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HIA-LI POSITIONING STATEMENT & INITIATIVES

HIA-LI IS ONE OF THE RECOGNIZED VOICES FOR BUSINESS ON LONG ISLAND; A POWERFUL
FORCE AND ECONOMIC ENGINE FOR REGIONAL DEVELOPMENT. OUR MEMBER COMPANIES
REPRESENT TENS OF THOUSANDS OF BUSINESS PROFESSIONALS.

MANUFACTURING REVITILIZATION

Profile manufacturing on LI helping obtain
funds to operate more efficiently and create
opportunities for a skilled manufacturing
workforce.

WORKFORCE DEVELOPMENT
Develop solutions to attract, blend and retain
employees and keep youth on LI.

HEALTHCARE
Explore existing and emerging sirategies for
containing healthcare costs.

INFRASTRUCTURE

Identify and develop plans to address critical
infrastructure needs of the Hauppauge Industrial
Park that will foster the continued growth of
business.

ENVIRONMENT OF BUSINESS SUCCESS

Create forums to educate and connect business
growth and survival. Promote the HIA-LI Annual
Trade Show and conference as a forum for
important connection and discussion on economic,
business, and workforce development issues.

ALTERNATIVE ENERGY “GO GREEN"

Profile and promote energy efficiency to HIA-LI
members. Educate and showcase environmental
and energy services.

VIRTUAL HIA-LI

Enable our members to collaborate, connect and
deliver added value by sharing knowledge with
current and future members and the global world.

WHAT'S INSIDE
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HIA-LI OFFICERS & DIRECTORS

President & CEO
Terri Alessi-Miceli
(631) 543-5355

OFFICERS

Chairperson Of

The Board

Joe Campolo
Campolo, Middleton &
McCormick LLP

(631) 738-9100

First Vice
Chairperson

John Bauer

Littler Mendelson, P.C.
(631) 293-4525

Second Vice
Chairperson

Carol Allen
People’s Alliance
Federal Credit Union
(631) 434-3500

Corporate Secretary
Rich Humann, P.E.
H2M Architects &
Engineers

(631) 756-8000

Treasurer

Anthony Manetta
Cedar Communities, L.P.
(516) 229-1168

DIRECTORS

Jim Coughlan
Tritec Real Estate
Co., Inc.

(631) 706-4113

Robert Desmond
Industry One
Realty Corp

(631) 273-4255

Rita DiStefano
Portnoy, Messinger,
Pearl & Associates, Inc.
(516) 921-3400

Karen Frank
Darmic Consulting
Services Inc.
(516) 524-8216

Joseph Garofalo
Island Christian Church
(631) 822-3000

Susan H. Gubing
Career Smarts
(631) 979-6452

Rich Isaac
Sandler Training
(631) 231-3538

Bob Isaksen
Bank of America
(631) 547-7450

Christopher Kent
Farrell Fritz, P.C.
(631) 367-0710

David Manning
Brookhaven National
Laboratory

(631) 344-4747

Scott Maskin
SUNation Solar
Systems Inc.
(631) 750-9454

Kevin O’Connor
BNB Bank
(631) 537-8826

Robert Quarte
AVZ & Company P.C.
(631) 434-9500

Ann-Marie Scheidt
Stony Brook University
(631) 216-7605

Anne Shybunko-
Moore

GSE Dynamics
(631) 231-1044

Chris Valsamos
Castella Imports, Inc.
(631) 231-5500

Michael Voltz
PSEG Long Island
(631) 844-3819

Dr. Elana Zolfo
Berkeley College
(631) 338-8633

LIFETIME
BOARD MEMBERS

Jack Kulka
The Kulka Group
(631) 231-0900

Allan Lippolis
Superior Washer &
Gasket Corp.
(631) 273-8282

Anthony Leteri

USA Waste Reduction
& Recycling Co., Inc.
(631) 269-0800

Arthur Sanders
Omni Funding
(516) 697-3900

LIFETIME BOARD
MEMBERS EMERITUS

Fred Eisenbud
Campolo, Middleton &
McCormick LLP

Thomas J. Fallarino
CPA

Richard S. Feldman,
Esq.
Rivkin Radler LLP

Ernest E. Hoffman
W & H Stampings

Howard Kipnes
Cedar Knolls Inc.

