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Mission Statement: Metro is a professional
organization that shall serve to protect and
advance the rights and interests of builders,
remodelers and associates in all matters
affecting the building and remodeling
industries. Metro shall support the business
interests of all its member firms, support safe
and affordable shelter, and foster the American
dream of home ownership.

Vision Statement: Metro is the leading trade
association for the construction industry.
Metro inspires active membership through
professional development and advocacy.

We embrace free markets to promote cost
effective housing in NJ.
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President’s Message

July/August 2019

The success of the Awards of Excellence is always a great
motivator to bring out the best in us all. With the building season
in full swing, we look forward to working on projects that we can
bring to the next judging table. We have some great socializing
and networking events coming up through the Fall including
Grillin” & Chillin’ which is our annual barbecue filled with
great food and games, the Third Annual Metro Cup golf outing
which will be held at the Royce Brook Golf Club this year on
their private course, and the Lobsterfest at Pub 199, where we
recognize our Associate Members while dining on a fisherman’s
feast. There is sure to be something for everyone to enjoy. There
are plenty of opportunities to market your company and get your
name in front of our fellow members. Your sponsorship could
pay for itself. Check out the many opportunities available on our
website or contact the Metro staff, who will be happy to help
you choose the best fit. And remember, take photos of all of the
projects you are working on so you are ready for next year’s
Awards of Excellence. I look forward to seeing you all at an
upcoming event.

Alan Archuleta CGB,

CGR, CGP, CAPS
2019 Metro President
(973) 986-6656
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Yolanda’s Blueprint

Metro kicked off the summer with Awards of
Excellence and in July we hosted our 2nd annual
Fishing Trip. Both events were successful and
memorable. Erin Myers of Evergreen Recycling
Solutions and Roger Hendrickson of SESI served
as Chairs for these events and they both did a
fantastic job. The next three events coming up
between September and October are Grillin ‘n’
Chillin on September 12th at the Raritan Valley nahb.orgSavings
Inn; Third Annual Metro Cup at Royce Brook Golf Club on October
Ist and LobsterFest at Pub 199 for Associate Appreciation month. Our
Committee Chairs Frank Coppola of Coppola Brothers, LLC and Ken
Fox of Fox Architectural Design, PC and committee teams are planning N,
exciting games for all to enjoy. Please visit our website and FB page EME @ w

for more information on various sponsorship opportunities and register

SAVINGS

to attend a m

In the coming months, a mailing will be sent for updating your {# Kabbage rl’ h ouzz PreSarsces
membership information. We are in the process of creating the 2020 -
Membership Directory. We want to make sure we have your most

current contact information. AMAEOR SIS Hertz ﬁ'&?{ﬁ EE%L‘F-F
Members interested in learning how to get more involved with Metro,
please give our office a call or stop by. Fﬁ'l .
As always, Metro appreciates your dedication and ongoing support to E R AVIS Tm
the industry. Enjoy the rest of the summer and see you in the fall. LA,
. get’ oodrich
“If everyone is moving forward together, then success takes care of itself.” ¥iBud 'EIF— - —
— Henry Ford HAH B
Falmr=al o iird L by

Yolanda Sheffield Williams, EO
yolandaw@metrobca.org e 973-887-2888 Ext. 300
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Welcome New Members!

Building our future...one member at a time.

ASSOCIATES

Christopher W. Yim
Afflac
150 Allen Road, Suite 10
Basking Ridge, NJ 07920
(908)655-2227
Christopher_yim@us.aflac.com

Sponsor: Andrea Ford
Bio: Health Insurance

Construction

Mediation

JEFFREY W. LORELL

= 45 Woars' Expenience in
Construction Litigation

jlarel@saiber.com
[973) 522.3603

= Mationaly Certified Professional -
Miadeator

= Exiensiog experiencd working with:
= Building Crwnars
- Architects & Enganeens
= Construction Managers

- Genaral Contractors
& Subcomraciors

- Insurance —r -
Companies a I e r

ATTORMEYS AT LAW

Saiber LLC | Florham Park | Mewark | saibercom
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Building a home is a big deal.
Financing it shouldn't be.

With a dedicated tearm of COnStrection spacialists and
years of experience financing home remodeling and
riew homse construction, MET has the finamncing
solutions you reed with the service you want,

To find out how we make horme financing easy and
affordable, contact Lee Caprarcla at GO9-523-4479

NMLS #413587.
M&I'Bank

Unclerstanding whais Fnportaet®

2019 SPIKE CLUB

Alan Archuleta - 10
Michael Bordinsky - 1
Dave Bossart - 2
George Fallone - 1
Andréa Ford - 1
Ronnie Glomb - 1
Roger Hendrickson - 3
Rich Pellizoni - 1

Tara Schwenker - 1
Ralph Tarnofsky - 1

Membership in this prestigious Club is for any Metro member
who has brought in 2 or more new members during 2019.
Thank you for your efforts in recruiting new Metro Members!
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Dear Metro Members:

As part of its on-going mission to advance the goals of the Association, including specifically:
(i) functioning as a local affiliated Association of NAHB and NJBA; (ii) developing industry
leaders and (iii) providing services for the benefit of its members, the Association’s Officers and
Board of the Directors have undertaken an examination of Article X of its By-Laws to ensure
that the Association’s continued endeavors and operations are consistent with the NAHB By-
Laws.

Toward this end, the Officers and Board of Directors wished to emphasize in the Association’s
By-laws that the President Elect and the Nominating Committee shall work together to endeavor
to have the membership composition of the Board of Directors consist of 60% from the builder/
remodeler membership and 40% from the associate membership, but under any circumstance the
membership composition of the Board of Directors must default to (and shall be maintained to
consist of) a majority of Directors from the builder/remodeler membership.

As a result of this process, the Association’s Officers and Board of Directors have reviewed
and approved for consideration by the membership of the Association (for vote at the
Association’s September 12th meeting by the members of the Association present at that
meeting), the following amendment to Sections 1 and 2 of Article X (Board of Directors) of the
Association’s By-Laws.

This proposed amendment provides for certain changes and clarifications (primarily through
the restructuring of the language of Sections 1 and 2 of Article X of the By-Laws) with respect
to the composition of the Board of Directors (including the number of Elected Directors and
Presidential Appointees). The proposed amendment likewise expressly acknowledges that
the President Elect and the Nominating Committee shall work together to endeavor to have
the membership composition of the Board of Directors consist of 60% from the builder/
remodeler membership and 40% from the associate membership, but under any circumstance the
membership composition of the Board of Directors must default to (and shall be maintained to
consist of) a majority of Directors from the builder/remodeler membership.

