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FREE: The Best Four-Letter Word

OICNOXO,

Adapt your ask to the terrain

Data: the second best four-letter word

Remember the lapsed

Free techniques
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Average gift from direct mail
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Ask strings

e Round

RR Average gift Revenue per piece
$8.80, $16, $24.80, $37.60 4% $34.92 S.136
$10, $20, $30, $40 0% $44.15 S.219
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Ask strings

e Round
e Anchor with defaults

1. Select One-Time Gift Amount

One-Time Monthly

N
.ao

This monthly gift will be matched with an extra #)
$75 from a generous foundation supporting PETA!

A website pl

Match360) will

help increase
employer
matched gifts!

$100 Other

See if your employer will match your donation!

Search company name... D MAW
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Ask strings

e Round
e Anchor with defaults
e Pick your first number carefully

CENTER
{JEWISH CONTRIBUTION FORM
H1STORY T R e T T TR

Yes! | want to support the Center for Jewish History and help preserve our precious Jewish
heritage today and for future generations. | enclose:

as36 0 ss50 osn 0 Other §
v . CENTER %
365 W 28th St Apt 11
New York, NY 10001-7909 {JEWISH CONTRIBUTION FORM
H1STORY 15 WEST 16TH STREET, NEW YORX, NY 10011 o T 212 204 K346 » § 212 204 5X2 » www.ch o0y
i e s Cherpe iy Sk 0000 900 Fovoni FEEEEEEE Yes! | want to support the Center for Jewish History and help preserve our precious Jewish
heritage today and for future generations. | enclose:
Pase 0D 390 retan I D sewelipw (rowing  Miske your chwck peyatee v e O
0s72 0 $50 0 $36 O Other
- 308 W 28th St Apt SB
New York, NY 10001-7923
6303
ROLITICLT
1 would (a1 charge my G (inane 500 reverss
Pangse Golch s sfum i P arvelope providnd  Make your chack payedie 1 I Canter fir Jowish Hstiry Your gFF 18 Bir SechcfON 1 M Gullest extont of P B
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Ask strings

e Round

e Anchor with defaults

e Pick your first number carefully

e Different anchors for different types of people
Single Lower | Equal | Higher || Multi Lower | Equal | Higher
Steep S4.74 | S3.54 S4.23 || Steep S10.42 | $10.16 $9.96
Steeper | S4.76 | $3.96 | $5.62 || Steeper S9.30 | $10.44 | $9.67
Steepest | $5.49 | $3.68 | $5.26 ||Steepest | $10.46 | $10.53 | $10.68
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Ask strings

e Round
e Anchor with defaults
e Pick your first number carefully
e Different anchors for different types of people
e Add social proof
Figure 2: Sodal information increases renewing donors’
contribution levels compared with the previous year’s contribution.
$30 §26.47
8 S5 € >
2 0. $19.07 e =
— NG 7/
S s 'Le <
g o t S &
3 s $0.71 $3.64 § -~ e
= 50 T » -« » = =~ b 7
Control §75 $180 $300
S DMAW
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Ask strings

Modeling

Round ) agencies can also
Anchor with defaults help optimize
Pick your first number carefully your ask string
Different anchors for different types of people testing using

. donor data!
Add social proof

Embrace the future

DIVIAW
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Test your donation form NOW

MONTHLY ) m (" ONE-TIME ‘1

It’s not just about monthly or
one-time gifts - test an
“Annual” ask.

This practice is becoming more
common in canvasing, but it
could be a winner for you
online.

Testing shows the annual
donors have the highest value
and retention after 12 and 24
months.

Your annual support helps us to plan for the
future and to meet every challange.

SELECT AMOUNT *

$50

$250

$500

l $1500 ’

OTHER

DIVIAW
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Testing within the merge

e Identifying hits to your lesser performing segments:
o Canvas ‘“drop-outs”
o Online only
o Emergency joins
o Older petition/pledge sign-ups

e Test mailing your single lapsed donors in the multis wave - even though
they are not a multi, you own the name and can mail them as often as
you’d like.

DIVIAW
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Doing more with lapsed donors

e Are you testing your lapsed models correctly?
o If testing multiple models in the same campaign, overlap groups
should be created so you can access the performance of the UNIQUE
names from each model.

e Test mailing your lapsed donors who are flagged as no mail and/or
limited mail.

e Breakaway from 100% reliance on lapsed models. Test simple RFM
groups (FREE) to make your models work harder for you.

e BACKTEST former models every once and a while, it will ensure your

current strategy is the best.
DIVIAW
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Fresh eyes - new perspective

e Advice is free, so we are counting this here.

e Share your control package with team members beyond the account

team (or the development team) for a fresh perspective and new
ideas.