Nicholas M. Lacetera
Peoples Alliance
Federal Credit Union

Ed Pruitt
(Posthumously)
CEO

John Rebecchi
Marci Tublisky
Norman Weingart
Communications

Specialist

David Winchester
CleanTech Rocks

HIA-LI COMMITTEES & CHAIRPEOPLE

BUSINESS
DEVELOPMENT

Tony Borelli

Mass Mutual
Financial Group
(516) 391-0300 x396

Pierre Lespinasse
Farmingdale State
College

(934) 420-2882

EDUCATION/
WORKFORCE
CONNECTION

Linda Furey
Junior Achievement
of New York

(516) 625-9028

Marie McCallion
Stony Brook University
College of Business
(631) 632-7476

ENERGY/UTILITIES/
INFRASTRUCTURE

Jack Kulka
The Kulka Group
(631) 231-0900

GOLF/SPORTS

Robert Desmond
Insutry One Realty Corp
(631) 273-4255

Vincent Nello
Baer’s Rug

& Linoleum Co., Inc.
(631) 392-1073

ENVIRONMENTAL/
GREEN INDUSTRIES

Alyse Delle Fave
Rigano LLC
(631) 756-5900

Tom Fox

D&B Engineers &
Architects

(516) 364-9890

GOVERNMENT
RELATIONS

Jack Kulka
The Kulka Group
(516) 231-0900

Chris Kent
Farrell Fritz, P.C.
(631) 367-0710

HEALTH &
WELLNESS

Len Baldassare
Merrill Lynch Wealth
Management

(631) 944-9662

Melissa Negrin-Wiener
Genser Cona Elder Law
(631) 390-5000

HUMAN RESOURCES

Mary Locascio
All Island Media
(631) 750-1226

Aoifa O’Donnell
National EAP Inc.
(631) 588-8102

MANUFACTURING/
INTERNATIONAL
TRADE

Kursad Devecioglu
Bimser International
Corporation

(646) 722-3890

Ron Loveland,
BSE, MBA
Summit Safety &
Efficiency Solutions
(631) 642-7236

MEMBERSHIP

Lisa Mitnick
People’s Alliance
Federal Credit Union
(631) 434-3500

Alex MacPherson
UBS Financial
Services, Inc.
(631) 420-6421

MENTORING/
NETWORKING AND
COMMUNICATIONS

Ann Morrison

The American
Foundation for Suicide
Prevention

(516) 869-4215

John Schneidawin
(631) 901-5700

SALES & MARKETING

Miriam Hubbard
PBI Payroll
(516) 338-5454

Dan Simon
Signwave LLC
(631) 761-9292

SECURITY

Allan Lippolis
Superior Washer &
Gasket Corp.
(631) 273-8282

TECHNOLOGY
FOR BUSINESS

Chris Coluccio
TechWorks
Consulting Inc.
(631) 285-1527

Manny Morales
2M Technologies, Inc.
(631) 231-3255

H.Y.P.E.

Adam Holtzer
Connections4Hire
(631) 696-0324

Gregg Pajak
WizdomOne

Group of Companies
(631) 652-6001

B0 L) 631-543-5355 « WWW.HIALLORG

The Hauppauge Reporter - The Official Newspaper of the HIA-LI - (USPS 017-655) - is published
monthly by the HIA-LI - 225 Wireless Blvd., Suite 101, Hauppauge, NY 11788. Application to mail
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Subscriptions: 638 | Distribution Outside the Mail: 200 | Copies Not Distributed: 300 | Total: 3,301).



HIA-LI COMMITTEE MEETINGS

THURSDAY, FEBRUARY 13™ 8:30 AM -10:00 AM
Trade Show Committee Meeting | Location: HIA-LI
Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

FRIDAY, FEBRUARY 14™ 8:30 AM -10:00 AM
Sales and Marketing Committee Meeting | Location: HIA-LI
Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

WEDNESDAY, FEBRUARY 19™ 8:30 AM -10:00 AM
Environmental/Green Industries Committee Meeting |
Location: HIA-LI Headquarters — 225 Wireless Blvd Suite 101,
Hauppauge

TUESDAY, FEBRUARY 25™ 8:00 AM-10:00 AM
HIA-LI’s H.Y.P.E Committee Meeting | Location: WizdomOne
- 1377 Motor Parkway, Suite LL1, Islandia

TUESDAY, FEBRUARY 25™ 8:00 AM -10:00 AM
Manufacturing/International Trade Committee Meeting
Location: TBD