The Association’s Officers and Board of Directors encourage each active member of the
Association to review the following proposed language and to attend the September 12th
meeting of the Association at which time a vote will be taken of the members present at that
meeting to decide whether to amend Sections 1 and 2 of Article X of the Association’s By-Laws

to incorporate the following language.

Sincerely,
M—,;?‘;D Alan Archuleta Thomas J. Trautner
President Bylaw Committee Chair

i P ] D
Lo s e




ARTICLE X Board of Directors

SECTION 1

A

The affairs of the Association shall be managed by its Board of Directors, except to the extent such affairs are reserved to the members by
law, these By-laws, or delegated to others by these By-laws. The Board of Directors shall be the governing body of the Association.

i The Board of Directors shall be composed of:

a. a minimum of three (3) elected members to a maximum of six (6) elected members (the “Elected Directors”); plus
b. a minimum of five (5) Presidential Appointees to a maximum of seven (7) Presidential Appointees; plus
c. Life Directors and Past Presidents (to the extent qualified pursuant to the terms of Section 2 of this Article X) (the

“Qualified Life Directors”); plus

d. The President, First Vice-President, Vice-President Treasurer, Vice-President Secretary, First Vice-President of Associate
Affairs and Second Associate Vice-President (the “Executive Officers) as ex-officio members; plus

e. Members-at-Large (as defined in Section 2 of this Article X).

ii. Qualified Life Directors, Executive Officers and Members-at-Large shall have the same Board of Director voting privileges as the
Elected Directors and Presidential Appointees.

iii. Presidential Appointees shall be members of the Association in good standing. Candidates to become Presidential Appointees shall
be approved by the Nominating Committee as provided in Article Xl of these By-laws. The appointments for Presidential
Appointees shall occur by not later than November 30th in each year.

iv. Elected Directors shall be elected by the members of the Association in good standing at the Annual Meeting and shall serve for a
term of one (1) year (taking office on January 1st and holding office until December 31st).

V. The term of office for Presidential Appointees shall be for one (1) year and shall run concurrent with the term of the office of the President.

vi. All Elected Directors, Presidential Appointees, Qualified Life Directors, Executive Officers and Members-at-Large shall pay
full membership dues in order to maintain their privileges and voting rights as members of the Board of Directors. NAHB Affiliate
members do not qualify as being full paid members of the Association.

The President Elect and the Nominating Committee shall work together to endeavor to have the membership composition of the Board

of Directors consist of 60% from the builder/remodeler membership and 40% from the associate membership, but under any circumstance
the membership composition of the Board of Directors must default to (and shall be maintained to consist of) a majority of Directors from the
builder/remodeler membership.

Any Elected Directors or Presidential Appointees missing three (3) consecutive Board of Director meetings without providing a legitimate
excuse, may be required to resign at the discretion of the President or the Board of Directors.

Qualified Life Directors must attend three (3) Board of Director meetings annually in order to retain their Board of Director voting privileges.
If a Qualified Life Director has not attended three (3) Board of Director meetings in the preceding year, they must attend three (3) Board of
Director meetings in the current year, at which time, at their third meeting, their Board of Director voting privileges will be reinstated.

SECTION 2

A

B.

Past Presidents of the Association who have completed their elected or appointed terms, shall automatically become Life Directors.

Life Directorship, with Board of Director voting privileges, shall be bestowed on any member who has served at least ten (10) years, whether
consecutive or not, on the Board of Directors or Executive Committee. Notice of all Board of Directors meetings shall be circulated to Life
Directors by the Executive Vice-President of the Association at the address of the Life Director last appearing on the records of the
Association. Notices of the meetings shall be required to be sent to Life Directors if they become ineligible to vote under Paragraph

D of Section of 1 of this Article X, provided that the failure to provide such notice shall not invalidate any action taken at a meeting of the
Board of Directors. A list of all Life Directors shall be published in the annual Association publication and directory.

The President may appoint up to three (3) members of the Association in good standing as Members-at-Large to serve as local
representatives on NJBA State committees or NAHB National Standing committees. The President shall, where practicable, endeavor to
appoint only Elected Directors, Presidential Appointees, Qualified Life Directors or Executive Officers to serve as the local representatives on
NJBA State committees or NAHB National Standing committees.



L?J‘fr.:uie ¥orer Kitchen soith a Budlé-dn L:r.::li:-..F R I G I DAI R E

Stands out by fitting in...

Intreducing Frigidaire's new front-control freestanding range.
Slides into an existing 30° cutaut for an easy install.

Get the wpgraded look of & built-n range without the remodel
Upgrade the look of your kitchen with the front-contrel range
that fits your existing space.

Mow Available at America’s La rgest Multi-Family Builder Distributor
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NAHB
Economic
Outiook

——

NAHB.

Looking forward, there are signs that conditions in
the housing market should show continued modest
improvement in the coming months:

*  While the economic recovery has been uneven,
it continues to add jobs, a key driver for housing
market recovery.

* Growing household formations indicate solid
demand for single-family homes and rental
apartment units.

Housing Market Snapshot

Housing Starts (May 2019)

Total: 1.27 million! Single: 820,000 Multi: 449,000
Home Sales* (May 2019)

New: 626,0008 Existing: 5.34 millionT

Median Home Prices (May 2019)
New: $308,000! Existing SF: $280,2001

*Seasonally Adjusted Annual Rate; Arrows indicate
direction from previous month for starts and sales and
year for prices.

NAHB/Wells Fargo Housing Market Index — The
index, which measures builder confidence in the
market for newly built single-family homes, fell two
points to 64 in June from a reading of 66 in May. Any
number over 50 indicates that more builders view sales
conditions as good than poor.

NAHB Chief Economist Robert Dietz’s analysis:
“While demand for single-family homes remains
sound, builders continue to report rising development
and construction costs, with some additional concerns
over trade issues. Meanwhile, lower mortgage rates
alone are not sufficient to tackle housing affordability
headwinds, as new home sales in May posted an
unexpected 8 percent decline from the solid numbers
recorded in April. On a positive note, the recent rise in
single-family permits echoes the stabilization we are
seeing in our builder confidence survey. Given ongoing
affordability concerns, we expect single-family housing
starts to remain flat throughout 2019.”

Platinum Hammer Sponsor
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Submitted by Metro 2" VP Associate Affairs
Roger Hendrickson of SESI Consulting Engineers

Networking Series
Insider Perspective

Part 2

Networking is the development of connections and
relationships to help advance careers, learn marketplace
insights, and win projects.

This series focuses on parts of networking that create
a superior networker: 1. Recognizing the importance, 2.
Determining where to meet and meetup, 3. Preparing for
networking events, 4. How to make the best impression, 5.
What to do at networking events, 5. Steps to take after an
event

Location, Location, Location

Where are the best places to network? -EVERYWHERE-
You never know how people are connected and there is no
bad place to network.

