
Since our inception over 167 years ago, Ulster 
Savings has remained true to our core values of 
meeting and exceeding the expectations of our 
customers and community. This strong foundation 
has served us well over the years and today we 
remain one of only 494 mutual savings banks left in 
the United States. We have no stockholders and our 
profits are reinvested back into the communities we 
serve.

Ulster Savings has a long and distinguished 
history of helping the community. Last year was 
no exception - Ulster Savings reached more than 
265 non-profit, charitable organizations; donated 
over $351,000 dollars; and volunteered thousands 

of hours to help 
change lives for 
the better.

Recently named among the top extraordinary 
banks in the United States by The Institute for 
Extraordinary BankingTM, we received their BankyTM 
Award for our commitment to strong community 
banking. This award recognizes Ulster Savings as 
one of the top 1% of banks in America based on 
five categories. These include: internal culture or 
employee engagement, customer service, providing 
financial literacy programs, making an impact in 
the community through philanthropy, and having 
extraordinary bank practices with innovations and a 

focus on client success.
The Extraordinary BankingTM Awards highlight 

the vital, yet overlooked, role that local community 
banks like ours play in the economy. Without a 
thriving local banking industry, our small businesses 
and families become nothing more than numbers 
inside “too big to fail” institutions. The Extraordinary 
Banking Awards recognize the best of what 
community banks, like Ulster Savings, have to offer.

Whether you might need to apply for a mortgage, 
finance equipment, insure your business, take out 
a credit line, process employee payroll, manage 
your books, prepare your tax returns, utilize remote 
deposit, transfer funds online, grant shared access 

to manage your business accounts, transfer funds 
between institutions, or make a person-to-person 
digital payment, Ulster Savings can provide it all 
with the local expertise you’d expect from a local 
community bank.

Ulster Savings Bank is proud to once again 
sponsor the first breakfast of the New Year. It’s 
something we’ve done since 2006 and we are 
honored to do so again in 2019. We welcome guest 
speaker Congressman Antonio Delgado and look 
forward to gaining insight into the year ahead. We 
hope to see you there!

Ulster Saving Bank. Since 1851. Invested in 
Community. Invested in You.

Ulster Savings Bank is the January Breakfast Sponsor
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New Congressman Addresses Chamber
Delgado Makes Solo Breakfast Debut Jan. 24

U.S. Rep.-elect Antonio Delgado will offi-
cially take the oath of office in Washington, D.C. 
this month, and one of his first public engage-
ments when he returns to the 19th District will 
be addressing the Chamber’s Jan. 24 Breakfast 
meeting.

Delgado, D-Rhinebeck, is no stranger to the 
Chamber as he took part in a Meet the Candi-
dates event last year with former U.S. Rep. John 
Faso. Delgado defeated Faso in the November 
election and this time the microphone will be his 
alone.

“I’m excited for the opportunity,” Delgado 
said. “One of the things I stressed over the course 
of my campaign was economic development and 
empowering entrepreneurs and small business 
growth in a way that allowed for that growth to 
be sustainable and in a way that allowed for busi-
nesses to thrive here at home and to drive people 
to our communities.”

The Breakfast is scheduled for 7:30-9 a.m. at 
the Best Western Plus in Kingston. Ulster Sav-
ings Bank is the sponsor.

Delgado, who survived a seven-member pri-
mary to get the Democratic Party’s nomina-
tion last fall, is an attorney and former Rhodes 
Scholar. He garnered 51 percent of the vote in 
the general election to win the 19th District seat.

“A number of the things I stressed during the 
campaign and were priorities remain the same,” 
Delgado said. “What is it that allows small busi-
nesses to access the immediate marketplace? To 
me we are lacking in a number of areas.”

 One of those areas, Delgado said, is a lack 
of rural broadband. He noted that in 2016, about 
39 percent of rural America still lacked access to 
advanced broadband.

“Keep in mind that 87 percent of the folks in 
our district live in rural communities,” he said. 
“Without tools like rural broadband, without 
quality cell service, these are sort of the basic 
nuts and bolts to go about the business of doing 
business and we are at a disadvantage through-
out our district. It’s important that we highlight 
that and figure out how we can advocate ways to 
change that.”

