful benefits
- including a full year (six issues) of The American Gardener, our award-winning flagship
magazine. No matter your level of expertise, this publication will delight and inspire you...

(over, please)

American Horticultural Society « 7931 East Boulevard Drive » Alexandria, VA 22308-1300
(703) 768-5700 o fax (703) 768-8700 « www.ahs.org

DIVIAW
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oil in autumn. ..

plans for next year’s garden.

American Horticultural Society
headquarters at River Farm

et free admission and other
in 47 states, Canada, the Cayman
pver what’s going on in gardens

ou can order seeds from the
in the fall get first choice — and
ew plant varieties. The American
half a century old. It upholds a
the bounty of our gardens with

dne can visit our website, but only
www.ahs.org, where you’ll have

f as an AHS gardener and as
n to make the world a more

ff your love of gardening with the
ow in hopeful expectation of your
how your love of gardening.

(next page, please)

dener’s Tote,
\your membership!

'S carliest lessons in patience. We can
it will definitely pay off.

irdening with more children, I suspect
p donation will help us provide. We
d gardens in lots of ways — like...

sium (10 help teachers and educators

isswork as science labs, art studios,
Book Awards program... the

rm, the American Horticultural Society’s

20 well beyond childhood. Gardeners
e constantly weighing the choices about
ect the natural world. Is that plant a
ttiest blossoms are no excuse!) Are
? (Smart gardeners know there are!)
world? (Have you considered the

ents and those who inspire innovation
pport our National Awards Program.
e beautiful, who reach new heights in
jing, and more.

(over, please)

. You plant for tomorrow. You
future. It's not just true for your

us — and when we stand together,
to share the simple and spectacular

a greener world, I hope we can count
nd you'll love the wonderful things we

ease let us hear from you very soon,

o\

fom Underwood
=xecutive Director

ire our gift to you, without obligation,
the first address label you use look
eturn your special introductory
dening!

at River Farm
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John Walsh
National Center for Missing & Exploited Children
Charles B.Wang International Children's Building

699 Prince Street
Alexandria,VA 22314-3175

NATIONAL
CENTER PO

MISSIN(

EXPLOITED
CHILDREN
‘www.missinglids.com

— OVER 25 YEARS OF KEEPING KIDS SAFER —
Just let me

off the plane first. Sitence lets predators win.

Speak. out 60@45—.
IW

The National Center for Missing & Exploited Children has received a
or in addition to the
seal of excellence from the Independent Charities of America. We
also meet all of the Better Business Bureau's Wise Giving Alliance
Standards, and received an “A” rating from the American Institute of

Fout Star Coarty

Philanthropy. Learn more at gkids.com/donate.
SN or m g densBuldne - YES, JOHN AND ABBY! | will stand with you and the National
% Alexandrla, VA 75 Center for Missing & Exploited Children in your quest to keep
CHILDREN ""0:(';:;:8::?6';:5~L05Y all kids safer. To help support your vital programs, | have
v misdngkdncom NSRS enclosed a generous contribution in the amount of:
" F 0%$20 0O%$25 0O%$355 0QO$50 QOther$
Over 25 Years of Keeping Kids Safer
hing A giFt of $25 or more would. realty heip!
[ My check is enclosed. (Payable to NCMEC.) NO POSTAGE
NECESSARY
[ Please charge my credlit cardl. (See reverse.) IF N%%D
Your contribution is tax deductible to the extent UNITED STATES
allowed by law. Please return this form in the I
envelope provided. You may also visit us online for ——
other ways to donate at www.missingkids.com. .I.Y MAI I. ——
i —
Keep me informed by e-mail. My e-mail is: /. WASHINGTON DC -
| ADDRESSEE —
——
——
NATTONAL CENTER FOR MISSING & EXPLOITED CHILDREN I

PO BOX 96670
WASHINGTON DC 20077-7385

wision I U e e L T L o 1

Direct Marketing Association of Washington A\/A LO N
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John Walsh

Co-Founder

Dear Friend,

then my wife Revé
Center fo % o evé and I co-founded ;
r Missing & Exploited Children ;::rN;;mnal
years

ago, our goal was :
to b F
Bersonal, Eragedis uild something positive out of our

Our son Adam h
ad been ab
s PR B abducted from a sh i
S didn'vgehdldn tlknow much about chilgpp;n(gi e
e o ave tl:ungs like the AMBER Al ri—
- egarding missing children. In fa :rt %
5 act, in 1984

it was easier to find a missing car than a missing child
1 i : .

fing missin r than a missi h
I il

Today, I am
) ? proud that th 1
- e National
in the recovery of more than 175C§§ge§hhi:sl
. ildren.

But even as I .
kids are i put this envelope i ;
children Zi;ng reported missing (ag es::li:\z};:: galll HoLs
my@day)l' gui adaition; @jﬂ
adulthood al‘:lw}llikl)e iﬁxually victimized bef(l)iis and
i e the Inter i i
predators into people’s living rogx?\: i85 silently leteing

That'’'s why

) parents like Ab!

committ i v

ed to the National Center'’s woriht:ng Itare =
rotect

children from th
rvolved toaay. e unspeakable — and I urge you to get

You see, sil
however, we ' ence lets predators wi
’ [ 9 in. T
e W an confront child abductio b
. Our kids deserve no less n and exploitation

Gratefully,

Ay 4

John Walsh

r:;]tlo)nal Center for Missing & Exploited Children
arles B. Wang International Children's Buildit
699 Prince Street e
Alexandria, VA 22314-3175

From the desk of...

Abby Potash

Project Manager
Team HOPE

Dear Friend,

The panic wasn't immediate. But it didn’'t take long to start.
My ex-husband was supposed to drop off our 10-year-old son. Sam, at summer camp
and 1 was to pick him up. Yet when I showed up at camp that July afternoon in 1997, the
counselors told me Sam had not come that day.

My heart pounded as 1 desperately twied to think of where he could have gone. Was he
in an accident and at a Tocal hospital? 1 called them all with no Tuck.

When I arrived at my ex-husband’s apartment and saw that it was empty, my heart

stopped as reality sunk in. 1l i o A

my ex-husband had also emptied out Sam's $40,000 college fund—
cant amount of time.

1 soon learned that
disappear without & trace for a signifi

giving him enough cash to

My mind raced with all the awful scenarios my sweet boy might be experiencing—Was
he scared? Was he safe? Did he think 1 had let this happen? Or worse, that I didn’t want him
anymore? And as the tears of panic Jiterally choked me, 1 wondered—would 1 ever see him
again?

Soon, my panic turned to determination. NOTHING was going to keep me from
finding my son. 1 reached out to the Tocal police, to my friends, to the Internet. and was
eventually put in touch with the National Center for Missing & Exploited Children—and

t is Wl am writing Lo you 2

1 cannot describe to you the sense of hope working with the National Center gave me.

They shared my determination to find Sam—and they did everything they could to get the word

out about his abduction.

I’m sure you can understand what this kind of expertise and support means {0
parents in my situation—and 1 hope that you will help the National Center continue its
crucial work today. Please send a gift of $25 or more so we can guarantee that the next
panicked parent who calls the National Center will receive the same expert help and support

that I received when 1 faced the unthinkable.
The National Center for Missing & Exploited Children was truly there for me in every
low up on possible leads,

way imaginable.
o working with various police departments to fol
ADVO mailer. For over

In addition t
the National Center also made sure Sam’s picture was featured in an

(Over, please)
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GALAPAGOS ISLANDS SURVEY & CONSERVATION SUPPORT FORM

é GALAPAGOS

Savin of th world's great

Please take o moment fo onswer the questions below obout the conservotion issues in the Golopagos Islands. Please return this entire form in the

envelope provided.

