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Today’s Session

What is Google Analytics (4)?
Why GA 47?7 Why now?

What to do next

What’s new in GA 4

What’s missing in GA 4
Some advice

Questions (and answers)
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Are you using Google Analytics?

1. Not yet

2. Yes but we rarely look at the data

3. We use it regularly

4. We use it often to track signups and donations
5. 1 don’t know
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Google Analytics is a web-
based tool that records
(anonymously) all visits to your
website. Code you place on
every page of your site, then
adjust to track specific behaviors.



Conversion tracking

Tracking the source of
conversions - signups,
donations - is the

superpower of Google N
Analytics. T

Sources of Donations

Facebook
8%
Twitter
. 2%
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Google Analytics 4

Google Analytics 4 is replacing Universal Analytics
(the current version of GA) on July 1st
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Why now? Cookies are going away

Cookies: files set on your ~n

- . - 1 "
browser. Have been a key T thut () Goeldos,
website tracking technology. e s SO G

o1

Browser support for cookies
IS declining.
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Why now? Privacy changes

Data Habits



Why now? apps + web

Mobile apps are now a huge part of the
internet, Google Analytics was designed

around website tracking.
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Next steps

. Start a GA 4 account

. Put the code on every page of your site

. Run GA 4 alongside Universal Analytics

. Use Google Tag Manager to track signups

and donations as conversions
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Start a GA 4 Property

Add a Google Analytics 4 property
(to a site that already has Analytics)

Set up a Google Analytics 4 (GA4) property alongside your
existing Universal Analytics property

This article is for website owners who are using
Universal Analytics and want to try out a GA4 property.

bit.ly/GA4Qsetup
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Place code on every page

Template

Default

Header

Ve~V E WNPRF

-

Mobile

Template Name: General

<!DCCTYPE html>
<html>
<head>
<!-- Global site tag (gtag.is) - Google Analytics -->
<script async src="https://www.googletagmanager.com/gtag/js?id=
<script>
window.datalayer = window.datalayer || [];
function gtag(){datalayer.push{arguments);}
gtag('js', new DalLe());
gtag('config', 'G- W mow "),
</script>
<meta httn-eaniv="Content-Tvne" content="text/html: charset=lITF-8">

T ————

Put the ‘gtag.js’ code on every page of your
site (Use Google Tag Manager)
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GA 4 alongside Universal Analytics

All accounts » Data llabits

..l DataHabits.com - Q Try searching "property ID

n ADMIN USER

IYenlilig -+ Create Account O -+ Create Froperty @

Cata Habite v DataHabits.com | v

@ &

h Account Settings - | Setup Assistant

)

+» Account Access

Property Settings
W= Management

——

Universal Analytics and GA 4 should
both be used at the same time.
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Use Google Tag Manager

Workspace Versions Admin

CURRENT WORKSPACE

Default Workspace ? Tags
Name Type Firing Triggers
m Overview GA 4 Event sms_signup Google SMS signup -
Analytics: GA4 mcammons form
B Tags Event submission
(@ Triggers GA 4 Event form_event Google 0 Event - FormEvent
Analytics: GA4 o
s Variables Event i«l:vlrm Submission -
Folders
0 DL Push - add_to_cart Custom HTML @ EveryAction - Add to
Cart
[ Templates

Place the code on every page, then quickly add,
edit and remove tracking tags, for Google and
other platforms.
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Opt Out of ‘Automatic Migration’

A On July 1, 2023, this property will stop processing data.
Starting in March 2023, for continued website measurement,
you should create a new Google Analytics 4 (GA4) property,
or one will be created for you based on your original property
and reusing existing site tags.

Dismiss Learn more Manage GA4 migration

If you have time before July 1stto set up a
GA4 account, opt out of ‘automatic migration’
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Best supported Platforms®

EveryAction

Classy

Engaging Networks
Springboard
Blackbaud Luminate
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Next steps

1. Start a GA 4 account

2. Put the code on every page of your site

3. Run GA 4 alongside Universal Analytics

4. Use Google Tag Manager to track
signups and donations as conversions

Want these steps done for you?
Email me at eric@datahabits.com
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Learn more

Sign up to learn more
bit.ly/GA4Progressives

Online lessons introducing GA4, outlining next steps and
showing how to get insights from this powerful tool.

Launching March 2023.
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Very Quick Questions?
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Google Analytics 4 is a web-based tool that
records (anonymously) all visits to your website
or mobile app. Code you place on every website
page or into your mobile app, and adjust to track

specific behaviors. Machine learning and
artificial intelligence are built in to the platform.



Based on events, not pageviews

Pagevi Unique Pageviews

59,263 49015
A TN | AT N

Event count Total users Event count per user

355K 6.3K 56

1 96% d21.1% t14.7%

Universal Analytics tracked ‘pageviews’ and
then added ‘events’. GA 4 tracks ‘events’ (and
pageviews is an event)
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More powerful and flexible

Attribution Settings

Different attribution
models, retroactive.