Ideal locations to meet people — Attend multiple events
hosted by the same group such as Metro or NJBA, and if
you like that group join it! Remember, you want to build

a relationship not just hand out business cards that get
tossed. Look for business connections events, niche
organizations that host events, and events local to you
that may not be business-focused. Look for industry
groups that offer great networking and other membership
benefits. Do not look to only meet new people, a
good network is established over time by reinforcing
connection with people you have already met. Know
someone who is a great networker? Look at his/her
LinkedIn profile to see the groups of value and if the
organization hosts events.

After an event where you meet several new contacts,
follow up with an in-person conversation. Schedule the
next meeting at a specific time and duration to make sure
the discussion is meaningful but concise. At breakfast
or coffee, you each leave for work having started the day
with a networking accomplishment. If you meet at their
office place, there is an added benefit of meeting their
associates.

If you are not able to meet with someone in person due
to location, or scheduling difficulties, a meeting by phone
can be useful as well. Set aside enough time that the
person can relax into the conversation without checking
the clock for the next appointment and end a few minutes
early to allow them to prep for their next meeting.

Learn more about networking in the next issue of
OnSite. In part 2 you will learn about where to meet new
contacts and meetup after an event. Try these tips out and
let us know how they work #MayorRoger!

Gold Hammer Sponsor

oose the right engineers
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Submitted by Metro Member Nick Sarinelli, CPA,
Partner of Nisivoccia LLP

What If You Can’t Pay
Your Tax Liahility On
Time?

Don’t let your inability to pay your tax liability keep you from
filing your tax return properly and on time. As discussed below,
just by filing your return you can save substantial amounts in
filing penalties. More importantly, procedures exist for payment
extension and installment payment arrangements which will
keep IRS from instituting its collection process (liens, property
seizures, etc.).

Many taxpayers hide their heads in the sand when they run
into financial difficulties, for example, by failing to file their tax
returns. But tax liabilities do not go away if left unaddressed. It
is very important that you file a properly prepared return even
if full payment cannot be made. The “failure to file” penalty
accrues at the rate of 5% per month on the amount of your
unpaid tax. The “failure to pay” penalty is gentler, accruing at
the rate of only 2% per month on the amount of your unpaid
tax. If both penalties apply, the maximum combined penalty
for the first five months is 25%. Thereafter the failure to pay
penalty can continue at 1/2% per month for 45 more months for
an additional 22.5%. Thus, the combined penalties can reach a
total of 47.5% over time. Both of these penalties are in addition
to interest you will be charged for late payment.

If you can’t pay your taxes, an extension of time for payment
may be available if you can show payment would cause “undue
hardship.” You will avoid the failure to pay penalty if an
extension is granted, but you will still be charged interest. To get
a hardship extension you would have to show that you do not
have enough net assets to meet your tax obligations. You would
also have to show you cannot borrow the amount needed except
on terms that would inflict serious loss and hardship.

Another way to defer your tax payments is to request an
installment payment agreement, which generally can be as long
as 72 months. If your request to pay in installments is granted,
the late payment penalty will be half the usual rate (1/4% instead
of 1/2%), if you file your return on time.

Be aware that the IRS may terminate an installment agreement
if the information you provided to IRS in applying for the
agreement proves inaccurate or incomplete or the IRS believes
collection of the tax involved is in jeopardy. The IRS may
modify or terminate an installment agreement if any of the
following occur:

you miss an installment.

you fail to pay another tax liability when it’s due.

you fail to provide an update of your financial condition where
IRS makes a reasonable request for you to do so.

IRS determines that your financial condition has significantly
changed.

In summary, if you feel you cannot pay your taxes on time,
you should still timely file your tax return and include as large a
partial payment as you can with the return. Then start working
with the IRS for a hardship extension or installment agreement.
The alternative will include escalating penalties, plus the risk of
having liens assessed against your assets and income.

BD Capital

AST, RELIABLE. LENDING, LDNG TERM PARTHER

# WE FUND FLIPS!

1-908-279-7881

weww bdcapitallle.com - loans@bdcapitallic.com

Let us help you build
gstrong financial foundation.

We will individualize and deliver
the ngiht senvices 50 you can succeed.
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AWARDS OF E
20179 WINN

BUILDER MEMBER CATEGORIES

Best Color Ad — Company:
Archuleta Builders

Best Digital Display Ad:
Woodmont Properties - Woodmont Cove, South Amboy

Best Community Sales Presentation Video:
Woodmont Properties - Woodmont Metro at Metuchen Station

Best Brochure — Community:
Country Classics - Fairway 28 - Bridgewater, NJ

Best Use of Social Media:
Country Classics - Fairway 28 - Bridgewater, NJ

Best Logo — Company:
GTG Builders, LLC

Best Logo — Community:
Woodmont Properties - Woodmont Cove, South Amboy

Best Website — Company:
Woodmont Properties

Best Website — Community:
Woodmont Properties - Woodmont Metro at Metuchen Station

Best Special Event:
DaSilva Homes- Add-A-Level Bus Tour

Best Special Promotion:
Woodmont Properties - Woodmont Properties at Woodmont
Townsquare, Washington Township

Best Landscaping — Single Family Home:
Archuleta Builders - 51 Symor Dr., Morris Township

Best Landscaping — Community:
Woodmont Properties - Woodmont Metro at Metuchen Station

Best Signage — Community:
Woodmont Properties - Woodmont Metro at Metuchen Station

Best Model Home — Over $2,500 per month rental:
Woodmont Properties - Woodmont Metro at Metuchen Station,
Astoria Model

Best Clubhouse — Community:
Woodmont Properties - Woodmont Metro at Metuchen Station

Best Accessory Building:
C Mannion Construction - 17 Main St, Peapack - Pool House

Best Affordable-Mt. Laurel Home:
Morris Habitat for Humanity - 58 Randall Ave., Mine Hill

Best Commercial Building - Retail Use:
Millennium Custom Homes - Swim Quest, Milburn

XCELLENCE
ERS LIST

Best Commercial Building - Institutional/ Educational:
Millennium Custom Homes - Chabad at Short Hills

Best Commercial Building - Mixed Use:
Vantage Construction, Inc. - 296 Millburn Ave, Millburn

Best Rental Community Over $2,500 per month:
Belmont Construction - The Overlook, Hackensack, NJ

Best Multi-Family — Over $500,000 sale or $2,500 per month rent:
Belmont Construction - The Overlook, Hackensack, NJ

