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The Challenges
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• Increasing sustainer base

• Improving sustainer retention

• Appealing to a new audience of supporters

• Innovating a 20-year-old concept

• Internal resources

• Other pain points?   Reporting?    iOS14.5?
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Solution

S ustainer
G iving

P rize 
Draw

Incentivized 
S ustainer G iving  
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Inspiration
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Over 800 Non-profits in the UK run 
Incentivized Sustainer Giving campaigns
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Incentivized Sustainer GivingTM

Current concept: find supporters 
who are happy to give freely to a 
cause or charity. 

New concept: encourage 
supporters who are motivated to 
give if there is an added incentive 
for them to do so.

This opens up an additional 
audience for your non-profit. 
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Case Study : ChildFund Draw for Hope

Live in the USA

Launched May 2021

4x Budget Rounds
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Feedback From ChildFund
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“Our most successful ever 
new product launch”

Cindy Morgan

Sr Acquisition Manager – ChildFund



11

Proven 
Increase 
in 
Retention
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Non-
Monthly
Donors



How Does an Incentivized Sustainer Giving 
Campaign Work?
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ReportingFulfillmentDrawPaymentsDesign

ZenterPrize’s service is end-to-end, taking care of everything from payment 
processing to weekly draws, prize fulfilment, campaign materials, website design, 

customer service helpline, reporting, analytics and anything else in between.
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Microsoft Power BI
Live Reporting Dashboard

https://app.powerbi.com/groups/me/reports/abca084f-8553-45f4-b13c-c09a8270ab89/ReportSection270c609fb290ea826b61?ctid=cb5d1c13-3f7a-471d-89e1-6316697dd256&bookmarkGuid=Bookmark776067dd7493dcadee10
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The 1st

$500 
Winner 

”I’m a great 
believer that 
the more you 
give, the more 

you get.”

http://www.zenterprize.us/winners
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Over 1,400 winners!

27% have donated 
their prize back.



Why Incentivized Sustainer GivingTM ?

Volume & Scalability

Lower attrition 

New audience 

No heavy lifting

Referral program

New in the market
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Feedback From ChildFund
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“The Zenterprize Incentivized Sustainer 
Giving™ campaign has created a way for a new 
group of sustainers to donate to our organization, 
whose retention has far exceeded our 
expectations. We see huge potential in this 
campaign’s ability to increase our revenue stream.”

Cindy Morgan

Sr Acquisition Manager – ChildFund
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Questions?



Let ’s  keep talk ing…

Michael  Scul ly
Founder
E m a i l : m i c h a e l @ ze n t e r p r i ze . u s
C e l l :  + 1  9 1 7  2 2 4  6 7 8 0
O f f i c e :  + 1  6 1 9  6 7 5  7 1 1 1

Incentivized 
Sustainer GivingTM

The Future of 
Fundraising
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