
By Jessica Ford
Newsline Editor

“Like sand through the 
hourglass,” Fulton County 
Administrative Officer Jon 
Stead likened navigating the 
county through the highs and 
lows of each budget year, to an 
old-time soap opera featuring 
the New York State Government 
as a main character.

Successes, budget chal-
lenges and new projects were 
part of each drama-themed 
plot twist in Stead’s annual 
State of the County address, 
hosted on February 28 by the 
Fulton Montgomery Regional 
Chamber of Commerce at the 
Winner’s Circle in Fonda.

He gave some of the most 
positive news first, noting in 
the financial report section of 
his presentation that there is 
“absolutely no debt,” current-
ly on Fulton County’s books.
Unfunded Mandates

Stead said the New York 
State Medicaid mandate is 
still the largest pressure point 

on Fulton County’s annual 
budget. He credited Governor 
Andrew Cuomo as a hero for 
placing cost control caps that 
have helped counties stay un-
der the tax cap and provide 
services locally. In fact, he said 
this may be “one of Cuomo’s 
biggest achievements.”

The Medicaid tax burden 
was down to 45 percent for 
2020. The challenge, howev-
er, comes with the fact that 

69 percent of Fulton County’s 
tax burden is in mandates that 
the county legislators have no 
control over, and 45 percent of 
that is in Medicaid costs.

This soap opera or drama, 
Stead jokingly called “As the 
state turns, or as my stomach 
turns.” He said Cuomo’s ap-
proach is “don’t ask questions, 
don’t question me, just get 
on this ‘progressive train.’” 
However, this is having impli-
cations for residents by affect-
ing county government.

He said that in 2019, the 
Governor expanded govern-
ment via what he titled, his 
“justice agenda.” Stead called it 
“progress at all costs,” with se-
rious implications on counties. 

Due to these types of ini-
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Montgomery County Executive Matthew L. Ossenfort and 
his team will focus on those things that can be controlled, as the 
entire region faces the coming year in the midst of uncertainty.

Ossenfort gave his summary of past challenges and suc-
cesses, as well as future plans, during the Fulton Montgomery 
Regional Chamber’s annual State of the County address, held 
on March 12 at the Winners Circle restaurant in Fonda.

He began by saying, “We woke up today. Literally today 
— in a different world.” He cited the cancellation of NCAA 
March Madness, and the cancellation of the rest of the NBA 
season, as examples of how things are changing in the face 
of the COVID-19 Coronavirus, and its impact on the world’s 
economy and local events and business.

But always keeping a positive attitude, Ossenfort said, 
“Your mettle is tested, and we find out who we really are, 
during these tough times. But we can still work toward our 
goals and positive outcomes in Montgomery County.”

Montgomery County Executive Matthew L. Ossenfort gives his 
2020 State of the County address during the annual event hosted 
by the Fulton Montgomery Regional Chamber of Commerce.
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Fulton Montgomery 
Regional Chamber President 
Mark Kilmer announced the 
appointment of Janet Davis 
as Director of Membership 
and Member Services for the 
organization. 

Davis is a lifelong Fulton 
County resident, who has 
spent many years in banking, 
starting a teller and work-
ing her way up to become a 
branch manager.

She said she loves work-
ing with the public, and cred-
its her years in banking as a 
great training ground for this 
new career path.

“Banking made me re-
alize how much you can help people,” she 
said. My branch was very successful be-
cause my team was there to help our cli-
ents’ needs, and having a great team meant 
everything to me.”

Kilmer said, “We are grateful that Janet 
chose to join our team. I know she will make 

a great contribution to our 
work here. Look for her out 
in the community, helping 
new members learn the bene-
fits of Chamber membership, 
and working with current 
members to make the most of 
the services that the Chamber 
provides.”

Davis said, “I am very 
excited to meet the commu-
nity and help the Chamber 
increase memberships, and 
I am also looking forward 
to working with the team 
at the Fulton Montgomery 
Chamber.”

She attended Mayfield 
High School and FMCC for 

Business Administration. She has been mar-
ried 38 years and has 2 children. Part of her 
passion for the region comes from the great 
recreational opportunities available, and she 
takes advantage of the outdoors, including 
hiking, canoeing, walking and swimming.

Welcome Janet!       

Chamber Welcomes New 
Director of Membership 
and Member Services 

Janet Davis
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tiatives, Stead that the county is “kind 
of where many of us predicted we 
would be. The Governor has spent us 
into a $7 billion deficit.”  To fill this 
gap, he said that Cuomo will now re-
quire counties to adhere to a local share 
Medicaid-costs increase of no more 
than 3 percent, but will not give coun-
ties any oversight as to who can qual-
ify. According to the New York State 
Association of Counties, if a county’s 
local share and associated savings ex-
ceeds 3 percent in any given year, the 
county is required to refund any excess 
benefit over 3 percent back to the state.

He said Medicaid spending now is 
out of control and unsustainable. New 
York State has the highest enrollment 
in Medicaid than any other in the na-
tion. The numbers of residents who 
live under the established poverty rate 
is 13%, but the number of Medicaid 
users is 33%.

“That immediately transfers into 
property taxes and we have almost no 
control of that,” he said, because all of 
these mandates are set by NYS regu-
lations. He added, “Property tax is the 
least fair and least progressive of any 
tax. This stuff runs downhill folks, it’s 
more a distribution of wealth.”

He explained that because of the 
makeup of Fulton County’s population, 
and that of some similar New York 
counties, when you apply Medicaid 
mandates, it is “disproportionate the 
way it affects us.”

The per-capita cost for Medicaid in 
Fulton County is $264 per person. He 
explained that is close to $170 million 
in cost to Fulton County, which ranks 
the county as #2 in the entire state for 
per capita.

He noted that Montgomery County 
has similar circumstances to Fulton 
County, while Saratoga County’s per 
capita for the same mandate is $112.

“It’s important to both communi-
ties,” he said.
Expenditures

Stead said Fulton County has held 
a hard line, with “all of our department 
heads working hard, to keep costs 
down.”
Getting Things Done

Despite all of the challenges, 
“Fulton County government is still 
chugging along, getting good things 
done,” he said. 

“We administer so many programs 
that touch the lives of our residents,” 
he said. Highlights include actively 
working on cooperative inter-munici-
pal projects. 

He said the county continues to 
work within the Smart Waters project, 
the ongoing program by the county 
to extend water and sewer services to 
communities outside Gloversville and 
Johnstown, to further development in 
the county.

Stead said the demolition of select 
properties inside the county is a high-
light of the year as well; along with 
county programs to enhance school 
safety assistance for BOCES. The 
county has also re-authorized school 
districts to share voting machines; 
and has advocated for a student suc-
cess case-worker to center on issues in 
Gloversville School District.

In continuing efforts to work co-
operatively with neighbors, Fulton 
County is providing dispatch and 
emergency services to neighboring 
Hamilton County. They also web-
host their probation services and offer 
veterans services. With Montgomery 
County, Fulton helps to offer veterans 
transportation services.

Safety and security is another pri-
ority of the County Government, Stead 
said. They are focusing on school 
safety throughout the county. A com-
puter-aided dispatch system was pur-
chased to assist in improving emer-
gency medical services. In addition, a 
full-time EMS coordinator was hired, 
and legislators are working on an in-
centive program to ensure rural parts 
of the county will receive ambulance 
services.

Stead explained the the Fulton 
County Public Defender’s office was 
recently reconfigured to handle state 
mandates in this area. The District 
Attorney’s office was realigned as well.
Marketing to Visitors

Stead expressed his enthusiasm for 
work being done to market the county 
to visitors as well as incoming busi-

nesses. He said, “We have a very active 
and aggressive Center for Regional 
Growth marketing Fulton County ev-
ery day. The CRG and similar eco-
nomic development organizations are 
working hard to retain businesses, and 
dozens of new jobs have been created 
because of them.

The County’s Industrial 
Development Agency is also heavily 
involved in moving things along in the 
economic future of the region, he said. 

Stead expressed his enthusiasm 
for new efforts in tourism promotion 
for Fulton County. He recited statis-
tics that show traveler spending has 
increased 27 percent in the time period 
of just 5 years (the most recent avail-
able, 2014 - 2018). Spending on sec-
ond homes was up 26 percent, second 
only to Saratoga County in the Capital 
Region. 

He announced some new events 
being planned by the Tourism 
Department in partnership with the 
County. 

We’ve got some, “neat new events,” 
he said, including a new “Outdoor-

Palooza coming in the fall, and a “Quilt-
A-Palooza” in the second half of the 
year as well.

Stead introduced Anne Boles, 
the Chamber’s new Director of 
Tourism Development for Fulton 
and Montgomery counties, saying, 
“Tourism is on the move as well!”
Up to the Challenge

Stead concluded that he and the 
rest of the leaders in Fulton County are 
up to working hard to continue all of 
the positive endeavors underway on 
behalf of residents, and also to “figur-
ing out how to work with the mandates 
in New York State.”

He noted that regardless of where 
we all stand on the income scale, even 
in rural New York, we are all lucky to 
be among the wealthiest people in the 
world. He expressed his appreciation 
for the great “luck we have” to be in 
the United State of America. “I appre-
ciate everybody being here. The more 
people understand this, the more we 
can change things and address issues 
in our state and our country.”

Fulton, continued from page 1

Fulton County Administrative Officer 
Jon Stead speaks about positives and 
opportunities facing Fulton County in 
the coming months.

Attendees listen as Fulton County Administrative Officer Jon Stead illustrates the 
highs and lows for Fulton County in the past and future.

Fulton Montgomery Regional Chamber of Commerce President Mark Kilmer, right, 
poses with event sponsor representatives from Cancer Prevention in Action. Left 
is Coordinator Ginger Champain, left, and Cancer Services Program Coordinator 
Margaret Brodie. CPIA was a sponsor of the annual State of the County events in 
both Fulton and Montgomery counties, along with C.T. Male.

Visit The Chamber online at: 
www.fultonmontgomeryny.org
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In an effort to address some of 
the most immediate considerations of 
residents and leaders in Montgomery 
County, Ossenfort assured the crowd 
that the team of directors in place at 
the county are working in close concert 
with each other, and welcomed to the 
podium Sara Boerenko, LCSW, Public 
Health Director and Mental Health 
Director, to offer a local perspective 
and update. 

Boerenko asked people not to use 
hand sanitizer if they have access to 
soap, and offered a “prize” to select 
attendees of soap, provided by Dollar 
General. She noted people over the 
age of 57 are more likely to have fa-
tal consequences from the disease, and 
specifically those with already existing 
underlying health problems.

“While I don’t want us to panic, I 
want us to be aware,” she said. “It is 
spreading faster than the flu. Check on 
people over age 57 with immune-sup-
pressed conditions, and wash your 
hands with soap and water.”

She chose to discount some rumors 
seen online by noting that regional fa-
cilities do have testing kits for the virus. 
“In Montgomery County, we do have 
test kits for coronavirus, at local hospi-
tals and primary care locations. If you 
think you might have the symptoms, 
call the Public Health Department first 
and they will assist people in getting 
tested and treated,” she said.