Best Modular Home:
Atrium Development - Henry Residence, Berkeley Heights, NJ

Best Single-Family Home -$750,000 - $1,000,000:
Fallone Group - Estates at Mountain Ridge, Chester Model, Lot 9.02

Best Single-Family Home - $1 Million - $2 Million:
Country Classics - The Somerset

Best Single-Family Custom Home -$750,000 - $1,000,000:
Vantage Construction, Inc. - 4 Birchmont Ln, Warren

Best Single-Family Custom Home - $1 Million - $2 Million:
DaSilva Homes - 739 Crescent Parkway, Westfield

Best Single-Family Custom Home - Over $2 Million:
Millennium Custom Homes - 3 Cora Way, Short Hills

RENOVATION CATEGORIES

Best Historic Renovation- Commercial:
Main Street Custom Homes - Steeple Restoration,
First Presbyterian Church of Succasunna

Best Historic Renovation- Residential:
C Mannion Construction - 17 Main St, Peapack

Best Commercial Renovation Less than $500,000:
Vision Construction - Far Hills Café

Best Commercial Renovation Over $1 Million:
Bossart Builders - J. Guest USA Headquarters, Parsippany, NJ

Best Remodeled Kitchen Less Than $50,000:
DaSilva Homes - 445 Third Ave. — Garwood

Best Remodeled Kitchen $50,000-$100,000:
Archuleta Builders - 51 Symor Dr., Morris Township

Best Remodeled Kitchen Over $100,000:
Coppola Brothers - Dixon Dream Kitchen

Best Remodeled Bathroom Less Than $25,000:
Hofmann Design Build, Inc.- Coates Residence

Best Remodeled Bathroom Greater Than $25,000:
Creative Design Construction — Dipped in Gold



Best Residential Addition or Alteration $50,000 -$150,000:
DaSilva Homes - Colonial in Springfield - 72 Sherwood Ave

Best Residential Addition or Alteration $150,000 -$250,000:

DaSilva Homes - Cape in Cranford

Best Residential Addition or Alteration $250,000 -$500,000:

DaSilva Homes - 739 Crescent Parkway, Westfield

Best Residential Addition or Alteration $250,000 -$500,000:
Far Hills DB - 69 Elm St, Summit, NJ

Best Residential Addition or Alteration Over $750,000:
C Mannion Construction - 17 Main St, Peapack

Best Rebuild of a Single-Family Home:

Bossart Builders - Classic Cape Cod House Renovation, Madison, NJ

ASSOCIATE MEMBER CATEGORIES

Best Color Ad — Company:
Wells Fargo - PMB Builder Best Consumer Flyer

Best Billboard Advertising — Traditional:
Caliber Home Loans - Renovate. Remodel. Renew.

Best TV Commercial:
Wells Fargo - Sashimi’s New Digs

Best Radio Commercial:
Your Town Realty - New Construction in Your Town

Best Sales Presentation Video:
Keller Williams Metropolitan - Antonio Cromartie’s Estate

Best Company Brochure:
Caliber Home Loans - Advanced Technology. Personalized Guidance.

Best Direct Mail Piece - New Media (Electronic):
Caliber Home Loans - The winning financing combination

Best Direct Mail Piece -Traditional Media (Print):
MarketPlace Designs - Hello Postcard

Best Use of Social Media:
Structural Workshop

Best Company Website - Service Provider:
Fullerton Grounds Maintenance

Best Company Website - Product Supplier:
Tewksbury Kitchen & Bath, a Division of Huston Lumber

Best Special Event:
Structural Workshop - Santa’s Workshop, Garden State Plaza

Best Creative Marketing Support - Public Relations:
Evergreen Recycling - “Construction in Focus” Magazine Article

Best Creative Marketing Support - Marketing & Branding:
Stewart Title - Stewart Now Mobile App

Best Creative Marketing Support - Building Signage:
Custom Sign Source

Best Showroom or Sales Display:
Evergreen Recycling - Atlantic Builders Convention Sales Display

Best Kitchen Design:
Tewksbury Kitchen & Baths, a Division of Huston Lumber -
JMR - Telling Residence, Summit, NJ

Best Bathroom Design:
MarketPlace Designs - The Ugly Duckling Grows Up, Summit

Best Special Feature Room Design:
Professional Audio Consultants - Burke Theater- Boonton, NJ

Best Landscaping Design:
Fullerton Grounds Maintenance - Park Ave Club in Florham Park

Best Pool Design:
Fullerton Grounds Maintenance - Horn Ave Residence in Wayne

Best Creative Use of Tile, Marble, Stone or Brick — Interior:
Tile By Design - Fairview Municipal Court - Fairview, NJ

Best Architectural Design — Residential Single-Family New
Construction Over 3500 square feet:
Appel Design Group - Goodhart Residence

Best Architectural Design - Residential Single-Family — Renovation:
Appel Design Group - Kimowitz Residence

Best Architectural Design — Residential Multi-Family -
New Construction:
Appel Design Group - Fort Hill Apartments

Best Architectural Design — Commercial — Renovation:
Fox Architectural Design - Paul’s Family Diner, Mountain Lakes

Best Engineering Design - Site Design - Single-Family Home:
Dykstra Walker Design Group - The Meka House, North Caldwell

Best Engineering Design -Site Design - Multi-Family Housing or
Mixed-Use Building:
SESI Consulting Engineers - Transit-Oriented Multi-Family Housing,
Yonkers, NY

Best Engineering Design -Site Design — Commercial:
Engineering & Land Planning - Hannum’s Harley Davidson

INDIVIDUAL ACHIEVEMENT CATEGORY

Special Achievement in New Home Sales:
Country Classics - Dominique Marchie

Leasing Consultant of the Year:
Woodmont Properties - Facisha Lipscomb

Leasing Consultant Team of the Year:
Woodmont Properties - Woodmont Metro at Metuchen Station

Sales Manager of the Year:
Evergreen Recycling - Linda Cicalese-Bergen

Marketing Executive of the Year:
Woodmont Properties - Chris Camy

Project Manager of the Year:
Woodmont Properties - Sean Mulhall - Woodmont Bay Club
at Bayonne

Sub-Contractor of the Year:

Tim Velikiy - Tile By Design Group - Nominated by Alan Archuleta -

Archuleta Builders

COMMUNITY OF THE YEAR

Best Rental Community of the Year:

Woodmont Properties - Woodmont Metro at Metuchen Station
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Gold Hammer Sponsor

LP5 Takin' customer service to a whole new level.