THURSDAY, FEBRUARY 27™ 8:30 AM -10:00 AM
Business Development Committee Meeting | Location: HIA-
LI Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

FRIDAY, FEBRUARY 28™ 8:30 AM -10:00 AM
Mentoring Committee Meeting | Location: HIA-LI
Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

TUESDAY, MARCH 3%° 8:30 AM -10:00 AM
Health & Wellness Committee Meeting | Location: HIA-LI
Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

WEDNESDAY, MARCH 4™ 8:30 AM -10:00 AM
Technology for Business Committee Meeting | Location:
HIA-LI Headquarters — 225 Wireless Blvd Suite 101,
Hauppauge

FRIDAY, MARCH 6™ 8:30 AM -10:00 AM
Membership Committee Meeting | Location: HIA-LI
Headquarters — 225 Wireless Blvd Suite 101, Hauppauge

CALENDAR HIGHLIGHTS

HIA-LP'S 26TH ANNU!/

ECONOMIC SUMMIT

SURVEYING THE FUTURE OF LONG ISLAND BUSINESS
FEBRUJ'&R& 12, ’{}"{} » 8:00 f’&M - lll {}{} AM

HYATIT REGENCY AND, |

IHE SURVE

= NEW LEGIS
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HIA-LI UPCOMING EVENTS

WEDNESDAY, FEBRUARY 12™, 8:00 AM - 10:00 AM
HIA-LI's 26TH Annual Economic Summit: Surveying
the Future of the LI Business. Hear the results
of AVZ's 2020 Economic Survey & Opinion Poll
The event is from 8:00 am to 10:00 am. Location
Hyatt Regency Long lIsland, 1717 Motor Pkwy,
Hauppauge, NY 11788. Tickets are Members $50
| Non Members $65. To register, visit www.hia-li.org
or call 631-543-5355.

WEDNESDAY, FEBRUARY 26™, 8:00 AM - 10:00 AM
HIA-LI's New Member Breakfast. Join us for a
morning of networking with the HIA-LI business
community while learning more about the benefits
of the organization. First attendee of new member
company is complimentary. All others $35 per
person. To register, visit www.hia-li.org or call 631-
543-5355.

WEDNESDAY, MARCH 4™, 8:00 AM - 10:00 AM

HIA-L’'s CEO Forum, Featuring: Teresa Ferraro, East/
West Industries, Inc. Location TBD. Be inspired and
join us on Marth 4th to hear how Teresa thrives in the
Long Island Business Community as an influential
leader. Members: $40 * Non-Members: $55. To
register, visit www.HIA-LI. org or call 631-543-5355.

Teresa Ferraro
¢\ “President. ' _
k\ Easthest Industrles, Inc.

# MODERATED BY”* p

3 Joe Campolo ™
L . Managing Partner
Campolo, Middleton & MeCormick, LI.P
© & HIA-LI Board Chan'

WTDNI"SDAY MARCH 4, 2020

8:00 AM - 10:00 AM | '[.._'!.MPIH.H, MIDDLETON & MCCORMICK, LLP

MEMBERS: $40 | NON-MEMBERS: $55

Payment & Registration Required | Pre-Register to avoid 85 Walk In Fee

Refund Policy: No Refunds for Cancellations or No Shows

Ly
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JOSEPH CAMBERATO | PRESIDENT OF NATIONAL BUSINESS CAPITAL & SERVICES

TELL US ABOUT HOW YOU/
YOUR COMPANY STARTED.

Joseph Camberato, President and James
Webster, CEQO joined forces to form National
Business Capital & Services in 2007, during
the economic recession when it was nearly
impossible for small businesses to obtain
financing. They united to ensure that small
businessowners seekingfinancing could quickly
and easily find the best deal, and to streamline
the application process by minimizing the
paperwork involved. Working tirelessly over
the years, James and Joe created, refined,
and perfected National’s business financing
marketplace, which grew from only a handful
of lenders to over 75 lenders through the
years, never losing sight of their main goal: to
innovate the way entrepreneurs grow.

WHAT WAS A TURNING POINT
FOR YOU/YOUR COMPANY?

As National continued funding more deals
and growing, we realized that our team was
everything. To further invest in the success of
our employees as well as our company, we
cultivated an innovative, collaborative, and
rewarding culture. Our employees collaborate
in overcoming every challenge that comes their
way, and celebrate successes together. This
employee-first culture has been tremendous in
helping us to treat our employees like family,
and inspired a passion for helping small
businesses grow in our entire team!