DIVIAW
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e Mailed against a standard annual fund appeal for an anonymous
health charity

e 30% lift in response

e 7% increase in average gift

DIVIAW
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The USPS as your ally

1

USPS Informed Delivery Campaigns to create an additional touch point over another channel

Connecting with a USPS Representative to use USPS Promotions

USPS Informed Visibility to effectively target multi-channel follow ups

Snailworks trigger email series with tracking D MAW
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White glove treatment

“ Getting more out of more

' Pedt l Testing down your higher level packages

.

l Deet l Special premiums
DVIAW
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Dear Ms. Sample,

Our puppies are born to make a difference in the lives of those
who are blind or visually impaired. And you're making an amazing
h the mission of Guide Dogs

Mr. and Mrs. Sample
Donor

Amergent

9 Centennial Drive
Peabody, MA 01960
Bar Code

erence in the world for people
orwood! This professional
er lining” in his life.

the social bridge that comes
e come up to me and interact
hen | used a cane. He's such
meet people and connect.”

we pass on his deep

end and supporter. “I'm just
0 support this program and
have dogs like this guy.”

oday to GDB will help us
ham enjoy a life of greater
Jglence with a guide dog by

Support Amazing Guide Dog Teams like Graham and Mal/colm

Yes! | am sending my gift to help create more life-changing partnerships
with guide dogs that are born to make a difference in someone’s life.

Qs$LG QO3$UGT Q$UG2 Q$UG3 QS

act. Together, we can do more.
Together, we are unstoppable. Thank you!

:youi ;mplo;:- offer With gratitude,
ing gift contributions?
g:n:a'no D. Sample g Guide DOgS them about your donation today!
:'a::::‘, jal Drive for the Blind send me Information about: =
Peabody, MA 01960 To donate immadiately online, please visit:  Regacy Soci [N
guldedogs.com/freedom """7:;:"‘:' otate gte):
Ploase make your check payable to R abie m_:;, usts, Christine Benninger
by ooy oy kv Jrrities, and othar gifts President and CEO
provided. Please see other side to IDNUMBERXX PKGCODE ¢ [ Provide lifetime income
contribute by credit card. b incuded GOB In my
e plans.
"May we contact you by email? [1Yes [iNe = | Guld' oogs ’ol m. Bhno will MS. S&M?lb,
: e hark you for yaur commitwent and support
WE'D LOVE TO HEAR FROM YOU! Sl thork you for oo i
You have the opportunity to support many worthwhile . . Tn
causes. Why do you support Guide Dogs for the Blind? . I—]
o210t GUIDE DOGS FOR THE BLIND INC
PO BOX 3950

SAN RAFAEL CA 94912-3950

Please return this card, with your message, in the enclosed envelope. If you are willing, we may
choose to feature your heartfelt message to inspire others to give. To give us your permission, just
check the box below. Thank you for all that you do! Together, we are unstoppable!

Your Name:
QIt’s okay to share my comments. (®) Recycied Paoer

@ Recrcns o I b P e s bl e 0




A!rmoogsmmeaund

Born to make a difference!

Ms. Jane D. Sample

Donor
Amergent

9 Centennial Drive
Peabody, MA 01960

Bar Code

htauidenogsformsnnd

Support Amazing Guide Dog Teams like Graham an

Malcolm

Yes! | am sending my gift to help create more life-changing
partnerships with guide dogs that are born to make a difference
in someone’s life.

QSLG O$UGI Q$UG2 QSUG3 O

Ms. Jane D, Sample k Guide Dogs
Chonor for the Blind
:’?nl-n.nMBIA %"';'w To donate immediately online, please visit:

guldedogs.com/freedom

Please make your check payable to Guide boguov the Blind

and return your contribution in the ef

IDNUMBERXX PKGCODE C

Please see other side to contribute by credit wd

nONprofit ceganizations. Please check this box

*May we contact you by email? [ Yes [INo

Guide Dogs for the Blind
is a registered 501(c)(3)
nonprofit organization.

if you prefer not to have your name exchanged.