She expressed that she has been 
satisfied that local officials have al-
lowed her department to take the lead 
in their area of expertise. “Guys, we do 
this every day. We are professionals at 
this, this is what we do,” she said.

Ossenfort took the podium again to 
talk about “What’s New in 2020.”  He 
described the ideas of a new Business 
Advisory Committee convened this 

year. He said at the first meeting, there 
were many new ideas. 
Public Transportation

A focus will be placed on working 
with CDTA, as leaders are very aware 
that public transportation is something 
the county is lacking. He said, “it’s a bar-
rier to many needs, including groceries, 
medications, healthcare and more.” He 
said the group should hear from CDTA 
by the end of April for next steps.
Workforce Development

The county and committee listed a 
new goal to create a 24-hour daycare 
facility to serve the businesses in the 
Route 5S corridor. He said that in dis-
cussions with business leaders, they 
expressed that a lack of daycare facil-
ities is a major barrier, especially in 
second and third shifts. He said Hill & 
Markes has expressed an interested in 
taking a lead in this.

He introduced Jackie Marciniak of 
MVP Healthcare, and noted that they 
will work to develop a plan to offer 
“wrap-around services” for employ-
able members of the community, to 
include life skills, in the hope of tran-
sitioning people from being on support 
services, to being in the workforce.
Relocation, Improvement of 
County Facilities

Ossenfort said, “Basically every 
building we had in 2014 has need-
ed some renovation. We’ve replaced 
boilers, roofs, etc.” He described 
the project to move the Emergency 
Management garage, which was paid 
for with a grant from New York state. 
The facility is now safe and out of the 
flood zone it was in.

In addition, the county has a goal 
to create a new Department of Public 
Works facility to replace the one cur-
rently in the flood zone. He expects to 
utilize a $2 million state grant to get 
the project started, and county leaders 
will need to come up with an addition-
al $8 million to complete the project. 
Despite the cost, he noted his deter-
mination to complete the project. “I 
believe We need to get this done,” he 
said.
Veterans Programs

Ossenfort described an upcoming 
“ride-share” type program that will uti-
lize electric vehicles received through 
an initiative, that will be used to help 
with veterans transportation.
2020 Census Planning

“The 2020 Census Planning 
Committee is up and running,” he said. 
He noted that the committee will work 
to ensure that they are able to count 
particularly hard-to-reach people in the 
county, including the immigrant farm-
ing population.

Financial Update
Ossenfort complimented County 

Treasurer Shawn Bowerman, who 
was in the audience. He said that “In 
our discussions about this year the 
theme has been, ‘Bracing for Impact.’” 
However, he said the county balance 
sheets have gotten better each year 
due to consistent increases in sales tax 
revenue. “But,” he said, “given what’s 
going on the world right now, we could 
be headed for a recession that may last 
into the fall and winter, and we need to 
be prepared for that.”

He described the fact that the glob-
al oil market current has rush of sup-
ply, and as demand goes down, we will 
see prices plummet. “As a county with 
several rest stops along the Thruway 
— for consumers it is great, but as a 
county it’s concerning.”
Cuomo’s Medicaid

Ossenfort mirrored comments 
made by Fulton County Administrative 
Officer Jon Stead, who gave his State 
of Fulton County address several weeks 
earlier. He explained that Medicaid 
mandates set by the State stand to fur-
ther tie the hands of county leaders, 
who have no control over the spending. 

He said Medicaid costs have been 
capped for a number of years, pro-
viding stability in the Department of 
Social Services budget, and the county 
leaders have not been held accountable 
to decisions made at the state level. 

“As of now, if you stay under your 
tax cap, control costs in Medicaid at 3 
percent, then we will be able to keep 
under the Medicaid cap. 

He cautioned, “But if you don’t, 
you’ll be responsible for all of those 
increases.”

He asked, “How the heck are we 
supposed to control these costs? We 
don’t have a say in who is eligible (for 
Medicaid and related services) and 
who is not.”

He warned that there is a storm 
brewing — “between oil prices, a po-
tential recession and the state trying to 
balance its budget on the back of coun-
ty governments,” he said.

The county’s fund balance has 
traditionally been used to plug budget 
gaps, because legislators can raise tax-
es vs. the tax cap. As time goes by, he 

said the difference in the amount that 
has had to be made up has gone down 
over the past several years. “We’re 
starting to trend in the right direction,” 
he said. 

For sales tax, budgeted vs. actual 
— he said, “We are doing well, but we 
now — for 2020 and beyond — can’t 
necessarily look to sales tax as a means 
to build a budget gap. As we head into 
the coming year, this is going to domi-
nate our thinking.”

He described a scenario to illus-
trate the difficult circumstances faced 
by leaders. He said for example, if the 
county was to receive a $1 million sales 
tax increase over what we budgeted in 
a sample year, the county would only 
get 60 percent of that windfall, be-
cause of generous sharing agreements 
the county has with towns and cities 
in Montgomery County. He noted that 
some counties don’t share any of their 
sales tax funds.

“We only have two spigots,” he 
said, quoting a comment he said is of-
ten made by County Legislator Mike 
Pepe: “You have sales tax, and tax cap 
(which you are mandated to stay un-
der). Revenue options are limited. The 
state is putting more and more on you, 
and the one big one we do have, where 
we have seen some growth (sales tax 
revenue), we only have 60 percent to 
work with.”
Business Development 
Center Successes

Ossenfort praised the county’s 
Business Development Center and 
its leader, Kenneth Rose, calling its 
successes “tremendous.” He said 
that in 2019, approximately 400 new 
private sector jobs were created in 
Montgomery County. Companies that 
worked with the BDC employed just 
over 2,700 individuals, with a com-
bined annual payroll in excess of $60 
million, that generated $5.1 million 
in property taxes and pilot payments, 
along with and $500 million in capital 
investment.

He said Rose and his team are 
consistently working to maximize the 
county’s strengths to potential busi-

Members of the audience listen as Ossenfort offers both successes and challenges 
in store for Montgomery County in the coming year.

Sara Boerenko, LCSW, Public Health 
Director and Mental Health Director, 
offers a local perspective on efforts 
regarding the COVID-19 virus in the 
county.

Montgomery, continued from page 1

See County, 
on page 5
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nesses, including “accessibility, rec-
reation, affordability, and that small 
community, where people know each 
other,” he said.

He described future projects in the 
works as, “a lot of really hot irons in the 
fire,” and cited the announcement that 
Amazon will locate on the Route 5S 
corridor in the coming months. Other 
development projects that the county 
will look forward to include the Exit 
29 Redevelopment Project, “another 
hot iron in the fire.” A new Microtel is 
set to open in Amsterdam in the future.
Tourism Development 
Continues

Mohawk Valley Revolutionary 
War tourism is a focus for the county, 
and cooperative promotion is happen-
ing between small tourism sites in the 
county, Ossenfort said.

The Erie Canal Bike Path was 
completed in 2019, and he said that 
additional signage and markings are 
coming in future. 

Preserving the Schoharie Creek 
Aqueduct through a state grant will 
be a new highlight for visitors in the 
county in the next few years. A long 
term, multi-phase project to stabilize 
the aqueduct and make it more acces-
sible to visitors is underway, according 

to www.eriecanal.org. Ossenfort said 
he’d also like to partner with Federal 
government on the preservation efforts, 
and he said the grand vision could in-
clude a bike path with nice clear plate 
glass underneath, to “shine on what is 
a tremendous asset,” that can be incor-
porated with recreational activities.

Another tourism-related plan, 
which Ossenfort called a “fun project 
this year,” is the further development 
of the Thomas H. Burbine Memorial 
Forest, a 330-acre space owned by the 
county that contains a  hiking trail 1 
mile loop, water features, and “peace 
and quiet,” Ossenfort said. He noted 
that disc golfers have contacted him 
and are showing an interest in devel-
oping a course there. 

“I don’t know why we can’t 
try some of these unique projects. 
Disc golf is an up-and-coming sport. 
Tournaments sell out.” He said the 
county would be willing to put a 
course there with the help of a local 
aficionado who can help to design it. 
“We want it to be best in the region,” 
he said. He is hopeful the course will 
open this summer. 

Three events are planned for the 
site for the year, including one featur-
ing disc golf, one to focus on the wa-
tering hole with a fishing derby, and 

one with a snowshoe event.
Continuing Communications

Ossenfort took the last few min-
utes of the presentation to thank the 
Legislators and Executive team at the 
county. “We have a really thoughtful 
board. We have the ability to debate 
things. They don’t run things, and I 
don’t run things, we do them togeth-
er,” he said.

He also highlighted the mix of 
women and men in leadership roles 
in the county. In the last 6-7 years he 
said there have been “a lot of really 

strong, dedicated women” who have 
stepped into leadership positions in the 
county. Some elected some appointed. 
When he first began in his position he 
said 8 out of 24 department level po-
sitions were women. Today the num-
ber is 13. “I just wanted to take time to 
thank them for what they do. They’ve 
brought a lot to the table,” he said.

He said, “2020 could be a tough 
year, but these are the times we are go-
ing to figure out what we are made of. 
We have to stay strong. (This county 
has historically been through) flood-
ing, raids, we’ve been through it all. 
This will pass,” he said. He encouraged 
all to conduct themselves with great 
empathy, while digging in to solve any 
issues that arise.

Chamber President Kilmer com-
mended Ossenfort for his enthusiasm 
and ability to work well with others. 
He noted that Montgomery County 
has been described as, “made of some-
thing stronger.” He said, “Picture 
yourself driving Route 5S just 10 years 
ago. Have you seen the change of the 
landscape there? It’s been incredible. 
We’ve got names like Amazon, Dollar 
General, Microtel, Hill & Markes. 
Congratulations!

Sponsors of the event included C.T. 
Male; along with Cancer Prevention 
and Action, located in Amsterdam.

County, continued from page 4

Mark Kilmer, right, President of the 
Fulton Montgomery Regional Chamber 
of Commerce, speaks with Montgomery 
County Executive Matthew L. Ossenfort 
at the Chamber’s State of the County 
event.
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Health Insurance News

Over the course of the last several weeks 
there has been a lot of media Coverage regard-
ing the outbreak of the respiratory virus know 
as the Coronavirus, or COVID-19. 

As a business, it is important that you re-
main informed about what steps you can take 
to protect your employees and ensure that you 
can continue to operate your business should 
the virus reach epidemic levels and become 
widespread in the United States.

Recently, the New York State Department 
of Financial Services (DFS) issued a directive 
requiring private health insurers in New York 
to make COVID-19 testing free for patients by 
waiving any out-of-pocket costs. This includes 
any fees associated with an emergency room vis-
it or a visit to an in-network health care provider 
for the purpose of getting tested for COVID-19. 
To that end, we have outlined below the CDC 
recommended guidelines that business may want 
to follow so they are prepared in the event that 
the Coronavirus becomes widespread in our area.

What actions should I take to protect my 
employees and my business?
Most U.S. Workers Remain at Low 
Risk of Exposure

According to the U.S. Centers for Disease 
Control and Prevention (CDC) for most people 
in the United States, including most types of 
workers, the risk of infection with Coronavirus 
or COVID-19 is currently low.