WHAT IS YOUR PHILOSOPHY AT
NATIONAL BUSINESS CAPITAL &
SERVICES?

If you’re not embracing change, then you're
faling behind— but at the same time, it’s
important to continue delivering the value
that separates you from the crowd. As we've
grown, we’ve utilized the power of our great
technology to find the right financing solution
for business owners faster and more efficiently.
But no matter how much technology can aid
in streamlining a process, our knowledgeable
Business Financing Advisors have always
remained on the front lines, willing and able
to walk customers through the process and
answer any questions. Our technology is great,
but our smarter people are the driving force
behind our continued innovation.

TELL US ABOUT YOUR
COMPANY'’S PROFILE TODAY

National Business Capital & Services is the #1
FinTech marketplace offering small business

“If you’re not embracing change, then you’re falling behind—
but at the same time, it’s important to continue delivering
the value that separates you from the crowd. .”

- JOSEPH CAMBERATO | PRESIDENT OF NATIONAL BUSINESS CAPITAL & SERVICES

financing and services. Harnessing the power
of smart technology and even smarter people,
we’ve streamlined the approval process to
secure over $1 billion in financing for small
business owners to date.

Our expert Business Financing Advisors work
within our 75+ Lender Marketplace in real time
to give you easy access to the best low-interest
SBA loans, short and long-term loans and
business lines of credit, as well as a full suite of
revenue-driving business services.

We strengthen local communities one small
business loan at a time. For every deal we
fund, we donate 10 meals to Feeding America!

WHAT OPPORTUNITIES DO YOU
SEE IN THE FUTURE?

The economy is booming, and there’s
never been a better time for American small
businesses to grow. As we continue building
our processes to make obtaining financing
as simple and streamlined as possible, we’re
committed to breaking down all of the lending
barriers that stand in the way. During this
turbulent and hectic period in a business’s life,
we’re dedicated to providing these ambitious
small business owners with everything they
need to realize their visions for small business
growth; from advice about finding financing,
to resources designed to assist them as they
put the wheels in motion, to services that
simultaneously drive revenue and save time,
and more.



National

BUSINESS CAPITAL & SERVICES

Innovating the Way
Entrepreneurs Grow”

&— Over $1 Billion in Business Capital
Secured for Tens of Thousands of
Business Owners Nationwide

< An Array of Business Services to Help
A Entrepreneurs Increase Sales, Reduce Costs,
Improve Operations and Minimize Risks

An Amazing Culture - Rated One of the
Top Workplaces in the US by the Delivering
Happiness Program

%
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Business™

This section is dedicated to highlighting companies in the long Island Innovation Park at Hauppauge, the largest park in the Northeast with over 1,300 companies and 55,000 employees.
The HIA-LI is committed fo reinvesting in the park with our partners from Business, Government and Institutions fo create a place to work, live and play for our future workforce.

|
1.1
-

PRESIDENT/CEO:
Karen Boorshtein

IN BUSINESS SINCE: 1926

WHAT PRODUCTS/
SERVICES DO OFFER?

Family Service League (FSL) is a leading
Long Island non-profit human service
organization providing a safety net for
people in need. The agency touches
the lives of 50,000 people annually,
addressing some of the most prevalent
and pressing human needs facing our
communities. FSL delivers tangible help
and crisis intervention across a spectrum
of service areas including mental

health conditions, addiction disorders,
homelessness, job training, trauma

counseling, as well as support services for
children, families, and seniors. In addition,

FSL operates pre-school learning centers
and universal pre-K programs.

WHAT IS YOUR COMPETITIVE
EDGE?

Over the years, FSL has spearheaded and

championed many new programs which
have made great strides in providing
superior mental and behavioral healthcare

FAMILY SERVICE LEAGUE

=M mily Service League

estaring Hope. Rebuilding Lives

for Long Islanders. Under the leadership
of Karen Boorshtein, President & CEO,
FSL has expanded services and created
new partnerships to meet the changing
needs of our community residents. This
is accomplished by offing quality, fiscally
responsible, and easily accessible
programs for adults and children which
help restore hope and rebuild lives.

TELL US ABOUT YOUR
COMPANY'’S PROFILE TODAY
AND AREAS OF GROWTH.