1. Before receiving this letter and survey, how fomiliar were you with 5. Would you support limits on tourism in Galopagos fo protect the
Golopagos ond the conservation challenges in the islands? islands from invasive species?
0O Very fomiliar O Yes, tourism limiis would help preserve the islands’ unique planis
O Familior ond onimals.
O Sorewhot fomikar O No, tourism limits would hurt the local economy and reduce

O Not fomiliar support for conservation.

8. How much of a priority do you think should be put on educating
loco! communities in Galopogos to become active and engoged
portners in conservation?

2. How imporfant fo you is it fo ensure thot places like the Golopogos
Islands are conserved and protected for future generations?

O Very important
e 0O High priorily

Sk PR O Imporiant O Moo +
1 FEGUA O Somewhat important = e..u.e. piceRy
O Low priority

HI FEGUARD THE GALAPAG!
One of theavorlt 2} %wes needs yo(f;he‘p.' : £ Hot sove 0 No priory

3. How likely are you to visit the Galapogos Islonds in the next

N

Galopoagos Conservoncy is odiive on mony fronts. Which of the

O YES, I want to help protect the Galapagos Islands and the rare and wondrous two years? > c e "
lant and animal species thot inhabit them. Galapagos Conservancy, the onl . oW omsoremcy Gritiles 16 Rin st Inpconty, Fass s
P o o : e s p‘], o ~ ¥ v A P n Very hke}y "'-')"“ 1 :—' with “1* being most imporiant fo you.
organization in the U.S. focused exclusively on preserving the Galapagos Islands, O Somewhot liket
will moximize the impact of my tax-deductible contribution of: { CONSERVANCY el Restoration programs for species such as foroises and
0O Not likely mockingbirds

Saving ane of the world's great treasures :
Expanding marine profected areas

0$25 O$50 O$100+ O$250 O$500 O Other

& " Include your email address o receive updates from Golapagos
Fil o ‘f #00 or monts Consenvancy (a0 mors hon fuo emols per monhy:

4. Which onimals native lo Galapagos inferest you the most2 Please

check cll that opply.

___ Establishing and enforcing sustainable living pracices

m,:il Aerivt & 0 Penguins ___ Combating invasive species
. fl““ 0 Giont fodoises ___Improving locol education to benefit the environment
Please moke your check payable fo Galapagos Conservancy
ond relum, clong with your survey, in the envelope provided. O Waved albotrosses 8. Would you be willing 1o spend o¢ iifle.0s $25n suppoit of
Credit cord gifts con be made on the reverse. O'Seo b 4 bo os littie os u Y o
fons Galapagos Conservancy to ensure that the next generation inherits
GALAPAGOS CONSERVANCY 0O Blue-footed boobies a world where the islands are heolthy and protected?
11150 Fairfax Boulevard, Suite 408 « Fairfax, Virginia 22030 « Email: commentsiegalapagos.org » www .galapagos.org O Sally lightfoot crabs O Yes* ONo

0 Morine iguanas *f you answered yes, please join the Galopogos Conservancy fodoy by
O Hommerhead shorks retuming your contrioution of $25 with this survey in the envelope provided.

O Dorwin’s finches

Our thanks for taking the time to complete this survey. Your response is completely confidantiol. Results will
be published periodically on our website. Plecse visil www.galapagoes.org 1o view survey resulis

Direct Marketing Association of Washington AVA LO N
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GALAPAGOS

Saving one of the world's great treasures

The species of the Galapagos Islands thrived for thousands of years in isolation.
But if we don’t protect them now, they could disappear in the blink of an eye.

Will you take a few minutes right now to help save them?
Dear Friend.

Just a few minutes — that’s all it will take for you to complete the enclosed Galapagos
Islands Survey and help us save one of the planet’s greatest natural treasures.

Even if you've never visited the islands, I'm willing to bet that when you hear the name
Galapagos you can picture its dramatic landscapes and volcanic peaks ... the penguins diving
along the shores ... spiky-headed marine iguanas lying on sun-baked rocks ... impossibly
colorful blue-footed boobies ... and giant tortoises that move with ponderous grace.

The Galapagos Islands are like no other place on earth. For thousands of years this
archipelago existed in isolation, an evolutionary workshop preserved and protected.

But no longer. Invasive species, global climate change, and unsustainable human activity

are threatening the survival of Gal »s. More than 40 Galapagos specics - many of them

W] =

If we allow them to disappear from these islands, they will be lost forever.

The fate of these precious islands and their animal inhabitants is in our hands today —
mine and yours. We cannot stand by and let these rare and wondrous animals go extinct!

That’s why I hope you will join me in fighting to save the Galapagos Islands by
completing the enclosed survey.

Your survey responses will be kept strictly confidential, but will be used to guide the
work of Galapagos Conservancy. the only organization in the United States devoted solely
to the preservation, restoration, and permanent protection of the Galapagos Islands and their
astonishingly beautiful and important animals.

And when you return your completed survey to me in the enclosed envelope, please
also include a generous gift of $25 or more to help Galapagos Conservancy save the giant
tortoises, iguanas, finches, boobies, and other wildlife of Galapagos.

(over; please)
@ GALAPAGOS CONSERVANCY -9
11150 Fairfax Boulevard, Suite 408 « Fairfax, Virginia 22030 « USA « Telephone: (703) 383-0077 « E-Mail: comments@galapagos.org

atc about preserving
ave visited the islands.

ic Ocean, the Galapagos
pecics.

piant tortoisc, marine
catcher, lava heron, blue-
2r unique species.

5, but many of the

‘and rarc are the various
'young naturalist named
on.

also of immeasurable

c most studied places on
Isles™ have more secrets

ds were not discovered
Itil the 19™ century.

L the delicate balance of
als and non-native species
ogens and parasites.
partbreaking.

Is arc among the dozens of
ve dramatically declined.

inhabited islands. Even
— arc facing an

| survive today. But many

nds right now, these
never know the Galapagos

— not on our watch!

(next page, please)

al place that must be saved.

and its
nd to the
[ft of $25 or

e Galapagos Islands.
of dollars directly to
other organizations

wildlife.

s — and the difference
SCS.

nce the dominant
vere introduced into
levoured the vegetation.

Santa F¢ and Floreana
as just one survivor,
ortoise had been seen

Lalapagos Conscrvancy
ed the plight of the
ements.
paiiola tortoises were

ind. Nearly 2,000
|g in the wild.

toration effort ever
100,000 goats that
he goats removed, the

hey are even roaming

ption to Galapagos
lapagos and its

(over, please)
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fithly email with timely uf about our

ier educational events.

fagos, your support will be put to work helping the islands
ation of the bluc-footed booby population is being
these beloved birds arc disappearing — and what we can

to rescuc endangered Galapagos animals like the

n. Applying the scientific techniques developed over
gos Conscrvancy is racing to help restore these iconic

It restoration, and targeted control of invasive specics.

es of Galapagos — but they need your help.

