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Vice President, Growth @ Firefly Partners

Building human-to-human connections with

technology @ Firefly Partners

Nonprofit marketing + digital fundraising for over

13 years

Brand builder and messaging nerd

Podcast host - check out
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www.soar.how
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+7.5%
D O N A T I O N S  ( Y E A R - T O - D A T E )

Source: Fundraising Effectiveness Project Q2 2020

+19.2%
D O N A T I O N S  U N D E R  $ 2 5 0
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"L a s t  y e a r ’ s  d i g i t a l

t r a n s f o r m a t i o n  s u r v e y

f o u n d  t h a t  e n t e r p r i s e s  t h a t

a p p l y  s e v e n  “ d i g i t a l  p i v o t s ”

b r o a d l y  a n d  d e e p l y  t e n d  t o

p e r f o r m  b e t t e r  f i n a n c i a l l y .

https://www2.deloitte.com/us/en/insights/topics/digital-transformation/digital-transformation-survey.html

+12.1%
SOURCE:  DOUBLE THE

DONATION 2020 GIV ING
STATISTICS

SOURCE:  DELOITTE





FOMO









"We should create our own Ice
Bucket Challenge. John, do that."



Uh huh...hmmmm........?



Don't panic



Fearless

Organic

Motivating

Outreach

The FOMO that
we should apply



Stop Doing



Closed mindset:
We've always done

it this way. 



Only talking about us not
them (ahem..your donors).



Thinking of digital as
purely transactional



Start Doing



The FOMO that
we should apply

Fearless

Organic

Motivating

Outreach



FEARLESS



#1 Mindset shift to

growth

#2 Give your

audience something

to want to get in on



Try one new
thing. Instagram

Facebook fundraising

Sustained giving circle

Video Marketing

Online premium

subscription community

DIY peer-to-peer

challenge

A few ideas:



...as an example � Don’t let the desire for perfection stop you

from starting.

� Your videos don’t have to be Super Bowl

commercial level quality to be effective.

� Take advice from people who are more

skilled than you. Early on I took to heart some

words of wisdom from a real video pro.

� Start with basic tools and then work your

way up to more complicated things.

� Invest in a ring light that is portable.

� Have FUN with it �



ORGANIC



Bring Value Eliminate

Friction

2 rules of content marketing



Authenticity



T-Shank's

Authenticity

Framework

Originality

Conviction Clarity

Your

authentic

voice



Own your message and

brand with the authenticity

framework as your guide

#1 OWN IT

With intense consistency

#2 REPLICATE IT

The 2-Step Action Plan



Not everyone
will be a fan.



But your super fans will love you
when you show up genuinely.



MOTIVATING



WHY IS SOMEONE

COMING TO US?

HOW DO WE

BRING VALUE TO

THEM?

HOW DO WE FIT

INTO THEIR LIFE

ASPIRATIONS?

Ask questions that matter about your audience.



KEEP IT ABOUT THEIR MOTIVATIONS



SHOW UP IN CONVERSATIONAL PLATFORMS



SUPPORT INTERNAL BRAND AMBASSADORS



OUTREACH





LinkedIn?

Facebook?

Email?

Twitter?

Podcasts?

Webinars?

Choose a channel where you can build a connected

audience.

Is it...:

1

2 Consistently SHOW UP



Pillar Content > Micro

Content Strategy
Micro

Micro

Micro

Pillar content, e.g. Annual Report



Use the easiest tools.

T-Shank's top picks:
Canva

graphics made simple

Lumen5

turn blogs into videos

Meet Edgar

social posting made easy

Kinemaster

video editing app on phone

Trello

comms calendar planning



Niel Patel - content marketing

nielpatel.com

Hubspot blog - content marketing

hubspot.com

The Purple Cow - innovation

buy the book on Amazon

Gary Vaynerchuk (Vee) @garyvee - real talk

follow him on instagram

22 Immutable Laws of Marketing - principles

buy the book on Amazon

The ONE Thing - find your focus

buy the book on Amazon

Learn from the best.

T-Shank's top picks:



Fearless

Organic

Motivating

Outreach

Growth mindset

try a thing

Be authentic

use the framework

Support your supporters

simple

conversational

Channels + Content

tools

recap: application



fireflypartners.com

Stay in touch + get our
new digital tool guides,
podcast and blogs

Taylor Shanklin

taylor@fireflypartners.com



Thank YOU!



Find Us
E M A I L  A D D R E S S

P H O N E  N U M B E R

hello@fireflypartners.com

(303) 325.5934

O N L I N E  A D D R E S S

www.fireflypartners.com

Wanna talk more?