Today, FSL offers over 60 programs at
20 locations throughout Long Island and
continues to turn its vision of quality care
into a reality that is making a substantial
impact on our neighbors. Unfortunately,
many communities are currently being
overwhelmed with incidents involving
addiction and trauma. The Diagnostic,
Assessment, and Stabilization Hub

(DASH) is the most recent example of how

FSL is designing programs to assist our
neighbors. The DASH Crisis Care Center
effectively treats individuals fraught with
life-altering, often debilitating challenges,
such as suicidal thoughts, severe
depression, anxiety, substance abuse,
erratic behavior, or trauma.

WHY ARE YOU PROUD TO
BE IN THE LONG ISLAND
INNOVATION PARK AT
HAUPPAUGE (IPH) AND
SHOWCASING YOUR
COMPANY?

The Long Island Innovation Park at
Hauppauge is a vibrant, centrally located
corporate hub. FSL is proud to have had
the opportunity to recently open DASH,
Long Island’s first 24/7/365 Crisis Care
Center, for Suffolk County residents in
Hauppauge. DASH provides immediate
help which saves lives and improves
quality of life for all Long Islanders.

This location offers both geographic
convenience and a sense of privacy for
those looking to access our facility. An
additional benefit is that FSL has gained
a greater sense of community by locating
this needed human services resources
close to many of its corporate donors.

CONTACT

Jonathan Chenkin
VP for Development
jchenkin@fsl-li.org
631-470-6770
www.fsl-li.org



Save The Dates - These important fundraisers help thousands of Long Island children and families in need!

Summer Gala Celebration on the evening of Thursday, June 18th at The Bourne Mansion
A spectacular waterfront venue featuring gourmet cuisine and cocktails along with a fabulous auction.
FSL is proud to have the opportunity to recognize Paul Fleishman of Newsday with the Community Leadership Award
and Southside Hospital Northwell Health with the Corporate Leadership Award.

2nd Annual Walk for Wellness at Belmont Lake State Park in North Babylon this September
This 1.5 Mile or 5K family fun event brings together community members to help build awareness and celebrate the
many milestones FSL has accomplished in providing quality care while enjoying a Saturday morning of camaraderie,
entertainment and children’s activities. Pet friendly. Family, corporate, and civic teams welcome.

28t Annual Great Chefs of Long Island on Monday, November 1éth at Crest Hollow County Club
Guests will enjoy tasting signature dishes and delicacies created by Long Island’s Master Chefs. There will be a large
selection of wines, spirits, and microbrews to compliment this extraordinary gastronomic experience. In addition, FSL
supporters will be able to shop both in person and live-on-line for unique travel experiences, designer gifts, and
luxury services at the auction.

Family Service League, established in 1926, is a Long Island non-profit human service
organization providing a safety net for people in need. Today, FSL addresses some of the most
prevalent and critical issues facing our communities by delivering tangible help and crisis
Family Serv|ce League intervention across a broad spectrum of areas including mental health care, addiction treatment,
Restoring Hope. Rebuilding Lives. homelessness, job training, early education, trauma counseling, and support services for
children, families & seniors with over 60 programs at 20 locations.

www.fsl-li.org e restorehope@fsl-li.org ¢ 631-427-3700
Donate today — text “FSL” to 41444 Follow us on 'm

IRA CERTIFICATE

ACCOUNT SPECIAL

48-MONTH

2.30%

New money only.
Minimum Opening Balance $1,000.
Savings federally insured to $250,000.

To open, visit a branch today!

To learn more visit
www.teachersfcu.org/smartira
631-698-7000 ext. 6780

jrid

*All rates and terms are subject to change without notice. Annual Percentage Yield (APY) accurate as of 1/6/2020. A penalty may be imposed on early withdrawals. For new LENDER
money contributions and transfers only. New money is defined as non-TFCU funds - money not on deposit at TFCU for 30 days prior. For IRA Certificates only. Subject to

membership eligibility. Membership conditions may apply. NCUA
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keepingcurrent

The Proactive Power in Preventative Maintenance

PowerPro Service Company, Inc.
Ben Amato

(631) 567-2700
WWW.powerproservicecompany.com

1 ben@powerprogenerators.com
p—

In the near future, the power will go out. It's not “if.”
It's when.

If you have a Standby Generator it automatically starts,
within seconds, and it will be business as usual.

But having a generator is only half a solution. Making
sure it starts is the other half and that takes Preventative
Maintenance. Whether it is a residential standby
generator or a large industrial unit, regular service is
the key to keeping the lights on.