The CDC states that while the novel coro-
navirus, COVID-19 poses a Potentially serious 
public health threat, the risk to individuals is 
dependent on exposure.
What is Coronavirus?

Coronaviruses are a large family of viruses 
that are common in humans and many differ-
ent species of animals, including camels, cat-
tle, cats, and bats. Rarely, animal coronaviruses 
can infect people and then spread between peo-
ple, such as with MERS-CoV and SARS-CoV.

The virus that causes COVID-19 is spread-
ing from person-to-person in China and some 
person-to-person transmission of the virus has 
been reported in countries outside China, in-
cluding the United States. However, it is im-
portant to keep in mind that respiratory illnesses 
like seasonal influenza, are also currently wide-
spread in many US communities as well, includ-
ing throughout New York State and the Capital 
District Region.
What should you be doing?

The Center for Disease Control (CDC) re-
cently issued interim guidance that may help 
prevent workplace exposures to acute respira-
tory illnesses. The guidance also provides plan-
ning considerations in the event of more wide-
spread, community outbreaks of COVID-19 
could take place in the future. The guidance is 
focused on two elements –

1) Workforce and Workplace Strategies 

designed to protect your employees and pre-
vent the spread of the virus and 

2) Business Planning to ensure continuity 
of business operations in the event the virus be-
comes widespread.

1) Workforce and Workplace Actions
The Center for Disease Control has issued 

interim guidelines for employers that may help 
prevent workplace exposures to acute respirato-
ry illnesses, including COVID-19. These recom-
mendations can be viewed at the CDC website 
at www.cdc.gov/coronavirus/2019-ncov/specif-
ic-groups/guidance-business-response.html.

2) Business Continuity Planning
As a precaution, the CDC guidelines in-

dicate that businesses may want to consid-
er developing a plan designed to ensure they 
can continue to operate and meet the needs of 
their customers should the Corona virus be-
come more widespread than it currently is. The 
CDC recommended guidelines can be seen at 
www.cdc.gov/coronavirus/2019-ncov/specif-
ic-groups/guidance-business- response.html. 

The CDC recommends that in developing 
these Plans, employers should:

— Ensure the plan is flexible and involve 
your employees in developing and reviewing 
your plan.

— Conduct a focused discussion or exer-
cise using your plan, to find out ahead of time 
whether the plan has gaps or problems that 
need to be corrected if it will work.

— Share your plan with employees and 
explain what human resources policies, work-
place and leave flexibilities, and pay and bene-
fits will be available to them.

— Share best practices with other busi-
nesses in your communities (especially those 
in your supply chain), chambers of commerce, 
and associations to improve community re-
sponse efforts.

The Business Continuity Plan should focus 
on the following elements:

— Identify possible work-related exposure 
and health risks to your employees. OSHA 
has more information on how to protect work-
ers from potential exposures external icon to 
COVID-19.

— Review human resources policies to make 
sure that policies and practices are consistent 
with public health recommendations and are con-
sistent with existing state and federal workplace 
laws (for more information on employer respon-
sibilities, visit the Department of Labor’s exter-
nal icon and the Equal Employment Opportunity 
Commission’s external icon websites).

— Explore whether you can establish pol-
icies and practices, such as flexible worksites 
(e.g., telecommuting) and flexible work hours 
(e.g., staggered shifts), to increase the physical 
distance among employees and between em-
ployees and others if state and local health au-

Brought to you by: Coronavirus (COVID-19) – 
What Employers Should 

Know and Do? 

Chamber Checks make great 
gifts for loved ones, good 

bonuses for employees, and 
support small businesses in 
this region! Purchase these 

gift checks at either Chamber 
office, any Community Bank, 

N.A. branch or 
Ruby & Quiri in Johnstown.

Chamber Checks sponsored by:
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cause we do what we say, and 
say what we do. Each custom-
er is very important, and all 
are equal in our eyes.”

Mangino-Coffey and 
Coffey are part of the quartet 
that owns both the Amsterdam 
Chevrolet store, as well as 
Mangino Buick GMC in 
Ballston Spa. While they 
concentrate their efforts in 
Amsterdam, the Ballston Spa 
location is run by their other 
co-owners Patti Mangino and 
Ralph Mangino, Jr.

Coffey said the business 
has definitely changed in 
the 15 years since the store’s 
opening. Today the company 
focuses on new and used sales; 
service; parts and leasing. In 
the beginning, they were sell-
ing on average 30 new cars per 
month, and about 25 used per 
month. Fifteen years later, the 
average is around 75 new per 
month, and 45 used. During 
that time, the company’s ser-
vice business has doubled.

The new addition and line 
of business in service for me-
dium-duty trucks involved the 
expense of purchasing new 
lifts, installing overhead doors 
and specialized equipment. It’s 
a welcome change from the 
original 6,000 square foot shop, 
which is still being utilized, but 
with a little more breathing 
room. The new shop is one of 
the few in the area to be outfit-
ted with air conditioning, and 
the expansion also included a 
new parts window, conference 
room, additional offices and an 
employee break room. 

This investment has al-
lowed Mangino to add 10 new 
employees to their ranks, bring-
ing the total to 53 full-time em-
ployees and several part-time 
and seasonal staff members.

Watching trends and re-
sponding to changing custom-
er needs is a constant focus 
of the vehicle sales industry, 
and the Mangino owners work 
tirelessly to ensure they are on 
top of the latest developments. 

For example, Google sta-
tistics show 95% of vehicle 
buyers use digital as a source 
of information; and two times 
as many automotive consumers 
start their research online ver-
sus at a dealer. A summary said, 
“Today’s automotive consum-
ers are informed and knowl-
edgeable since they self-ed-
ucate online before they ever 

make contact with a dealer.”
Coffey echoed this statis-

tic, saying that the internet has 
been a game changer. He said, 
“The average customer goes 
to 1.2 dealerships when pur-
chasing a vehicle, but when 
they arrive, they already know 
what they want.”

Mangino said that al-
though having more savvy 
customers who search for 
pricing online might be a det-
riment to some dealers, they 
have always prided themselves 
in transparency in pricing. 

These philosophies are 
working well. Despite the ru-
ral location of the Amsterdam 
dealership, Mangino is the 
third largest Chevy dealer in 
the Albany market. Fifteen 
years ago when they purchased 
the Amsterdam site, it ranked 
7th. In addition, the Ballston 
Spa Buick GMC site is ranked 
2nd in the Albany market.

For the couple, treating em-

Call us today for Employee 
Benefits and Health Care Soultions 
that benefit you & your employees

518.720.8888

Offices in historic Downtown 
Troy, Saratoga Springs & 

Amsterdam

www.boucheyclarke.com

Mangino, continued from page 1

Customer Care in the Service Department is a priority for 
Mangino Chevrolet. Owners dropping off their vehicles are 
treated to a clean and welcoming space for check-in.

This massive 20-vehicle shop is part of 
the 13,500 square foot addition built by 
Mangino Chevrolet in Amsterdam to handle 
the demand for service and to open a new 
line of business servicing mid-duty trucks.

See Dealer, 
on page 7

Franchised Auto Dealers 
By the Numbers:

16,753: The number of franchised auto   
dealers in the United States in 2018

$1 trillion: 
Total new-vehicle sales in the United States in 2018

Source: NADA Data, an annual report on America’s 
franchised new-car dealerships, covers dealership sales, fi-
nancial trends and more.

Car Buyers are Encouraged to Visit These Franchised 
Dealers, That Are Proud Fulton Montgomery 
Regional Chamber of Commerce Members:

Mangino Chevrolet
4447 State Highway 30 Amsterdam NY 12010
(518) 843-5702

Brown’s Ford of Amsterdam, and Collision and Coachworks
4419 State Highway 30 Amsterdam NY 12010
(518) 843-4600

Brown’s Ford of Johnstown, Inc.
121 North Comrie Avenue Johnstown NY 12095
(518) 762-4609

Steet Toyota of Johnstown-Gloversville
310 North Comrie Avenue Johnstown NY 12095
(518) 762-7222

Treiber Nissan LLC
320 North Comrie Avenue Johnstown NY 12095
(518) 736-1300

James Chevrolet
108 South Comrie Avenue Johnstown NY 12095
(518) 762-5555

Main Motorcar Chrysler Dodge Jeep Ram
224 West Main Street Johnstown NY 12095
(518) 762-3183

17.22 million: 
The number of light-duty vehicles 

sold in the nation in 2018

310 million: 
Number of repair 
orders written by 

dealerships in 2018

$116 billion: 
Amount of service 
and parts sales made 
by franchised dealers 
in 2018

See Health, on page 7
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Dr. Govind and Mrs. Jhothi Rao, 
center, cut the ribbon to celebrate the 
grand opening of the newly renovated 
Rao Theater at Fulton-Montgomery 
Community College. The Raos were 
joined (L-R) by Assistant Professor 
of Theater Art Jason Radalin; 
Johnstown City Councilman Max 
Spritzer; Acting College President 
Dr. Greg Truckenmiller; Fulton 
Montgomery Regional Chamber of 
Commerce Board Chairman James 
Landrio; Chamber President/CEO 
Mark Kilmer; William Winsman; 
Chamber Board Member Lillian 
Johnson. FMCC Chief Advancement 
Officer and Executive Director of the 
Foundation Lesley Lanzi was also in 
attendance, along with chamber am-
bassadors, community supporters, 
business professionals, and others. 
Guests enjoyed delicious catered food, 
libations, and productive network-
ing. FMCC officials said, “Thanks 
to the generosity of Dr. Govind Rao, 
FMCC’s theater was renovated and 
transformed into a state-of-the-art 
production venue.”

Chamber Celebrates Rao Theatre Grand Opening
thorities recommend the use of social distancing 
strategies. For employees who are able to tele-
work, supervisors should encourage employees 
to telework instead of coming into the work-
place until symptoms are completely resolved. 
Ensure that you have the information technolo-
gy and infrastructure needed to support multiple 
employees who may be able to work from home.

— Identify essential business functions, 
essential jobs or roles, and critical elements 
within your supply chains (e.g., raw materials, 
suppliers, subcontractor services/products, and 
logistics) required to maintain business opera-
tions. Plan for how your business will operate 
if there is increasing absenteeism or these sup-
ply chains are interrupted.

— Set up authorities, triggers, and proce-
dures for activating and terminating the com-
pany’s infectious disease outbreak response 
plan, altering business operations (e.g., possi-
bly changing or closing operations in affected 
areas), and transferring business knowledge to 
key employees. Work closely with your local 
health officials to identify these triggers.

— Plan to minimize exposure between em-
ployees and also between employees and the 
public, if public health officials call for social 
distancing.

— Establish a process to communicate in-
formation to employees and business partners on 
your infectious disease outbreak response plans 
and latest COVID-19 information. Anticipate 
employee fear, anxiety, rumors, and misinfor-

mation, and plan communications accordingly.
— In some communities, early childhood 

programs and K-12 schools may be dismissed, 
particularly if COVID-19 worsens. 