Delgado, who 
focused on health 
care during his 
campaign and in 
his Chamber de-
bate with Faso, 
said the issue will 
also come up in 
his breakfast re-
marks, especially 
with a federal 
judge recently de-
claring the Afford-
able Care Act un-
constitutional.

“I stressed that we have to go figure out ways 
to lighten the burden on businessowners and 
small businessowners who, currently under the 
employer-based system, are having to carry the 
load in a system that I think is cost-prohibitive, 
particularly given the lack of quality care we get 
in return,” he said.

Continued on page 5
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The holidays may be over, but the party atmosphere will still 
be going on at MAC Fitness in the Kingston Plaza, which hosts 
the Chamber’s next Networking Mixer on Jan. 17.

“It’s a New Year and a good time to shake off the winter blahs 
because spring is coming,” says MAC Fitness owner Holly 
Snow. “Our Mixers always have a party atmosphere and we 
want everyone to come out and enjoy themselves.

“The New Year is also a great time for everyone to think about 
getting serious about their health and getting into a new exercise 
routine. We can certainly help with that.”

The Mixer, scheduled for 5-7 p.m. at 338 Plaza Road in the 
Kingston Plaza, is sponsored by the Bank of Greene County.

This will be the 16th consecutive year that MAC Fitness has 
hosted the January Mixer. The tradition began when Chamber 
President Ward Todd casually mentioned to Holly’s late 
husband, Lyle Schuler that he’d like to showcase MAC Fitness 
to Chamber members right after the first of the New Year. 
Schuler was extremely enthusiastic of the idea and offered to 
host a Mixer.

Usually amidst a party atmosphere of food, drink and games, 
business leaders mingle at the gym and the popular networking 
events dovetails nicely with the New 
Year’s resolution theme.

“Everyone indulges during the 
holidays and then makes a resolution to 
lose weight or get back to living healthy 
in the new year,” Holly said. “We’re 
here for those folks and we hope they 
come in and see everything we have to 
offer. 

“People can see all of our equipment 
at the Mixer and our trainers will be here 
to give tours and answer any questions 
anyone may have.”

MAC Fitness used to have two 
locations, including the original gym 
on East Chester Street Bypass. Schuler 
sold that property to a car dealership 
late in 2016 and decided to expand the 
Kingston Plaza gym in historic Uptown.

Despite Schuler’s untimely death 
in 2017, Holly has kept the business 
humming as the Uptown gym 
recently underwent a 9,112-square-
foot expansion. 

The project involved knocking down 
the facility’s back wall and ultimately 
adding studios for spinning, private 
personal training, a group exercise 
classroom, an enlarged free-weight 
room and a locker room expansion. 
The result is more fitness programs, 
equipment, member services and on-
site child care at the 33,000-square-foot 
gym, Holly said.

That includes a new free-weight 
section, Group X area and private 

personal-training room.
There’s also body-building classes for all ages, Zumba and 

Shakti Yoga classes.
Joining the MAC is also cheaper than you might think with 

deals starting as low as $24.95 a month. MAC Fitness also offers 
corporate memberships to all local businesses.

While you’re working out, your children can enjoy the MAC 
Fitness Kids Club, which costs only $5 a day per child or $20 for 
an unlimited monthly pass. Kids Club is for children 6 months 
to age 10.

Again, Holly said it’s all about creating a new and healthier 
you in 2019.

“The Uptown area is booming and we are conveniently 
located for all the businesspeople—or anyone else—who wants 
to get the new year off to a good start health-wise,” she said.

MAC Fitness is open 5 a.m. to midnight Monday to Thursday, 
5 a.m. to 10 p.m. on Friday and 7 a.m. to 7 p.m. on Sunday. For 
more information, MAC Fitness can be reached at (845) 853-
7377 or www.macfitness.net.

Chamber Mixers are a great way to network and promote 

your business. Be sure to bring plenty of business cards. This 
free networking event is open to Chamber members and 
prospective members. Reservations are a must and can be 
made by calling the Chamber office at (845) 338-5100 or by 
registering online at www.ulsterchamber.org.

Thursday, Jan. 17, 5-7 pm
MAC Fitness 

- Kingston Plaza
338 Plaza Road., Kingston, NY

Sponsored by:

MAC Mixer A January Tradition
Shake Off Those Winter Blues Jan. 17

Wednesday, January 2, 2019 • Daily Freeman Advertising Supplement
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It’s easy to go online these days and find insurance, but not if 
you want a local touch and more than just a voice on the other 
end of the phone.

