
The Donor Journey 
Lori Held
Senior Director, Direct Response



MISSION
TO GENERATE PRIVATE SUPPORT AND BUILD STRATEGIC 

PARTNERSHIPS TO PROTECT AND ENHANCE AMERICA’S NATIONAL 
PARKS FOR PRESENT AND FUTURE GENERATIONS.

B r y c e  C a n y o n  N a t i o n a l  P a r k



New Donor Welcome (weekly)



New Donor Welcome (monthly)



New Sustainer Welcome (monthly)



Newsletters (monthly) & member cards (annual)



One-Year Anniversary Card (monthly)



Multi-Year Anniversary Card (January)



Holiday Card (December w/soft ask)



Calendar (July)

Cultivation letter with no ask
 $250-999 active donors
 Friends monthly donors
 $1000+ Champions Society
 1916 Legacy Society
 



Thank You Call (twice a year)

January Renewal One Results
Not Reached:  7.66% response
Voice Mail:  9.60%
Live Thank You:  9.64%



Champions Society Thanksgiving Card ($1000+)



New Donor Lift Note



Achieving (and measuring) Success
Goal setting

Desired experience

Key touchpoints

Utilize existing collateral

Trade offs

Retention

Upgrading/Downgrading

Donor feedback

Continued analysis and testing



THANK YOU !

QUESTIONS OR COMMENTS?

B r y c e  C a n y o n  N a t i o n a l  P a r k
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