— Determine how you will operate if ab-
senteeism spikes from increases in sick em-
ployees, those who stay home to care for sick 
family members, and those who must stay 
home to watch their children if dismissed from 
school. Businesses and other employers should 
prepare to institute flexible workplace and leave 
policies for these employees.

— Local conditions will influence the deci-
sions that public health officials make regarding 
community-level strategies; employers should 
take the time now to learn about plans in place 
in each community where they have a business.

— If there is evidence of a COVID-19 out-
break in the US, consider canceling non-essen-
tial business travel to additional countries per 
travel guidance on the CDC website.

— Travel restrictions may be enacted by 
other countries which may limit the ability of 
employees to return home if they become sick 
while on travel status.

— Consider cancelling large work-related 
meetings or events. Food for Thought

It is difficult to determine how widespread 
the Coronavirus may become in the United 
States, in New York State and in the Capital 
District Area. Measures are being taken in 
New York State to control the spread of the 
Coronavirus. Taking the time to become in-
formed about the Corona virus and engaging in 
some contingency planning for your business is 
a worthwhile and wise investment.July, 2018 Newsline 11

On May 29, the ECSHA’s Sunflower 
Shoppe, 26 W. Main Street in Johnstown, had 
the pleasure of hosting a luncheon and shopping 
experience for five residents of the Guardian 
House in Ballston Spa, Saratoga County. The 
Sunflower Shoppe is an all-volunteer commu-
nity outreach project that helps women entering 
the job market for the first time or re-entering 
the labor force find quality, affordable clothing 
to help them move toward economic indepen-
dence. The Guardian House, a grassroots effort 
started in 2008, houses up to 11 homeless fe-
male veterans. 

The women from the Guardian House en-
joyed a luncheon provided by ECSHA board 
members.  They were then encouraged to pick 
out several outfits and accessories (shoes, jew-
elry, and purses). The veterans  had a great time 
trying on clothing and critiquing each other’s 
picks and everyone found something to take 
home. One vet could not attend the party but 
her friends found things they knew she would 
like and were able to bring them home for 
her.  The Guardian House vets left with their 
clothing and accessories, a gift bag with hy-
giene items, a plant, and a small quilted table 
topper all provided by the Sunflower Shoppe 

and ECSHA members.  A large gift basket full 
of hair products and personal care items was 
also donated by Michelle Giardino and Connie 
Carver to take back to the Guardian House.

Visit the Sunflower Shoppe on Facebook 
(they are currently accepting donations of gen-
tly used clothing), and find more information 
about the Elizabeth Cady Stanton Hometown 
Association online at www.ecstantonhome-
town.org or on Facebook.

Chamber Member News

Luncheon guests from the Guardian House and 
Sandy Feissinger from the Sunflower Shoppe

Elizabeth Cady Stanton Hometown Association’s 
(ECSHA) Sunflower Shoppe Hosts Women Veterans 
from Ballston Spa

Are you an entrepreneur starting a business?
Do you need funding for your established business? 

It’s time to think about SPRING expansion 
and renovations NOW.

The Gloversville Economic Development    
Corporation offers low-interest loans to 
new or existing business within the city of                    
Gloversville for equipment, expansions and   
renovations with an emphasis on creating and 
retaining jobs.

We have very competitive rates, 
and an easy application.

Gloversville Economic 
Development Corporation
For more information, contact the Fulton Montgomery 
Regional Chamber of Commerce, at (518) 725-0641.

Attn: Gloversville BusinessesHealth, continued from page 6
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Two Great Locations

THE Place to Go for the Area’s Best
Selection of Vehicles!



April, 2020	 Newsline	 9



10	 Newsline	 April, 2020

From small businesses to huge corpora-
tions, increasing profits is the #1 goal. 

As a business owner, it’s your main pur-
pose and what you focus the bulk of your ener-
gy on. However, it can be a challenge – espe-
cially when you’re so close to your brand – to 
see what’s missing and to make the necessary 
changes. 

Fortunately, there’s no shortage of ways 
you can improve your buying process and see 
results in the near future. 

Whether you run a product- or ser-
vice-based business, here are 7 ways to in-
crease online sales:

1. Have a user-friendly website that 
looks good. 

This might seem obvious, but you’d be 
surprised how many small business owners ne-
glect their online presence, even if they don’t 
have a brick and mortar store. 

They get so focused on selling they forget 
about the user experience. As a result, visitors 
get frustrated they can’t find what they’re look-
ing for, wrestle with glitchy pages and outdated 
content and go elsewhere.

Remember, many people are also going to 
be browsing and/or buying from their phones, 
so optimize accordingly. 

2. Tell nothing but the truth.
Don’t exaggerate what your product can do 

or oversell your services. This will only hurt 
your reputation in the long run and keep you 
from gaining your customers’ and followers’ 
loyalty. 

You might make initial profits, but people 
won’t return, will leave negative reviews and 
will tell family and friends. 

Of course, you want to market effective-
ly, but don’t claim your coaching services will 
absolutely lead to a six-figure income or your 
skincare products will make anyone look 20 
years younger. 

Be honest and transparent while sharing 
the benefits of whatever you’re selling.

3. Spend time on SEO. 
You want your business to be found in 

Google, but that’s not going to happen unless 
you research your competitors, choose the right 
keywords (including longtail keywords) and 
properly optimize your website. 

For example, a wedding planner will face 
stiff competition when creating campaigns 
around “wedding planning in Vancouver.” 

He or she could create targeted, longtail 
content around keywords related to wedding 
planning, such as fall flower arrangements, 
unique cupcakes, elegant Bohemian wedding 
décor, his and her cocktails and so on—any-
thing to drive traffic to the site while standing 
out from the competition. 

4. Create a sense of urgency.
If users land on your site only to see an of-

fer from a year ago is still front and centre, it’s 
disappointing and makes people wonder how 
much energy you put into your business or if 
you’re still in business at all. 

If you want to improve your buying pro-
cess, it’s essential to help customers understand 
the value of what you’re providing, whether 
it’s a limited-time offer or a seasonal sale.

5. Understand that content is king.
We’ve been hearing this for a long time, 

and it’s still so relevant! Search engines reward 
fresh and useful content. Here are some charac-
teristics of a user-friendly website:

• Detailed, unique product descriptions 
• Blog articles about interesting topics re-

lated to your product or service
• A FAQ page where you answer all your 

customers’ questions
6. Monitor and respond to reviews.
Nearly 95% of shoppers read online re-

views before making a purchase, according to 
the Spiegel Research Center, 2017. I recently 
talked about the importance of online reviews 
in How to Deal with Negative Reviews Without 
Harming Your Business. 

From Google My Business to Yelp, you 
have the opportunity to share your information 
and get customer feedback, whether it’s nega-
tive or positive. 

7. Be super social.
You NEED a social media presence, and 

the time has come to focus on content market-
ing storytelling. Not only do users check out 
online reviews and how responsive you are, 
they also look to see what you’re promoting 
and how often you’re active. 

You should have strategies the major plat-
forms you know your target market is using 
including Facebook, Twitter, LinkedIn and 
Instagram. 

Don’t neglect your audience and they 
won’t neglect you! It’s worth it to put the ener-
gy into strategizing now for great results. 

No matter what your brand is, boosting 
your online sales, brand awareness and loyalty 
can be a big challenge.

Contributed by Susan Friesen, founder of 
the award-winning web development and dig-
ital marketing firm eVision Media. Visit www.
ultimatewebsiteguide.ca.

How to Improve Your 
Website’s Buying Process
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Saturday, 
Jan. 11, 2020

Lapland Lake Nordic 
Vacation Center will offer a 
Moonlight Guided Evening 
Snowshoe Tour Saturday, 
January 11, 2020. This pop-
ular, guided tour starts out at 
with a bowl of chili and a side 
of cornbread at the Kuuma 
Feeding Station. Then guests 
strap on their snowshoes (also 
available for rent) and head 
out with guides on a memora-
ble moonlit tour, stopping at a 
lakeside campfire for a snack 
and hot beverage. The tour is 
from 5:45 p.m. to around 8:30 
p.m., and leaves the lodge 
building at 6:30 p.m. Please 
arrive at 5:30 p.m. if renting 
snowshoes.

Cost for the tour is $40 ($5 
plus tax extra if renting snow-
shoes, and the tour is for adults 
ages 18 and up.

Space is limited; reserva-
tions are a must. Headlamps 
are strongly recommended. 
We have a limited number 
to loan on a first-come, first-
served basis.

Sunday, 
Jan. 12, 2020

The Sacandaga Valley 
Arts Network presents its an-
nual Winter Concert Series, 
starting on Sunday, Jan. 12, 
2020 with Erin Harkes at 3 
p.m. at the William Coffey 
Studio, located at 322 N. Third 
St., Northville. It’s hard to say 
exactly what Erin Harkes is. 
She’s a singer/songwriter. 
She’s a full time musician. 
She’s also a part time stand-
up comedian. Whatever she is 
doing she is doing it on stage!  
Admission is $12 ($10 for 
SVAN members), and reser-
vations are recommended as 
seating is limited. Call (518) 
863-8047 to reserve a seat.

Don’t miss the rest of the 
Winter Concert Schedule:

— Jan. 12, 3 p.m. - Erin 
Harkes at the William Coffey 
Studio

— Feb. 16, 3 p.m. - Rick 
Bolton at the Inn at the Bridge

— March 29, 3 p.m. - Ony 
Antonucci at the Five and Dine

— April 23, 6 p.m. - Mitch 
Lee at the Inn at the Bridge

Tuesday, 
Jan. 14, 2020

The Sacandaga Valley 
Arts Network will present 
“Moments of Existence,” 
an exhibition by Vartan D. 
Bonjukian in January and 
February, 2020 at the SVAN 
Northville Library Gallery, 
located at 341 S. Third St., 
Northville. There will be a 
Meet the Artist reception on 
January 14, from 6-8 p.m.

Bonjukian said, “Creating 
art is as much a physical pro-
cess as it is mental; most of 
the creation is done when I 
am not making art. The sub-
ject matter I employ is a com-
bination of the natural world 
as well as the subconscious 

Chamber Member Events
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2019, they were recognized 
as THE Top Place to Work of 
all mid-size companies by the 
Business Review. Eckler was 
recognized individually as a 
top young executive (40 un-
der 40) in 2015 by the Albany 
Business Review, and specifi-
cally for his leadership in 2019 
by Albany Times Union.

When asked why Townsend 
has been recognized so many 
times for these awards, 
Goldswer, said, “If you were 
to ask any of the partners, we 
try to emphasize that they are 
open to be themselves; that 
this is a safe and trusted place 
to be; that they can solve prob-
lems; and be the great person 
they are.” She said, “We live 
our values and go back to 
them often.”

Creating a link from the 
past to the future is a central 
theme in employee relations. 
The company recently lost a 
beloved member of the family, 
Louise Kucel, Terry Kucel’s 
sister, who led the shipping 
team and was part of Townsend 
for 35 years. Her untimely 
death came just a few weeks 
before she was set to retire. 

