MICHIGAN

> (WEST COAST Bk _ VerS|on Media

CHAMBER OF l.’_IDMMEECE

.__ L 1 ) e
STNETRTE "’E b bt



ontributors W\ INSIDE THIS ISSUE

in Connect Feature: 2019 Ambassador Awards 4
Expert Contributor: Smith Haughey Rice & Roegge........... 8
Expert Contributor: Town & Country Group ........cccceeen.
Expert Contributor: Mercy Health ..o,
Members Make a Local Impact ...,
Getting to Know Zeeland’s Newest Leaders .

To learn more about becoming an expert contributor, contact

Patrick Avery at 616-414-2208 or pavery@bestversionmedia.com. Wake Up West Coast Makes a MOVe ..o
Edify North Mercy Health Partners West Coast Leadership Graduates it's 30th Class.......... 20
. Calendar of EVents..........oowvverreemreeeinerreenneseseseeeesennns 21
Employee Beneiifs oelineena feviets West Coast Cash Merchant Spotlight: Quality Car Wash.... 22
EGLtech, Inc Navigate NeW MEMbErs. ... eessesessssesnees

Computer / Information Systems Marketing and Branding SURGE Program
Chamber Interns

Andy Spears - Farm Bureau Schreur Printing ¥ .
i . i appenings at the Chamber
Insurance Commercial Printing, Graphics &
Personal & Business Insurance Slgrjcge . ) ADVERTISING INDEX
Hospice of Holland Smith Haughey Rice & Roegge
Hospice Care Business and Real Estate Law, Andy Spears Farm Bureau Insurance .........ccccceeuvinreeenene. 6
. . Employment Law, Litigation Baumann & DeGroot Heating & Cooling.... .28
Kristine Kay Boer's Transfer and Storage..........coceuvveuniecinieenieireenn. 1
Residential Interior Design Town & Country Group BOSCh’s LANASCAPE ...vvvvvmmrvvvveeriesresevessssessssssisssss il
. Electronic/Technologies, Controls, Buis Mattress & Bedroom Furnishings . ...25
Lakewood Construction Security Burch Partners..........cccoovvvveviveveeeennn ... 23
Construction Management City Flats Hotel ......c..orrieriericeiireireseeeeeeeeeieeneieees 13
Troxel Custom Homes Edify North..... 27
Custom Home Builder EGHECH oo 7

Engineering Supply & Imaging.......cccccvcureuvcninicicincnnne 9

PLATINUM SPONSOR griﬁ'si\ffr%i;al BanK ..o I]T

Blue Cross Gordon Water Systems ..o 6
ﬁ Blue Shield Holland Eats............... .. 26
BII.IE Care Nemrk Holland HOSpI"Gl .............................................................. n

of Michigan Holland Litho Printing Services ..........cccocuvcuvcivcincinicnanee 23
Hope College ......ceuirriireirerr e 9

‘ SMALL BUSINESS Hospice of Holland ..........cco...ovvveerrveerceeseeeeeceeenn: 2(1;

Kristine Kay INteriors.........ccovveeecinininneccceneeeeee

FINANCE PARTN ER Lakewood Construchion .........ccoeeeueeeriniiieeeeeiienes 17

Lighthouse Insurance Group ........ccccevieerieenininieiren. 17
] ECONOMIC MANPOWET ..t 7
v T Mercy Health Partners ..........cccccvirniieninnieresenes 12
I BEMERATMEY National LED Solutions .. .. 26
ﬁ FOUNDATION Navigate......c.oeerenne. w17
Tah-50% Lok Photo Op SO ... 6
Schreur Prinfing.......coocvveueiririnnnnn. 7
Smith, Haughey Rice & R s 8
) COMMUNITY CHAMPION PREMIER PARTNER Town & Country Group.e e "o
G ENTEX Troxel Custom Homes.........ccccviuiciiiciniiniinicccnes 13
Yacht Basin Maring ........ccoeeeeveiienieeineeiseiessseeeees 21
Zeeland Lumber .........cccoiiiiiciiiiicccce e 9
MICHIGAN
P\ CHAMBER OF COMMERCE

Best Version Media

Patrick A_yery Chelsea Scott

All content, unless otherwise noted, provided by the Michigan West Coast Chamber of Commerce.
SPONSORSHIP FEEDBACK/IDEAS/SUBMISSIONS TIMETABLE OF MAGAZINE DEADLINES
CONTACT: Patrick Avery Have feedback, ideas, or submissionse We are Content submissions and new business sponsors
PHONE: 616-414-2208 always happy to hear from you! Deadlines for sub- must be received by the 5th of each month for
EMAIL: pavery@bestversionmedia.com missions are the 5th of each month. Go to www.best- i the next month’s publication.
versionmedia.com and click “Submit Content.” You
""""" may also email your thoughts, ideas and photos to:

PUBLICATION TEAM Chelsoa Sco, CotesCoordntr, Comect 4 25t gt s o
PUBLISHER: Patrick Ave ry cscott@bestversionmedia.com Best Version Media (BVM) or any municipality, homeowners associ-
CONTENT COORDINATOR: Chelsea Scott Caroline Monahan, Director of Morketing and ations, busir'wesses or orgqnizlcj'rions Yhar}fhis puflJlfco'ﬁon serves. BVM is
DESIGNER: Donna Johnson Communications. West Coast Chamber: notre;pons:ble for the rehaf:lhry,‘ surfablhryorrlmel:ness‘ofar?yconfeni

/ submitted. All content submitted is done so at the sole discretion of the
COVER PHOTOGRAPHY: Photo Op Studio coro|ine@westcocstchomber.org submitting party. ©2019 Best Version Media. All rights reserved.

2 | July 2019



Letter from Jane Clark
President, Michigan West Coast

Chamber of Commerce

This month our magazine features our
Ambassadors, and | would like to take this
opportunity to personally thank them. Made

up of members who volunteer their time,
Ambassadors begin each year with an extensive
training orientation, but that's just the start of
their journey. They commit to meeting monthly to
learn about new organizations, new members,
and opportunities for outreach with existing
members. They are out in the community making
an impact every day. This spring, we asked the
Ambassadors fo cast votes for those among them
who reflect the Chamber's five Core Values in the
brightest way. The five Ambassadors featured in
this issue were recognized, but we know that the
entire team is a great reflection of the spirit that
we value at the Chamber.

Working with our staff, our volunteers help share our story and our contagious
energy. The members of our Board of Directors and Ambassador Team are

a great source of information about the Chamber and are happy fo help

our members make strong connections throughout our business community.
Delivering remarkable service and experiences to our members is our priority,
and we couldn’t do all that we do without our volunteers. Thank youl

Best Regards,
Jane Clark

Michigan West Coast Chamber of Commerce Board
2018-19 Executive Committee Members

Mike Dykstra, Zeeland Lumber & Supply, Chair

Jennifer Remondino, Warmer Norcross +Judd LLP, Vice Chair/Treasurer
Mike Novakoski, Elzinga & Volkers, Inc., At-Large Exec Committee
Kelly Springer, Metal Flow Corporation, At-Large Exec Committee

Kurt Wassink, Wassink Consulting, Past Chair

2018-19 Board Members

Francé Allen, Ventura Manufacturing

David Bolt, GMB Architecture + Engineering

Mandi Brower, Quality Car Wash

Ed DeNave, Cento Anni LLC

Matt DenHerder, Yacht Basin Marina

Jim Hutt, Hutt, Inc.

Bryan Jones, JR Automation

Nolan Kamer, Nolan Kamer Agency,/Farm Bureau Insurance
Nick Kassanos, LG Chem Holland Michigan Plant

Jon Lanning, INONTIME, Inc.