Generators are internal combustion engines (ICE) and
the internal workings of these machines are hostile
environments of extreme heat, damaging friction and
debilitating wear.

“Regular service is the only way to ensure a generator will
start, when the utility fails,” according to Frank Navetta,
President of PowerPro Generators. “The time for that
service is NOT when everything goes dark, even though
that is when we get the most calls.”

Standby Generators that are fueled with Natural Gas
or Propane require service, similar to an automobile.
Spark plugs, oil change and other aspects of a “tune up”
are needed on the engine, known as the front end of
generators, or in more technical terms, the prime mover.
The back end of a generator, where the actual electricity
is created, requires a different set of procedures.

“We go over everything,” said Mike Castagna, Service
Manager of PowerPro. “Our techs have a 61-point check
list we perform on every bi-annual service call. Everything
from voltage output to checking the air vents is part of
our regular maintenance service.”

Industrial generators are a different type of beast. These
units are usually fueled by diesel and require a more
intense type of service. “Load Bank Testing,” said Frank.
“Just like the human body, regular exercise is needed
for peak performance and Load Bank Testing does just
that, and more.”

At least once a year this type of testing is needed to
ensure an industrial generator is operating correctly.
For Health Care Facilities, it is required by law. Lives
depend upon an uninterrupted flow of electricity and
with an outage and a balky generator, people could die.

“We run the generator at 75% of its rated power for an
hour, while the unit is attached to a Load Bank. This
device measures the electrical current; its Kw output,
the voltage, its frequency and its amperage to ensure
performance up to its rated output. But a more important
aspect of Load Bank Testing is that it prevents Wet
Stacking.”

Long Island is very lucky that major power outages are
somewhat rare. That’s a good thing. But for diesel
generators that could be a bad thing also. These units
need exercise and while it is recommended that they
run at least once a month for 30 minutes at a time,
this type of exercise does not put the machine under
load. In other words, the electricity that is created goes
nowhere. No real pressure is put on the front end or
back end of the generator.

By not putting the generator under real outage conditions,
the diesel fuel does not burn completely. Soot and
unburned fuel builds within its exhaust system and that
leads to poor performance. It can cause damage to
internal mechanisms. It actually becomes a fire hazard
and can lead to a complete generator failure.

“On the exhaust side of the generator, we notice a
wetness. That indicates the unit has not been exercised
enough or maintained. We find fouled fuel injectors, a
build up of carbon on the exhaust valves, turbo chargers
and throughout entire exhaust system. In other words,
we find a dead generator and the owner of that unit finds
a quite large repair bill.”

“An annual Load Bank Test takes about 2 hours, without
disrupting the regular electrical service to a facility,” says
Mike. “Our factory trained technicians check the front
end’s oil pressure, engine temperature and fuel pressure.
On the back end, the electrical output of the generator is
fed into the Load Bank and converted into heat. It’s like
a giant toaster but with instrumentation that determines
the exact electrical output of the unit. We also examine
the transfer switch. This is the devise that monitors the
electricity coming into the facility from the utility. If there’s
a disruption in the current, an outage or brownout, it
switches over to the generator and feeds the generator’s
electricity into the facility automatically. When the utility’s
power returns, the transfer switch reconnects the flow
back to the utility and gently shuts down the generator.”

The best way to solve problems is to avoid them.
Preventative Maintenance is critical to energy security
and good business management.

631-567-2700

Gillette

GENERATORS

Better Business Bureau
A+ rating

2 A

rating

OUR: BUSINESS

IS YOUR POWER

EXPERTS IN GENERATOR SALES, SERVICE, MAINTENANCE AND REPAIR

EMERGENCY POWER

DESIGN AND CUSTOMIZATION

DELIVERY & PLACEMENT

GENERAC

cenERAC

(LT ER

(T LR LR CUR ALY
U CLEEECERE DR LY

I

PREVENTATIVE MAINTENANCE
All MAJOR BRANDS
FACTORY TRAINED TECHNICIANS

EHIGESSSTHAﬁ'ﬂN
~
IN POWER. SINCE 1920,

KOHLER |

The Provider is as Important as the Product

PowerProGenerators.com
608 Johnson Ave., Bohemia, NY 11716 631-567-2700

24/7
EMERGENCY
SERVICE




Financing solutions
ds unique das your business.