Eckler said his challenge was to 
properly eulogize Louise, who 
they lovingly called “Sarge” for 
her take-charge, tell-it-like-it-is 
attitude. He said he wanted to 
express the loss for those who 
have been with Townsend for 
“40 years” — while sharing her 
story for those who have been 
with Townsend for “40 days.”

Beckett said, “That’s ev-
ery day here,” explaining the 
efforts to thread the mission 
and history throughout, and 
allow staff members to ex-
perience a workplace where 
they can be “open, honest, and 
themselves.”

Martin said, “It’s about 
the happiness and fulfillment 
of all of our stakeholders — 
suppliers, vendors and part-
ners. We want them all to feel 
the partnership.”

Eckler added that this goes 
all the way back to the early 
days of the company, and the 
concept to always strive for 
better, and look for ways to 
improve. “It’s who we are as 
a culture, and who we are as 
people,” he said.
Local Commitment

It’s well established that 

the Fulton and Montgomery 
counties region is classified 
demographically as a rural 
area with a higher than aver-
age percentage of economi-
cally disadvantaged and aging 
residents. Some use statis-
tics like these as an excuse 
to make disparaging remarks 
about the place they live, but 
at Townsend, this young group 
of leaders are calling these 
people out, saying there is no 
special “trick” to becoming 
successful in business here.

Goldswer said local 
school districts have reached 
out to Townsend, to learn 
about the culture and how 
they may assimilate them-
selves. Townsend is also 
working with the Fulton 
Montgomery Regional 
Chamber’s Business 
Education Partnership pro-
gram to share their business 
practices, inspire kids and help 
to teach them how to succeed.

The team believes that 
change can come through 
encouraging a shift in per-
ception, as Townsend is just 
one of several multi-million 
dollar businesses headquar-
tered in this area. “In Fulton 
& Montgomery counties, you 
succeed in business the same 

way as anywhere else in the 
world,” Beckett said. “But, BE 
POSITIVE.” Each member of 
the team nodded in agreement, 
as he added, “We have to start 
telling people, this is just as 
good as any other place, we 
look for and highlight the pos-
itive and unique, while helping 
to enhance it for the future.”

As a company, Townsend 
not only talks this talk, they 
have invested hundreds of 
thousands of dollars into 
making the community more 
beautiful. In the late 1990s 
Townsend volunteers oversaw 
the improvement and resto-
ration of “Partner’s Park,” on 
E. State Street, in Johnstown, 
and to this day put in hours 
raking, weeding and planting 
for the continued enjoyment 
of city residents. 

In 2018, Gloversville 
Mayor Dayton King presented 
a key to the city to Terry Kucel 
for his efforts leading a resto-
ration project at Wandel Park.
Townsend Leather funded the 
roughly $75,000 renovation 
project.

 The 128,000 square feet 
of space already utilized by 
the company in three build-
ings on Townsend Avenue, is 
complemented by the recent 

opening of a 62,000 square 
feet building on Grove Street 
in Johnstown. Called “The 
Stitch,” the project was a labor 
of love that involved refur-
bishing a 1900s knitting mill. 
The renovation took the brick 
structure down to the exterior 
walls, and then was finished 
with a mix of industrial and 
steampunk-style fixtures, and 
exterior lighting that high-
lights the structure’s beauty. 
A meeting room on the second 
floor contains a table com-
piled from flooring found in 
the building, as well as old 
wooden drums used in the pro-
duction of leather, and photos 
of the company’s history.

Eckler said, “It isn’t any-
thing new – us reinvesting in 
Johnstown. In 2004, we re-
stored two new buildings here. 
For this project, we could have 
built a new building, but re-
furbishing old buildings adds 
new life while erasing an eye-
sore, making us a better com-
munity neighbor.”

Martin added that by cre-
ating such a carefully thought-
out location that pays homage 
to the city’s industrial past, 
Townsend hopes to spark 
others to follow suit. “It’s the 
small things, that can end up 
making big change,” she said.

Chamber President Mark 
Kilmer lauded the work of 
Townsend, saying that the 
company’s investment in the 
community is commendable. 
“Townsend Leather has been a 
great community partner, and 
has set an excellent example 
for other businesses. They are 
showing how revitalization 
can happen. We need more of 
this type of re-use, rehab and 
re-purpose investment in our 
older buildings.”

The team at Townsend is 
committed to moving forward, 
expanding and innovating for 
the benefit of the fourth gener-
ation someday, as well as the 
region they call “home.” 

There is still space avail-
able in “The Stitch,” and 
Townsend is hoping to rent to 
some unique businesses that 
might complement the compa-
ny culture, and also add to the 
climate of Johnstown as a city 
poised for revitalization. 

Giving away his youthful, 
and forward-thinking sensibil-
ity, Beckett said with a chuck-
le, “Maybe a craft brewery?” 

Everyone at the board ta-
ble agreed.

July, 2018 Newsline 11

On May 29, the ECSHA’s Sunflower 
Shoppe, 26 W. Main Street in Johnstown, had 
the pleasure of hosting a luncheon and shopping 
experience for five residents of the Guardian 
House in Ballston Spa, Saratoga County.  The 
Sunflower Shoppe is an all-volunteer commu-
nity outreach project that helps women entering 
the job market for the first time or re-entering 
the labor force find quality, affordable clothing 
to help them move toward economic indepen-
dence. The Guardian House, a grassroots effort 
started in 2008, houses up to 11 homeless fe-
male veterans. 

The women from the Guardian House en-
joyed a luncheon provided by ECSHA board 
members.  They were then encouraged to pick 
out several outfits and accessories (shoes, jew-
elry, and purses). The veterans  had a great time 
trying on clothing and critiquing each other’s 
picks and everyone found something to take 
home. One vet could not attend the party but 
her friends found things they knew she would 
like and were able to bring them home for 
her.  The Guardian House vets left with their 
clothing and accessories, a gift bag with hy-
giene items, a plant, and a small quilted table 
topper all provided by the Sunflower Shoppe 

and ECSHA members.  A large gift basket full 
of hair products and personal care items was 
also donated by Michelle Giardino and Connie 
Carver to take back to the Guardian House.

Visit the Sunflower Shoppe on Facebook 
(they are currently accepting donations of gen-
tly used clothing), and find more information 
about the Elizabeth Cady Stanton Hometown 
Association online at www.ecstantonhome-
town.org or on Facebook.

Chamber Member News

Luncheon guests from the Guardian House and 
Sandy Feissinger from the Sunflower Shoppe
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Saratoga Springs, NY 12866
Phone 518.587.5111 Fax 518.587.0029
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Gloversville, NY 12079
Phone 518.725.7127 Fax 518.725.7835

Elizabeth Cady Stanton Hometown Association’s 
(ECSHA) Sunflower Shoppe Hosts Women Veterans 
from Ballston Spa

WEST & Company CPAs PC has been counseling 
businesses and their executives in all aspects of 
financial management for years. We place great 
emphasis on communication and planning. Most 

of our clients use us as a sounding board to 
discuss a wide variety of financial and 

organizational issues. We are always only a 
telephone call away.

Residential &
Commercial

FAMILY OWNED & SERVING THE 
COMMUNITY OVER 50 YEARS!

•  Complete Loading & Unloading Services
•  Specializing in Box Store Deliveries
•  Commercial Deliveries and Moving
•  Free Estimates
•  Specializing in Piano Moving
•  Removal and Clean Outs

NYSDOT#38945

MINGO’S M
OVING

518-842-3281
mingosmoving@gmail.com

Values, continued from page 5

•  Mobile Storage Pod Rental 
•  Complete Loading & Unloading Services
•  Specializing in Box Store Deliveries
•  Commercial Deliveries and Moving
•  Free Estimates
•  Specializing in Piano Moving
•  Removal and Clean Outs

Erin Harkes

Vartan D. Bonjukian at SVAN Northville Library Gallery

See Chamber 
Member Events, 

on page 17
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breakfast and lunch specials. 
Gluten free options, patio din-
ing, online ordering, and de-
livery are available, as well as 
corporate and private catering, 
and a DomAdi’s Food Truck 
for any private catered event. 

In addition to the Chamber 
awards, the FMS Workforce 
Development Board will hon-
or its Fulton and Montgomery 
counties Business Partners 
of the Year, CG Roxane 
of Johnstown and Dollar 
General Distribution Center of 
Amsterdam.

FMS Workforce 
Development Business 
of the Year – 
Montgomery County - 
Dollar General 
Distribution Center

The newly constructed 
Dollar General Distribution 
Center is located on Rt. 5S in 
Amsterdam.  FMS Workforce 
Development officials said, 
“Throughout this year, the 
Dollar General DC team uti-
lized the Amsterdam Career 
Center for recruiting and in-

terviewing their new workers.  
Elijah Braemer, Sr. Human 
Resource Manager, as well 
as all of DG’s management 
and staff were truly great part-
ners.” The new state-of-the-
art and highly-efficient DG 
Center was built to support 
their growing store network in 
New York and throughout the 
northeast.

Dollar General DC said 
the organization is “commit-
ted to conducting business in 
a way that promotes healthy 
families, thriving communities 
and a cleaner environment. At 
Dollar General, corporate re-
sponsibility is built into our 
mission of Serving Others.” 

Dollar General has made 
donations to community orga-
nizations, including $5000 to 
the Workforce Career Center 
for use in updating the com-
puters in the Resource Rooms 
for job seekers’ use.  They also 
made a donation to the United 
Way in Amsterdam support-
ing their mission.  

FMS Workforce said, 
“The partnership with Dollar 
General DC is a new one but 

has been extremely success-
ful to date.  In August, Dollar 
General held a hiring event on 
the first floor of the Riverfront 
Center where job seekers could 
meet their staff, explore the job 
opportunities they are offering, 
and learn about Dollar General.  
534 individuals attended the 
event and 128 candidates uti-
lized the Amsterdam Career 
Center to complete their online 
applications that day.  With 
200 employees to date, they 
are still recruiting for ware-
house workers.

The FMS Workforce 
Career Centers look forward 
to a continuing partnership 
with Dollar General DC in 
workforce development. 
Congratulations to Elijah 
Braemer and his staff for their 
success!”

FMS Workforce 
Development Business 
of the Year – 
Fulton County – 
CG Roxane LLC

CG Roxane LLC opened 
in the summer of 2013 and 
began bottling and shipping 
“Crystal Geyser® Alpine 
Spring Water®” in a 176,757 

square foot bottling plant lo-
cated in Johnstown, NY. CG 
Roxane’s state-of-the-art bot-
tling operation is a welcome 
addition to the economic de-
velopment of the Montgomery 
and Fulton County region.