Ron Lewis, Spectrum Health Zeeland Community Hospital
Keri McCarthy, DISHER

Sharon Netto-Lipsky, Haworth, Inc.

Jennifer Owens, Lakeshore Advantage

Michigan West Coast Chamber of Commerce Staff

Jane Clark, President

Jodi Owczarski, Vice President

Britt Delo, Director of Membership

Caroline Monahan, Director of Markefing and Communications

Colleen Schipsi, Program Manager

Keegan Aalderink, Member Engagement Coordinator CE ey

Emily Hostetler, Marketing Coordinator nc'anDITED

Sheri Van Loo, Data & Account Coordinator
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Feature:

2019 Ambassador Awards

By Chelsea Scott | Images by Photo Op Studio LLC

great big round of applause

to our Chamber Ambassadors,
the volunteer corps that engages
members through a variety of
programs including events and
personal contacts. Ambassadors
work with the Chamber staff
to enhance member value and
retention through planned activities
that benefit the Chamber’s diverse
members and community.

I t's time once again to give a

Each May, the Chamber takes time
to oFFiciaﬁy thank the Ambassadors
and recognize those who go

above and beyond. The award
winners were voted for by fellow
Ambassadors, based on the
Chamber’s core values: It's all About
You, Contagious Energy with a
Positive Attitude, Deliver Remarkable
Experiences, Learn Innovate Share
and Think Big Be Great.

And the 2019 awards go to...

Stacy Kamphuis, President, The Insurance
Group

Contagious Energy with a Positive Attitude
Stacy has won two years in a row! She is always
smiling. She is passionate and energetic. Stacy
fosters an upbeat, friendly, and positive environment
that allows others to thrive.

You know you're a longtime Chamber member when
you can't remember when you joined. “It has been such
an integral part of our business, I believe that we have
always been a member;” Stacy said. “The Insurance
Industry, especially Medicare Eligible and the newer
Healthcare / Marketplace clients are based on trust,
integrity, knowledge, and character. As a Chamber
member, our 99% word of mouth clientele come to us
already prequalifying us with those business practices”

This is Stacy’s second year in a row winning the
Contagious Energy with a Positive Attitude

award. “You just can’t put an honor like that into
words,” she said. “I am way more comfortable
pointing out positive things about others than
receiving compliments. So, I had to do a cartwheel of
happiness back in my office behind closed doors”

And, since this is her second year receiving this
accolade, she’s had some time to reflect. “Without a
doubt, attending Ribbon Cuttings is still my favorite
part," she shared. “Specifically standing beside new
businesses as they present their passion to their
communities, many times, watching firsthand as
their dreams come true. You can't help but catch
their enthusiasm which then fills you with renewed
commitment to take your own career a step further
and share with your community”

Congratulations, Stacy! You're two for two.
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Bill Badran, President, BandA Tech Solutions
Deliver Remarkable Experiences

This Ambassador helps make every experience with
the Chamber memorable by providing hospitality
and expert advice. Whether they're interacting with

a longtime friend or a brand-new Chamber member,
they make everyone feel welcome.

When Bill launched BandA Tech Solutions in 2011,
he was faced with two challenges:

Building a unique brand and building trust and rela-
tionships in an area that he was not familiar with. “The
moment I joined the Chamber and became involved
as an Ambassador, I grew as a leader in the commu-
nity and the BandA Tech Solutions brand spread like
wildfire;” he said. “Since 2011, I have built hundreds

of trusted relationships which not only provided such
valuable resources but also added to our bottom line””

Robin Bartells, Sales, Marketing & Special
Events Coordinator - Gordon Water Systems
It's all About You

Robin goes above and beyond to help our members
and the community be great. She commits herself to
growing meaningful re%fionships and building an
engaged network. She finds that true success comes
from helping others succeed.

Robin is in the midst of her fourth year as a
Chamber Ambassador and cited working together at
events and making new members feel comfortable
as her favorite parts of the position. “My goal as an
Ambassador is to connect with both new members
and existing members to share my passion for all the
chamber has to offer and make sure they are taking
advantage of these opportunities,” she explained,
“and I just love meeting new people and learning
more about what they do. Being part of this positive
community is vital and being part of the Chamber
helps strengthen our community”

Lacie Perkins, President, West Michigan
Benefit Strategies

Learn Innovate Share

Lacie is never done learning. She is curious about
new possibilities and is always willing to explore new
options. She seeks personal and progessional growth
and always encourages others to do the same.

Since joining the Chamber in 2007, Lacie has been
fortunate enough to be connected to many businesses
in the community, some of which became customers
of hers and many of which she has purchased goods
or services from. “Some have become personal/
professional mentors, many have become trusted
business contacts, and many more have become
people I am proud to call my friends!” she said.

Lacie’s favorite thing about being an Ambassador is
meeting local like-minded individuals and getting
an inside look at new businesses in the community.
“The program is an asset to our business community

His hope is to help deliver that same experience to
brand new members. “As an Ambassador, I have
been honored to help Chamber members who were
unsure how their membership can impact them,” he
explained. “I learn what that member has planned
for their business and how the Chamber can impact
that by connecting the dots. With honesty, I look at
options. If one option doesn’t work, we look at others
that would better suit them.

The trust and relationships Bill has cultivated no
doubt contributed to him winning the Deliver
Remarkable Experiences award. “To be
nominated by my peers is amazing in itself. It shows
hard work and sticking with your goals won't go
unnoticed,” he said. "To everyone who voted...thank
you for your trusted friendship and leadership”

Robin went on to describe the relationship between
Gordon Water Systems and the Chamber as a very pos-
itive one. “Gordon Water Systems has been a member
of the West Coast Chamber for 33 years and has expe-
rienced great support from the staff at the Chamber”

Also, “Advertising in CONNECT magazine which
goes out to all members monthly has been beneficial.
It has helped build our brand awareness even further
which has led to new business opportunities.”

Going above and beyond to make new members feel
welcome during her tenure as an Ambassador is a

top priority for Robin, who knows firsthand what a
difference it can make. “I remember what it was like
not knowing anyone when I first joined,” she recalled,
“and the Ambassadors who reached out to me were so
kind and much appreciated”

Robin, who won the It's all About You award, had
this to say about the honor: “It means a tremendous
amount to me and 'm honored to be recognized.

To everyone who voted, thank you so much! I look
forward to serving with all of you in the coming year”

in many ways,” she offered. “It brings Ambassadors to
your business (Ribbon Cuttings/celebrations) when
you join the chamber, the event advertises for you and
draws people who are active in the business community
to learn about what you do and what you stand for.

It generates a buzz around your business.” Never one

to stop learning, Lacie said her favorite program is
Wake Up West Coast. “The topics are engaging and the
networking before and after the event is productive for
me both personally and professionally;” she said.

Lacie’s fellow Ambassadors voted for her to be
honored with the Learn Innovate Share award. This
recognition from her peers, she said, is both humbling
and the ultimate compliment. “T would like to extend a
heartfelt thank you to those that I serve, learn, live, and
lead with,” she said. “To belong to a group comprised
of businesspeople with such great talent, heart, and
community is more than I could ask for. You all make
me a better person just by being in your presence and I
value each and every one of you”

) Continued on page 6 5



) Continued from page 5

Jennifer Reeves, Market Manager,

Gill Staffing

Think Big Be Great

Jennifer envisions a bold future for our community.
She dares to dream and embrace positive change.
She is always looking at the big picture and inspires
others to do the same.