We specialize in solutions that matter to you.

People's United Bank offers a full array of banking and financial products, along with an in-depth knowledge
and a reputation for exceptional customer service. Our business finance solutions are geared to meet your
company's needs today and in the future. Get the cash your business needs to grow with fast, easy, local

access to competitive long-term financing.”
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OWNER OCCUPIED SBA 504
$1,537,000
MORTGAGE
$350,000 LINE OF CREDIT
. S
é Ny
REAL ESTATE INVESTOR
$6,300,000
COMMERCIAL MORTGAGE
\. J

“Credit requests are subject to approval. ©2019 People’s United Bank, N.A. | Member FDIC |

Peoples United
\——Bank’

What know-how can do®

1
INVESTOR
$1,100,000
COMMERCIAL MORTGAGE
4
N
OFFICE CLEANING
SERVICE COMPANY
$525,000
LINE OF CREDIT
J

Paul Hawkins

Equal Housing Lender
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OWNER OCCUPIED SBA 504
$1,794,000
MORTGAGE
. v
[ )
REAL ESTATE INVESTOR
$1,300,000
LINE OF CREDIT
. v

SVP, Region Manager Business Banking

3880 Veteran's Memorial Highway | Bohemia, NY 11716
631-637-3722 | paul.hawkins@peoples.com
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HIA-LI’'s Membership Appreciation Event
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January 29th, HIA-LI Members gathered at Patrizia’s of Hauppauge for a Member Appreciation Event. Patrizias once again provided a
wonderful venue with tons of delicious dishes. Thank you to all of those who came out to support and thank you to Patrizias for hosting
such a great event. The next Member Appreciation Event will be held at Butterfields in Hauppauge on April 20th from 5:30PM
— 7:30PM. Complimentary to attend and preregistration is mandatory. Complimentary lite bites, networking & cash bar. To
register please visit www.HIA-Ll.org or call (631) 543-5355.
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Keratin  lash Tint & Lift
$100 ' $80

Exp. 03/01/20 Exp. 03/01/20




“Where Guests Become F 7
TAKE OUT , FREE DELIVERY AND CATERING FOR ALL OCCASIONS

EXPRESS LUNCEH

~APPETIZERS ANTIPASTI Monday - Friday 11:30am - 3:30pm

BURRATA ALL Awalfaane ... oyoans

ANTIPASTO 9useceo [l o A0 SRR |
ERULII IRMARE . ~ PENNE ALLA VODKA $12.00
CAPRESE.____ e SPAGHETTI & MEATBALLS _ . $1200
EGGPLANT ROLLATINI. FETTUCCINEALFREDO ________  $12.00
famdy Segle EGGPLANT PARMIGIANA SPAGHETTI GARLICXOIL ________________ $12.00
BAKED CLAMS o N FIORETTI ALLA Ssasioles .. . $12.00
GRILLED BABY POLPO. ORECCHIETTE /Arsccese SR
FRIED CALAMARI » PAPPARDELLE ALLA {5"&7«-«‘, e Y N
Fletnieias TRADITIONAL WINGS (5p RIGATONIPOMODORO ____ . $1200
TRIO FRITTO _ BUCATINI ALLA Catbonaea §12.00
SR ST CLASSIC MANICOTTI $12.00

g : RAVIOLI A foronor oo - $12.00
VONGOLE ALLA Fussano . ORIGINAL BAKED ZIT] | $12.00
PORTOBELLO ALLA Scsana -

HOMEMADE MOZZARELLA STICKS 5

) v — ENTREES / SECONDI] —
\LAD / INSALATI St “ |

: "REEN S 111 .- CHICKEN / POLLO
;\_ ‘&ii’;{ \[\hf x\x: ALABIARUGULA SALAD 7.50 FRANCESE » MARSALA » PARMIGIANA
INSALATA % 70ele mixed greent. green sooke ALLA Tisotno * ALLA Pldanese
B S A - $9.99 VEAL /VITELLO
Glacome SALAD srugule, frosh mozzacalle. charry, FRANCESE ® MARSALA « PARMIGIANA
‘ - »2<*> PAILLARD . V V $14.00
$9.99 FROM THE SEA / DALL OCEANO

- d )

FENNEL SALAD fenne

M;SA:\L:\D“ i & chesse, 54 SALMON olicactne * SOLE Ouganalu\ e 1700

i R
\S'T/-:)rp
PLAS AN & GaarunTy
ADDETITERC
APPETIZERS

HOMEMADE PASTA

ENTREE (MAIN COURSE)