That problem is solved with Marshall & Sterling Insurance, 
which is the 33rd-largest privately-held insurance company in 
the country. The company may be large, but it maintains offices 
throughout the Hudson Valley, including at 407 Hurley Avenue 
Extension in Kingston.

“We’re one of the largest independent agencies in the country, 
but yet we’re local,” says Christopher Harris, the vice president 
and branch manager in Kingston. “We like to be in local, smaller 
towns.”

The Poughkeepsie-based company has also been around since 
1864 so you know they’re here for the long haul. The company 
boasts 24 branches throughout the U.S. and Virgin Islands with 
450 employees.

Harris said the Kingston branch has 18 employees in sales and 
service to help customers with business and personal insurance 
products, such as auto and home. The firm also offers group 
life and health benefit plans and administration, fiduciary and 
fidelity bonds, self-insurance administration, risk management 
and loss control services, wealth management and financial 
planning.

The Kingston office serves 3,000 to 4,000 clients.
“We’re an all-purpose insurance agency,” Harris said. “We 

have a lot of experienced people in our office here. We have 
people who have been in the business for a long time. That’s one 
of our attractions.

“We have a lot of markets and that allows us to help out 
businesses and our individual clients.”

Another unique aspect of Marshall & Sterling is that the 
company is employee-owned.

“That says a lot about who 
we are,” Harris said. “That 
really helps us keep our 
employees and they share in 
the profits of the company. 
That’s rare. There are not a lot 
of employee-owned insurance 
agencies out there.”

The experienced pros at 

Marshall & Sterling can put 
their knowledge to work for 
you for a far better experience 
than going online for 
insurance, Harris said.

“We try to have people 
make informed choices,” Harris 
said. “We feel that we can tailor our coverages to our customers. 
We have that personal touch and expertise that can guide them 
to the right coverages for their needs.

“At the end of the day we want to make sure that when a loss 
happens, that they’re covered. That’s the biggest thing we want 
to make sure we do.”

Marshall & Sterling is also fully engaged in the local 
communities they serve, Harris said.

“We’re able to really relate to the community,” he said. 
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Marshall & Sterling: Big But Local
Firm Offers Personal Touch, Expertise

Christopher Harris

Come meet Elise, your
united problem solver.
We’ve provided solutions for the
Small Business Owner in the
Ulster County region since 2003.

The UPS Store is locally owned
and backed by the strength of UPS.

From digital, offset and 3D printing
to packing and shipping, we’re
your one-stop shop.

in the King’s Mall on Route 9W, Kingston
845.336.4UPS (4877) theupsstorelocal.com/4541
Print online from home or office: tiny.cc/onlineprint

MEMBER PROFILE

“We’re an all-purpose 
insurance agency.”

 – Christopher Harris
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Delgado said his breakfast remarks would also mention the 
need for more bipartisanship and getting corruption out of poli-
tics through campaign finance reform.

“That would allow individuals like myself—and hopefully 
many others—to do what we ultimately want to do, which is 
serve the public, to serve the people, and not special interests,” 
he said. “We want to serve the small businessowners who put us 
in office and do right by them. The 116th Congress will be focus-
ing on that with H.R. 1.”

Since his election, Delgado said he has been busy building a 
staff in both Washington, D.C., and throughout the sprawling 
19th District. He has hired Amanda Boomhower as his district 
director and plans to open a district office on Clinton Avenue in 
Kingston.

“We do intend to have a robust district operation that is acces-
sible and transparent,” Delgado said. “We look forward to ex-
ecuting the case work and just being responsive to constituents 
of all stripes across the district.”

Delgado said he has also expressed his vision with House 

leadership. He plans to support California Rep. Nancy Pelosi 
for House speaker.

“I am going to D.C. to be an advocate for the people here so 
I’ve tried to leverage every bit of the fact that this is an oppor-
tunity to build economic growth here in a way that allows us to 
think about our future,” he said. “I’ve been communicating with 
leadership, identifying my legislative priorities and staffing up 
and identifying offices across the district.”