Jennifer is no stranger to the Chamber, having been
involved in some fashion for over 20 years now.
When asked how being a member has improved
business, Jennifer simply said, “Let me count the
ways!” She went on to explain that, “Chamber
membership increases our company’s visibility.
Being involved has helped me open doors, build
relationships, and improve our sales. A side benefit to
being involved is the number of friendships that have
developed over the years”

In addition to exposure for Gill Staffing and exposure
to all the great businesses and non-profits in Holland/

Feature: 2019 Ambassador Award Winners

Zeeland, Jennifer said Ambassadorship has allowed
her to better advocate for the community because
she knows more about it—"it’s businesses, culture,
happenings, etc. Thanks to social media, I can share
my love for this community and all it offers to my
worldwide network”

Jennifer’s goal as an Ambassador is to not only
represent the Chamber and community positively,
but also to help new members feel welcome in the
Chamber community, and to help current members
maximize their Chamber benefits. Those members
see and appreciate her effort, voting for Jennifer to
receive the Learn Innovate Share award. Jennifer
said, “It is a huge honor, especially because the
recognition comes from my peers. 'm lucky to
work with a great group of volunteers, who are all
deserving of an award”

Here’s to all Chamber Ambassadors and our award winners. Thank you for consistently going
above and beyond, and for embodying the Chamber’s core values!

To learn more about the Ambassador program, visit www.westcoastchamber.org/ambassador-committee.

PHOTO OP
STUDIO

Holland, M149423
(616)836-5217
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Weddings | Portraits | Events | Commercial | Architectural
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www.PhotoOpStudio.com Moo

Owner/Lead Photographer,
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EXPERT CONTRIBUTOR SMITH HAUGHEY RICE & ROEGGE

here seems to be a growing
trend among celebrities
to apply for registration of
their names as trademarks.

After marrying pop star

Justin Bieber, Hailey Bieber’s
corporation applied to register
HAILEY BIEBER and BIEBER
BEAUTY with the United
States Patent and Trademark
Office (USPTO). In February
of this year, Kim Kardashian
West’s company submitted
multiple trademark applications
for NORTH WEST, SAINT
WEST, CHICAGO WEST,

and, PSALM WEST—her four
children. Kylie Jenner and Kloé
Kardashian also submitted
applications for the trademarks
of their children’s names—
STORMI WEBSTER and TRUE
THOMPSON.

What rights are these celebrities
trying to gain? What does
trademark law protect?

A trademark is a form of
intellectual property, such as a
word, phrase, symbol, or design,
that identifies and distinguishes
a source of goods or services
from a competitor. Simply
using a trademark in commerce
may grant a trademark owner
“common law” rights in that
mark. Common law rights refer
to legal rights that may not need
formal registration to enforce.
For example, if a company
began selling apparel, and
appropriately used a trademark
as an identifier of the goods

she sold, it may have rights in
that mark without the need to
submit a formal application to
the USPTO.

You Don't

By Patricia Hertel

In addition to common law
rights, trademark owners may
seek to enhance the protection
of a mark by applying for
federal registration. Federal
registration includes a number
of benefits, including notice

to the public that the mark is
taken, legal presumption of
ownership of the mark, use of
the ® designation on the mark,
and nationwide exclusivity—
which means an individual

can prevent others from using
his or her mark even if it is
outside of the geographic scope
in which he or she offers the
goods or services. For example,
if a company only sells apparel
on the West Coast, it can still
preclude a subsequent company
from selling products in
association with a confusingly
similar mark in New York or
Florida. Under Michigan law,
an individual or business may
apply for a trademark with the
state, which may afford them
certain limited rights as well.

One requirement to receiving
federal trademark protection,
however, is the actual use of

the mark in commerce within a
specified window of time. In the
above examples, the celebrities
submitted their respective
applications on an “intent to
use” basis. This means they are
not currently using the mark

in commerce, but they plan to
do so in the future. This can be
an effective strategy for those
who want the USPTO to give its
stamp of approval before they
invest time and money into
marketing a product or service.

Have to be Famous

However, if an applicant fails
to use the mark within the
specified time, the USPTO will
deem the mark “abandoned”
for non-use.

There are numerous benefits
to federal and state trademark
registration. If you are a con-
sidering pursuing a trademark
application or have questions
regarding your intellectual
property, Smith Haughey may
be able to assist you.

~ .
Eﬂ SMITH HAUGHEY

Patricia is an attorney in
Smith Haughey’s Holland
office, practicing trademark
and business law. She enjoys
helping clients grow their
business and protect their
intellectual property.

Business Law Basics for
Small Businesses
and Enirepreneurs
Legal considerations for starting

‘and growing your business

Wednesday, May 29 |

530 =7 M1

CityVu
61 E. 7th St. | Holland 49423

Learn more at www.shrr.com
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EXPERT CONTRIBUTOR TOWN & COUNTRY GROUP

was a good baseball player

in high school. Hitting was
one of my strengths, I had a
.370 batting average. The only
time in high school a 37% was
something to be proud of.

63% of the time I didn’t get on
base. I found myself jogging
back to the dugout. I was never
one to walk back with my head
down. Because I knew some-
thing. I would be back, and

I was bringing a better more
experienced bat with me!

My success as a hitter was un-
derstanding failure. Each pitch
taught me something. Adjusting
to the new information allowed
me a better chance of success.

As an electrical service provider,
we have a much better success
rate than 37% with our cus-
tomers. That's not to say we are
perfect. Many times on service
calls we have some information
to work with but not all the facts
until we “Step up to the plate”

New information can come
at us like a fastball.

The best way to hit a fastball is
right on time. Load up and drive
the ball hard right back where

it came from. But if you're not
loaded and ready you don't
stand a chance.

“A tree took down my
electrical service and | need
you here now!”

The customer needs service
right away. The opportunity

is there but if we don't react
quickly we can miss it. Are you
loaded up for the fastballs that
come your way?

Maybe it's a curveball.

10

Play Ball

By Casey Veersma,
Town & Country Group

Curveballs look like disasters at
first, many batters bailout at the
sight of them, others are para-
lyzed by the information coming
their way and do nothing. If
you're not careful you may
come out bruised in the process.
Curveballs are tough! They are
also one of the best pitches to
hit if you're prepared. You can’t
be too aggressive and you can’t
allow them to push you back.
You have to patiently stand your
ground, diagnosing the infor-
mation as it comes right at you.
When the time is right, attack it
with confidence.

“The machine requires a
different voltage than what
is available on site.”

We thought our scope of work
was going to be one thing and

it turned out to be something
different. Do we bail out? Do we
freeze? Or do we gather new in-
formation and act decisively. Are
you ready for those curveballs?

Don't forget the change up!

Changeups can make you look
silly if you're not ready. You have
to be loaded for the fastball and
ready to back off when the ball
comes in much slower. Change is
hard when you know it's coming.
It's impossible if you haven't
considered it at all.

Interruptions in schedule,
people getting sick or going on
vacation, damaged or incorrect
materials can really “change up”
the rhythm of a day or a job.
Are you prepared?

How we adjust to scenarios like
these greatly impacts our suc-
cess. Every day I come to work,
step into the batter's box and I

see these pitches. Experience
is a great teacher, several times
in my career I have had to jog
back to the dugout. Frustrat-
ed? Yes. Wiser? Definitely! I
never hung my head because

I knew I would be back and

I was bringing a better more
experienced bat with me.

Casey Veersma, is our
Residential Electrical
Supervisor and our Safety
Director, helping our TEAM
ensure we go home each
night well and safe. If you
need assistance in your home
or business please call Town
& Country Group and 816-
772-6746 or visit us at www.

tcgroupinc.com.

N

24 x 7 x 365 Service!

Xl CoNnTROLS
TON &Cv(zﬂUMl\w RY TE(CHNO[OGIES A \XJ Member Town & Country Group
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MERCY HEALTH

WA Empowering Employees

As health care continues to evolve, com-
panies are looking for ways to realign
medical coverage benefits and help their
employees take control of their health and
wellness. With the help of Mercy Health, a
West Michigan furniture manufacturer is
doing just that.

