




Our Mission is to empower every business owner to best 
understand, manage and benefit from their online presence.



1. 2.  

3. 4. 5.



1. Google 
Business 
Profile



Fill In As Much 
Info As 
Possible

• Slightly Involved:

• Category & 
Attributes

• Products & Services

• Description “From 
The Business”

• Q & A

• Quick & Easy:

• Name

• Address

• Phone

• Website

• Hours





Local Ranking Factors



What Does Top Ranking Look Like?



Add Photos Regularly!



Add Posts Too!



Unoptimized vs. Optimized



2. Reviews 
(Google + 
Facebook)



Local Ranking Factors



Top Ranking W/ Reviews



Your 
Customers…

• They’re happy!

• But they’re also…

• Busy

• When’s the best time to ask for a review?



The Moment Of Truth



Review Software We Recommend



3. Social Media



This Is Not Your 
Grandpa’s 
Social Media



• As the platforms become more 
saturated, this is only the natural 
result.

• Facebook has revealed that organic 
business page posts only reach 2 –
5 % of followers.

• Instagram is heading in the same 
direction.

• At the end of the day, this is to be 
expected.

• You can still win on these platforms 
with the right strategy.



2 Strategies

1. Basic Social Media 
Presence

2. Social Media Battle Ad Plan



You Still Need A Social Media Presence

• Basic Social Media Presence
• It’s become the ground floor of being active on the internet. Customers look 

to social media to build trust and brand awareness.

• Are you open? Are you alive?

• Customers still take action, even if not directly from a social media post.

• The constant scroll!



Authority In Search Engines



Authority In Search Engines



What Does A Plan Look Like?

• Take 1 – 3 Hours Per Month To Plan Out Posts. Even If 1x Per Week

• Facebook, Instagram, Google, ~ LinkedIn

• Use A Calendar / Post Planning Tool

• Take Advantage Of Video

• Adopt New Features

• 5 For 25



4. Website 
Content



What Purpose Does Your Website Serve?

• Informs your customers about your products and services

• Attracts new customers looking for your niche

• Allows customers to easily contact you and make a purchase

• Serves as a library of media content

• Allows you to answer FAQs and post updates about hours, special 
events, promotions, etc. 



Web Content Overview

CUSTOMER-FACING 
LANGUAGE

WRITE WITH SEO IN 
MIND

CLEAN NAVIGATION 
STRUCTURE



Does Your Website Have Customer-Facing Language?



Cyber 
Security 
Company A

• We are an advanced technology 
consulting firm specializing in data 
center designs (Arista and Cisco Nexus, 
cloud, multi-tenant managed services, 
and typical enterprise data centers), 
IPv6, network assessments, and 
managed services for companies that 
do not have the expertise in house to 
support more advanced technology. 
We are an organization comprised of 
motivated entrepreneurial engineers.



Cyber 
Security 
Company B

• With today’s non-stop threats, cybersecurity 
is more important than ever.

• We use best-in-class services to build a 
custom strategy for your business, including 
cybersecurity, mobile protection, and cloud 
backup and recovery.

• We’ll be monitoring 24/7 so you don’t have 
to be. We’ll make sure your business is 
secure online.



Writing For The Web

• Shorter, punchy sentences

• Simple vocabulary

• Short paragraphs with plenty of line breaks

• Headings and subsections

• Frequent use of your keywords

• Tell the reader exactly what you want them 
to do



Write Content With SEO In Mind

• Think about your SEO 
strategy first, then plan 
content from there

• 5 – 8 key phrases

• Geographic Area

• Page Titles & Headers



Navigation 
Structure



Navigation Structure

• Dedicated page for each main product / service

• Rule of 7

• Avoid generic page titles like ‘Services’
• Services >> Expert Plumbing Services



Flat Structure vs. Deep Structure



There Are No Tricks 
Anymore



Web Content Recap

CUSTOMER-FACING 
LANGUAGE

WRITE WITH SEO IN 
MIND

CLEAN NAVIGATION 
STRUCTURE



5. Blogging



10 Years ago…



Still Plenty Of Reasons To 
Have A Blog…



1. Search Engines 
Prioritize Sites With 

Regular Content Updates



2. More 
Opportunities 
For Keywords



3. Build Trust
With Potential 
Customers



4. No 
Pressure To 
Be Super 
Formal



5. Build A 
Rewarding 
New Habit!



What Results Can Blogs 
Have?





You Never Know When Something Will Catch Fire



Obtain A Featured Snippet In Google



Earn Money



Conclusion: Do 
Any Of These 
Things Actually 
Make Me Money?
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Who Would You 
Rather Be?



Q & A