Calitornia Campus
350 Los Ranchitos Road, San Rafael, CA 94903

Oregon Campus
32901 S.E. Kolso Road, Boring. OR 97009

DAForéct.

WE’D LOVE TO HEAR FROM YOU! Soe——tp

You have the opportunity to support many worthwhile
causes. Why do you support Guide Dogs for the Blind?

Please return this card, with your message. in the enciosed envelope. If you are willing, we
choose to feature your heartfelt message to inspire others to give. To give us your permission, just
check the box below. Thank you for all that you do! Together, we are unstoppable!

Your Name:

Q1t's okay to share my comments. @ secrcmsoncer

@) ot e

October 20, 2021
guldedogs.com/freedom

Ms. Jane D. Sample
Donor

Amergent

9 Centennial Drive
Peabody, MA 01960
Barcode

Dear Ms. Sample,
Our puppies are born to make a difference.

And for our clients who are blind or visually impaired,
they make all the difference in the world! Just ask San
Francisco resident, Graham Norwood. He says Malcolm
is his “silver lining."”

Graham was born legally blind, with some peripheral
vision that deteriorated thwughou! his life. But that
didn’t stop him from his
and career goals. He's a professional musician and singer
who composes music and plays bass, piano, and guitar.

In 2019, Graham hoped to improve his vision
by undergoing a new surgical procadure To his
his vision , never
one to miss a beat in life, he decided it was time for a
guide dog.

Enter Maicolm.

Reflecting on his new life with his beloved guide dog,
Graham says, “The biggest difference for me is the social
bridge that comes from having Malcolm in my life. People
come up to me and interact with me in a way that they
never did when | used a cane. He's such an icebreaker and
a wonderful way to meet people and connect.”

Ms. Sample, you make these extraordinary relationships
possible. Having a guide dog can simply be life-changing
for our clients.

Your gift of $LG, $UG1, or more today to Guide Dogs for
the Blind (GDB) will help us continue to help more people
like Graham enjoy a life of greater inclusion, opportunities,
and independence with a guide dog by their side.

(over, please)

Recycind Paper

California Campus:
National Headquarters
350 Los Ranchitos Road
San Rafsel, CA 94903
415.499.4000

Oregon Campus:
32901 SE. Kelso Road
Boring. OR 97009
503.6682100

Graham knew from the
vaery start that life with
Maicoim was going to be
a wonderful adventure.

“Our first walk was
amazing. Once we hit

a straightway and got

up to speed, I felt like
we were going fifty
percent faster than

1 was able to go with

a cane. | had a little bit
of that ‘wind in your
hair’ feeling of freedom.”

GUIDE DOGS FOR THE BLIND INC
PO BOX 3950
SAN RAFAEL CA 94912-3950




glove treatment

Mailed via
FedEx with a
stamped RAE.

A personalized
folder complete
with the
personal
business card
of the President

& CEO.

American Leprosy Missions - Angel Investor Appeal

YOUR GENEROSITY is pivotal to our mission BRING MIRACULOUS HF**
§—  AND HOPEACRD®® .1 /A,

i

The World On Time.

BILL SIMMONS

BURULI ULCER
LABORATORY NETWORK
INVESTMENT OPPORTUNITY

Having grossed
$44,845 from a
total of 22
donations, the
average gift
was close to
$2,000!

An (auto-
penned)
handwritten
note was
paperclipped to
the front of an
investment
prospectus
outlining the
special
opportunity
offered to
them.




White glove treatment

Newly minted
major donors
to this appeal
received a
‘thank you’
glass
paperweight.

The use of the
box created a
sense of
intrigue and
urgency.

American Leprosy Missions - Vaccine Vial Appeal

Having grossed
$124,654, this
increased
average gift in
this targeted
universe by
69%!

The vial
bounced in the
box, teasing the
donor to open
the package!
The vial also
conveyed
tangible gravity
to the mission
- acure.




Cheap but etfective

/

\ Miniature

4 \ Faux

\ Standing out

/ \ Language improvements D MAW
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Miniature

e An anonymous health organization tested a miniature version of

their member card against a tried-and-true annual fund in
acquisition

e /7% lift in response rate
e S28average gift

e 16% lower cost-to-acquire

DIVIAW
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Cheap but etfective

%{33%? American Leprosy Missions - BU Lab Network Appeal U()Srliré%f:le
envelope with a
‘crinkle paper
dirt’ overlay,
made it appear
as if the piece

One of the . Drop 2 - Follow up Piece
highest [l %, Rty
performing
appeals, both
drops grossed
over $182,000!