'world’s most famous reptile — recently passed away
0 years old, he was a star attraction for visitors to the
resilience.

ips most aptly stated in the information panel that hung
the Charles Darwin Research Station: “Whatever happens
ind us that the fate of all living things on Earth is in

of Galapagos is in your hands.
now, before you sct aside this letter, to complete your
ith your tax-deductible gift of $25, $50, $100, or $500 to

that the beauty, mystery, and lifc of the Galapagos

r Galapagos,

pu ey

esident

alapagos Survey today. Your answers will only take

nine the fate of this special place. When you do, please
more to Galapagos Conservancy — the only conservation
dedicated exclusively to protecting these islands!

lusive Galapagos Conservancy giant tortoise plush toy as
$100 or more. The giant tortoise rcpresents the timeless
that is at stakc right now. But supplics arc limited, so

DIVIAW
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They are not oe g Will you help
worthless. ~—foF SO save a life?

Will you help
save a life?

Factory farmed animals are among
the most abused animals on Edarth...

DIVIAW
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EQFmSODCtUGrY GENE BAUR

rescue * education * advocacy President and Co-Founder

ving, feeling

I'll never forget the terror in Julia’s eyes as she slowly slepped up the ramp to our transport trailer. thanyto.dia
She had never known anything put cruelty at human hands. SO why should she trust us? brica’s :

\r Caring Friend,

When we arrived on the scene of the factory pig farm and opened Julia's crate, she warily rose t©

1 YES! |
want to hell
endure in the focgoe stop the cruel freatment pigs, hens
, hens, cows, and other f
arm ani
imals  § feet. She Jooked from face to face as if she expected O be hitor kicked at any moment.

farm ani farm industr
im . Plea:
als, care K’ y. Please use my enclosed gift to rescue suff
e suffering

important advocal r them at your san §
d cy and b cluaries, a
O$MRC y.and educaion programs. nd support Farm Sanctuary’s

——— O $MRCx1.5 [J$MRCx2 Ol Other $ ) Only days before. this p\'cgpam breeding pig had been bru(ally kicked. beaten, and burned with an

Sg;p%cpc,m“ (\p;r;“'g"i_epermn iy :c't‘:ical dc;at\lc‘prtc‘)d z:;:rc;‘ss'd‘\cAcr_mrc length o‘f;\fcr l‘aody. Wh‘cn she finally collapsed, the factory farm

Qddre::‘;ﬁf:;‘;; 'K‘;I'i%“f; g\ P ko L":mﬁ:m e orkers dragged her by or cars into a crampe arrowing pen- —
;, :\I Ilnv; ||1, US 12345-6789 byttt 1 was worried for her: but 1 had no idea how urgent her situation really was. Lage she
I Y | Y P P P PP [T P A ated

\a i 123 456 789 1234
rascus « education « advocacy
P.O. Box 150 » Watkins Glen, NY 14891-0150 « veww.far
veww farmsancluary.org

PLEASE SEPARATE
£ ON THE DOTTED
£0 LINE AND RETURN THE REPLY AND PETIT
TION WITH YOUR GIF
GFT THANK YOU,

Donor ID

Campaign Cod 1f we had we not rescued Julia when we did, these baby pigs would Fren dragged
€ |have been torn away from her at less than three weeks old. They woul
have grown up in cages in dark, crowded warchouses .- and been

Coloteory to thho
t 4o PRESIDENT OF THE UNITED STA' slaughtered for pork when they were just six months old.
TES

1eCeSSary.

\

Dear Presider i
sident Obam, o o X . ” 75 h s farm industry, pte 1n
T sl B % To the factory farming industry, pigs ar® nothing but 2 “product” 10 f’”‘ factary farm ok 57’ 4l wan,
T o B . . Liliz W aon 55 WO Ness
Farm -lnimi M:‘L‘lse Tam deeply concerned by thy be sold. To them Julia was just & breeding maching, worthless beyond her ulia was seen as wer’ fHess
Your admini ving beings, not commodities [:,c[:: elly)ocu:irring within the factory fa ability t© repmduce. beyor 1dl her ability 2 bresd.
" ihistration has all exploited for profis y farming ind; i
closii k ready taken s c profit. ustry in the Uni o N " i~ .
,,,uk'}:il‘);;“l"‘;‘;"i ionable 1""Pl\ulzr:l:.(:::ﬁ::*’s’ sowasd endirig abuses within ied Sea ut you and L Know {hat Julia and her babies aren’t worthless. They are living, feeling individuals
——  be done to stop the untold u:d(lt“;,':fd tzulc tobe sldugh,c','“'f;:’f“"‘ factory farm industry, includi __ and they deserved chance at a full and happy life-
: your administrati y inflicted on so m: d putin the h B inpucng
f g ! ion to st any calves, pij 2 uman food s % . . . 2 g -
farm industry. Your action will b P| up your commitment to endi ves, pigs, chickens, sheep, and :“\"p*"" Butso That's the same thing 1 thought when I met Hilda, {he gentle sheep who inspired me © found Farm
I help millions of farm mimdw}'('{‘g“"‘l conditions and abusive et e salmals Sanctuary more than 25 years ag0
'y y: o protect consumers as v sive practices in Americal '
s as well. cd's factory
E:Lif:\belh Q. Sampleperson, S Hilda was suffering very much like Julia. She had been dumped on & pile of dead animals at 2
234 Longandwinding Road, :SFJZT‘. son Company stockyard in Lancaster, Pennsylvania- Flies and maggots were crawling all over her — and in her horrible
ss line XXXXX, Anytown, US 12345-6789 state, she weakly lifted her head and 1ooked at me with pleading €yes-
S 123456788
Like you, 1 couldn’t watch {hat kind of suffering and do nothing. So on (hat fateful day: 1 decided o \

save Hilda and other animals like her and give them {he spacious pastures and loving care all farm animals
deserve. That's when Farm Sanctuary was born, and for 2 quarter century. we have done just {hat — and
more.

“

'd suffering in

I now
Not only do we rescue and care for farm animals like Hilda and Julia — we also mobilize caring
ople from across the country to end the horrific abuses taking place on America’s factory farms. And he hundreds
that's why Lam reaching out to you today- rina. And

L involved in

Please help protect animals like Julia and these babies from 2@ lifetime of abuse by
making 2 contribution of $20, $25, $35, or more {0 Farm Sanctuary by signing the
enclosed petition to {he president. We need your help to stop the egregious cruelty
ghastly conditions created by America’s factory farm industry.

lhen a farm
ife.

(over, please)

ng

PO, Box 150 ® Watkins Glen, NY 148910150 ¢ (607) 5832225 * wwi farmsanctuary:org

DIVIAWV

Direct ; (over, please
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Renewal Series Overview

Lights, Camera, Action! MEMBERSHIP | LS x
It's time to renew! EXTENSION AFI

TN MEMBERSHIP RENEWAL

1 " %
¥ LI y T
Mﬂf - ; T3 e

JI e A B8 !

< - Dear Ms. Donor,
isiaERERREROED

| never imagind that I'd be writing a letter like this to a film lover like you.

Dear Ms. Donor,
‘You've been a loyal and valud member of the American Film Institute (AF1) since [month

Dear Ms. Dener, I've got some good news! + year of first gift.]
‘What a pleasure it is to welcome you to another year as a Don't miss out I've directd my staff to extend your membership with , . - . -
; : You've enjoyd the many benefits of membership, including free movie tickets, advancd
member of the American Film Institute (AF1) on another year the American Film Institute (AFT) for 30 additional days. access tojsglect AFI er\?ents and of course, a ;;z'r;onal co?)y of our popular film calendar.
) ! of amazi '
As an AFI member, you're part of something special. \We g With your annual renewal still outstanding, this is my Reactivat AFI
honor the artists who bring stories to life on the silver way of saying thank you for your past support. I'm sure el el
screen. We preserve the history of film. that you've been meaning to renew, and | hope that membership card Last chance to-renew your RENEW

you'll take advantage of this special opportunity to
We ducate the next generation of great flmmakers And Renew today continue your support today Renew today AFIL membmh&pn‘ TODAY

like you, we love the movies.