KITCHEMN
FF! BATH 1-800-CALL &°F
LIGHTING  GeneralPlumbingSupply.net

Ganaral Plurnbing Supply
Edizon | Mairis Plains | Bayoess | Hawihorse | Ovangs | Bergenheld | Lakeéwood | Matewan | Ridgehield | Unioa | Middlstowm | Dover | Tomally

Let California Closats help your cliant create the

5 hl’.]"n'_ anly dieamed about, and éarm a ralerral
COMm S . Proud member of the Metro BCA

CALIFORNIA CLOSETS

800.274.6754 callforniaclosets.com

FAIRFIELD BERMARDSYILLE
RIDGEWOOD THE MALL AT SHORT HILLS
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Here’s New Jersey’s
plan - so far - to use
100 percent clean
energy by 2050

By Joseph L. Fiordaliso,
president of the New Jersey Board of Public Utilities

Every generation has its defining challenge. Scientists
worldwide agree that we must act now to curb the worst
effects of climate change, and I believe addressing
this issue is our greatest challenge, as well as the most
compelling moral obligation of our time.

Climate change is already impacting the health and day-
to-day lives of New Jerseyans. This summer we’ve seen
devastating flooding in South Jersey and several storm-
related power outages throughout the state. Nine of our
10 hottest years ever recorded happened within the last
20 years, and more than half the counties in New Jersey
get failing grades for air quality, caused by pollution and
greenhouse gases.

Luckily, our governor is a national environmental and
clean energy leader. From taking steps to lower harmful
greenhouse gas emissions, to joining the U.S. Climate
Alliance in support of the global Paris Climate Accord,
Gov. Phil Murphy has kept the promises he made as the
first governor in the country to campaign on a commitment
to 100 percent clean energy. In just 17 months, he
has recouped the ground we lost during the previous
administration, and is boldly facing the climate challenge
head-on.

To that end, Governor Murphy directed the New Jersey
Board of Public Utilities (NJBPU) to spearhead an Energy
Master Plan to outline how the state will reach our goal of
100 percent clean energy by 2050. Just as climate change
affects us all, energy connects us all. It touches every
sector, and every part of our lives, powering our homes,
our jobs, our hobbies. We rely on energy every day, and
that fact won’t change. However, when we think about
how the energy sector will be different in five, 10, or even
25 years, we recognize that we are in a critical moment
today to get it right, and to build toward that future now.

After months of intensive work, collaboration with
our sister state agencies, and public input, NJBPU
responded to Governor Murphy’s call, unveiling the most
comprehensive draft Energy Master Plan in our state’s
history. It’s an ambitious, far-reaching plan that shows how
we can adapt many aspects of life in New Jersey — from
the vehicles we drive to how we generate electricity — in
order to survive climate change.

Already many of us are making changes in our personal
lives in an effort to sustain a more livable planet. Some
of us have switched to programmable thermostats in our
homes, are utilizing solar energy, or are driving electric
cars. Just as individuals have invested in a clean energy

future, the state is also committed to implementing policies
that will help New Jersey reach that goal.

The Draft 2019 Energy Master Plan that we just released
— the final plan is due to be published in December —
provides a blueprint for how we’ll responsibly power our
state into the future. The plan:

e Calls for the electrification of the building and
transportation sectors, which together create the lion’s
share of emissions.

* Drives down total energy demand and greenhouse gas
emissions, promotes clean energy like wind and solar,
and declares that our electric sector won’t add any net
amount of carbon dioxide to the atmosphere by 2050.

*  Will incorporate the results of additional analysis to
reveal how to achieve our objectives in the most cost-
effective and economically beneficial manner, and
establish pathways to reduce the use of fossil fuels.

The Draft Energy Master Plan is focused on growing a
strong, equitable clean energy innovation economy that
creates thousands of jobs and economic benefits while
supporting a sustainable way of life for all Garden State

residents.

®outdoor
Faveet
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Metropolitan Builders

& Contractors Assoc.
Cangratufatmns on your 35th Annuaf Awards

Bring in this ad to validate your
business account and receive

10% DISCOUNT

Toward future
parts and services.

*See dealer for complete details of this offer.

CHEVROLET AESjlesy FIND NEW ROADS"

Over 85 Years.. Same Family, Now 5 Locations

SC, >R NAGHER
\---_—-

LITTLE FALLS DEN‘H’ILLE CLIFTOM LIVIHGETG-N BOONTON
PPLEES I0GS LGITOR00 | WTIATLSS00 | PTIeRL LR R LR

Sc humac herChevy.com

Auto Repair & On-Premise Body Shop with 24 Hour Towing Service




2 Key Factors
Driving Single-
Family Housing

NAHB Chief Economist Robert Dietz recently
provided this housing industry overview in the bi-
weekly newsletter Eye on the Economy:

Job growth and lower mortgage rates are the
positive economic variables that will support near-
term growth for single-family construction. In June,
224,000 jobs were added to the nation’s workforce,
as the unemployment rate held at just 3.7%.

However, the low unemployment is further
aggravating the scarcity of skilled laborers. In May,
there were 369,000 unfilled jobs in the construction
sector.

Likewise, lower mortgage interest rates —
averaging near 3.8% for a 30-year fixed-rate,
according to Freddie Mac — are helping to promote
housing demand, although on a limited basis.

For example, pending sales of existing homes
increased 1.1% in May. However, those sales were
still down on a year-over-year basis — the 17th
straight month of such declines, largely due to
ongoing housing affordability constraints.

Nonetheless, builder confidence remains positive,
increasing one point in July to a level of 65. The
NAHB/Wells Fargo Housing Market Index has been
in the low- to mid-60s for six months. This month’s
uptick was matched by a 3.5% gain for single-
family starts in June, rising to an annual rate of
847,000.

Still, single-family construction in 2019 is
down approximately 5% compared to the first half
of 2018. Thus far, the South is the only region
reporting a net gain in 2019.

Single-family permitting is lagging as well.
However, the number of homes authorized but not
yet under construction has declined to 85,000 after
reaching a peak of 103,000 in December.

Multifamily construction also declined in June by
about 10%, following a particularly strong month
of May. Multifamily development has been roughly

flat thus far in

2019, with 5-plus
just 0.2% for the
first half of the

= year.

unit production up

AOE Silver Sponsor

Congratulations to all the 2019

Awards of Excellence Winners

FULLERTON

GROUNDS MAINTENANCE

Providing Excellence in the

Green Industry for over 20 years!

36 Berkshire Valley Road, Suite #1

Kenvil, NJ 07847

073-927-0927  www.fgmaintenance.com

Advertising in “OnSite”

Makes the Difference!

ONSITE ADVERTISING RATES
All advertising must be camera ready and paid in Sdvance.