Reporting attribution model

I'he attribution model used to calculate conversion credit in
your reports within this Analvtics property. Changing tre
attribution mode! will apply =n hath historieal and future

data. These chznges will be reflected in reports with M h . I . d
conversion and revenue ¢ala. User and session dalz will be aC I n e ea rn I n g a n
unalfecled. Learn aboul how alliibulion models allzcl your

eporin data artificial intelligence are
Reporting attribution model bu”t In

Cross-channel data-driven model

Il Data driven (recommended) B i g Q u e ry i n teg rati O n .
wd  Lastclics
luw Tirst click

1.4 Postion-based

Cerrrver o oo—m-s-ms-ww—m ""N
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Advanced reporting

Funnel exploration Path exploration

What user journeys can ycu analyze, segment, What user jcurneys can you uncover with tree

and breakdown with multi-step funnels? graphs?
15— T ——

More flexible reporting, has a steep
learning curve, best used with Looker
Studio other Bl tools
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Advanced reporting: Ecommerce

! I
"
' -
10 -
_r= |
o
Funnel exploration Path exploration
What user journeys can ycu analyze, segment, What user journeys can you uncover with tree
and breakdown with multi-step funnels? graphs?

Reports on donation page views,
interactions and donations.
Shows performance of individual
donation pages.
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Advanced reporting: LTV

Funnel exploration Path exploration

What user journeys can ycu analyze, segment, What user jcurneys can you uncover with tree
and breakdown with multi-step funnels? graphs?

Tracks the lifetime value of marketing

channels, different audiences.
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Advanced reporting: Conversion Funnels

! I
] -
1N -
_ . ;o
o
Funnel exploration Path exploration

What user journeys can ycu analyze, segment, What user jcurneys can you uncover with tree
and breakdown with multi-step funnels? graphs?

More flexible funnel tracking
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Audience segments

< Signups from Organic Search as first visit  Cancel

B

Add a description

. Include Users wifen |

Membership duration

() 30 days

(®) Set to maximum limit

Audience Trigger
+ Create new

Audiences: very granular
segments of your website
visitors, based on behavior.
Persist for reporting and ad

targeting.
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Privacy features

* Individual user data disappears

after 14 months.

 |P anonymization by default.

« Uses Al to fill in gaps.

User and event data retention

You can change the retention period for data you
send that is associated with cookies, user
icentifiers, or advertising identifiers. These controls
don't affect most standard reporting, which is
based on aggregated data. Changes to these
settings take effect after 24 hours. Learn more

Event data
@

) 14 months A d
retentiaon

Reset user data on new activity ? ’5:1
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Records more by default

*: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard
page view measurement.
Data from on-page elements such as links and embedded videos may be collected with

relevant events. You must ensure that no personally-identifiable information will be sent
to Google Learn more

@ Page views @ Scrolls @ Outbound clicks

Measuring: Q Site search ° Video engagement 9 File downloads

Enhanced measurement tracks PDF
downloads, page scrolls, form interactions,
outbound clicks, searches, video engagement
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What’s Missing in GA 4

Bounce Rate

76.15%

Metrics that focused on the pageview
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What’s Missing in GA 4

Com l;‘;";:ie%': % Donation Complete
Source / Medium P (Goal 11 Event (Goal 11
Completions) Completions)
. google / organic 717 B 29.76%
. engagingnetworks / email 574 [ 23.83%
. (direct) / (none) 345 B 14.32%
. google / cpc 271 B 11.25%

Your favourite reports
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What’s Missing in GA 4

[UA— GA4] Goals migration tool

Automatically migrate your Universal Analytics goals to Google
Analytics 4 conversion events

The goals migration tool allows you to quickly recreate eligible goals
from your connected Universal Analytics property as conversion events
In your Google Analytics 4 property.

A way to migrate your data from
Universal Analytics to GA 4 (as of
Winter 2023).
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What’s Missing in GA 4

David Vallejo
@thyng

Life's too short to complain about GA4 ...

119 PM - May 15, 2022 from Basque Country, Spain - Twitter for Android

12 Retweets 2 Quote Tweets 57 Likes

T—

Ease of Use
(as of Winter 2023)

pl“

e L
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Your numbers won'’t line up (100%)

Don’t expect your data to line up 100% between
different sources (Universal Analytics with GA 4
with Facebook with your CRM)

Instead, accept they will diverge and
understand:

1. The sources of divergence: attribution models,
consent management, web tracking challenges.

2. When they diverge because one data source is
broken (and how to fix that data source).
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Walk before you run

Focus on conversion
tracking - signups,
donations - and proper

UTM tagging before
anything else.