Delgado said among his first-term goals is to gain the trust of 
voters—regardless of party.

“To me, the town hall component, which we are going to be 
mapping out, will be critical,” he said. “Being responsive and 
responsible, these are things that I take very seriously.

“At the end of the day, it boils to making sure that we are ser-

vicing the constituents and restoring people’s faith in democracy 
and this idea that they live in a country that truly is about the 
business of representative government.”

The 19th District includes all of Ulster, Greene, Columbia, 
Sullivan, Delaware, Schoharie and Otsego counties and parts of 
Dutchess, Rensselaer, Montgomery and Broome counties.

Chamber breakfast programs are a great way to network 
with other local business leaders and stay on top of current 
events. Pre-registration is strongly encouraged. For more in-
formation or to register, call the Chamber at (845) 338-5100 
or go online at www.ulsterchamber.org.
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Delgado Makes Solo Breakfast Debut Jan. 24
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A-All-Phase Electric
Academy General Insurance 

Agency
AGS Deliveries LLC
Allways Moving & Storage, Inc.
Alzheimer’s Association Hudson 

Valley Chapter
Armadillo Bar & Grill
Bell Copiers
Bell’s Christmas Trees
Bradley Farrier Service
BSN Sports
Camp Huntington High Falls, LLC
Caterino’s Hairstyling
Catskill Interpretive Center
City of Kingston Police Dept.
Cornell Cooperative Extension of 

Ulster Co.
Cornerstone Services, Inc.
David Laks Videography
DeLucas Management 

Resources
Diamond Mills Hotel & Tavern
Dutton Architecture, PLLC
Emery & Webb, Inc.
Expert Cleaning Service
Fox Oldies 98.9/94.5FM  

(WGNY-FM)
Glenmont Job Corps
Herzog Law Firm PC
Hoffman House Restaurant
ImmuneSchein, LLC
Interstate Battery
JBT John Bean Technologies 

Corp.
JFS of Ulster County
Joan B. Grant, Realtor
John A. Coleman Catholic High 

School
Jordan Trading, Inc.

Kathleen H. Dittus, Esq.
Kingston Post Office
Kingston-Ulster Commerce Park
Law Offices of Brett Ian Harris
Maria Cabrera Alterations & 

Tailoring
Michael DeWan Appraisal & 

Associates
MNTM Engineering-Land 

Surveying
Mountain Meadows B & B
North River Architecture & 

Planning P.C.
P J L Construction Inc.
Pine St. Dental Associates PC
Redeemer Broadcasting, Inc.
Reginato Ristorante
Rondout Inn
Scrub Masters Plus Corporation
Sickler, Torchia, Allen & 

Churchill, CPA’s, PC
Simpson-Gaus Funeral Home
Spencer Daniels Agency, Inc.
Stewart’s Shops
Storage 28 LLC
The Green Janitor, Inc.
The Perfect Blend Yarn & Tea 

Shop
The Reis Group
The Tender Land Home
Town of Hurley
Ulster BOCES
Ulster County Farm Bureau, Inc.
WineRacks.com, Inc.
YMCA of Kingston and Ulster 

County
YWCA Ulster County

These Members 
Have Renewed

Continued from page 4

“We try to really fit into 
the community and support 
the community every way 
possible. We’re involved in 
all sorts of community and 
charity events.”

For example, Harris 
serves on the Benedictine 
Foundation and the Children’s 
Home of Kingston and is also 
a Kiwanian.

Marshall & Sterling helps 
the United Way of Ulster 
County, Children’s Home 
of Kingston, Gateway 
Industries and local fire 
departments, schools and 
other organizations.

“It runs the whole gamut,” 
he said. “You name it, we’re 
supporting it. Sometimes it’s 
large dollars, sometimes it’s 
small dollars. Sometimes it’s 
just giving your time. Our 
employees are really engaged 
with that piece of it.”

Marshall & Sterling has a 
huge presence on social media, 
including Facebook and 
LinkedIn, but the company 
also engages in target 
marketing and advertises on 
radio to get new customers.

“You need all those variables 
to attract customers,” Harris 
said.

Harris said the Chamber 
has been helpful in promoting 
Marshall & Sterling.

“The Chamber is just 
wonderful,” he said. “They’re 
just phenomenal. It’s a good 
way to engage and get to know 
people you may not know.”