San Francisco-based CG 
Roxane was founded in 1990 
and exclusively markets and 
sells “spring water” bottled at 
the source under the Crystal 
Geyser Natural Alpine Spring 
Water brand. CG Roxane is 
majority owned and controlled 
by a family that has been bot-
tling water and other beverag-
es in Europe for over 50 years. 
In addition to the Johnstown 
bottling plant, CG Roxane 
owns and operates eight other 
water bottling plants located in 
Moultonborough, NH; Salem, 
SC; Benton, TN; Pasadena, 
TX; Orlando, FL; Norman, 
AR; Mt. Shasta, CA; and 
Olancha, CA. Additionally 
CG Roxane in 2019 was the 
first U.S. beverage company 
to open a recycled PET (rPET) 
plant in San Bernardino, CA. 
CG Roxane’s new bottles will 
now be a minimum of 50% 
rPET, and will be 100% rPET 
soon, as we make it and we 
take it back, closing the sus-

tainability loop.
CG Roxane, LLC, 

Northeast Regional Human 
Resources Manager, Amy 
McCray, has been working 
with the Workforce Career 
Center staff in placing job seek-
ers. Amy posts her facility’s 
job openings with the Centers 
and has actively attended both 
recruitments and job fairs. 
FMS Workforce officials said, 
“Amy took the time to attend 
an information session at one 
of the local businesses that 
closed. From there, she met 
with and advised workers of 
possible job openings both 
within her facility and made 
suggestions to other job pos-
sibilities in the community, 
if the candidate’s skillset was 
not aligned with CG Roxane’s 
current job openings. We look 
forward to a continued part-
nership working with Amy 
McCray and CG Roxane.”  

For more information, 
or to sponsor or attend the 
Chamber’s annual celebra-
tion, contact the Chamber by 
phone, (518) 725-0641; via 
email: info@fultonmontgom-
eryny.org; or visit www.ful-
tonmontgomeryny.org.

www.shultsagency.com
Our business insurance products are 

second to none!
• Tailored Coverage. Insurance packages 

designed for the unique needs of your 
industry.

• Quality Service. Caring for customerʼs 
needs is our top priority.

• Competitive Rates. We are partnered with 
top commercial carriers allowing us to 

provide you with the best package at the 
best price.

Contact us today to discuss insurance 
options for your business!

3 Canal Street, Fort Plain, NY
518-993-2387

M, TU, TH, F : 8-5
W : 8:30-6; Sat : 9-Noon

Want to reach almost 

3,000 BUSINESSES/

BUSINESS OWNERS

every month? 

This is the place, advertise in

Newsline

contact

Mary Anne Semkiw, 
(518) 843-1100 ext. 120

rec.ads@mcclarymedia.com

The Fulton Montgomery Regional Chamber of Commerce will offer a Chamber Leadership Academy with classes to begin in September of 2018.  The pro-gram is designed to build lead-ership effectiveness for new and emerging leaders who are employers, or employees, of regional businesses.  The pro-gram will be highly collabora-tive and provides participants with tangible learning that can be applied at work, and in life.  Attendees will also network and build valuable relation-ships with business and com-munity leaders from the region.

Each session will be held in a regional business with tours of that business offered to attendees.  The 8-week pro-gram dates and sessions are as follows from 9am-1pmwith locations to be announced at a later date:
Session 1:  Understanding your Leadership Style, September 7

Leveraging the pow-er of Everything DiSC® Management, each participant will complete an assessment prior to this session and will receive a 27-page report re-lated to their leadership style. This session helps leaders to first understand their style, recognize the styles of others, and how to motivate, delegate, and interact effectively with people of different styles. The concepts of DiSC® are rein-forced throughout the remain-ing sessions.
Session 2:  Managing your Human Resources, September 14

Leading a high performing team relies on hiring the right people. This session takes 

participants through creating an effective job description, understanding various selec-tion tools and which are most correlated to job performance, and how to navigate the driv-ers of employee performance.Session 3:  Motivation, September 21 Different employees are motivated differently and 

leaders have a large impact on ensuring that employees are motivated in ways that are meaningful to them. This ses-sion discusses motivation and how leaders can effectively motivate their teams.Session 4:  Building a High Performing Team, September 28
A leader cannot be suc-

cessful without a high per-forming team. Leveraging the concepts of the 5 Dysfunctions of a Team, this session ex-plores how a leader can build trust, encourage productive conflict, gain commitment, drive accountability, and ulti-mately achieve results.Session 5:  Communication, October 5Often we take for granted the power of communication. This session discusses the power that communication has on being an effective leader and how a leader can leverage various forms to communica-tion to be effective.Session 6:  Delegation, October 12
Managing the work on the team requires a leader to dele-gate and assign work proper-ly which can be difficult for leaders. This session discusses how a leader can effectively delegate work to their team and support their team along the way.

Session 7:  Crafting Strategy, October 19Leading a team means set-ting a direction for them. This session discusses the strate-gic planning process and how leaders can leverage the pro-cess to craft an effective strat-egy for their team and to also understand how to contribute to and understand the strategy of their organization.

We are the leading voice of business in the 

region providing advocacy, resources and 
solutions for our members. NEWSLINE
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Fulton Montgomery Chamber Announces Leadership Academy

Micah Strom, Leadership 
Academy Facilitator

See Academy, on page 4

Family, continued from page 5
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Hill & Markes, wholesale distributor in Amsterdam, is 
collaborating with local chambers and organizations as part 
of their commitment to nurturing an inclusive, equitable, 
and diverse workforce. 

The recent partnerships include Montgomery County 
Business Development Center’s New Business Advisory 
Committee, and The UpState New York Black Chamber of 
Commerce, a U.S. Black Chamber.

A press release from Hill & Markes stated, “These part-
nerships support strategies that increase workplace diver-
sity, advance economic success, and develop opportunities 
and resources for professionals of all backgrounds.”

“Hill & Markes is committed to an inclusive, diverse, 
and open workplace,” said CEO of Hill & Markes, Jason 
Packer. “My vision is to partner with local chambers to ex-
pand our workplace diversity and to ensure the communi-
ty knows we welcome employees and leaders of all back-
grounds. We are fully behind the UpState New York Black 
Chamber of Commerce’s mission to provide a platform, 
network, and education for all individuals to thrive in the 
marketplace.”

The goal of the partnerships is to impact the commu-
nity in a variety of ways through development plans and 
discussions with business leaders on the Business Advisory 
Committee, led by County Executive Matthew Ossenfort. 
Hill & Markes will also actively champion strategies that 
support the newly established UpState New York Black 
Chamber of Commerce, led by Anthony Gaddy. 

“UpState New York Black Chamber of Commerce 
is excited to partner with Hill & Markes to support their 
initiative towards a more diverse, equitable and inclusive 

workforce,” said cofounder and CEO, Gaddy. “For us, 
Community Development is workforce development, in ad-
dition to business and economic development. If we can as-
sist in identifying and filling gaps for a stronger workforce, 
we will be at the table when called upon.”

Hill & Markes  officials said the company “is willing 
and open to connect with a variety of stakeholders in the 
marketplace to encourage growth and development within 
the community. If you share the same passion for this pur-
suit, please reach out!”

Hill & Markes is a 113-year-old family-owned whole-
sale distributor servicing the state of New York with ice 
cream products, janitorial products, food service, packag-
ing, and office supplies.

January, 2020 Newsline 9

Surgeons with heart.

Call (518) 773.5687
99 East State Street     Gloversville, NY 12078         nlh.org

Dr. Nicholas 
Filippone, MD

Dr. Osama 
Essa, MD

Dr. Robert 
Wasiczko, MD

CAPTAIN Community Human Services Expands to Fulton County

Chamber and community members gathered to 
celebrate CAPTAIN Community Human Services 
expansion into Fulton County. The Clifton Park-
based organization will open a full-time office in 
Gloversville, located at the First Congregational 
United Church of Christ at 31 East Fulton St. The 
organization is mostly-volunteer based. The agency 

provides services for homeless and at-risk-of-becom-
ing-homeless youth. The organization’s website ex-
plains, “CAPTAIN Community Human Services is a 
grass-roots human services agency that supports and 
empowers people of all ages in Saratoga County and 
beyond to reach their goals of personal growth and 
self-sufficiency. We strengthen communities.”

Hill & Markes Expresses Commitment 
to Inclusive, Diverse Workforce

Thank you for making 
an investment in your busi-
ness, and in our region, with 
Chamber membership.

P.O.M. Siding & Decks
42 S. Judson St.
Gloversville, NY 12078
(518) 774-1120

True Synergy Coaching
45 Broad Street
Broadalbin, NY 12025
(518) 669-8689

Key Investments
11 Division Street
Amsterdam, NY 12010
(518) 212-4117

Kambe Engineering and
Land Surveying, P.C.
2301 Western Avenue
Guilderland, NY 12084
(518) 867-3083

Welcome 
New Members!

L-R: Montgomery County Executive Matthew Ossenfort, 
UpState New York Black Chamber of Commerce CEO Anthony 
Gaddy, Hill & Markes CEO Jason Packer, and Montgomery 
County Business Development Center Director. Kenneth 
Rose, gather together at the Hill & Markes Ice Cream Show.
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Littauer Welcomes New 
Physician Assistant

Nathan Littauer Hospital 
& Nursing Home welcomed 
Alison Townsend, Registered/
Certified Physician Assistant, 
or RPA-C, to its medical staff 
in January.

Townsend brings 18 
years of expertise and med-
ical experience to Littauer, 
practicing in St. Johnsville, 
Little Falls, and Middleburgh 
prior to joining the medical 
team in Gloversville.

“All the staff are very 
welcoming,” Townsend said. 
“Littauer is a comfortable setting for a medical provider. It 
feels like you’re part of a family.”

Townsend obtained her Bachelor of Arts in Physics at 
Bryn Mawr College in Pennsylvania. She continued her 
studies at Midwestern University, where she obtained her 
Masters of Medical Science in Physician Assistant studies.

“The best part of my day is helping my patients reach 
their health goals,” Townsend said. “I choose to practice at 
Nathan Littauer Hospital because Littauer is patient-centered 
and provides me with unending support for myself and my 
patients.”

Townsend will focus on family practice. She is accept-
ing new patients at Nathan Littauer’s Caroga Lake Primary 
Care Center, with office hours from 9 a.m. – 4 p.m. For 
more information or to make an appointment, call the 
Caroga Lake Primary Care Center at (518) 835-2341.

Alison Townsend

L-R: Rachel Barnes, Amanda Tylutki, Diana Moodie and Brittany Daigneult

Home Helpers Caregivers Recognized 
for Dedication and Commitment

Four Personal Care 
Aides from Home Helpers at 
Amsterdam were recognized 
at a special luncheon at the 
home care agency.

Rachel Barnes, Amanda 
Tylutki, Diana Moodie and 
Brittany Daigneult enjoyed 
lunch with CEO and owner 
Ramon Rodriguez, and each 
caregiver also received a bo-
nus check and pay increase in 
celebration of their 90-day an-
niversaries as Home Helpers 

employees.
“PCAs who are commit-

ted and dedicated to providing 
exceptional care are the back-
bone of our business,” said 
Rodriguez. “We’re honored 
Rachel, Amanda, Diana and 
Brittany are part of the Home 
Helpers team and recognize 
the impact their work has on 
so many lives.”

Home Helpers & Direct 
Link of Amsterdam is a li-
censed home care agency that 

provides services to seniors, 
the disabled, new moms, and 
individuals recovering from 
surgery or injuries. Certified 
Personal Care Aides provide 
assistance with homemaking, 
running errands, meals, med-
ication reminders, personal 
care, companionship and more.