Herman Miller Health Spring Lake is an
onsite primary care clinic for its employees
staffed by a Mercy Health provider five
afternoons a week. In addition to primary
care services, the clinic offers pharmacy,
lab work and mental health services to
Herman Miller’s 3,000 employees.

“I think we'll see more and more health
sites housed within businesses moving
forward,” said Gerald Witherell, MD, who
is a Mercy Health primary care physician

Online
Scheduling

BeRemarkable.

Now Accepting
New Patients

Searching for the right
provider? Need to schedule
your next appointment?
The search is over.

who treats Herman Miller patients
onsite. “It’s a very accessible location for
employees if they have a health care need
during business hours”

Witherell, who divides his time between
the Herman Miller Health Spring Lake
clinic and the Mercy Health Physician
Partners North Holland office, said access
to health care and increased co-pays and
out-of-pocket expenses are main sticking
points as to why many patients often avoid
visits to their primary care provider.

“Doctor offices are often full—so it’s
difficult for some to even be seen by a
doctor,” Witherell said. “Many people
are also very mindful of their health care
expenses and may not have the financial
means to prioritize a doctor’s office visit.”

Contributed by Mercy Health

According to a study by the National
Institutes of Health, approximately one-
third of adults avoid doctor visits they had
deemed necessary due to time, money,
location, preference for self-care or
alternative care and other outlying factors.

Witherell believes onsite clinics at
businesses not only helps remove some
of these barriers but that it also increases
the trust between the patient and doctor,
leading to overall healthier and happier
employees on the job site.

“Herman Miller Health Spring Lake is just
a short walk from an employee’s desk, so
we can identify and discuss their concerns
with them and get them back to work as
fast as possible. They don't have to take

a full or half day oft from work,” he said.

N

MERCY HEALTH
PHYSICIAN PARTNERS

L

MercyHealthScheduleOnLine.com
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“We want our patients to feel comfortable
knowing we want what’s best for them and
we have their best interests at heart."

Having Mercy Health services on site
gives Herman Miller employees the power
to prevent and manage possible chronic
diseases, such as sleep apnea, diabetes,
cardiomyopathy, high blood pressure

and mental health issues that could be
detrimental to the work environment.

“Research shows when employees take
control of personal issues, such as their
health, they are more productive and
engaged in the workplace,” said Kerri Ploeg,
RN, corporate health manager at Herman
Miller. “Contracting with Mercy Health

to provide onsite health services to our
employees has helped employees save time
and reduce stress related to health care. We
see this service as extremely beneficial, not
only for our employees and their families
but also for us as their employer”

CitySen
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During a typical patient visit at Herman
Miller, Witherell monitors patients for
chronic disease by performing blood
pressure and cholesterol checks, which
could potentially lead to a heart attack

or stroke if conditions go undetected. He
also asks patients about any aches and
pains that might need to be addressed and
makes sure his patients are up-to-date

on their vaccines. Lab work can often be
done before the appointment and results
are discussed with the patient during their
appointment.

"Our hope is to find the little problems
before they turn into big problems,”
Witherell said. “With some reassurance

and only a little bit of time, we can manage
patients’ health and keep them healthy and
well and out of the hospital”

Witherell encourages employers to be
proactive in creating a healthier work
culture by providing healthier snack/
meal options onsite, promoting tobacco-
free/smoke-free/vape-free environments
and committing to help employees find a
primary care physician who meets their
personal needs. He also hopes other
businesses explore the idea of hosting
onsite health care clinics like Herman
Miller Health Spring Lake.

“We are here to help employees live an
overall healthier lifestyle,” Witherell said.

If your organization would like more
information on how to offer on-

site mental health services to your
employees, please contact Amy Huss at
amy.huss@mercyhealth.com.
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$6 LUNCH SPECIAL

CUSTOM HOMES
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BUILDING AND RENOVATING HOMES ATTHE
INTERSECTION OF STRONG RELATIONSHIPS AND
-METICULOUS QUALITY FOR OVER 20 YEARS.




COMMUNITY IMPACT DAY

)

he Chamber is all about

bringing people and busi-
nesses together for the greater
good of our community, and
that’s exactly what happened
on the 15th of May. As a cele-
bration for the 30th anniver-
sary of the West Coast Lead-
ership program, Community
Impact Day was an opportuni-
ty for West Coast Leadership
alumni and Chamber members
to contribute their time and
talents to help nonprofits.

With the backdrop of a
perfectly sunny spring day,
140 volunteers went to 16
different local nonprofit
organizations, excited to give
back to the community. The
nonprofit organizations, all
Chamber members, applied to
be part of the day’s program.
Their services range from
building houses, to supporting
women, to providing food

for the hungry, to improving
the lives of animals. They are
dedicated to helping others,
and our West Coast Leadership
class, alumni, and numerous
additional Chamber members
made it a priority to turn the
tables and provide support to
their organizations and the
dedicated staff members who
work there.

As a marketing intern at the
Chamber and recent Hope
College graduate, I had the
opportunity to spend my day

at Harbor Humane Society. I
have always loved animals and
used to volunteer there when I
was a kid, so it seemed like the
perfect time to go back. There
were 15 of us there wearing
the Chamber’s logo t-shirts,
and I could tell everyone

was eager to get started. Our
group worked on landscaping,
filled toys with peanut butter,
socialized with the dogs and
cats waiting to be adopted, and
even helped paint a few doors.

Throughout our afternoon,

I liked being able to step out
of my comfort zone, do some
hands-on work, and meet new
people who also have a passion
for animals. Harbor Humane
Society employees lit up when
old doors suddenly looked new
and mulch freshened up the
whole property. While these
tasks aren’t imperative to the
shelter’s operations, having
volunteers like us to do these
things allows the staff to keep
the animals as their primary
focus without having to worry
so much about paint or mulch.
But volunteering extends
beyond just one day.

Sarah Shea is the Program
Manager at Harbor Humane,
and she is continually amazed
at the amount Harbor
volunteers give to the animals.
They have a volunteer base of
almost 400 active volunteers
that clock in over well over 400

“We had a great day on Wednesday! Thank you so much
for making this happen. So many projects were completed:
new doors were painted, loads of yard work was done
(the front of our building looks gorgeous), and enrichment
activities were prepped for our animals. The crew even
spent some time caring for both our cats and dogs!”

—Jen Nuernberg, Harbor Humane Society
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14

Members Make a Local Impact

By Kara Wassink

Volunteers placed at The Bridge Youth Center cleaned the bug, supplied
food for The Bridge's kids, and helped the kids with homework.

b
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After a day of Qolunfeering, participants gathered at the Chamber
to enjoy food provided by Beechwood Grill Wood Truck BBQ and
refreshments from the Gypsy Girl Social Wagon.

Volunteers for Resilience: Advocates for Ending Violence prepared
freezer meals, organized the pantry, and sorted food at the shelter.
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“I just wanted to let you know how much we enjoyed
Community Impact Day yesterday. Our volunteers were
so willing to help with whatever we needed and were
down with getting a little dirty! They did so much in the
little time they were here and we are so grateful!”
—lexie White, Holland Museum

hours a month of volunteer
time (sometimes up to 800).
“We truly could not do what
we do without them. Our
volunteers give animals one
on one attention, clean their
bedding, wash their dishes,
and love our animals in ways
that, as much as we try, can't.
The volunteers are advocates
for our animals and we truly
save more lives because of
them”

Many organizations would
agree that they’re not only
focused on doing work like
we did, but it’s also important
that they educate the public
about their work and overall
mission. At Harbor Humane,
Sarah gets to help teach
people about sheltering which
then helps them become
more compassionate and
empathetic toward animals.