Harris came to Kingston 
a couple of years ago after 
working for another insurance 
company in Syracuse, N.Y.

“I felt being involved with 
the Chamber would be the 
best way to get to know a lot 
of people and they’ve been 
wonderful,” he said. “If I 
had to say one thing about 
this community, it’s very 
welcoming and everyone 
has just been tremendous 
welcoming me to the area. The 
Chamber is just a big anchor 
in that. It gives you that 
avenue to engage with many 
businesses and individuals.”

Marshall & Sterling 
Insurance, located at, can be 
reached at (845) 331-2255 or 
www.marshallsterling.com/
kingston.
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It’s hard to beat the craftmanship of the Amish. The good news 
is you don’t have to travel to Pennsylvania, Ohio or Indiana to 
find those products. They’re right here on state Route 28 in 
Kingston at Brad’s Barns & Gazebos.

“Everything we have comes from the Amish,” says owner Joe 
Charmello. “Pretty much anything that has to do with building, 
we do.”

That includes sheds, gazebos, one- and two-story garages, 
pool houses, state-certified modular log homes, pavilions, 
horse barns, two-story horse stables and even commercial-style 
buildings.

“We do big, big projects and nothing is too small for us,” 
Charmello said. “We do it all. If it’s something that has to do 
with building, we most likely are capable of doing it or are 
involved in doing it. It’s all done by the Amish. We don’t swing 
any hammers.”

Charmello said the Amish will build anything you want to 
your specifications. 

“If you want something built very inexpensively, they will do 
that. If you want it built on the box-store level, that’s how they’ll 
do it. If you want it built so that it will last a lifetime, that’s how 
they’ll do it. They aim to please.

“That’s what separates me from the other competitors. They’ll 
just build your standard shed. I do not. I build everything to last. 
I put things in sheds you would only find in residential settings. 
It goes a long way. It makes the shed last.”

Charmello, who loves buildings and 
came from that background, bought 
Brad’s Barns in 2006, but it had existed 
for 20 years prior under owner Brad 
Shaffer. Charmello said the previous 
owner built standard products.

“I changed all that because I wanted 
to have a different product out there,” 
he said. “I won’t take anything but the 
best. I build mine more on a residential 
platform.”

Charmello said he has left some 
manufacturers who have a “cookie-
cutter” style and didn’t want to sway 
from their assembly line production.

“When I had builders who wouldn’t 
build things my way, I left and went 
to builders that did,” he said. “That 
definitely separates me from the 
competitors. There are a lot of Amish-
made sheds out there. They are not all in 
any shape, way or form all built the same way. Mine are very, 
very different from everyone else’s.”

In all of his advertising, Charmello makes the point that Brad’s 
Barns is the “best built buildings in the business—bar none.”

“It really is true,” he said. “We take a lot of pride in what we 

put out and it doesn’t matter if it’s a basic little chicken coop or 
it’s a two-story garage someone is going to turn into a home. It 
doesn’t matter. Everything is built to the highest of standards 
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They’re Your ‘Backyard Experts’
Brad’s Barns Offers Amish-Made Products

Tax, Accounting, and Auditing
Services for Businesses
and Individuals

Sickler, Torchia, Allen & Churchill, CPA’s, PC is an independent
member of BDO Alliance USA. We can help you gain a competitive
advantage, regardless of your size or complexity.

Partners

Joseph J. Montalto, CPA
Craig R. Sickler, CPA
Robert J. Allen, CPA

2215 Route 9W, PO Box 757 - Lake Katrine, NY 12449 - (845) 336-7183 | 4071 Route 9, Stop 1 - Hudson, NY 12534 - (518) 828-4616
HudsonValleyAccountants.com
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We offer 24 -Hour Express
Business Loan Approval on Loans and

Lines of Credit up to $25,000

24
EXPRESS
APPROVAL

HR

GUIDING YOUR BUSINESS ON ITS JOURNEY TO
GROWTH WITH OUR LENDING SOLUTIONS

“It has been a lot easier working with MHV than other banks. I can send them a
quick email or make a quick phone call to tell them my ideas for a new piece of
equipment. We even doubled the size of our building about 7 years ago with all
of their help. MHV helps us continue to grow our business.”