‘When you accept your AFl membership card and renew
your annual support with a renewal contribution of
SHPC, you'll automatically gain access to benefits and
privileges that you can only get as a member of the
American Film Institute.

| urge you to reaffirm that love today by renewing your
annual membership with a gift of of 8HPC, §1.5HPC or
$2HPC to the American Film Institute.

But now that your AFl membership has expird, you've decidd to leave it all behind. And if
you're going 1o leave us, | hope that you'll take a moment to tell me why.

Renew your membership today.

Sincerely, Renew your membership today. )
Sincerely,
Greg Copeland Sincerely,
Greg Copeland
Greg Copeland

Amaricon Film Instie | 2021 N. Westom Avenoe | Los 90027 | BOO7744234 | AFlcom Amaicon Film Insivie | 2021 N. Waslurn Avenve | Los Angeles, CA 90027 | 8007744234 | AFl.com Amarican Film lnsivie | 2021 N. Wasiom Avanus | Los Angoles, CA 90027 | 8007744234 | Afl.com

Direct Marketing Association of Washington IWI Q LO N
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NATIONAL
GEOGRAPHIC
1145 177 STREET NW
WASHINGTON, DC 20036

Your New Contributing Membership Card Enclosed

NO POSTAGE
IF IAAIED.
WTHE
UNITED STATES

NATIONAL GEOGRAPHIC SOCIETY | 1145 17%STNW | WASHINGTON,DC | 20036 | NATIONALGEOGRAPHIC.ORG l

—
—
Sample Name —
ess line —
Address e REPLY MAIL —
123 Street Name JO. 10031 WASHINGTON. OC —
Anytown, US 1 i & ADORESSEE —
—
—
—
RAPHIC SOCIETY
® 200777137
=
®
HELP CONTINUE THE DISCOVERIES THAT ARE THE “+
LEGACY OF THE NATIONAL GEOGRAPHIC SOCIETY. =
{Nare), there are so many exciting projects undery o
and protect the planet. Please help by renewing your Contributing -3-
Membership. Then sign and carry your Contributing Membership
card as a daify reminder of your commitment to science, exploration,
education, and storyteling. 2
7
NAME  XXXXXX d
ADDRESS XXXXXX. 1
ADDRESS 2 XXXXX) NATIONAL buting
CITY, STATE, ZIPCODE 3 GEOGRAPHIC e been
|BARCODEBARCODE, nal il
orms. | |
Thank =
| For 130 years, Nsmnal Geographic Society scientists, explorers, and storytellers have 10
de groundbreaking discoveries in science and exploration he
that have helped change the world.
NATIONAL CONTRIBUTING MEMBE' As a Contributing Member, you havs helpad make those discoveries a reality. of
Please renew your support today! your :
GEOGRAPHIC 2 vEs, 1 want o a pr ot o our supprt ody
TS eSTREET NN commitment to the National Geographic.
WASHINGTON. DC 200 Enclosed is my annual Contributing Mem y as we
DONATENGS ORGIRENEWZ01S ar [N ot urgent
OS$HPC] D$[$1.5HPC] O $[2HPCY Dear [Name]. g
Since 1888, the National Geographic Society has supported scientists, explorers, and .
A gitol $1,000 ordl storytellers—and shared their incredible discoveries with the world. We've helped reveal distant d projects i
T —— Society's Grosvena lands and ancient eras. We've brought you close-ups of ave-inspiring animals and marine life ad
- TAddress] XO00000000CC0O000CK provides you a ruml We've taken you to the depths of the ocean and outer space. We ve explored wha it means to be
X[ Address] X00000000000000000K it | tuman and more. B
Cay. State Zip] YDOOOOCOO00000X And since [year of first gift], you have supported these important endeavors 25 a e and
| Contributing Member Because of you, we have gone futher. “No” to | &
Ploase make your check payable to the National Geographic Socity. Ta| Now it’s time to renew your suppost for another year. -
The National Geographic Socioty is a 501(c)3) of [Name], I've enclosed your new Contributing Membership card in
@ ‘Your renewal gift i tax decuctibia 10 the Al xid anticipation of your renewed commitment Please refurn your fully tax- s
= deductible gift of $[hpc], $[L Shipc], or even $[2hpe] if you ase able, and begin 1p W
carrying your new, signed membership card with pride, knowing that your oald
support is helping the Sociery get closer to the next big discovery. Ol |
in acave
Many people don’t realize that the National Geographic Society is a nonprofit |
organization, Ous income goes right back info the work fhat brings science, knowledge, and
discovery to curious people around the world. s
‘That's why your annual support as a Contributing Member makes such a difference. You
help the Society go further and seach higher to support the explorers, rescarchers, and sciefists
who are changmg the world.
ew
Over the years. the National Geographic Society has supported groundbreaking 30 years, I
w01 to
research...
. ind
Jane Goodall's studies of chimpanzees.
aric Sala,
- Tacques-Yves Cousteau’s explogations of the ocean. Tnless
- the y e of human origins made by the age, please)
. . - R Leakey family. B
Direct Marketing Association of Washington (over, plecse)

O RN W A

Sirca 1888, Te Padaa Geegraph
ana worymlan whoas gEsendTs

Sccey

Bapponad scieedets, caeses
23 Gacovadas hane chaagad e works

A B Coratasng Mama e, 304 Nelpes pakon e S
worictis Baner e &

arion prusisa, and T

Now ife thea © resew your ConriBating WamBer AUt for 3336har year.

Muoy pacps £a T saskon Tt T Mesons Crogrprs: Sooes ks aeaacs
apeeiaason Ou Ncome gone right Beck KD e ass (el Bnge scmace and
Sacteory 13 OxicLs pocpls aTend e wand

e e S

It's time to remew your Contributing Memberchip.
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NATIONAL
GEOCRAPHIC

Dear [Name],

Here at the National Geographic Society, we believe in fhe power of scieace.
exploration, education, and storytelling to change the world

Thope you sill believe in the importance of that mission

Your Contril M!L‘lba‘l:hl! has lapsed. wh.ch aADS YO A6 00 ] am‘nz

Perhaps you didn't realize your Conmibusing Membership had lapsed and you still
intend 1o Tenew your generous support. 1fso, T encourage you t do so rizht away—we'll
‘put your giff right to work supporting projects that will push science forward and change oar
undersmnding of the planer.

‘However, if you have decided o let your National Geographic Society Cantributing
Memberchip expire, T hope you'll ake 2 soment to tell me why.

Please complete the short survey below to let me know why you 1o longer wish to
suppart the Sociery as 2 Conmburing Memiber—your feedback will help us bemar serve
Conmibuting Members ke you in the futre

O if there has been some sart of exror and you sl i
Membership, please take this final opportunity o do 5o, I truly hope this i

Sincerely,

yy

55 /(/L_——
Gary B Ensll
President and CEQ

PS.  Ifyou've already sent your Comtributing Membership renewal and our lemers have
cxossed in the mail. please disregard this potice and accept my deepest thanks. We're
glad to bave you back

FINAL RENEWAL NOTICE

jelieve in the power of science, and
he word. | will ransw my support as a Contributing Mamber with a gift of

OSMHPC] O Other$,

Sezle
St
Tip~t

:m o your Gift, plaass 5e merse or visit

F1500094513 AA3S2D 1RHC 1

| =

e Society

e wish to be a Contributing Member of the National Geographic Socisty.
Survey ancwees below.