“Recognition for our care-
givers such as the 90-day lun-
cheon, retention bonus and pay 
increases show our caregivers 
we’re committed to them, just 
as they’re committed to us and 
our clients,” said Ramon.

Home Helpers takes a pro-
active approach to hiring and 
retaining the best caregivers 
in the community for good 
reason. According to the U.S. 
Census Bureau, the number of 
people aged 65 and older is 
expected to top 55 million in 
2020.

“We are among one of 
the fastest-growing franchise 
business sectors in the country 
today,” said Ramon. “More 
and more seniors prefer to age 
in place. Caregivers who pro-
vide exceptional care ensure 
we can help seniors live life 
the way they want to, in their 
own homes.”

Anyone interested in 
Home Helpers & Direct Link 
of Amsterdam’s employment 
opportunities or services is in-
vited to visit their location at 58 
N. Pawling St., Hagaman; call 
(518) 842-5626; or go to www.
HomeHelpersHomeCare.com/
Amsterdam to learn more. An 
on-site training program that 
leads to PCA certification is 
available for qualified indi-
viduals seeking to start a new 
career.
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Nicole Walrath
Director of
Workforce Development
NicoleW@fultonmontgomeryny.org

Business Education Partnership News

Jenna Patterson
Business and Education 
Partnership Coordinator
jennap@fultonmontgomeryny.org.

363 N. Comrie Ave., 
Johnstown, NY 12095

(518)762-9885

www.coldwellbankerprimeproperties.com

Your Real Estate PROFESSIONALS

Arlene M. Sitterly, Inc.

AT LEFT: Sophomores 
at HFM PTECH held their 
Innovations in Food Expo 
last month where they pre-
sented their research and 
solutions on issues in the 
food and agriculture indus-
try. In attendance at this 
expo were business profes-
sionals, guests from the com-
munity and freshmen from 
Agriculture PTECH. They 
gained knowledge and re-
search for their 2050 project.

HFM PTECH’s annual 
Adaptive Living Expo

AT RIGHT: HFM 
PTECH freshmen will display 
their innovative creations 
designed to help those with 
physical limitations to live 
life and participate in activi-
ties to the fullest. The public 
is invited to attend at the Paul 
Nigra Center, 2736 NY-30, 
Gloversville, on Wednesday, 
Dec. 18, 2019 from 9:30 - 
11:30 a.m. For more infor-
mation, check out the HFM 
PTECH Facebook event.

Sophomores at Agriculture PTECH 
held their second Mentor Monday this past 
month. Students spoke with business profes-
sionals about skills pertaining to Professional 
Dress and Presence. A special thanks to Tom 

Georgia from NextEra, Gail Breen from 
FMS Workforce Solutions, Christina Hall 
from New York Center for Agricultural 
Medicine and Health, and Matt Sherman 
from Stump City Brewing.

AT RIGHT: After com-
pleting the Via Institute on 
Character’s survey to de-
termine their own charac-
ter strengths, students at 
Foothills PTECH worked 
in groups to design apps 
that would increase users’ 
awareness of particular 
character strengths and 
help people further develop 
those characteristics.

HFM PTECH

Agriculture PTECH

Foothills PTECH

9900-79049

Coldwellbanker Arlene M Sitterly, Inc. 
has merged with Coldwell Banker 

Prime Properties

Want to reach 
almost 3,000 
BUSINESSES/

BUSINESS 
OWNERS

every month? 
This is the place, 
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contact

Mary Anne Semkiw, 
(518) 843-1100 ext. 120

rec.ads@mcclarymedia.com
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First Annual 
Fulton County 
Restaurant week 
complete

Thank you to everyone 
who participated in Fulton 
County’s first Restaurant 
Week! We hope you enjoyed 
it. Our gratitude goes out to the 
restaurants who participated:

— 308 Prime – Holiday Inn 
Johnstown/Gloversville

— Salt American Bistro and 
Wine Bar

— The Brass Monkey 
Restaurant and Bar

— Historic Hotel Broadalbin
— Hales Mills Country Club
— Nick Stoner Inn and 19th 

Hole
— Romana’s Italian Kitchen
— Plaza Italian Bistro
— Peaceful Valley Maple 

Farms
— Union Hall Inn
— Jackie’s Diner
— Second Wind Coffee
— Mohawk Harvest 

Cooperative Market
— La Palma Mexican Grill
— Nicolino’s Restaurant
— Vintage Café
— Let’s Twist Again Diner

Fulton County 
Administrative Officer Jon 
Stead touted the new event 
by saying, “Fulton County’s 
new Restaurant Week is a way 
to get a great meal at a great 
price.”

He added, “With Spring 
weather starting to break 
through, it’s a good time to in-
vite some friends out for food 
and fun.”

We appreciate everyone, 
near and far, who supported 
this inaugural event. The tour-
ism department is looking for-
ward to watching it grow.

 

Tourism 
promotional bags 
– items needed for 
upcoming season

The Tourism Department 
is preparing for the upcoming 
summer season with the coor-
dination of the popular “goody 
bag” project, which provides 
information about local busi-
nesses, to visitors to our region. 

This is a FREE market-
ing opportunity! The busi-
nesses provide the Tourism 
Department with 500 bro-
chures, flyers, discount cou-
pons and/or promotional 
items. We stuff and deliver 
the bags (prior to Memorial 
Day weekend), to camp-
grounds, bed and breakfasts, 
hotels and motels, real estate 
agents, and any Chamber 
member business who wants 
to distribute them. 

For any business that 
wants to distribute goody 
bags, we will be sure to pro-
vide you with a sign to put in 
your window to let travelers 
know they are available.

Please keep in mind that 
the items need to be deliv-
ered to the Chamber office by 
Friday, April 24. Please call 
Anne at the chamber to partic-
ipate at (518) 725-0641 or via 

email: tourism@fultonmont-
gomeryny.org.

We encourage ALL  busi-
nesses who would like to be 
included in the goody bags to 
supply promotional items, as 
well as printed literature with 
contact information. Consider 
that when a promotional item 
is attached to a brochure about 
your business, it will grab at-
tention, especially if the item 
is something a visitor might 
use. When they read your 
business name and contact 
information on the item, your 
business will be remembered! 

Some examples include 
sunscreen, lip balm, hand 
sanitizers, key chains, pens, 
notepads, bottle openers, can 
koozies, golf tees and accesso-
ries, and water bottles.

Thank you. This will be a 
great way for visitors to learn 
more about our local small 
businesses!

Tourism News

Anne Boles
Director of  
Tourism Development
tourism@fultonmontgomeryny.org

Greg Hitchcock of Gloversville 
was recently hired as a media specialist 
at Johnson Park Center, a faith-based 
non-profit organization that promotes 
positive change, revitalization, and 
community development in the heart 
of Cornhill, the poorest neighborhood in 
the City of Utica, New York.

His duties include writing reports and documents, pub-
lic relations, maintaining the organization’s website and so-
cial media channels, and other assignments as needed.

Hitchcock is a local journalist, author and writer who 
has over 20 years of experience in multimedia storytelling 
through words, pictures, and video. He is the sole proprietor 
of Command Voice Journalism, a full-service writing and 
communications company that provides web design, writ-
ing and editing services to a variety of clients from small 
companies to large organizations.

He is a graduate of the University at Albany, State 
University of New York, Class of 1992. For more infor-
mation, contact Hitchcock at (518)921-4462 (Office); (518) 
775-3332 (Mobile); or via email: greghitch66@gmail.com.

Greg Hitchcock

Hitchcock Made Media 
Specialist for Utica’s 
Johnson Park Center 

The following businesses have found 
value in their Chamber investment and have 
renewed their membership in the month of 
March of this year. Please note these member 
businesses and the year they joined! Thank 
you to all our renewing Chamber members.

Dollar General.........................................2019
Greater Johnstown Lions Club................2019
Adirondack Generators...........................2018
NBT Bank-St. Johnsville........................2018
Regional Animal Shelter.........................2017
Adirondack “By Owner”.........................2017
Advanced Cleaning & Restoration 
     Services..............................................2017
Perth Motors...........................................2017
Stump City Brewing, LLC......................2017
Town of Caroga......................................2016

KCS Land Research................................2015
NBT Bank-Fonda....................................2015
Bethany Schumann-McGhee, 
     Attorney at Law.................................2012
Family Ear, Nose & Throat Services......2012
Rock Creek Farm....................................2012
Zanella’s Market Hill 
     Service & Auto Sale...........................2011

Taylor Made Custom Products...............2010
Frank’s Gun Shop, Inc............................2010
South Shore Marine................................2010

T & T Storage, Inc..................................2009
DeMi’s Wines and Liquors.....................2008
Elizabeth Cady Stanton 
     Women’s Consortium........................2008
Buanno’s Custom Body Shop.................2007

Glove Cities Veterinary Hospital, P.C....2000
Putman Enterprises.................................1999
Power and Composite 
     Technologies, L.L.C..........................1999
Plaza’s Italian Bistro...............................1999
Beech-Nut Nutrition Corporation...........1998
Amsterdam Housing Authority...............1998
Great Sacandaga Lake Association.........1998
Oppenheim-Ephratah-
     St. Johnsville Central.........................1997
Fulmont Community Action Agency, Inc....1996
Adirondack Harley-Davidson, Inc..........1996

Medicine Shoppe....................................1990
Coldwell Banker 
      Arlene M. Sitterly, Inc......................1989
F-M-S Counties 
     Private Industry Council....................1984
Santos Construction................................1982

Walrath and Stewart Funeral Home........1974

Less than 5 Years

5 to 9 Years

20 to 29 Years

30 to 39 Years

40 to 49 Years
10 to 19 Years

10 to 19 Years continued

Chamber Member Anniversaries
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Arlene M. Sitterly, Inc.

AT LEFT: Sophomores 
at HFM PTECH held their 
Innovations in Food Expo 
last month where they pre-
sented their research and 
solutions on issues in the 
food and agriculture indus-
try. In attendance at this 
expo were business profes-
sionals, guests from the com-
munity and freshmen from 
Agriculture PTECH. They 
gained knowledge and re-
search for their 2050 project.

HFM PTECH’s annual 
Adaptive Living Expo

AT RIGHT: HFM 
PTECH freshmen will display 
their innovative creations 
designed to help those with 
physical limitations to live 
life and participate in activi-
ties to the fullest. The public 
is invited to attend at the Paul 
Nigra Center, 2736 NY-30, 
Gloversville, on Wednesday, 
Dec. 18, 2019 from 9:30 - 
11:30 a.m. For more infor-
mation, check out the HFM 
PTECH Facebook event.

Sophomores at Agriculture PTECH 
held their second Mentor Monday this past 
month. Students spoke with business profes-
sionals about skills pertaining to Professional 
Dress and Presence. A special thanks to Tom 

Georgia from NextEra, Gail Breen from 
FMS Workforce Solutions, Christina Hall 
from New York Center for Agricultural 
Medicine and Health, and Matt Sherman 
from Stump City Brewing.