Full page for one year (10 Ssues) ....oocoeoevo oo, 52,800, 00
Half Pags for on year ........... — £1,750,00
Quarter Page for one Yar ... $1,100.00
Business Card for 0ng ¥0ar .....oooemmom e S650.00
(1 month) (3 months)

Full Page (8 x 10'in.) $350.00 2925.00
Half Page (T.5x 5in.) $250.00 $575.00
Quarter Page (3.5 x 3 in.) $175.00 3400.00
Business Card (3.5 x 2.510n.) $100.00 5250.00

Color Covers - Monthly Submissions

Inside Frant 2500 par month

Inside Back 600 per month

Outside Back 2500 per month
Copy Deadline

15t of month preceeding publication month
(Electronic pdf o jpg document praferred, min. 300 dpi
resolubon)

Send To: Barbara Berfong — barbarab@metrobea. ong
Matropoitan Buvders & Conlraclors Associstion of NJ

39 Easl Hanower Avenve, Suile CF, Mamis Flaing, NJ 07550
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Metro’s Second
Annual Fishing Trip

Metro’s Second Annual Fishing trip was a “reel” good
time! Friday August 25th Metro members and guests
embarked on a fishing adventure enjoyed by all. The
weather cooperated with sunny skies and 80-degree
temperatures. The Raritan Bay produced over 100 fish for
us hearty sportsman but with only 6 keepers over 19”. This
year, the Bay was so calm that even Richard Boisch kept
from losing his lunch overboard, although we missed the
extra chum. We had some big money winners like John
Lipoczky’s (Lipoczky Brothers) guest Krisztina Gyuvai,
who struck early by catching the biggest fish and setting the
rod high. Carissa Reilly’s (Coldwell Banker) son caught the
first fish and Ronnie Glomb’s (Your Town Realty) youngest
son caught the most fish. We would like to thank Fox
Architectural Design, Coldwell Banker and SESI Consulting
Engineers for sponsoring the event and adding to the day’s
enjoyment. We hope to have you on board next year!




AOE Gold Sponsor

Mountain View Development & Contracting Co., Inc.

A FULL SBERVICE SITE AND UTTLITY CONTREACTOR PROVIDENG QUALITY
GIRRADMNG, BEWER, WATER AND STORM SEWER INSTALLATHON.

Mountain View |}n'chﬁjf?'&.fmunﬂi:w(-n_, Ine.
516 Route 31,1/ 10 Box 395
Califea, N] 07530
(D) B32- HO08) 832-7R65 (1)

L rvel oo oo

Gold Hammer & AOE Gold Sponsor
Bowman

CONSULTI

wrrrerly CHWRLAMNLY ERNCEWNE ERANG ASSRICTATES

Same Great Client Relations with Access to an
Expanded Base of Services

Bowenen Condulting Group, Lid. hat beenserdng  Suite of Senvices Include:

ther resichent il indusdry since | 3495 ard undssrstands

the growing demand of domemunitied thinsuegh out = [Redevelopeant gnd +  Traffic and Parking
fhe Unied States. We ofler partioular expertie in e Design Sudies

il engineening, planning , Lardigapes s bt oun,
surveying and ervironmental engineering 1o help ~ © SustainableLEED Design -+ Landscape and

create hoemes for lamilies Trom coast 1o coadl. Steesticape Design
» Feasibilty and Conoept

Our misdti-disciplinary  stall meakees that Plars * Panmittieg
r k a g | |
Ay T e LI, s Land Surweyng o ShiC sl Dsign

completc servioe that must be provided by peoplc

Bl g

-_,1

-_.-r-' 97 3-359-B400 - www . bowmanconsulting.com
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AOE Gold Sponsor

A CALIBER

HOME LOAMNS

MATPOMAL OWNLDER DIVIES

Caliber's National
Builder Division is Here!

Caliber Home Loans, inc. is committed to providing you and your buyers with a stress-free experience when obtaining home
financing to build thair new home. As your local Loan Consultant, | understand just how important this process is and F'm
committed to making the financing portion of this process go as smoothly as possible,

® Offers builder clients a wide range of flexible home Michael Borodingky
koan products VP Begional Builder Branch Manager
® Dedicated to helping your homebuyers find a WMLS 10 560225 .
financing salution that best meats their needs 343 Thomall Street, Suite 550
Ecligam, N] QE&Eyy

= Relies on lacal associates to uphold our reputatsan
for exced lend customer senvice and stress-free home
ARANCING Expe i e

O FIF-TH2-2054 Mo 908-202-T593
michaelborodinsiy@caliberhomeloans.com
vr.michaelnewhomemortgage.com

2 el
& Ll B 0 e, T § o HLar"t FLFy P T S Filfockir bl bty [ poaipes | Bl VH dai E D s o
et el -cafile Lae. Dok buteon T e peeenal pulde o probebeied . Dicrmed modjage anker no o Bl Deperirent of Dan byl (TIRA_RTI

Ladebeir Moo Loas, Bra, 20 Y. Baddors B Copomdl, TX FLETFD ROLS. (0 PRACT. | <0000 o] 1 AT appye i EON0FD. A1 Magihln, Beriirwwedl Egud Housirt Livsden Dor real arilala @
o el & Sy 0] Pt b e Pl LL; ¥ 1 . Oy d

AOE Gold Sponsor

RECYCLING SOLUTIONS

NEED A DUMPSTER? CALL US FOR AQUOTE!

Check aut our ad in Metros Membership Directory for a discount!

Congratulations to all the

2019 Awards of Excellence nominees & winners!




Metro Connection

by Laura Credico of Interiors by Laura Staging and Design and
Caroline Gosselin of The Gosselin Group of Prominent Properties
Sotheby’s Int’l Realty

We all know forming business partnerships and nurturing
them is the key to running a successful company. This is one
of the reasons we are members of NJ Metro Builders. We
surround ourselves with other like-minded business owners
to refer to and collaborate with so we can provide our clients
with the highest level of service no matter what their needs
may be. I am Laura Credico, owner of Interiors By Laura
Staging & Design in East Hanover, NJ and Caroline Gosselin,
the head of The Gosselin Group real estate team at Sotheby’s
International Realty in Millburn, NJ, and I have teamed up
to share with you how NJ Metro has played a key role in our
recent business endeavors!

Caroline Gosselin and I first met at a Metro Membership
Committee meeting on April 30th. When we went around
the table to introduce ourselves and talk about what it is that
we do, I had spoken about how we provide home staging
and design services to homeowners, realtors, builders and
investors. We are dedicated to making real estate goals happen
quicker, smoother and simpler.. After our introductions at the
membership meeting, Caroline immediately said, “Laura, we
may have an opportunity to work together! Are you available
tomorrow morning at 8 am?!” And that’s where it all started.