Sarah loves that she gets

to work directly with both
people and animals. “Having
the opportunity to fall in

love with an animal that has
been in our care for months

is amazing. What is more
amazing is seeing that animal
you cared so deeply for find a
forever home. It is really why
many of us have our jobs.” The
same can be said for many
employees of area nonprofits,
as their work is rewarded by
seeing the huge difference that
is made in other people’s lives.

After I washed our
paintbrushes, fed a dog a treat
and gave a kitten one last pet,
I jumped in my car and drove

| July 2019

back to the Chamber for the
post-volunteer celebration
event. The Celebration Party
held on the Chamber patio
was a great opportunity for
alumni to catch up with old
friends and make new ones
by sharing their volunteer
experiences. It was a beautiful
evening for an outdoor

party that included delicious
barbecue from Beechwood
Grill Wood Truck BBQ and
refreshments from the Gypsy
Girl Social Wagon.

It’s great to look back at
Community Impact Day
and see that specific impact,
but these organizations
would love to see more! If
you volunteered through
the Chamber or are simply
looking for ways to give
back, contact any of these
organizations to learn more
about how you can continue
to help them accomplish their
missions. Harbor Humane
has many successful events
like their ‘Ales for Tales’
fundraiser, summer camps
and adoption events, and

be sure to check out other
organizations’ programs for
ways to get involved, as well.

I'm grateful to be part of

a Chamber that develops
stewards in our community.
I'm excited to see all the

great work that our members
continue to do this year,

and I can’t wait to continue
volunteering at Harbor
Humane Society this summer.

) Continued on page 16
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The volunteer grounds clean-up crew for Camp Blodgett helped get the
camp into its best shape to welcome campers this summer.

Compassionate Heart Ministries volunteers socialized with participants
and made some new friends.

In order to get the cabins ready to host campers for the summer,
volunteers took time to clean Camp Blodgett cabins.
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COMMUNITY IMPACT DAY <<
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In the Kids’ Food Basket kitchen, volunteers made trail mix bags to include in
sack dinners, which will be distributed to local elementary school students who

qualify for free or reduced lunch.

an

Before doing their work for the day, the Harbor Humane Society volunteers
met to talk about their tasks: painting, socializing with pets, and yardwork
around the facility.

“A big thank you to West Coast Chamber, Koops, and

LG Chem for the amazing teams they sent today. It looks
absolutely amazing. They did a terrific job and were GREAT.”
—Deborah Robinson, Bethany Christian Services of Ml

e - g @i
At Harbor Humane, Kara and Spider.

Plans for Community Impact Day

The first ever Community Impact Day
started by contacting our nonprofit
organizations to determine who would be
interested in participating in our brand-new
event. 16 nonprofit organizations were just
as enthusiastic as the Chamber at the idea
of starting an annual community service
event. The organizations sent us an outline
of the volunteer job descriptions and number
of volunteers they desired.

The 16 Participating Nonprofits:

e Bethany Christian Services

e Camp Blodgett

e City on a Hill

e Community Action House

e Compassionate Heart Ministries
® Good Samaritan Ministries

® Harbor Humane Society

® Harvest Stand Ministries

* Holland Museum

* Holland Rescue Mission

* Kids’ Food Basket

* Lakeshore Habitat for Humanity
* Renew Therapeutic Riding Center
* Resilience: Advocates for Ending Violence
* The Bridge Youth Center

¢ The Salvation Army

© © © 0 00000 00000000000 0000000000000 00000000000 0000000000000 0000000000000 000000000000 000000 00
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ZEELAND AFFINITY GROUP

Zeeland’s

& |\ cwest Leaders

embers of the Chamber’s Zeeland Affinity Group
M(ZAG) recently gathered for an after hours y

event that included four guests of honor. These =
individuals have all assumed leadership roles within the ;
city of Zeeland over the last year, and play a significant 1 =
role in cultivating the “Feel the Zeel” experience. Read
on to learn about the General Manager of the Zeeland
Board of Public Works, and Zeeland’s newest Chief of
Police, Fire Rescue Chief, and Director of the Howard

Miller Library and Community Center.

Zeeland BPW General Manager

Andrew Boatright has been a passionate
supporter of public power throughout

his approximately 37 years of service. He
is a graduate of Purdue University with a

Bachelor of Science in Electrical Engineering

Technology and holds a Master’s Degree in
Business Administration from Otterbein
University. He is a licensed Professional
Engineer. Andrew’s past experience includes
serving as Deputy Director for the City of
Independence (Missouri) Power & Light
and Electric Utility Manager for the City

of Westerville (Ohio) Electric Division.

He has also held leadership positions at
Richmond (Indiana) Power & Light and at
the City of Rensselaer (Indiana). Andrew
has served on various American Public
Power Association (APPA) committees as
well as the Demonstration of Energy and
Efficiency Developments (DEED) Board

of Directors. Andrew has also served as
President of the Ohio Energy Project Board
of Directors, a not-for-profit organization
specializing in energy education in school
districts throughout Ohio, and as the utility
representative on the Boards of Directors/
Commissioners of Michigan Public Power
Agency, American Municipal Power, Inc.,
and the Missouri Public Utility Alliance, all
of which are joint action agencies for public
power utilities in Michigan, Ohio (and other
states), and Missouri, respectively.

18

|

ki

City of Zeeland Chief of Police

Chief Tim Jungel is originally from
Jenison, Michigan. He attended college at
Western Michigan University where he
earned a Bachelor’s degree in Criminal
Justice. He then graduated from the 51st
Mid-Michigan Police Academy. He then
finished his formal training by graduating
from Michigan State University’s School
of Staff and Command.

Chief Jungel spent 25 years with the
Eaton County Sherifts’ Office. While
there he served many roles including
Road Patrol Deputy, Sergeant,
Lieutenant, Captain, and retired as
Chief Deputy. During his career Chief
Jungel has served in specialty roles
including Hostage Negotiator, Field
Training Officer, Tactical Team Member/
Commander, Honor Guard and Marine
Patrol.

City of Zeeland Fire Rescue Chief

Chief Ross Tibbets has been in the fire
service for 22 years and worked full-
time for the City of Kentwood Fire
Department prior to being hired by the
City of Zeeland. His certifications and
licenses include Firefighter, Hazardous
Materials, Fire Instructor, Fire Inspector
and Plans Examiner, Paramedic and
EMS Instructor/Coordinator, Advanced
Cardiac Life Support and Pediatric
Advanced Life Support Instructor. Ross is
passionate about fire service and is proud
to be part of a 3rd generation family in the
fire service. Chief Tibbets expresses that
the Zeeland Fire Rescue Department is
filled with an amazing team of fine men
and women that are dedicated to serving
its citizens and visitors. He is excited to
be part of this team and to be serving the
City of Zeeland as the Fire Rescue Chief.
He looks forward to being part of the
Zeeland community!

CONNECT | July 2019



Howard Miller Librory and
Community Center Director

Before taking on the role of director at the
Howard Miller Library and Community
Center, Heather Wood-Gramza was

the branch manager at Kent District
Library’s Englehardt Branch in Lowell.
Heather has a Bachelor of Arts Degree in
International Relations from Grand Valley
State University and a Master’s Degree

in Library and Information Science

from Wayne State University. She is a
noted expert in materials advisory and
has formally trained library staff around
the state for the Library of Michigan,
Kalamazoo Public Library, Howell
Carnegie Library, Flat River Community
Library, Salem New Lyon District Library,
and Kent District Library. She was one

of the principals in developing a training
program at KDL

and currently serves on the Lakeland
Library Cooperative Continuing
Education Committee. Heather is also a
member of the Michigan Notable Books
selection committee. When Heather isn't
working or changing her hair color, she
enjoys walking in the woods, riding her
bike, kayaking, camping, playing nerdy
board games and reading suspense novels.
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Wake Up West Coast

By Caroline Monahan

hen we get back together for our

Wake Up West Coast Breakfast
in September of this year, we'll be sitting
down in a new venue, and also welcoming
a new sponsor. Delivering Remarkable
Experiences is a Chamber Core Value, and
with that in mind, we’re shaking things up
and relocating the monthly breakfast to
Holland’s newly renovated Civic Center
Place. VenuWorks, the management
company for the Civic Center, is so
committed to this important new
partnership that they’ve come alongside
the Chamber as the exclusive venue
sponsor for the 2019-2020 season.