‑ Chrissy Deibert, Copy Hut Federally
Insured
by NCUA.

that people are not going to find anywhere 
else.”

Oddly enough, Charmello said his business 
actually benefitted from the economic downturn 
in 2007-08.

“Lots of people started turning to the popular 
phrase ‘staycation.’ They were trying to do 
more things in their yard,” he said. “We just 
kind of fit right into that niche and became the 
backyard experts. We helped to make a lot of 
backyards.

“The products are extremely popular. Every 
single year we seem to come out with new ideas 
and new lines we think the market will respond 
positively to and generally they do.”

Charmello said his business listens to 
customer ideas—and some of them take off.

“A lot of our customers come in with ideas 
on paper,” he said. “Our customers more or less 
inform us what is hot and what they want.”

Brad’s Barns gets a lot of business from its 
visibility on busy state Route 28, but he also 
advertises at the Dutchess County Fair and on 
social media.

“We have a huge, huge online presence,” he 
said. “Being around for as long as this company 
has been around goes a long way as well.”

Charmello called the Chamber a “top-notch 
outfit” that has helped him promote Brad’s 
Barns and all local businesses. He is honored to 

serve on its board of directors.
“[Chamber President] Ward [Todd] and his 

staff do a tremendous job and they’re very 
active. I don’t say that because I’m a board 
member. It’s what I see.

“The Chamber does a phenomenal job of 
getting the word out about buying local and 
supporting local businesses. I think that’s 
probably their biggest asset.”

Charmello is also impressed with the 
Chamber’s networking events, where business 
leaders meet each other—and find new clients.

“We have a very active Chamber,” he said. 
“The Chamber is a valuable tool in promoting 
local business. Not just for my business, but 
for every business. If you want to get yourself 
on the map, the Chamber is where it’s at. 
Obviously, you have to do a lot of advertising 
and name recognition and things like that for 
your business, but the Chamber is a huge asset 
in all of that.”

Charmello said the Chamber is great at 
hooking up new residents to the area with local 
businesses.

“It’s a really good Chamber,” he said. “The 
events are well-attended and well-represented 
and they just do a fantastic job of getting out 
there into the community and getting all of us 
who are in business known to the community.”

Brad’s Barns & Gazebos, located at 903 
State Route 28 in Kingston, can be reached at 
(845) 339-2276 or www.bradsbarns.com.

Continued from page 6
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Our Mixer Sponsors, PuroClean Professional Restoration and Paragon Building Group 
including Matt Laughlin, Sarkis Simonian, Miriam Gibbons, Shawn McDermott and 
Jonathan Beever.

Maureen Finch (Boys and Girls Clubs of Ulster County), 
Bobby Charalambous (The Chateau) and Cheryl Bowers 
(Boys and Girls Clubs of Ulster County).

Amara Kutos, Melissa Sasso and Sal Ferraro (all with 
Woodstock Harley-Davidson) with Doug Burt (The Boys 
and Girls Clubs of Ulster County).

The Chamber’s Young Ulster Professionals (YUP) collected winter gear for the Boys 
and Girls Club.   Alecia DeCicco (Ulster County Regional Chamber of Commerce), 
Nicole Fuoco (Jordan Trading), Patrick Paulson (Adams Fairacre Farms), Clarissa 
Timbrouck (Rondout Savings Bank), John Jeffries (Ulster Insurance Services) and 
Travis Rask (Gagnon & Associates CPA’s).

Dec. 19, 2018 

Boys and Girls Clubs of 
Ulster County

139 Greenkill Ave.
Kingston, NY

Our Mixer Host The Boys and Girls Clubs of Ulster County including Brianne Cahill, Rick Peruso, 
Harris Safier, Mike Jordan, Sue Worthman, Harry Woltman, Maureen Finch, Doug Burt, Nina 
Postupack, Jim Sass, Patti Calderara, Cheryl Bowers (Board Chair), Frank Campagna, Chris 
Seche, Steve Sickler, Dan Whalen (Executive Director), Joe Fay, AnnChris Warren.

Isis Baker and Karen Winkle-Gorsline (both from Town 
of Esopus) with Naimah Muhammed and Drew Andrews 
(both with Center for Creative Education).

December Mixer
Sponsors