Caroline and I arranged to meet at one of her clients recently
renovated properties (flip), which was vacant, to do a walk
through. This was a listing she was preparing to put on the
market in a week’s time and she knew it needed something to
set it apart. We spoke about the value home staging can bring
to empty homes, and how staging is a critical marketing tool
that gives buyers that “feeling” when they walk through the

front door of a prospective home. Eight seconds is all it takes
for them to make up their minds. Staging is key!

The South Orange home was beautifully renovated... new
white kitchen with quartz countertops, gleaming hardwood
floors, new bathrooms throughout. However, knowing her
client was going for top dollar in a neighborhood that had
not seen a price like that before, Caroline knew staging was
going to be key to overcome some of the objections. The goal
of home staging is to re-focus prospective buyers’ eyes away
from the challenges of a home (and most of them usually have

one or two challenges!). In this case, it was in a tough location
on a hill, the exterior looked a bit tired and there wasn’t much
of a backyard.

Wanting to ensure their listing sold quickly and for top
dollar, we created a design plan specifically geared towards
the target market of prospective buyers. Sometimes the
investment in staging is a hard sell, but this client knew he
was facing an uphill battle if he wanted to achieve the price.
He saw that the value of staging coupled with the marketing
plan that Caroline and her team had put in place was a winning
combination. We installed one of our staging packages a few
days later.

It was all in Caroline’s hands now! Caroline had her
professional photographer capture the property and it was
off to the races. Probably best left for Caroline to tell you
her part! Thanks Laura! This is Caroline and yes, after Laura
did an amazing job with transforming the property and
highlighting its best features, we had it all captured by our
Sotheby’s photographer. We then planned out a launch week
for the property which consisted of going live on the market
on Monday, having a catered broker open house for agents to
preview the property on a Tuesday. We had showings during
the week and then our team planned for 2 public open houses
- one on Saturday and one on Sunday. The house had a great
opening week and the feedback was amazing, but for one
thing - the price was a little too high.

This happens. Our clients wanted to be sure they weren’t
leaving money on the table and we understand that. Though
we did discuss the pros and cons of pricing too high when
coming on the market, the final list price is always our client’s
decision. Pricing is key and if you don’t get it right the first
time, you have maybe one opportunity to course correct.
Within 3 weeks, our client agreed to lower the price to $699K
and that ended up garnering us 2 offers (one cash!) over the
new list price. Even with the price drop, we ended up selling
the property for the highest price seen in that neighborhood in
over a decade!

Placing a house on the market is like launching a Broadway
Show. It takes lots of planning, careful consideration and you
have to have good actors! Luckily for our production, Laura
and I worked together to make this one a show stopper! I look
forward to collaborating with Laura on many more projects to
come, as I trust her implicitly with dealing professionally with
my clients and staging a home to perfection!

Thank you NJ Metro for the opportunity to collaborate with
top notch professionals!
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AOE Gold Sponsor

Fill Your Homes Faster with Valley’s
Builders Advantage Program

Qur flexible pre-sale requirements are the tip of the iceberg.
Be sure to ask me about the following:

Low Down Payment Programs

Proprietary Programs for Low-to-Maderate Income Househalds
Valley's Mew Medical Program

Loans up to $10MM

Multiple Rate Lock Options

& ® @ @ @

Dave DeBonis

¥ And Introducing The Power of ONE: Construction Lendimg Specialist
We simplify things for your buyers with ONE Loan and OME Loan MMLS #1011554
Clasing that covers them throughout the construction phase and ¥13.207.4500
throughout the Llife of their mortgage loan, Yalley.com/ddebaonis

> Valley

[&] A ioans ar subpect o cred approval €201 Vabey Naticnal Bank Member FDK: Equal Opportunty Lender. Al Rights Rirserved VS 8601

AOE Gold Sponsor

iﬁmﬁl"‘:ﬁg with you since
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AOE Sllver Sponsor

Kenreth I, Fox, ALA PP—License #l-00263
56 Mate Route 10 West, Ledgewoad, NI 07852-5641
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Congratulations

to All the Mominees of the
Awards of Excellence 2075,

Wour achisvements
if COMEruchion, Sales
and marketing are an
inspiration to all af
ug in the residential
building vdustry.

About |M Sorge

IH Srge i 3 B iy Erivircrtrmttal oariulling fierm That dpeciaioes
in ereating practical iehaions 16 commplex envieoremental problerns for
barinédies and communitio.

57 Foamrth Street, Somerallie, Ml GEETS -« 008-Z18-0066

CONLUILPHISonpi O © W jMonge.Ccom

AOE Silver Sponsor

Arghuteta Builders offers Custom Homes incluaing
Additions, Renovations & Remodels. Specializing in
Kitcherns, Bathrooms & Basernents. Qur mission is fo

create that perfect space you can call home,

9730866656
alan@archuletabuilders.com
httpssfarchuletabuilders.com

Smolin is proud to support
The Metropolitan Builders &
Contractors Association of NJ
on its 2019 Awards of Excellence.

Smolin

ADOVISODEY = TAN = ACCOUNTING
Mew lersey = Mew York = Florida
5734357200 = smaolin.com
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ENVIRONMENTAL
SURVEYING

LANDSCAPE ARCHITECTURE
GEOTECHNICAL o

Building Luxury New Homes

& Apartments in N] & PA

Country Classics at Hillsborough
Exquisite Single-Family Homes in Hillsbosough, M)

The Estates at East Amwell
An Exclusive Mew Home Opportunity in East Amwell, N)
Fairway 28
A Country Classics Rental Communliy in Bridgewater, M|

745 Hamilton - Coming Soon!
A Brand Mew E'.-rnt:l{_‘.nmmunh':.' in Somerset, M|

Glomion | Asbeary Park | Denville | Philadeiohls
T 908 FI18-0544 | vl g ez £ | Falow ui BE LAt imd

www.Lountry-Classics.com

AOE Silver Sponsor AOE Silver Sponsor

CARVED PARKING & SAFETY
, MORRIS MOLALUGH o
TR R

Jerry Gallagher, Esq.

PROJECTING SIGNS  DIMENSIONAL

Contracts | Construction Liens

Commercial Collections | Cival Litigarion

iz (P0B) 252-4344 | e jigallagherginorris-law.com

Bridgewater, NJ | New York, MY | Allentown, PA

wWiasw . norrismclaucghlin.corm
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YWI—IITMAN

Environmental = Engineering = Energy
Waste Management - EH&S Compliance

s

At Whitman, we pride curseives on b-an;a full-sarica
consuling firm with the ability to take cans of all your naéds
in-house. Wie are respanshee advocabes for our cse famiy,
offering high-quality products and tallor-made solutions for

avary ciand and during eveny project.