NATIONAL
GEOGRAPHIC

MEMBERSHIP EXIT SURVEY

HATIONAL GEQGRAPHIC SOCIETY | 1145 17 STHW | WASHINGTON.OC | 1003¢ | HATIOHALGEOGRAPHICORG

18t U Know Wiy you are not renewing your Contributing

q

(choose up 1o two)

O no longer valua the Mationsl Geographic Socisty’s wark to explors and
protsct the planst.

O was unimp with tha Saciety's
past year.

O ne longer cara about the Saciety’s efforta to aave endangsred species fike
slaphants and big cats

Ol da not believe that advancing acience will help our planst o thass of us who
dapend on it

over the.

I am not able to offer my financial aupport at this time.

D Discover

Expiration Date

 Namiber

ft o he National Geograshic Scciaty in my estate
fher piznned gift.

5 enernibersii list with lie-rinded oganizabons.
frmaticn fom other crganizations.

bt 5 1 .t o 4 b o s
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Thank you for your previous SUpport. We will miss you.

Discover what's next! Renew Today. | View online.

NATIONAL

GEOGRAPHIC | FINAL NOTICE - RENEW TODAY!

Dear,

Your Contributing Membership supporting the National Geographic Society has
expired. But it's not too late to renew as a Contributing Member and
continue making an incredible impact all over the globe.

Supporter ID:

Member:

Email:

2018 Contributing Membership: PENDING

Please don't wait. Tomorrow’ tific breakthrough or innovative solution
depends on support from people like you, who believe in pushing boundaries and
stretching curiosity as far as it can go.

You know that our planet is facing critical and urgent challenges, and the
National Geographic Society is seeking to solve them. So please stay a part of our
work.

T hope I can count on your continued support as we generate and implement
solutions for a healthier and more sustainable future. Please renew your
Contributing Membership today.

Sincerely,

Sarah Stallings
Senior Director, Annual Giving

AVALON






DATE

NAME

ADDRESS
ADDRESS
CITY, STATE, ZIP
Dear SALUTATION,
Your steadfast dedication to the National Parks Conservation Association and our
national parks proves that you have a strong personal commitment to protecting our
nation’s natural, historical, and cultural heritage for future generations.
With your generous past support, NPCA has successfully defended our National
ark System from a wide range of threats, including water and air pollution, mining and
other destructive activities near park boundaries, and congressional efforts to weaken
protections for wildlife and critical habitat
But as we approach the Park Service’s centennial in 2016, our parks face one of
their greatest thr ever: looming budget cuts that — if they last — would affect every
park in the system, preventing parks from hiring rangers and other essential park staff
increasing the already massive maintenance backlog in our parks, and closing visitor
centers, campgrounds, and trails — and even delaying the opening of entire parks. To On thy
pass on a strong national parks” legacy to our children and grandchildren, we must take
swift, decisive action to prevent this disaster.
ent
pecial help to protect and tes by
s leading members, T have ality
outlining the challenges Mmong
Ore
he

i, that's why I'm writing to ask for your
strengthen our national parks. Because you are one of NPC

L Kiernan
25 C. K

Thoms
President

T
x
NAME,
enclosed a copy of Protecting Our National Parks, a propc
ks and NPCA's strategies to address these challenges in 2013 and beyond

o CO0S

oxsou
other &
15 and o0 B an
facing our pa
conservation plan into effective action depends on the support of especially dedicated
I hope that you will be inspired to reaffirm and increase your
national parks® legacy by

Xxxw
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S Horo
NPCA members like you. ¢ tha
ly generous commitment to strengthening Amer
s Trustee for the Parks.

already g
accepting my invitation to join us
Trustees for the Parks are a highly dedicated group of park stewards who make
They receive exclusive benefits such

orowing
As you review this important document, please remember that turning this

ATTN: Thomas O. Kiernan,
President

7 S
annual contributions of $1,000 or more to NPCA
as in-depth quarterly newsletters, high-level conference calls, and invitations to special
And. if you join the Trustees for the Parks today, we will send you a free copy
(over, ple

PARKS
PO BOX 97202
WASHINGTON DC 20090-7202
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Appeal

R Thari s 6o ing

AMERICAN FORESTS | o as of Quvecican

734 15th St NW | WASHINGTON, DC | 20005-1016 P e wn
i Toests. T T hope et
Name Lastname «0‘"\5 <o
Address #1 Welp us n 0wl :dou.\"l— b
Address #2 Pm.w_.\, e whi P

City, ST 00000-0000

When is a L2313 —

Name Lastname
Address #1 all lose.

Address £2 MORE SCARY

City ST 00000-0000

We lose clean air and clean water in the majestic Mountain West. We lose a critical food
tha n a rizzl bear7 source for a host of wildlife, including the great American grizzly bear. And we lose a p
g y * our nation’s heritage.

The whitebark pine. a keystone species of the Greater Yellowstone Area. is dying off by

upon and tt ing to take a whole ecosystem with it.

And unless we do something to help. this iconic tree, a survivor of some of the harshest
and most unforgiving winter climates, will fall prey to deadly threats—climbing temperatures. a
non-native pathogen and a boring beetle that doesn’t know when to stop.

PROTECT OURWESTERN FORESTS

in
O YES! I want todo all I can to save the whitebark pine and the imperiled forests of the Mountain West for : , Whether you giEE S‘\\ onioe, your support will helggl restore énd proteit
fut ol I, Thit i whiv- 1 am making  speciil conttibition toA b Forestaiab imperiled forests and species like the whitebark pine-—tree by tree. acre by acre. mountain by
uture generations. That is why I am making a special contribution to American Forests of: in—building on-th 1 cofiservation partaérships that yield tangible results. Results
=2 = you can see firsthand.
O SHPC [S$1.5HPC 1 $2HPC [ Other$
Why is the whitebark pine so important? 8
Ref Code # XXOOOXID/Source Code i
w Y X i T Whitebark pine is a “nurse tree” that lives at high elevations in our western mountains; it
Name Lastname N:::‘:;]:;{?;f:iu,mﬁ;xam is the first seed_ling in many cases. to sprout from the ashes of a forest fire and the one that assists .
Address #1 your contiibution, plants around it to grow and rebuild.
A_dd'ess #2 Youcan donate onine, g at It is eritical to biodiversity in the Yellowstone region.
City, ST 00000-0000 www.americanforests.org.Your gift is )
A ) :T:‘:::::;MP e Rl estent el Sculpted by millennia of wind and rain and snow. whitebark pine provides habitat and
= shelter for 190 species of plants, some found nowhere else on Earth. It is also an absolutely
C O S s 734 15th St. NW « Washington, DC 20005-1016 202.737.1944 essential food source for more than 20 animal species. including the Clark’s nuteracker. the black
AMERI AN F RE T www.americanforests.org bear and the legendary (and threatened) grizzly bear.
In fact. a single seed from a whitebark pine cone provides almost as much energy as a
PO B°X95631 (over, please.) 5)
WASHINGTON DC 20090-6631
J s 2 L L A L L | e PR P L
FSC

N
é‘ i
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NATIONAL T
MUSEUM I
i OF THE ==

AMERICAN 2™
INDIAN .

NATIONAL MUSEUM OF
THE AMERICAN DNDIAN

POLY 1-12x4-172
21/2"L 3/4'B

Celebrate

the Museum’s 25™" anniversary
with your 2014 Calendar.