- o e - - o -

had been lost in
transit and
repackaged in
an oversized
‘USPS damaged
mail’ envelope.

These |
materials, 5 : N = e
mimicking . e

those held by —— "
the child’s
parents,
transported the
donor directly
to West Africa.




Faux post-its

e DO NOT USE A FONT.

e Have a “human” hand write the message,
ideally the letter signer, and scan the writing
onto the art.

e Test using it in multiple places:

o Front of the letter

o Reply card (you can even have a corner of
it sneaking through the window of the
envelope)

o Return envelope

o Inside an annual report of where the
donor’s name is listed OR where their
name would have been listed if they had
donated...

;fﬂur Membership < <,
MPOVRAVE. 1f our -
on thewayy mrj:;k you'

{ENot, | ope vy iy
fenew Mm@'m i

DIVIAW
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Faux stamps

e S$60 average gift
e No impact to response

e Lower cost per dollar raised

T = | 23 3 e
loa been ~ IF MAILED
A 'L,,. 7«..! ‘ y y, - UNITED STATES
¢ VRS v
— —
—
BUSINESS REPLY MAIL —
DNQM22021049701 FIRST-CLASS MAIL PERMIT NO.30 AMERICUS, GA —
POSTAGE WILL BE PAID BY ADDRESSEE —
—
—
—

Kryptonite Association

1234 Lois Lane
B L LEETLY TP PR VT L PR | YR R B R T 11 D mw

Smallville, KS 67524
Direct Marketing Association of Washington




Faux partner card

e Onrenewal notice for anonymous human services organization
e 20% increase in response

e 5% increase in average gift

Rl® Kryptonite Association

2022 SUPER PARTNER

Jimmy Member since
Olsen 1940

DIVIAW

Direct Marketing Association of Washington



Control Outer Envelope

ELECTION 2020: MAKE SURE YOUR VOICE IS HEARD

114 x 4172
7/8 Left 5/8 Bottom
Poly Window

IVIPS D Lown 1055 Onrge &32 Blue
FOR COLOR BREAKONLY NOT COLOR MATCH

Test Outer Envelope

64% increase in RR
106% increase in revenue

QY40 PSS Dio Licoy 1005 Ovarnge
FOR COLOR BREAX OMLY NOT COLOR MATCH




OrELr AN e

Every nickel counts
for people living in poverty.

Thank You

FOR MAKING A DIFFERENCE.

Important Year-End
Information Enclosed

lachian
Project

Ttesffygtesttaty iy

el el

I will help people in need in Appalachia

W To provide food. clothing, and other necessities to children, their families, and
seniors in need this Christmas and all year long, I've enclosed my donation of

${Ask4] ${Ak! S{Ask2 SIA3) My best gift of .
P s
Wf s e bt g by
= DECEMBER 31
S . oA,
e
6 w)—um—-mu-w O 323457890 123456b789032345k 00
@ Create more miracles.

[SalutationZXO0000000000K],
Please send a generous year-end gift of S{Askd], S{Ask1],
or any amount you can offer today. God bless you.

Dear [Salutation2XXXXXXXXXX]

ing anc drcary. Friday aftern
cn. the on approsched the

p e o be bad for 3

difference, one persan, onc fam time

1 shudder to dhink w
couldnit offc the

you help us serve if we

 of the proud people
semmce o theletiame of nead

who donit know wh
0.2 nickel

@ with familics w

XXOOXXKNXK]. with mor o

e pandenic —

an ever before struggling to
sc know that any nickels you can

Fuen more important than thew numbers s the

ing impact you've made for

plisse hup rading —>

o

s 4k o st e s o0

fA— ovsA 0@ cwms o=z | SEEEEERIS

B pm——
(S sty

P CHRISTIAN APPALACHIAN PROJECT
f donations go drecty o tumbes in need
115 Commrty S

1
LEXINGTON, K 40555-5911

1201H Far v

@ - oma"

he people whave burdens you have lificd,like the father and son | told you sbout.
Tiaf emaem v out 0 our contacts ¢ the electric company: and theough
the grace of GO A YL ST PP, dhey o longe ha 1 sl 1 th <old

As they lefe the offc, chem to visit our
next door and. .d.hmm,-qummmwwmpmm&mm

Today, there
who have ncver had 10 tam 40 01 for help before. They feel helpless and hopeless.

m-‘-»,l...,wm,.uw b 1 need i Appulachi wihous
i their pocket will inspire you to send genceous gift you

Yous kindnes makes & powble for s 10 fixbroken windowssnd plumbing —
and keep the heat on. o

forgotten. You send children to preschos And you ill hearts with
love and lives with hope for wwﬁnw Tk God foryou vy oy

Thank you for sending the most generous gift you can today.