AT RIGHT: After com-
pleting the Via Institute on 
Character’s survey to de-
termine their own charac-
ter strengths, students at 
Foothills PTECH worked 
in groups to design apps 
that would increase users’ 
awareness of particular 
character strengths and 
help people further develop 
those characteristics.

HFM PTECH

Agriculture PTECH

Foothills PTECH
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Last month HFM PTECH freshmen and sophomores held an art exhibit at the Fulton 
Montgomery Regional Chamber of Commerce. The exhibit, titled “The Light and Dark Side 
of the Mind,” represented different aspects of mental health. In addition to their traditional 
pieces, the exhibit included an interactive art piece that required attendee participation.

Canajoharie’s Computer Science & 
Information Technology pathway program 
hosted their first career pathway panel dis-
cussion last month. Pathway panel discus-
sions allow students in the program to explore 

each pathway and gain a better understand-
ing of the jobs available in the region. Thank 
you to our guests, Solomon Nero from Overit 
and Ben Jordan from GreyCastle Security 
for attending the pathway panel.

Canajoharie Construction Technology: 
Renewable Energy & Sustainable Building 
Pathway hosted guest speaker David 
D’Amore last month. David D’Amore re-
cently sold his company and is now working 

as a lead architect at C.T. Male Associates 
which has multiple locations across New 
York State. D’Amore spoke with students 
about his role as an architect and the edu-
cation and training needed to be successful.

HFM PTECH

Canajoharie High School Pathway
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Callanan Industries spoke with students from four pro-
grams at the HFM Career & Technical Center about sum-
mer internships and career possibilities. Callahan Industries 
is a leading supplier of paving material and construction 
services, and operates 15 distribution sites in New York, in-
cluding the quarry on Route 5S in Pattersonville. Callanan 
representatives, including a 2011 graduate of Amsterdam 
High School and CTE, spoke with students in the Auto 
Technology, Construction Technology, Environmental 
Conservation, and Skilled Trades: Electrical, HVAC and 
Plumbing programs.

Visit The Chamber online at: 
www.fultonmontgomeryny.org

Business Education Partnership News

Mayfield’s Arts in Business pathway 
program hosted their second career path-
way panel discussion last month. Students 
were able to explore various career options 
available to them in the arts. Thank you to 

our special guests, Constance Dodge, profes-
sor and gallery owner, Bill Trojan, photog-
rapher, and David D’Amore, architect, for 
attending our pathway panel and sharing 
your knowledge with the students. 

Freshmen in the College and Careers 
Pathway Program at Amsterdam High 
School shared their Humanities project 
with Debbie Fowler, founder of Eyes Wide 
Open in Schenectady. She also spoke with 
students at the start of their project about 
her job at a Human trafficking victims’ 

shelter, discussed the signs that someone is 
being trafficked, and shared ways the stu-
dents can help. Throughout this project stu-
dents learned about human rights violations 
in Global studies, read the book “Sold” in 
English class, and conducted research about 
trafficking. 

Amsterdam High School College and Career Pathways

Mayfield High School Arts in Business Pathway

In March, Ag PTECH 
purchased the 2445 Organics 
SuperGrow System, which con-
sists of vertical stainless-steel 
racks with grow lights and trays 
that allow for water to be soaked 
up from the bottom of the plants. 
Within a week, an entire section 
of the agriculture classroom at 
Ag PTECH started to look a 
lot like an active greenhouse. 
Freshmen and sophomores have 
started their produce growing 
efforts with two kinds of lettuce, 
tomatoes, cucumbers and basil. 
Their goal is produce enough 
fresh salad for students and staff.

Agriculture PTECH

Career & Technical Education (CTE)
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Markes, Beech Nut, and more have se-
cured their locations in one of the most 
accessible thoroughfares in our region. 

With the location of these compa-
nies in this area, Southside residents and 
industrial workers realized more con-
sumer-based businesses were needed. 

Dominick and Adi Wade built a brand-
new shopping plaza to meet that increased 
demand. Southside Square, located at 
1451 State Highway 5s in Amsterdam, of-
fers a convenient location, and customers 
can knock a few items off their weekend 
errands list in one convenient visit. 

The square includes Pleasant 
Cleaners, a franchised location of a 
Capital Region company recently pur-
chased by the Wades. In addition, Adi 
designed and built Southside Beverage, 
which specializes in beer. Southside 
Beverage offers over of thousand variet-
ies of craft, domestic, and import beer op-
tions with samples available each week-
end.  The Beverage Center also offers and 
extensive line of specialty tobacco high-
lighted by a 50 cubic foot cigar humidor.

Beyond beer, the Wades also estab-
lished Bourbon Street Wine and Liquor, 
which carries an extensive collection of 
wine and spirits.  Bourbon Street is appro-
priately named because they have the larg-
est inventory of bourbon, scotch, and whis-
key in the area.  Every Friday, Bourbon 
Street offers tastings on featured prod-
ucts as well. Other businesses outside of 
the Wade’s portfolio are AAA Northway 
Travel Center, the single source for the 

widest range of travel products and ser-
vices, and Farmers Insurance Frank Casler 
Agency, which “ensures what will ruin 
your day won’t ruin your life” through in-
vestments and various insurance products. 

Perhaps the most frequented and color-
ful component of the square, is DomAdi’s 
Deli. Dominick and Adi are adamant about 
providing residents and employees with 
a quality, creatively-styled deli, filling a 
void within the area. Combining this need 
with Adi’s passion as a self-proclaimed 
home-chef, DomAdi’s was born. 

Dominick and Adi combined their 
names to create the deli’s brand, and they 
have a passion for creating a clean, invit-
ing, family-friendly business. The deli was 
named winner of the “Hottest Wings”  cat-
egory in the Amsterdam WingFest in 2019!

Customers can familiarize them-
selves with the entire Wade family just 
by walking into the deli. Upon entering, 
one can’t miss the massive mural de-
picting their two daughters walking on a 
beach. Menu items are also namesakes 
based on the family’s tastes. For exam-

ple, “The Dom,” which is the best-seller, 
stacks his favorites on a panini: Boar’s 
Head roast beef, Vermont white cheddar, 
caramelized onions, arugula, and house-
made horseradish mayo. “The Adi” 
combines grilled chicken, baby spinach, 
peppadew peppers, cucumber, scallion, 
crumbled feta, and scratch-made honey 
mustard into a sundried tomato wrap. 
Even the kids’ names make appearanc-
es on the menu, ranging from salads 
like “The Paetyn” and “The Raegyn,” to 
“The Number 3,” a nod to the Wade’s 
third child, Sebastian.  

While the names are catchy, the qual-
ity of the food is really the focus and what 
makes customers return. They pride them-
selves on serving only fresh, hand-prepped, 
never-frozen ingredients with homemade 
dressings and original flavor combinations 
and use only Boar’s Head meats and chees-
es in their sandwiches. Everyday, guests 
can choose between breakfast and lunch 
specials as well, allowing DomAdi’s to be 
appealing to any hungry patron, morning 
or afternoon. Gluten free options, patio 
dining, online ordering, and delivery are 
available as well.  They do corporate and 
private catering, and to top everything off, 
DomAdi’s didn’t stop at just the brick and 
mortar restaurant. Yes – the DomAdi’s 
Food Truck exists, and is the perfect addi-
tion for any private catered event, whether 
it’s breakfast, lunch, or dinner. 

Southside Square offers enough op-
tions to check a few items off that errand 
list. While the Chamber is strongly en-
couraging you to patronize small busi-
nesses on Small Business Saturday, ex-
tend that purchase beyond that weekend. 
Southside Square offers a level of ser-

vice, inventory, options, and sandwiches 
that can’t easily be matched.

Say It With Signs: Connecting 
Memorable Achievements with Local 
Commerce

Awards and trophies are a great way 
to celebrate participation, achievements, 
and victories for any accomplishment. 
Throughout our region, companies and 
sports team utilize these timeless keep-
sakes to recognize individuals and orga-
nizations for their efforts, and to show 
appreciation for hard work, determina-
tion, and initiative. 

Say It With Signs is a Nelliston 
company that creates awards for a wide 
spectrum of business, schools, and pri-
vate parties throughout our region.

Any recognition trophy or collectible 
you may need is available at “Say It 
With Signs” in Nelliston.

The team at DomAdi’s is ready to serve 
you!

DomAdi’s, continued 
from page 15

See Signs, on page 17
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Schoharie Crossing State Historic Site is 
issuing a call for photography and painting 
submissions to be included in the 2020 art ex-
hibit, “Waters Reflections: Seeing the Past in 
the Present.”  

Photographers residing in New York State 
who want to showcase their work in a competi-
tive, juried exhibition are encouraged to read the 
show description and submit original work with-
in the theme by the deadline of May 24, 2020.

  To recognize the ongoing commemo-
ration of NYS Barge Canal heritage and his-
toric Erie Canal, Schoharie Crossing is host-
ing this fourth annual exhibition of talented 
artists.  This year the focus will be on pho-
tograph and paintings depicting Schoharie 
Crossing. Jurors have accepted the task of re-
viewing the pieces and prizes will be awarded 
to those honored by the jurors. One will recog-
nize a photographic work, and one will recog-
nize a painted work.

  Schoharie Crossing officials said, “The 
Erie Canal historic site and NYS Park is a great 
place for recreation, such as walking, cycling, 
kayaking, fishing, birdwatching, picnics, and 
more, and provides memories & experiences 
for generations.  The site supplies views of na-
ture as well and the historic canal structures are 
juxtaposed among the natural world of plants 
and animals along the Schoharie Creek and 
Mohawk River.  

The trails along old towpaths of the canal 
allow for a journey back in time. Flora and fau-
na thrive within the tranquility of the water-

ways, wetlands and open spaces of Schoharie 
Crossing, lending great inspiration for any artist. 

 The Erie Canal’s vital importance is high-
lighted by the classic arches of the Schoharie 
Creek Aqueduct and the impressive lock 
chambers that still exist at locations through-
out Schoharie Crossing. Views of the Mohawk 
and Schoharie Valleys can also be taken in as 
you explore this landscape.”

  Schoharie Crossing encompasses over 
200 acres and spans over 3 miles in length, 
running from the western end of the site at the 
Aqueduct boat launch, across the Schoharie 
Creek and east to Yankee Hill Lock and the 
Putman Canal Store. The site contains portions 
of the original 1820s Erie Canal and features 
two sets of double locks from the Enlarged Era 
Canal and is adjacent to the Erie Canal of to-
day – the Mohawk River.  

Lock E12 at Tribes Hill on the river is situ-
ated close to the site and provides access to wit-
nessing the newest century-old canal of today.  

Submissions can be made online by following 
this link: form.jotform.com/200513516413139. 
The exhibit’s opening celebration will take place 
during the Schoharie Crossing Discovery Day 
event on July 11, and artwork will be displayed 
inside the Enders House until Labor Day. For 
more information on how to enter, please visit 
the Schoharie Crossing State Historic Site page 
of the New York State Parks website, nysparks.
com, call Schoharie Crossing at (518) 829-7516, 
email SchoharieCrossing@parks.ny.gov or find 
us on Facebook.

Schoharie Crossing Calls for Photography, Paintings