REE Ll

Direct Marketing Association of Washington

Smithsonian
National Museum of the American Indian

Name/Address line |
Name/Address line 1
Name/Address line 1
Name/ Address line 1
Name/Address line |

Dear [Name),

appreciation of your steadfast support.

. 25 y ¢ in.20

Muscum ensure their accessibality for genemtions 1o come.

They are stories of the people who created and used them.

and the stones they tell — wath the wodd.

1 also hope | can continue 1o count on you to belp the Muscum
connect people everywhere with Native history and culture by
offering a special contribution of S[hpe] or more.

RECEIPT VERIFICATION FORM
| Thank you, | received my 2014 Member Calendaron
U1 Yes! I 'want to help the M lebrate its 251h

[ISHPC  [CISLSHPC  [JS2HPC  C)OtherS_

Name/Address line | o 2
Name/Address line 1 0 Smithsonian

NATIONAL
MUSEUM
 OF THE 2t
AMERICAN

INDIAN

July 2013

1"'m honored to enclose your personal copy of the National Muscum of the American
lndian’s 2014 Member Calendar. created exclusively for Muscum members like you in

Each moath you'll be treated to an image of a treasured object or work of ant from the
Muscum’s extensive collections — a visually stunning and culturally significant object that might
have been lost forever if not for the Museum’s care and your generous support.

Obyects like the Kiowa headdress from the mid-19th century featured in January ... the
Anishinaabe woman's dress made of rich velvet and glass beads youll see 1n October ... and the
watercolor dmwing of a butterfly dancer that will inspire you throughout the moath of December,
have all been conserved (and often saved) because people like you cared enough 1o help the

But like the Muscum itself, the images in your calendar convey a decper message.
Because, at the National Muscum of the American Indian, these items are more than objects.

A skilled Seminole woman sewad the boy’s foksikeo (shirt) you see in February. The
diablada (devil) dance mask you see in August made for a dancer to participate in the Camival of
Oruro, an annual festival whose ongins can be tmced back to the great festival of lto celebrated by
the Uru poople since pre-Columbian times. And the antful Ho-Chunk bandolier bag featured in
July shows how Amencan flag motifs began to appear more frequently in beadwork in the carly
20th century, when great numbers of Indians began (o serve in the armed forces.

[Name), | want to thank you for helping the Muscum share these irreplaceable objects

(over, please)

(please fill in date.)

y year 2 10 break new ground in
how Native history and culture are shared with the world. I'm proud to enclose a «p«ml contribution of:

Please detach this form and retum it with your contribution i the envelope provided.  Thand you for your suppovt!

e e Please mak: hec:f ﬁ:ble NMAI’T donate by credif

lcase e your ¢l pay: to . To e by credit
Seme Aidooss Hoe s card, see the reverse, visit hip://go.si.edwnmaicalendar o call
Manber 1D Source Code us toll-free at 1-800-242-NMAI (6624).

®



MARCH 2014

THURSDAY

SATURDAY

TUESOAY WEDNESDAY

NAT)
ONAL Musgy, ~

AMER,(AN 'ND'AVN

Treasures of the y,
American Indian

www.Americanl ndian.si.edu
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Appeal

O\
7 CENTER for BIOLOGICAL DIVERSITY

CENTER for BIOLOGICAL DIVERSITY

Ms. Elizabeth Q. S
abeth Q. Sampleperso
gt oty Take a sta
234 Longandwinding Ro: t
Anytown, US |7;‘lif;‘l:”‘ld n .
: Ms. Elizabeth Q. S
o Q. Sampleperson

Ladlalbllabal bl sayN \
Mol bl y NO to Keystone XL. S Ta ke 2 Stand.

1234 Lo
1 Longandwinding Road

Act now before it's game over WA

(T P [P T A T T PP AT Say NO to Keystone XL.

Act now before it's game over.

I'm standing with the Center for Biological Diversity and saying NO to Keystone XL. I'm supporting
the Center’s offorts to save the climate and the wild animals and plants that will be in peril or lost
altogether if Keystone is allowed to move forward. Here’s my gift to the Stop Keystone XL Fund:

e, s ) LARRGE OOther$_—— N

A oift of his Ms. Elizabeth Q- Sampleperson Member ID
M\Zh or Ove Sampleperson Cgm_pnng

would really help 1234 Longandwinding l{qad

Anytown, US 12345-6789

samplenamexx @

{1 my email address is: _EES providernet
= : - : ITP——
[ | want to receive all communications by email. Please make your check payable to Center for Biological Diversity
or see reverse o charge your gift. To donate online, g0 fo:

http J/donate.BiologicalDi\lersity.orngeystoneXL

] send me information on planned giving.
[ Please send me information about monthly giving.

DIVIAW
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B,
Center has been challenging Keystone XL since 2011. We know the pipeline would
break environmental laws, and we're the group to hold the industry accountable.
Date, 2013 You've undoubtedly heard the oil industry tout the “economic benefits” of Keystone XL. Yet
according to the State Department’s own analysis, only 35 permanent jobs will be created. And much of

Ms. Elizabeth Q. Sampleperson the o1l will be exported. Clearly the oil industry will enjoy the spoils while the rest of us bear the risks.
Sampleperson Company There is no energy independence and no new wealth for the American people at the end of this
1234 Longandwinding Road pipeline — there’s only more and more bad news. For example:
Anytown, US 12345.6789
(P T A [ A [ P [ A A P A Oil Spills: They will happen. The Center is leading the charge to tell Americans the truth about

the oil and gas industry. We just released a video exposing the drastic toll Big Oil takes on American lives
and the economy. Since 1986, 7,978 pipeline incidents have resulted in 512 deaths, 2,360 injuries and
nearly $7 billion in property damage. The State Department says Keystone XL could spill up to 100
times during its lifetime. TransCanada’s existing pipeline, Keystone 1, has already leaked 14 times since it
started operating in June 2010, including one event that dumped 24,000 gallons of tar sands crude.

Dear <Fname>,

We're at a critical turning point. The signs of climate chaos are all around us: melting sea ice,
shattered temperature records, deadly storms and rising seas. The future is daunting if this crisis goes

unchecked. Polluted Rivers and Toxic Pools: Tar sands crude is so heavy, it’s almost impossible to clean up.

Earlier this year an 84,000-gallon tar sands oil spill in Arkansas fouled an entire neighborhood. The
Alberta tar sands mining operation has polluted the Athabasca River, creating wastewater pits that are
visible from space. Mi y birds die i liately on contact when they land in these pits.

But it’s not too late. Right now the most important action you can take is (o help us stop the
Keystone XL pipeline. If President Obama approves Keystone, the tar sands oil industry will unleash so
much greenhouse gas pollution that this planet may not recover.

Poisoned Water: Keystone will cross 340 water bodies and expose the Ogallala Aquifer, the
main source of drinking water for millions of Americans, to oil spills and toxic chemicals when the

Just months ago the Earth crossed an ominous threshold, with carbon dioxide i the atmosphere Ay
pipeline leaks.

hitting and crossing 400 ppm — the level scientists wamned us is a tipping point. Never before in the
history of the human race have carbon levels risen this high. We have now stepped outside the conditions

in which human civilization evolved. It’s radical new territory. Loss of Wildlife: Wild animals will perish, both from the construction of the pipeline and from

the toxins produced by oil spills. At least 20 imperiled bird and fish species will be put at risk by
Keystone, mcluding a remnant population of whooping cranes. With more than 875 miles of U.S. land
slated for Keystone, pristine landscapes and fragile habitats — on public and private property — will also
be in harm’s way. Canadian boreal forests and caribou have already been destroyed.