W walk through nced our help.
May God bless you,
Planss g hs ople
-~ halp s ssvur in
Opeatackia i qpn grapt Gy Adume
B = f:__..::,m""m..‘.’."a:?.m" e by B b 31t
Yok L !

YOUR SPARE
NICKELS MATTER
When you give faithfully, your

compassion really adds up.

@ You drop your donation in the
mail to Christian Appalachian

Project
S |

-

.
v
@ Gifts stack up
from around
the country
.

o
© Children, their
families, and
seniors benefit

G

Your generous gift makes
an even bigger impact on
families in need in Appalachia.

Every single nickel
makes a difference

In the past, friends like you made a
huge impact on families who are
struggling. You helped give children
in desperate need:

 Healthy food to eat

* Clothing that fits

« Essential school supplies

* Summer camp visits

* Safe homes to live in

* And so much more




485 Ponowosa Drive  Patsie, KY 41240 - Cvisnaniap org Matcnaod

2021 Year-End
Matching Gift Challenge
Al gifts DOUBLE
1o help families
in desperate need.

1l

Thank You

FOR MAKING A DFFERENGE

s G
Dhar Friond.
Eppay this foad sunt. with.lass

D e Lfting gonc ope in. mp prsgers

S0red by your carng feod

Project
Pectlube byl P ypaler el st el 4 e
e o v
You'll feel good delivering nutritious Ty e R e ek ok b o ol
food 1o people in need in Appalachis. cours Sy ok e et e ety
B r 1~ ) vy S
—
Dec an - - oar |
Pt ey e .
T
o

by 4o
o o e gl et vy
remind chibdren. thetr famiin. A p
Planss huug #hs puepls Ao Qs
Lally = asnmst o Ay
Opptackis Se goon qragt: Gy b

e 70% increase in RR
100% increase in revenue

or———
B o ST s ponide

ot

3 My bewt gt o $

O 3239547890 42345474905

o o v




Personalized messaging

e If you are already personalizing the letter, go a step further and test
adding personalized messaging:

@)
@)
@)

(@)

The year they joined

Their last gift date

The major political event or natural disaster that motivated their
initial gift to the organization

The number of years they’ve been a donor/member

¢ And if you had not planned to personalize the letter, test adding the
cost for an additional match with personalized language that could be
the motivation the individual needed to give a gift.

DIVIAW

Direct Marketing Association of Washington



Test free membership offers

e It’s getting harder and harder to find new donors.

e Test offering “free” memberships to donors that include benefits like
newsletters, conference call invites, calendars.

e After 6-8 months, start mailing and emailing membership renewal
asks.

e Don’t expect the same retention rates as traditionally acquired
donors, but the cost to cultivate and recruit is less than other
channels.

DIVIAW

Direct Marketing Association of Washington



Tax receipt for non-donors

e Expand audience of the annual tax receipt to donors who MISSED
giving to you in the prior year.

e Include a So gift line but also include a note that ask for a gift and
include a return envelope.

e Warn your member services team that the they will get calls...

DIVIAW

Direct Marketing Association of Washington



Blast From The Past

Influence principles

Doing the un-sexy well
I'm the QR Codel! |

became popular during
the pandemic and now
| am a free multi-
channel touch point!

Technologies that time forgot and rediscovered

DIVIAW

Direct Marketing Association of Washington



uniquely relevant now. For more than a year, we've all experienced a global pandemic. The American spirit
that brought people together o defend freedom during WWII is once azain helping us overcome incredible

(WWII|

THE NATIOMAL

challenges through extraordinary acts of courage, sacrifice, penerosity, and determmation.