Member feedback plays a crucial role in
the Chamber’s programming plans, and
the decision to relocate was made largely
due to the requests of our members. One
significant benefit that the Civic Center

affords us is additional parking, which has
been at the top of our members’ wish list
for this event. The new location also has
additional seating capacity. Wake Up West
Coast routinely sells out, and the larger
space gives more members the opportunity
to attend. Civic Center Place was the
location for the Chamber’s 2018 Annual
Meeting and comfortably seated over 500.
We look forward to the possibilities that
the larger space presents as far as expanded
programming and enhanced guest
experience.

Watch for more information about
the programming for 2019-2020. In
the meantime, mark the dates for the
upcoming season of Wake Up West
Coast on your calendar.

September 10, 2019
October 8, 2019
November 12, 2019
December 10, 2019
January 14, 2020
February 11, 2020
March 10, 2020
April 14, 2020
May 12, 2020

June 9, 2020



WEST COAST LEADERSHIP CLASS

& Graduates its 30th Class

ay 17,2019, marked both an end and

the beginning. It was graduation day
for the 2018-2019 West Coast Leadership
class, and the first of the West Coast
Chamber’s “Community Impact Day”
celebrations, which is already on the
calendar for 2020 and beyond as an annual
event. Community Impact Day is one piece
of the broader Chamber mission to work
for the greater good of the community.
It was developed as a compliment to
celebrate the 30th anniversary of West
Coast Leadership, to connect all alums of
the program to volunteer opportunities. It
was a one-day blitz of support of sixteen
local nonprofits, and a gateway to more
engagement between emerging leaders and
the dedicated organizations that provide
support to those in our community most in
need. The West Coast Leadership program
has a tremendous history of preparing the
future leaders of our community and the
organizations that create the most impact.

“This program was developed 30 years ago
in an effort to inspire community stewards,
and Community Impact Day allowed us

to have a very tangible way to put that

into practice. So many of the leaders in
our business community are graduates of
West Coast Leadership, and we see them
prioritizing a spirit and practice of giving
back and making a difference in the lives
of the people who live and work here," said
Jodi Owczarski, Chamber Vice-President
and Director of the West Coast Leadership
Program.

It’s not uncommon for WCL classmates

to have mixed feeling about the end of the
program year since the relationships they’'ve
developed have turned into friendships,
and they don’t want it to end. “I feel proud
and inspired to have been part of this class.
Meeting people that you otherwise would
have never had the opportunity know opens
up amazing opportunities to collaborate
and learn, and to make great friends with
amazing people,” said Britt Delo, a graduate
of the 2019 class.

The deep dive into our community’s core is
a real eye-opener for participants. Michael
Vos, Manager of Zeeland business, Don’s

20

Floral and Gifts, reflected, “As a lifelong
resident of this area, 'm amazed at how
West Coast Leadership changed the way I
approach things and am thankful for how it
broadened my world view. Leadership days
showed me things I haven't seen before,
both challenges and opportunities for our
community”

“You come out of the program with a greater
sense of your community and a greater
respect. You realize how awesome where

we live is, and the people who live in it are.
This was just a perfect wrap for what’s been
a fantastic experience,” said Pete Hoffswell,
Broadband Services Manager for the
Holland Board of Public Works.

The West Coast Leadership program is

30 years old but remains young and fresh,
thanks to the core values of the Chamber.
The commitment to responding to the
needs of our members and the needs

of our community, combined with the
incorporation fresh ideas of WCL alum
curriculum advisors generates remarkable
experiences for class participants each year.
This year's class learned about "Lollipop

By Caroline Monahan

Moments.” Lollipop Moments are those
seemingly innocuous moments in your

life that unintentionally and profoundly
change another persons trajectory for the
better. They are moments that expose the
fact that we are all leaders in our own right
and have the power to make a difference for
the people that we encounter every day. The
2019 West Coast Leadership Class invited
their Lollipop People to graduation to thank
them for making an impact in their lives.

Said Britt, “It takes a village to get where
you are, and people in your life can make
significant differences that help you along.
When you go back and thank the people
that have given you the lift that you need, it
encourages them to continue to go the extra
mile to help others”

Congratulations to the 2019 class
of West Coast Leadership. Thank
you for investing in the future of
our community!
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Slips up to 70’ + Transient Slips

In/Out Service -

Boat Service & Outfitters -
The Staterooms Vacation Rentals

1866 OTTAWA BEACH RD. HOLLAND, MI 49424
(616) 786-2205 - YACHTBASINMARINA.COM

Storage ¢ Service

Conference Center

Running out

of ideas?

' -W|th BVM and keep
i_vity on hand.

CONTACT PATRICK AVERY
TO GET STARTED!

616-414-2208
PAVERY@BESTVERSIONMEDIA.COM

July Calendar of Events

Tuesday, July 23, 2019

Golf Outing

@Macatawa Golf Club, 4600 Macatawa
Legends Blvd., Holland, Ml

Our 51st annual golf outing is a great
summer event for members to get together
and enjoy the outdoors! Registration
includes 18 holes with carts, a driving
range and putting green, continental
breakfast for morning golfers and lunch
buffet for all, hospitality tent with snacks,

beverages and beer, a par-tee celebration
with live music, hors d’oeuvres, one drink
ticket and a cash bar, and many amazing
door prizes!

Time: 7:30am morning flight / 1:30pm
afternoon flight

Cost: $130 Chamber member AM shotgun
/ $155 Chamber member PM shotgun /
$200 non-member AM or PM

Tournament Sponsor: Gentex

For a full listing of events, visit www.westcoastchamber.org/events.
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He’ll be more
comfortable with
Hospice.

For more information,
visit hollandhospice.org
or call us at 616.396.2972.

ho

sPice

of holland

Some people think that asking for hospice care means
giving up or that someone is very near the end of life.
But the truth is that patients who have been strugglin

with pain or other difficult symptoms typically find
great relief once they are admitted (o ou
sh they'd calle

r hosplce
program—and often w d us sodmer
That's because our Hospice of Holland
how [

experts know

-'E'!‘“."\.I'.'||'.|""-:|l:-: ¢ type of care that |~ tients

need at end of life, and we include support for families

and caregivers as an Imporiar i part f that PrOCess
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WEST COAST CASH MERCHANT SPOTLIGHT

) Quality Car Wash

To find Quality Car
Wash locations, visit
www.qualitywash.com/

locations.
- 1w

Pictured (L to R): Nick Essenburg, Kelly Koops, Anna Cook, Michelle Crook.

uality Car Wash is delighted to cele-

brate their 50th year providing quality
car wash, gas station, and convenience
store services in the West Michigan area.
Since 1969, when the Essenburg Family
established Quality Car Wash, one of their
favorite parts about doing business in West
Michigan is how close-knit the communi-
ty is. The company values the idea of the
community empowering locally-owned
businesses.

Mandi Brower, the Chief Operating
Officer, and Dan Ebels, the Marketing
Director, recognize how important the
support of the community has been over
the entirety of Quality Car Wash's time

in Holland. They believe that with the
community's help, it makes it easier to be a
sustainable small business. "We know our
customers, our customers know us," Dan
said. Their connections reach farther than
just a car wash.

