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Idea #1: Send a Card to a Caregiver 
 

Children’s Hospital of Los Angeles  





Idea #2: QR What?! 
  



§  QR	=	Quick	Response	
§  Ease	of	use:	cooperative	tech!	
§  Special	curated	content		
§  Make	that	donation!		
§  Or…	shop	while	you	shop		

They	are	
everywhere!		
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Idea #3:   USPS Informed Delivery 
 Campaign 

 



Acquisition	Package		
	
•  63%	of	the	Informed	Delivery	emails	
were	opened	

•  57%	of	those	that	clicked	through	
made	a	donation	

•  These	donors	had	a	higher	average	
gift	

•  More	income/exposure	at	little/no	
additional	cost	

	

USPS	Informed	Delivery	Campaign	



USPS	Informed	Delivery	Promotion	
Details	

Registration	Period:	July	15,	2021	–	November	30,	2021	
	
Promotion	Period:	September	1,	2021	–	November	30,	2021	
	
Incentive:	An	upfront	2%	postage	discount	for	mailings	that	
incorporate	Informed	Delivery	campaigns	as	a	component	of	
their	mailings	



Idea #4: Tabbed OE – From Flat to  
Letter Postage Rate 

(Population Connection) 
  



Tabs	to	hold	
the	9	x	12	
together	

Tabs	to	hold	
the	9	x	12	
together	



Tabs	to	hold	
the	9	x	12	
together	

Tabs	to	hold	
the	9	x	12	
together	

Envelope	mails	as	a	
6	x	9	but	when	the	
tabs	are	unsealed,	it	
is	a	9	x	12/larger	
format	envelope!	
	
The	thickness	of	the	
‘6x9’	is	intriguing	
and	it	is	a	great	way	
around	the	postal	
surcharge	on	flats.	



Idea #5:   Legacy Giving Campaign 
Direct Mail, Online, Email 

(American Civil Liberties Union) 
  
 







Idea #6: “Mute This Campaign”  
Email Option 

(Best Friends Animal Society) 
  





Idea #7:   Donation Processing Fails  
In F2F 

  
 



MILLIONS	of	conversations	with	
prospects	and	donors	each	year!		

Use	any	quality	assurance	
process	to	recapture.		

After	securing	the	gift,	between	
3%	–	5%	of	donations	fail—but	we	
don’t	always	know	until	after	the	
donor	has	walked	away		

	Call	them	back	
	Send	them	a	text	
	If	that	fails—develop	an	email	
series	

Recapture	your	face-to-face	fails	
(do	it	right	away!)	



§  Most	frequent	problem	is	tech	and	
signals!		

§  Donor	data	entry	errors		
§  The	longer	you	wait,	the	more	

likely	they	will	not	follow	through	
on	the	donation	

90%	of	donors	come	
back	at	that	initial	
phone	call!		



Idea #8: Hyper Personalization 
(Heifer International and  

American Cancer Society) 
  



Hyper-Personalization	Helps	Recognize	New	Donors		
Digital	postcards	that	are	personalized	to	acknowledge	what	gift	the	donor	gave	in	their	original	donation	

Bees	Goats	Chickens	



Digital	Printing	Offers	Endless	Possibilities	
Acknowledgement	Program	

•  1	basic	8.5	x	14	form	
•  Everything	is	Variable	

•  Can	all	print	in	the	same	print	run	(as	long	as	the	rest	of	the	package	is	the	same)		



Idea #9:   The Return of “Stuff” 
(The Sierra Club and  

The Nature Conservancy) 
  
 





The	Nature	Conservancy	
Calendar+	

•  Calendar	mails	in	acquisition,	lapsed	recapture	and	
appeals.	

•  Higher	value	donors	get	the	additional	mini	
calendar/planner	

•  Highest	performing	appeal	for	the	year	(nearly	
double	that	of	the	next	closest	appeal.)	

•  What	make	it	unique	and	special	is	TNC’s	process.	



