
Digital-First Civic Media

Building the Next 
Generation of Latinx Voters
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ABOUT VOTO LATINO

Voto Latino is a digital-first 
organization that disrupts 
the political process by 
civically engaging a new 
generation of Latinx voters 
in our democracy year 
round.

Together, we aim to build a 
stronger and more 
inclusive America.
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WHY IS THIS MISSION IMPORTANT?

According to a poll done 
by NALEO, 60% of all Latinx 
voters stated they were 
not contacted by a 
campaign or candidate in 
the 2018 midterm 
elections. 
It’s up to the Latinx 
community to self-
organize.
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DIGITAL FIRST APPROACH

“Majority of Latinx 
didn’t transition to 
digital, they were 
raised with it. 

- Nielsen, The Online Lives of Latinx Consumers
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ORGANIZING MODEL
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VoterPal: 
MOBILE MEETS
PEER-TO-PEER VOTER
REGISTRATION

• Featured in the Apple Store 
and named one of top election 
apps in 2018

• 20,228 voters registered  

• 2,030 people used 
register-a-friend mode
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CONNECTING WITH CULTURE
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CONNECTING VIA CULTURE INFLUENCERS



RESULTS



202,399 
VOTERS REGISTERED

IN 2018
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LATINO VOTER 
TURNOUT IN 2018 
REACHED A RECORD 
HIGH FOR A MIDTERM 
ELECTION YEAR
Latino voter turnout reached 11.7 million 
in 2018 up from 6.8 million in 2014, 
nearing presidential election year 
levels
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RECORD FUNDRAISING
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• Authenticity, donors excited to 
support voter registration

• Partnership with Lyft was also 
appealing to donors

• Rapid response to news, family 
separation

• Donors tired of responding to 
Trump



VISION
FOR 2020



● 60% of Latinos are 34 and under

● Majority of Latinos are 19 years old 
compared to whites who are 54 years old

● Nearly 32 million Latinos are eligible to vote

● An estimated 13 million are UNREGISTERED

When registered, Latinos vote

LATINOS WILL BE THE SECOND LARGEST 
VOTING BLOC IN 2020 

18



2020 Goal: 
500,000 new voters

• Virginia Elections – 2019
• Primaries in Key States – 2020
• Presidential Election - 2020
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Key Digital Initiatives
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Best-in-class digital 
team

Expansion of digital 
video, Instagram & 

YouTube

Investment in donor 
acquisition

Expansion of paid ads 
program, and 

research-based 
testing

Growth of in-house 
data analytics, 

leverage our data

Expansion of paid ad 
programs, improved 

target models

Optimization of peer-
to-peer engagement 
and next gen of voter 

registration app

Marketing automation 
for SMS & Email

Innovation: chatbots 
and voice-activated 

tech

Expansion of SMS & 
Email programs, more 

SMS for fundraising

Development of low-
donor program



GRACIAS!
Rosa Del Ángel

VP, Digital Strategy & Engagement
rosa@votolatino.org
Twitter: @rdelangel
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