Dan noted, "A lot of businesses have been
around for a while, which says something

© 0000000000000 000000000000 000
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about the community." Mandi said that
although a lot of people talk about Holland
as a great place to start a new business,

it's also a great place to continue to own a
business. Quality Car Wash experienced
this firsthand over the past 50 years

Quality Car Wash has been a West Coast
Cash merchant since the program was
called Holland Dollars. As a business that
focuses on their customers' experience,
they believe that West Coast Cash has
elevated their connection to the West
Michigan community. "The program aligns
with our core principle of exceptional guest
experience," says Mandi. West Coast Cash
encourages customers to support locally
owned businesses. Most often, customers
use their West Coast Cash to buy gas and
car washes. Dan recalled that they redeem
West Coast Cash on a daily basis.

Help Quality Car Wash celebrate their 50th
year by redeeming your West Coast Cash
at one of their convenient locations in the
West Michigan area.

By Jocelyn Racelis

Photo by Emily Hostetler
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What is West Coast Cash?

It’s the community currency program
designed to keep shopping local and
support the businesses that form the
fabric of our community. Certificates
are conveniently purchased online at
the West Coast Chamber website. Once
ordered, purchasers simply print the
certificates or email them to a recipient,
and then it’s time to shop. Buy yours
today at www.westcoastchamber.org.
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Advanced Architectural
Products

Jan Grauman

(269) 355-1818
jan.g@panels.com
www.abp-michigan.com
Architectural Building Products
was founded in 1961 with

the primary focus of offering
some of the world’s finest
building envelope systems for
the commercial and industrial
construction market. We are
dedicated to not only providing
some of the best products
available but employing a sales
staff with the highest level of
integrity and expertise.

CityWide Cellular, Inc

Paul Cohn

(616) 396-9000
paulc@citywide.com
www.citywide.com

Premier DISH Retailer in

Holland M offering DISH TV
service locally andg nationwide.
Also specializing in DISH
Commercial TV for Restaurant/
Bars and more!

CityWide is an authorized

DISH Satellite television Retailer
specializing in Satellite television
and Internet service. CityWide
is your local choice for DISH
servicel We have served
Holland, M for over 31 years
and are dedicated to serving the
local community.

Fogg Chiropractic

Renee McKee

(616) 399-225
mckeerenee33@gmail.com
www.drfogg.com

Our mission is to provide all
the tools necessary for the
Chiropractic patient's journey fo
optimum health while teaching
nutritional skills needed for
prevention of disease. The
patient will then have a strong

foundation for a lifetime of
Wellness.

Indi Suites

Karra Kalkman

(616) 818-8080
hello@theindisuites.com
www.theindisuites.com

The Indi Suites is a collection of
private suifes: options for styling
chairs, shampoo bowls, and
other amenities are available.
Your individual suite is yours to
create the perfect atmosphere
for your current and future
clientele.

J and J Insulation

Jamie Venema

(616) 914-8537
jamie.venema@jandjinsulation.
net

www.jandjinsulation.net

Joel and Jamie Venema are a
husband and wife team who run
this family centered business.
Joel has 23+ years experience
in the insulation business. They
are committed to excellent
service as well as premium
product delivery in a timely
manner.

'S premeer

0/ month.

Elevated Work Space.
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WELCOME!

Kaidi, LLC

Tony Panozzo

(662) 601-7358
us.sales@kaidielectrical.com
www.kaidielectrical.com

We are committed to provide
overall solutions for our
customers in mechanical-
electrical integration. A
company integrated in
research and development,
manufacturing, global marketing
service system, we mainly
provide liner actuator system
products and services fo
smart home, smart office, auto
parts, medical apparatus and
instruments areas, efc.

M:i Favorita Grocery
Jacqueline Navarrete
(616) 355-1993
mifavoritallc@gmail.com
www.mifavoritagrocery.com
Butcher Shop, Taqueria,
Groceries, Mexican Products,
and Money Transfers.

Summit Point Roofing
Jeremy Stacy

(616) 622-6343
jeremy@summitpointroofing.com
www.summitpointroofing.com
We are a West Michigan
roofing company obsessed

with earning your trust and
satisfaction. Being homeowners
ourselves, we know roofing
isn’t everyone’s favorite housing
project, but it's one of the most
important. Whether it's for new
roof, a repair, insulation, or
another roofing system job, our
people keep the process honest,
down-to-earth, and professional.

COMPLETE
PRINTING,
BINDERY AND
MAILING
SERVICES!

B PROMOTIONAL
B |DENTITY

m DIRECT MAIL
L

CATALOGS
MAGAZINES
BOOKS

RESTAURANT
AND PACKAGING

B00.652.6567 |

616.392.4644 |

Welch Tile & Marble
Company

Bob Wind

(616) 675-4740
stevenc@welchtile.com
www.welchtile.com

As a master tile, stone and
terrazzo mechanic, Richard
founded Welch Tile and
Marble Company on the
simple principle of commitment
to excellence and installing
timeless beauty. With cutting
edge expertise in every aspect
of our industry Welch Tile

is a proactive, leading and
respected company in an ever
changing industry.

Amazing

printing,

incredible

value!

v ngogheitire

www.hollandlitho.com
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SURGE PROGRAM

' TO kes O Vi | | O g e By Caroline Monahan

sk anyone who has ever

built a business from the
ground up, it’s probably the
hardest thing they have ever
done. It demands more of their
time, energy, resources, cre-
ativity, patience, families and
fortitude than they could have
ever anticipated. Yet each year
thousands of ambitious entre-
preneurs take the leap of faith
and start businesses backed by
innovative ideas and big dreams.
Even for those who successfully
grow past the first year, it takes a
long time for a new business to
give back, and startup entre-
preneurs can find themselves
short on resources and enough
hours in the day to make their
dream a reality. That’s where the
village comes alongside them to
provide support and guidance.
Our “village” is the Holland and
Zeeland business community,
and support mechanisms come
in the forms of SURGE and the
West Coast Chamber.

When a business moves to town
or gets off the ground, many
existing Chamber members will
tell them that their first course of
action should be to join the West
Coast Chamber and become
part of the massive support
network that helps our business
community thrive. But what
about entrepreneurs who don’t
have an established business yet?
Who helps them?

Those in the early stages of
starting a business can be served
by a specialty support network
created just for them. SURGE is
an entry point for entrepreneurs
making products to export or in
high-tech, high-growth indus-
tries, into the programming,
networking and resources avail-
able through Lakeshore Advan-
tage and the Holland SmartZ-
one. The program connects West
Michigan entrepreneurs with
each other, mentors and Entre-
preneurial Support Network
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Introducing SURGE program l
participants at the May Wake
Up West Coast Breakfast.

(ESN) members to share knowl-
edge and experience. SURGE
also works with startups to apply
for and secure Business Accel-
erator Funding (BAF), grants
earmarked to bring promising
technology to market. To date,
SURGE has served ninety-four
startups, helped twenty-seven
high-tech companies expand,
and helped emerging businesses
raise over $8 milion in capital.

The great news for startup
businesses is that SURGE and
the West Coast Chamber have

a long-standing partnership

of connecting their respective
members in order to build the
bridge that helps entrepreneurs
cross over to successful business.
Recently, the West Coast Cham-
ber and SURGE announced

a new category of Chamber
membership created for partic-
ipants in the SURGE program.
The “Entrepreneur Member-
ship” allows these startups to
join the Chamber at a reduced
rate, subsidized with additional
financial backing from SURGE.
Entrepreneur Members attend
Chamber events that will help
them build their network and
learn from experienced business
professionals, and as the startup
business grows, so does their
own investment in their Cham-
ber membership, with the goal
of unsubsidized membership at
the end of three years.