T Pleasant Hill Road
Cranbury, M) 08512
[Ta2) J00-5858

Addibonal Locaticn m Alleniown, FA

ANTHONY COMPANY, INC

ALV

Eanagirg Bl Aldaryg Toor Fulure

BIG NEWS!!

NEW HOMEBUILDER INSURANCE
PROGRAM

Home Builders
Remodelers
General Contractors

LIABILITY, AUTO, EQUIPMENT
WoRK COMP, UMBRELLA

Call us for more information
(908) 806 8844

AOE Silver Sponsor

Nisivoccia LLP is prowd to support

Metropelitan Builders & Conlractors
Assoialion :JJI' MNew Jerzey

Congratilations to the
2009 Awards af Exeellence Winmers

Bk furbrwt B, TP, CFT, Panties || Thosaglin Codlis, PN, Pamns

Wi wall IndnvaCuaine ang Caiver
M g SV s 50 you SO St ted

“‘waﬂrmﬁnu

T T BEATH] | et ihles

We've Built a Solid Reputation
in the Development Industry.

Brach Eichier's atiomeys work with developers, geraral managers,
CONIANBS A Manapers, Sncl fubsnrd o Proim LonEracE
negatiation fo project completion aed all phastes in between

Thi Firm alsg acdhases on all legal Beces lrom bid responses amd
preparagion ko Hegatics and dispute resolutisn, Qur am provides
legal advice oneach itate of the project from skaet bo finkih

For mone information conkact
Susan R. Rubright, Esg., Membar
srubrighti@brachiachltacom | 9714003157

BRACH|EICHLER.uW:

[ IR T

101 Eisanhisar Paroway, Reseland, K 07058
v bt haichler. com | BT 2R 5700

29



It’s Time for Grillin ’n’ Chillin
Join us!

Raritan Inn
528 County Rd 513, Califon, N 07830
Sept. 12 — 5 p.m. to 9 p.m.

it e $60 per person*

Don't miss Metro's most popular social event. Lots of food, cold beer, games and fun. It's a
great opportunity to catch up with colleagues and meet new people. Sign up today!

Best Construction Mixer EVER!

S
qq ‘“ e « Giant Jenga
*-‘l’E:-pllL F P . Bocce
Faf'& « Corn Hole

+ Horseshoes

/" Admission Tickets" [ ] Prepaid tickets: $60 [ ] After September 1 or at the Door: $75 "\

Sponsorship Opportunities

30

[ ] Event (10 dinners, 1 lg. company sign, [ ] Bar (2 dinners, signage) 5500
10 sm. company signs) 51,000 [ ]1Food (1 dinner, signage) 5300
[ ] Parking (2 dinners, signage) 5500 [ 1 Games (contact office for details) 5250
[ 1Griller (Sign at grill) 5100
Multiple opportunities in each cotegory |
\L All spansars receive recognition signage at the event and in OnSsite Magazineg _‘/
Name Campany
Fhaomne E-mail

# Attendees and sponsarship cholce

My check for 5 isenclosed,  OR Charge my credit card 5

Name on card

Address: City: 5t Zip Code:
MastercardVisa/ANMEXY Exp date

Mail 1o Metropolitan: 39 East Hanover Awe, Suite C2, Marris Plains, NJ 07950 of fax to 973 8572926, o email barbarab@metrobea org
Cancellation Policy: Cancel by Aug. 31, 2019 for Refund = No Shows Will Be Invaiced




Third Annual Metro Cup

Tuesday, Oct. 1, 2019

Royce Brook Golf Club
~ West Course (Private)
201 Hamilton Road Hillsborough, M) 08344

ROYCEIBROOK|  18-hole Shot Gun at 1:00
Scramble Format
Lunch/Registration: 11:30am

Cocktails / Dinner 6:00pm — Awards 7:00pm

Bascranon of New Jersey

nsorship O rtunities!

| | Promuiere SZ500: 4 colfers, were sigrape GF sign-in and
dinner, cover and story in OnSile nuagazane (one mailable)

| | Corporate Sponsor 3200004 pol (s, pramier sipnape @
sign-in and dinmer, full page CnSite ad

| Eagle %16540: 4 polfers, 1 wee sign, signage @ dinner

| Birdic 3800; 2 goliers, 1 tec sign. 172 page OnSite ad

| Shirt $1.000: Company logo on sleeve (wo available)

| Dinmer 5500: 2 dinners, signage (@ lunch & dirmer

| Bag Tup 570 Logo onbag tags (1 avalable)

| Seore Card $300: Logo on scose cards (| avallable)

| Hole-in-Orme $250: Sipn (@ Hole-in-One & dinmer ¢} available)

| Games 5250 cach: Sign (@ hole tee box
I Closest io the Pin I Hii the Gireen
Lengest Ball Saraighiest Ball

| | Beverage Cart/Keg Tent 3250 cach
S om castienl. Al golfers et two drink ckets for cort/ien
| Rampe $2060: 1 o sign
| Tewe sipn 5150
| Pirs Flag S150 (company bigo on MNag)
| Tee Sign & Pin Flag Comba S50
| Onbite Ad | | %350 full page | | S250 hall page
| Cart Skgn S50z lopo on sign in all caris

~ “Early B reginfered £ paid price to Aog. 22)
15-hale Geolfers &r 8225 each

_ 18-bole Gelfers @@ 5275 cach (afver Aug. 22)

— Bon-member Builder' Bansodeler ar 35060 &,
(imvite potetial new membersh

__ Driemer oaly (@ 575 cach

Tatal:

Golfers' names and email:
(Mm% & sapes requirmed by 1L

Shim size
Med To 2X
iSpecily if Ladies)

L |

Ermenl:

Email:

Emil:

All sponsors will receive recognition at svent and in OnSite Magarine

Hame Company

Address iy,

State i)

Phone E-rmail

vy cheeck for 5 is enclosed [golfers 5

Marme on card

and sponsarship 5

i or charge my credit card 5

Billing Address:

ity 5t Tip:

MaitercardVisa/ fumexd

Exp. date

Mail to Metropofitan: 39 East Hanover Ave, Suite C2, Morris Plains, NJ 07950 or fax to 973 887-2926, or email barbarab@metrobea.org
Cancellation Policy: Cancel by Sept. 11, 2019 for refund ® No-shows will be involced
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SIVEE RAMMEEF seAUE GOIU SPONSO

BoLeE] Bus-zerd] €OVED

You won't find them in ordinary kitchens.
Or at ordinary stores.

235 MclLean Blvd.
Route 20 North
Paterson, NJ 07504
Q73-247-1860

APPLIANCE REHGEADF)”G nce.com