As you know, we keep Ending inventive and effective ways to share the vital history of WWIL The

COVID-19 crisis inspired us (o Increase [rsariras fnheine

around the world through digital content a
to our campus, we continue to enhance ou
our eriginal content is reaching students. §

And, of course, we're looking forwa
building in our long range expansion plan
will offer the chance to explore the final ¢l
the lasting impact of World War I

Ihope you take pride in all the Muse
thus without ¥ only because of Cha
furure Eenem[mns to consider how WWII
answered the call of duty in the war that e

This is why the Flag of Honor is so
symbol of gratitude for the service of our 1
of Honor a reality:

Stepl
Please use the enclosed envelope

participate, the greater the size @

When you retum your flag piece,
everyone has the opportunity to1

Step3

Send your response, along with y
will be mclnded when we unveil
November 11, 2021

Thank you for being 2 part of this fia
And thank you for your commitment ta oy
dedication is needed now more than ever,
the stories and lessons of WWIL I'm very

P.S. Please take a moment now to detach
Honor at our special Veterans Day ¢
contribution to help horor the legacy
Thank you!

A e B R el

<<Salutation>>,
return your piece of the flag to
become a part of the permanent
Flag of Honor.

THE NATIONAL
WWII MUSEUM
NEW ORLEANS

Dear ==Salutation==,

President Roosevelt recognized the United States faced imminent fhreats
in the summer of 1941, German and sireraft targeted
American ships in the Atlantic. By the fall, several vessels, includmg two Navy
warships, had been sunk.

Ina “Fireside Chat” on September 11, 1941, Roosevelt told citizens the
Germans seemed to be intentionally making their way to America’s shore and the
United States needed fo defend itself. He felt the Nazis planned to seal control
across Enrope and then et their sights on domination of America.

“The American people havs faced other grave crisas in thair history—with
American courage, and with American resolution. They will do no less today,
Roosevelt said. “They know that the times call for clear heads and fearless
hearts.”

In his call for fortitude, Roosevelt repeatedly spoke of the American fiag
He named every ship that had been sunk and noted each one was filying our fiag.
“Itwas not the first nor the last act of piracy which the Nazi Government has
committed against the American flag, * warhed Roosevelt, who knew, as you de,
that our flag holds great significance and stirs deep patriotisma

This year, we will mark the 80th anmiversary of the United States” entrance fo the war. Just a few months
sfter Roosevelt made these remarks, war reached American soil when Japan attacked Pearl Harbor. At that time,
men and women nationwide valiantly joined the effort to secure an Allied victory.

Each day, we lose more of the WWII generation. This makes the mission of The National WWII Museum
to share those stories even more imperative, to help people now and in the future understand and appreciate the
sacrifices that have been made. These dedicated heroes—perhaps you have fmily and loved ones among them—
protected our freedom. We must do our best to ensure this legacy is never forgotten. I'm so grateful for loyal
Charter Members like you who agree.

<<Name==, L ask you to pay tribute today to all who have served our country by participating in the
construction of a special flag memorial, our historic Flag of Honor I've enclosed a pisce of wood and am asking
that you return it to be used along with those retumed by fellow Charter Members to construct a large American
fag that will be a highlizht of our 2021 Veterans Day event here at the Musenm
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THE FAVOR OF A REPLY 15 REQUESTED

THE NATIONAL WORLD WAR Il MUSEUM
NATIONAL PROCESSING CENTER

PO BOX 758500

TOPEKA KS 66675-8500

METHOD OF PAYMENT
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2 I'ms enclossag ney check made payable to. The National WWII Museum
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enlighten people, and even save lives. Plewse give today.
Thask you for sending your most peseross pift. Ou joined fosces are mighty. Feel prond
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You're Fighting Hate for Good

Thank you for joining the fight 10 end antisemitism, racial bias, gender
bias and any violence or hatred that threatens people. Enclosed. you'l
find @ bumper sticker as a token of our appreciation. Please display it
proudly 1o show you will not tolerate hate in your community.
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Take A Stand AGAINST VIOLENCE
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Renew Your Annual

ADL A Support Today

(i Online Hate and Harassment
o . Anatomy of Harassment

Take a Stand AGAINST VIOLENCE FUELED BY HATE in Your Community

38% increase in RR
40% increase in revenue
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Renew Your Support Today.
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Remember that great package...

e Dust off former control packages that at some point were work
horses in your program. Five, ten years later it could be the package
that jump starts your program.

e Make sure any necessary updates need to be made to copy, ie Bush is
no longer the President, but other than that - try to keep the
package true to its original form.

e Definitely include lapsed donors in this re-test as they could have
originally been acquired through this old control.
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