If this pipeline is built, leading climate scientists have warned it will be “game over” for
averting climate catastrophe. Greenhouse gas emissions from tar sands extraction and refinement are
two lo three times higher than those from conventional oil and gas operations. That's exactly the wrong
direction for reversing global warming

Once again the Center is out on the front lines — not just talking about the coming wildlife and
climate catastrophe, but taking concrete action to avert it on numerous fronts. By helping the Center. you

Keystone represents a major commitment to the dirty fossil fuel culture. We need a White House 1 3 B 4 ¢
can truly. tangibly help stop this potential climate disaster.

policy that steers us away from fossil fuels to a saner, safer energy economy.

This is a moment of truth for President Obama. The biggest climate test in history is sitting
squarely on this president’s desk. We're pulling out all the stops to put pressure on him. Help us tell him
loudly and clearly, on behalf of the people: No Keystone XL.

1. Spearhead a massive public pressure campaign. More than 60,000 members of our
nationwide network of activists have signed our Keystone Pledge of Resistance. We've
held demonstrations in Chicago; D.C.; Grand Island, Neb.; Miami; Palo Alto; Portland,
Ore.; San Francisco; and Wilmington, Del. More are in the works. Our activists won't
rest until we've delivered the message to the president that the Keystone XL pipeline is
unacceptable to the American people.

We need your financial and moral support to halt Keystone before it’s game over, and too late for
the animals, waterways, flyways, land and human life-support system that will be sacrificed.

Please give now to stop the Keystone XL and then take the “No Keystone” pledge by signing
it at our website, NoKeystone.org. With your donation, your voice and your public stand, we can
stop Keystone and avert a climate disaster.

™

Challenge any pipeline construction, land clearing or threats to endangered

species that TransCanada attempts in anticipation of approval. Crews will likely Sincerely,

try to begin clearing land and disturbing wildlife habitats in advance of any Obama

decision. We're already at work to stop them.

Kieran Sucking

3. Mount our legal strategy to fight Keystone XL in the courts if it’s approved. The
o SR ght Keystone : o : Executive Director

(Over, please...) " : o : T ; 2 fe ;
Even without oil spills, tar sands crude is such a dirty, imefficient fossil fuel that mining it out of

the ground is an environmental disaster for the planet. Don’t let this be “game over” for our
climate. Thousands of wild animals and plants already hover on the brink of extinction because of
global warming. Please support our fight against Keystone XL today.

Post Office Box 710 # Tucson, AZ 85702-0710 e toll-free (866) 357-3349 ¢ www.BiologicalDiversity.org

d paper (30% post-consumer), soy-based inks.
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Appeal

From the desk of m —
-
ELSABETH MACNAMARA T—
VOTERS'
OF THE UNITED STAT?: Memo d
ran
August 2, 2012 i
To: Elisabeth MacNamara P
Barbara Jones President, LWVUS E G i) Y
2030 M Street Northwest, Suite 700 From: N 4
Washington, DC 20036-3306 Exe:uyﬁi'g:m
or
Routing:
Dear Barbara Jones, ’ Intemal  You. need. Yo see Hwis, EM.
Re:

When 5 million eligible voters could be denied their right to cast 8 ballot, what kind of 90 days and counting

democracy is that? And what kind of government do we get?

Certainly not one that represents the people!
PART 1: THE WAR ON VOTERS

And that’s just the way political operatives and their special interest friends want it. Their
war on voters could keep millions of Americans from the polls on November 6, silencing the
voices of those least heard and rarely listened to in this country—the poor, the elderly, racial and
i orities, the young and the differently abled.

Our democracy is at stake in the 2012 election.

Ul

i 4 vative special i and de
waging an all-out war on voting ri P d political operati
S 3 tin, peratives across Ameri
will be in effect when vote g rights. They have passed dozens of anti- ac —"
oy o e e e

& been writing to you about this urgent threat to our democracy for more
than a year, and Uu sughout that time the League of Women Voters has been doing all we can to
stop these destructive laws aimed at ‘manipulating the outcome of the 2012 elections and every

election thereafter.

These laws aren't j
—— calcula t just words on paper written by a hand|
countryt:ed,th?;f,g,wt:: :{:‘: tosilence the voices of mos? }eﬁtﬁhm;?s‘“"ﬁyes. They are a
But with power barons like the billonaire Koch brothers and other ultraconservative ’ ly, racial and ethnic minorities, the youn, andmly listened to in this
special interests fighting against democracy at every turn, We have our work cut out for us. N mm—— g and persons with disabilities.
identificati eces: i

Just look at the massive voter purge that Florida is attempting right now- Already political dentification even though they are pmpersl;r}’m;g;u:;n;n‘tmfi voters to show special

operatives have tried to scrub as many as 182,000 people from Florida’s voter rolls, inaccurately :

Ten of these states requi
it turns out—and the Department of Justice has had to step in. require voters to present government-issued phot
oto IDs.

***As many as 18 percent :
< fghti ; i have cent of seniors and 25 percent of Afti :
The League of Women Voters 1s fighting back with everything we have. But we need government-issued photo IDs, ican Americans do not
your help. L urge you to take two critical actions right now: SsveriaEEE .
5 e passed laws .
FIRST: Review the enclosed 2012 Voter Protection Plan to become even more before registering to vote. that require people to provide proof of citizenship
knowledgeable about the raging war on voters and the League’s strategies for ***This

making sure people—not special interests—prevail.

; could be an insur Y 5

Americans, including rm'll-éln : barrier for as many as 7

home and never issued birl}‘:ns of elderly African Americans who we percent of

SECOND:  Please send a generous contribution of $35, §55, or even more t0 help us put certificates. re born at
this plan into action and carry out all of our work for a fair and free democracy

between now and November 6.

Florida is i
now one of the most difficult places for citizens to cast a ballot.
ot.

€ examin y names of individuals for possible
**The state has ed as many as 182,000 f individuals fi bl
5
purging from Florida’s voter rolls, despite the fact that hundreds of these

(over, please) individuals have a
A e lready been proven to be legal voters (a mere 10 h:
1730 MStreet NW | Suite 1000 | Washington, DC 20036-4508 | Phone202-429-1965 | wwwiwv.or ave not).

LARD812

(over, please)

LARESIZ

1730 M Street NW | Suite 1000 4! P -429-1965 www.lwv.o;
ite 1 | i
Washington, DC 20036-4508 | Phone 202-429-1 |
-1965 1 T}
g B

AVALON.
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se report any information regarding a missing

hild or a possible sighting to our Call Center at:
1-800-THE-LOST (1-800-843-5678),

r through our website at www.missingkids.com

SR

CHILDREN
‘www.missingkids.com

Charles B.Wang Infemational Chidren's Building
699 Prince Street
Alexandria, VA 22314-3175

Wishing you and your Ioved ones
hope and happiness this holiday season
and throughout the New Year

Your Friends at the National Center for Missing & Exploited Children

DIVIAW

Direct Marketing Association of Washington

Personal Response to John Wailsh

From:

AVALON CONSULTING GROUP
NCMEC

November YE Card Appeal - Low §
C0312 Mail Date:11/2/12

Ask Wright Creative/Malthew Finn

150910 C123D02C

Yes, John! | will help the National Center pursue its mission to bring
missing kids home and make childhood safer for children across
the country this holiday season and all year long. | have enclosed
a special tax-deductible holiday gift of:

Qs2s Qs40 O ss0 Qs

a My check is enclosed, payable fo the National Center for Missing
& Exploited Children.