Belicia Hernandez joins the
Chamber as the first Entrepreneur
Member.

The first Entrepreneur Member,
Belicia Hernandez of Monster
Graphics Studios, joined the
Chamber in May 2019. Belicia
had been exploring a Chamber
membership over the past year,
and the SURGE partnership
made it possible. She’s already at-
tended Maximize your Member-
ship orientation, and is enthusias-
tic about the benefits and support
that the Chamber offers.

At our May Wake Up West
Coast Breakfast on the topic of
the Fourth Industrial Revolu-
tion, we recognized two tables
of SURGE participants, most

of whom were attending their
first Chamber event. As crit-
ical as it is to build a business
network, entrepreneurs will also
come to find that membership
in the Chamber is not all about
networking. The benefits menu
at the Chamber includes edu-
cational programs, leadership
development opportunities, and
access to advocacy platforms, all
of which can fill skills gaps that
new businesses will inevitably
have. However, without the
nudge and financial consider-
ations opening the door to the
Chamber world, it can turn out
to be a missed opportunity for
startups. But no more.

The development of the Entre-
preneur Membership is a further
evolution of a long-standing

Sl)

relationship between the West
Coast Chamber and Lakeshore
Advantage. The Chamber and
SURGE have partnered on the
Entrepreneurial Support Net-
work for several years. Chamber
members sign up to be part of
the ESN, which involves provid-
ing in-kind services to startups
on a project basis. These are
services that the startups have
neither the time, expertise or re-
sources (or none of the above) to
take care of on their own. Cur-
rently there are twenty Chamber
member businesses enrolled

as ESN providers, providing
services such as Finance and
Accounting, Graphic Design,
Human Resources, Legal /L.P,
Photography, Public Relations

/ Marketing, Product Develop-
ment and Web Development.

Here are some startup survival
stats, taken from smallbiztrends.
com. Of all small businesses
started in 2014, 80 percent
made it to the second year
(2015), 70 percent made it to
the third year (2016), 62 percent
made it to the fourth year
(2017), and 56 percent made

it to the fifth year (2018). How
does a new business make it to
that 56 percent after four years?
With help. With the support of
organizations coming alongside
them to connect them with
other entrepreneurs navigating
the same waters, with financial
guidance, and with experienced
businesses willing to lend an ear
or a hand. Providing new busi-
nesses with the strong support
networks we have in place in our
community is one of the reasons
we have been named “The Best
Small City to Start a Business”
for the fourth year in a row, and
the collaboration of SURGE and
the West Coast Chamber means
great things for entrepreneurs
taking the leap of faith to bring
their dreams to reality.
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Preparing the Workforce of the Future

t our June Wake Up West Coast

Breakfast, the hot topic was talent
development. It’s no secret that employers
across industries are finding it more and
more difficult to fill employment vacancies,
and educational institutions are actively
developing programs to match the skills
needed for future careers. Following
breakfast, members of the Chamber’s
Manufacturers Affinity Group met with

Intermediate School District (OAISD),
Muskegon Community College and Grand
Rapids Community College to discuss
strategies for increasing student awareness
of future career opportunities, and of

the pathways to success. It was the first

of many discussions, and the Chamber
looks forward to facilitating strategic and
productive meetings between businesses
and educators on an ongoing basis.

A

The Chamber’s internal student talent
development comes in the form of our
amazing interns. This May, we welcomed
Jocelyn Racelis and we will bid a fond
farewell to Emmy Surface in August.

Our interns make a huge impact in our
day-to-day work, and it’s bittersweet when
it’s time for them to move on to do more
amazing things.

representatives from the Ottawa Area

Emmy Surface has been a membership engagement
intern at the Chamber since September 2018. As she
heads to Cornerstone University this fall to pursue a
degree in Strategic Communication and a minor in
Nonprofit Administration, she reflects on her time at
the Chamber.

Holland’s Careerline Tech Center helped Emmy

find this internship opportunity at the Chamber.

She was hired to assist the Britt Delo, the Chamber’s

Director of Membership. Throughout the internship,
Emmy focused on meaningful communication with

members, as well as tracking and recording active

Jocelyn Racelis joined us in May as our summer
marketing intern. Jocelyn is a junior at the University
of Missouri, pursuing a major in Journalism and
Strategic Communication and a minor in Business.
She assists Caroline Monahan, the Chamber’s Director
of Marketing & Communications, with the Chamber’s
CONNECT magazine, social media accounts, press
releases, and website.

Caroline noted, “Jocelyn’s background as a journalism
major makes her a great fit to work on our magazine.
She enjoys going out and interviewing our members
and writing their stories, and she definitely exhibits all
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and prospective member analytics in the Chamber’s
database. Emmy is confident that the foundational
skills she has learned through her experience with the
Chamber will be transferable anywhere she goes in
the future. “My time at the Chamber has helped me
figure out what I want to do career-wise,” she said.

The relationships Emmy built with both the Chamber
staff and members are special to her. “It can be scary,
at first, working with people that already know what
they’re doing,” Emmy said. “But if you're at the right
place, they’ll welcome you in, help you out, and make
you feel at home. I'm really going to miss it

of our core values. She’s a fast learner and I'm excited
to have her on the team”

“I'm excited to expand my knowledge of marketing
and communication with a chamber that has a

such strong media presence;” Jocelyn said. She is
looking forward to spotlighting emerging leaders and
outstanding businesses in the community.

@jBEDROOM FURNISHINGS

SHOWROOM HOURS:
Mon & Thurs: 9-8
Tues, Wed, Fri: 9-5:30
Sat: 9-4

440 South Waverly Rd., Holland « 616-396-6257

www.buismattress.net
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Happenings at the Chamber

Our 2018-19 Chamber Ambassadors celebrate

a successful year.

Check out 40+ of your favorite

restaurants on hollandeats.com,

order online or in-app!

6162554932 T 10AM-10pM |
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+ Delivering to your home or work = =

" in both Holland and Zeeland.

Congratulations to Benjamin Smith Farmers Insurance

for opening in May.

Members socialize and make connections during
the May Network At Lunch event .

2> National LED Solutions
=7 LED Specialists | Wholesale

N

« 25% Discount Business Owners and Contractors

« Rebate Specialist with all Michigan Power Utilities
o Let us be your LED Lighting Specialist

« Free Estimates / Locally Owned w

Great Products, Great Warranty, Great Savings'"

CONTACT: Ron Schaddelee (616) 405-8871

email: ron@nlsleds.com
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Eldean Family Play Park has opened at the Outdoor Former board chairs of the Holland, Zeeland, and the
Discovery Center’s nature preserve. West Coast Chamber connect at the Past Chamber

Chairman Breakfast.
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The Michigan West Coast Chamber Team dresses up to Barry Rice and Fred Dobrowitsky attend a
greet Governor Gretchen Whitmer and Lieutenant Gover- Wake Up West Coast breakfast.

nor Garlin Gilchrist || at the Tulip Time Festival Luncheon.
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EDIFYNORTH

ARE YOU EN?

Compliance, Health Risk Management, Wellness, WhE re
Employee Engagement, Employee Benefits, HR, nT AVTD AT
Technology, Fayroll Consulting, 401 (k) E M PLUY E _*ILS & E M j L",u f EL 5
Intersect.
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Lt e e 1o e 25 West Bth Street, Suite 300, Holland, M1 49423 | 6164948862 | edifynorth.com [N WELLMESS)
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Energize, Innovate, Engage with the West Coast Chamber

| spy withmy (e
little eye...

An air conditioner
in need of a tune-up.

BAUMANN |
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e Call 616.396.HEAT,