Idea #10: Cancer Crypto Fund 
(American Cancer Society) 

  







Bonus Ideas: 
Bronx Zoo – Valentine’s Day 
Adding Texture to Envelopes 

Tactile Paper Stocks 
USPS Promotions Calendar 

Animated Facebook Ad 
Wikipedia – Monthly ask (pop-up) 
Curated Content Webinar Series 

 
  
 





Adding	Texture	to	Your	Envelopes	



Tactile	Paper	Stocks	Within	a	Package	



USPS	Tactile,	Sensory	and	Interactive	
Mailpiece	Engagement	Promotion	

Details	

Registration	Period:	December	15,	2020	–	July	31,	2021	
	
Promotion	Period:	February	1,	2020	–	July	31,	2020	
	
Incentive:	An	upfront	2%	postage	discount	on	
mailpieces	that	incorporate	a	multi-sensory	experience	
through	special	visual	effects,	sound,	scent,	texture/
tactile	treatments,	taste	and	interactive	elements	such	
as	pop-ups,	infinite	folds	and	other	dimensional	
treatments.	



Informed	Delivery	Promotion	–	In	2022	the	Promotion	will	offer	double	the	discount	(up	to	4%	off	postage)	and	
the	promotion	will	run	an	additional	two	months;		

Registration	Period:	June	15,	2022	–	December	31,	2022	*Registration	started	July	15th	in	2021	
Promotion	Period:	August	1,	2022	–	December	31,	2022	*The	Promo	is	running	from	Sep	1	-	Nov	30	this	year	

Mobile	Shopping	Promotion	–	The	promo	will	again	offer	up	to	a	2%	discount	but	they	are	shortening	the	time	
period	for	this	promotion	next	year;		

Registration	Period:	July	15,	2022	–	December	31,	2022	*Registration	started	June	15th	in	2021	
Promotion	Period:	September	1,	2022	–	December	31,	2022	*The	promo	started	Aug	1st	in	2021	and	will	run	through	Dec	31st	
		

Earned	Value	Reply	Mail	Promotion	–	There	will	be	no	changes	next	year.	All	Participants:	$0.02	credit	for	each	
BRM	and	CRM	and/or	Share	Mail	piece	counted		

Registration	Period:	February	15,	2022	–	March	31,	2022		
Promotion	Period:	April1,	2022	–	June	30,	2022		
Credit	Redemption	Period:	July	1,	2022	–	December	31,	2022		
Credit	Expiration:	December	31,	2022	

2022	USPS	Promotions	



Tactile	Sensory	&	Interactive	Mailpiece	Engagement	Promotion	–	In	2022	the	Promotion	will	offer	double	the	
discount	(up	to	4%	off	postage)	with	no	changes	to	the	promo	period;		

Registration	Period:	December	15,	2021	–	July	31,	2022		
Promotion	Period:	February	1,	2022	–	July	31,	2022	

Emerging	and	Advanced	Technology	Promotion	–	In	2022	the	Promotion	will	offer	two	tiers	of	discounts	at	
2%	and	3%	(its	currently	2%	on	every	sub	category)	with	no	changes	to	the	promo	period;	

2%	Eligible	Techniques:		
•	Enhanced	Augmented	Reality	(AR)		
•	Basic	Integration	with	Voice	Assistant		
	
3%	Eligible	Techniques:		
•	Video	in	Print		
•	NFC		
•	Virtual	Reality(VR)/Mixed	Reality	(MR)		
•	Advanced	Integration	with	Voice	Assistant	

Registration	Period:	January	15,	2022	–	August	31,	2022		
Promotion	Period:	March	1,	2022	–	August	31,	2022	

Personalized	Color	Transpromo	Promotion	–	In	2022	the	Promotion	discount	will	be	increased	to	up	to	3%	off	
postage	(its	currently	2%)	with	no	changes	to	the	promo	period;	

Registration	Period:	May	15,	2022	–	December	31,	2022	
Promotion	Period:	July	1,	2022	–	December	31,	2022	



Animated	FB	ad	
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Thank you to our sponsor! 