U 1 would like fo make my gift by credit card, please see reverse.

Please provide or update your email address to receive important
news updates and information to keep children safer.

My email address is

Q Have you included NCMEC in your estate plans?

ly
//'ﬂ'{\'

2
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just imagine

N7 PAC

Membership

Appeal

Name Lastname
Address #1

Address #2

City, ST 00000-0000

just imagi
N P A ‘ One Center Street
Newark, NJ 07102 Dear [Name].
Membership |

You and I have likely never met. But as an NJPAC member, you changed my life.

When I was in third grade at Lady Liberty Academy Charter School. I was the class clown.
I craved attention and would go to just about any length to get it. I'm pretty sure I was driving my

H e I p ig n ite a I ife I on g passio n fo r t h ea rtS! teacher nuts—because when a teaching artist from NJPAC came to our school and asked teachers

to recommend students to participate in a special performing arts program, she submitted my name.

> To say my world changed instantly is no exaggeration.
Name Lastname

#1 Through NJPAC. I found an outlet for my creative energy. Ihad a place to go where being
2 creative and silly was supported, and big emotions were explored. Acting became my way of
I 00000-0000 learning about myself and others ... and it became my goal.

| FYPY | PP Y IO | P Y Y Y Y | Y O | P Y Y P L PO : o e 3
To a kid who most of society didn’t expect to amount to much, having a goal meant

everything. I had a reason to go to school and get good grades. I had a reason to stay out of
trouble and make good choices. For the first time, my hopes and dreams felt within my reach—as
long as I worked hard and stayed focused.

And NJPAC gave me more than career ambitions. Whether or not Kids are interested in a
career in the performing arts, they gain so much from the NJPAC arts education experience...

just imagine

N]JPAC HELP TRANSFORM YOUNG LIVES THROUGH THE ARTS!
p « J b r

gain confidence.

ain friendships.

ain—ofien for the first time—the feeling that they are worth something.

1 YES, I care about giving New Jersey’s children a chance to experience
and enrich their lives through the performing arts. That’s why I
am proud to enclose a tax-deductible contribution to support all of
NJPAC’s great work and programming.

L $SHPC [ $1.SHPC A $2HPC [ Other §

gine what it’s like for a kid who is used to standing on street corners and being
usly. to find himself standing on the stage of NJPAC’s Victoria Theater with
at him, and applauding! Imagine the joy a girl feels performing jazz tunes she
her grandparent’s apartment—with her grandparents in the audience!

the moments you make possible as a member of NJPAC—and [ urge
ontinue unleashing the creative spirit in New Jersey’s youth by offering
gift today.

Name Lastname 123456789 AMADS0303932 Please make your check payable to NJPAC (over, please)
Add #1 and return it with this form in the envelope
Address provided. To make your donation by credit Bey Performing Arts Center One Center Street Newark, NJ 07102 1-888-466-5722 www.njpa;
Address #2 card, please see reverse.
(‘"'Y, ST 00000-0000 Your donation is tax deductible to the full .
extent of the law. Thank you! Hhidetlls JOI
New Jerssy Parforming Arts Center One Center Street Newark, NJ 07102 1-888-466-5722 www.njpac org Do foryounstpportofNIPAG tand pleaselcontimechanainpyounsrlives b

ing a generous gift today. From the bottom of my heart, thank you.

Direct Marketing Association of Washington A A LO N
v ®



Appeal

NJ

NEW JERSEY PR ORMING ARTS CINTES.

From the desk of NJPAC President and CEO

John Schreiber

Dear NJPAC Member,

One of the things I do regularly at the Arts Center is thank Members. I
do it often and enthusiastically: after all. nothing we do here would be possible
without your generosity.

Every day, Members like you are helping NJPAC transform the performing
arts and arts learning community in New Jersey. Because of your support. those of
us on this side of the Hudson don’t need to travel to Manhattan for great orchestra,
dance, cabaret, pop. jazz or family programming. Your support also helps bridge the
gap between ticket sales and NJPAC’s operating costs.

Nothing I can say better conveys the difference that Members like you make,

especially in the lives of children, than the enclosed letter from Shamsuddin Abdul-
Hamid, an amazing young man who credits NJPAC’s arts education programs for

changing his life.

T've known Sham since I first arrived at NJPAC, and, as you’ll read. he’s
a remarkable talent with a great heart and a huge future. But a child doesn’t need

to be an aspiring stage or screen star to gain powerful benefits from NJPAC’s arts
education activities.

They need curiosity ... an cagerness to discover a place where they feel they
belong ... and friends like you.

Without support from dedicated NJPAC Members, we wouldn’t be the leader
we are today in arts learning, serving more than 60,000 children each season. There
would be no free performances for kids and the community. There would be no
success stories like Sham’s.

So won’t you keep the amazing power of NJPAC alive and thriving for
Newark and New Jersey by sending a generous gift today? Your special support will

help the performing arts remain a vibrant, active presence in the lives of New Jersey
children and keep the vision and mission of NJPAC strong.

Like Sham, many of the kids we serve are growing up in families who work
hard. but still can’t afford Broadway shows, music classes or dance lessons.

(over, please)

One Center Street  Newark, NJ 07102 1-888-466-5722 www.njpac.org
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That’s why NJPAC’s arts education programs make such a difference.
They give kids the chance to see live performances and learn more about the
performing arts.

My request to you today is straightforward and straight from the heart: please
give a gift today to support programs like:

* Young Artist Institute—where children are exposed to a variety of acting,
dance and music techniques, learn about the history of performing arts
styles and gain the foundation needed to pursue their artistic passions.

« In-School Residences—NJPAC brings the joy of dance, music and theater
directly into New Jersey classrooms. Each multi-week residency ends
with a performance that teaches students to work together and believe in
themselves.

* Summer Youth Performance Workshop—students are immersed in the
performing arts for five weeks over the summer. Whether they focus on
acting, modern dance, musical theatre or voice, children receive one-on-one
support from our professional instructors, and enjoy a group setting that
builds their confidence, skills and stage presence.

And, this summer, Sham himself is expecting to return to NJPAC to produce
Hamiet—Newark-style! Sham is sure to make us proud—and set a positive example
for today’s arts education students.

But, the continuation of our arts education programs depends on you, our
generous Members and supporters. I urge you to send a special contribution today to
keep bringing New Jersey’s youth opportunities to transform and enhance their lives
through the performing arts.

Thank you in advance for your help.
All good wishes.

Best regards,

John Schrei]
President and CEO

P.S. Sham is a true success story, and I"m so proud to say “I knew him when...”
But I'm equally proud of all the NJPAC kids who come through our doors each year
ready to see how the performing arts can transform and enhance their lives.

On behalf of all of these kids—and all they can accomplish—please help.

AVALON.
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Final Thoughts

 Direct marketing serves a valuable purpose by allowing a non-profit to
reach out to its lower dollar supporters in a personalized, yet cost-
efficient manner.

Messaging should imply urgency and assure donors their contribution
will be well stewarded and put towards an effective program.

« Remember: People give to people. Do your solicitations sound like
they’re coming from a human being, or an organization?

e  Make sure you are testing and learning something each time you conduct
a campaign; it’s the only way to improve your program.

Always make sure you say “Thank you” immediately, or all of your work
will be for naught!
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Lhar gous/

Anne Senft
Vice President
Avalon Consulting Group
805 15t Street NW, Suite 700
Washington, DC 20005
202-627-6529
annes@avalonconsulting.net
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