. 631-813-1890

358 Vanderbilt Motor Pkwy
Accounts Hauppauge, NY 11788

elcome www.patrizias.com
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HAUPPAUGE INDUSTRIAL ASSOCIATION GF LONG ISLANM

Convecting Long lsland Business™

LI-IPH SOLAR TASK FORCE

Long Island Innovation Park At Hauppauge Achieved A
Renewable Energy Milestone With The Completion Of
Rooftop Solar Installation At Long Island Cares Headquarters

The Park’s ‘Community Solar’ Strategy Enables Businesses, Non-Profits, And The
Community To Boost Their Levels Of Sustainabiliy

By Mark J. Grossman

Mark Grossman Public Relations
1113 Orchid Circle

Bellport, NY 11713

Tel 631-786-0404

Fax 631-812-1414
Mark@MarkGrossmanPR.com

HAUPPAUGE, NY — JANUARY 31, 2020: As part of an ambitious
solar power initiative unfolding at Long Island’s largest industrial
park, Long Island Cares — one of the region’s premiere charitable
institutions — has completed the installation of solar panels on the
35,000 square-foot roof of its headquarters at the Long Island
Innovation Park at Hauppauge (LI-IPH).

One-hundred percent of the renewable energy generated on Long
Island Cares’ roof at 10 Davids Drive — amounting to 350,000
kilowatt hours annually — is now ready to be sent offsite to service
the electrical needs of approximately 50 households experiencing
hardship and food insecurity.

Community solar provides renewable energy — particularly solar
power — accessible to more people. With community solar, multiple
customers can save money on their electric bills thanks to energy
credits generated by one, large solar array located elsewhere. The
array is managed by a host that enrolls customers and acts as a
liaison with PSEG Long Island. PSEG Long Island is responsible
for distributing the credits from the host’s account in accordance
with the sponsor’s instructions.

The project represents the first major milestone for the HIA-LI
Solar Task Force launched by HIA-LI, one of the region’s most-
prominent business associations. The task force is led by Co-
Chairs Scott Maskin, CEO of SUNation Solar Systems, one of
Long Island’s largest installers of solar panels and equipment,
and Jack Kulka, President of Kulka, LLC, a major development
and construction firm.

“This solar project represents a direct extension of the humanitarian
work of Long Island Cares,” said Paule Pachter, CEO of Long Island
Cares. “A large part of Long Island Cares’ focus is on providing
emergency food relief to hungry and food-insecure Long Islanders
through the Harry Chapin Regional Food Bank. But we also engage
in direct service programs that address the humanitarian human
needs of veterans, seniors, immigrants, and others struggling
with economic and social challenges.

“By taking the entire energy output of our solar installation and
sending it offsite to provide discounted power to homes occupied
by our lower-income neighbors, these households will have new-
found income to address some of their imnmediate needs.”

“Second in size only to California’s Silicon Valley, the Long Island
Innovation Park at Hauppauge is truly the heartbeat of Long Island’s
economy,” said Scott Maskin. “As such, it has a unique opportunity
to bring forward both technology and value in a substantial way.
From an energy perspective, the park can act as a responsible,
shining example for all of Long Island.
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“Through the successful embrace of this program,” Maskin added,
“our park can distinguish itself as Long Island’s single largest
energy producer, delivering revenue to its building owners while
helping achieve New York State’s renewable energy goals. It’s
a win-win all around.”

“Energy costs are an important factor in determining economic
competitiveness here on Long Island or in any region,” said Mr.
Kulka. “Fortunately, we now live in an era where we are finding
bolder and more aggressive ways to curtail these costs, and our
task force is actively pursuing new savings through solar power.

“By using the ‘community solar’ approach, Long Island Cares is
also showing us that we can cut energy spending and be more
sustainable, while at the same time act in an inclusive way. It’s now
not only possible to reap savings, but we can also share savings
with others in real need. Solar power can be a community builder.”

“The Long Island Innovation Park at Hauppauge is not only
one of Long lIsland’s most-powerful economic resources, but
it’s also a source of new ideas and inventive programming that
advance both business growth and sustainability,” said Town of
Smithtown Supervisor Ed Wehrheim. “| expect many businesses
and communities on Long Island to emulate Long Island Cares’
example here.”

“PSEG Long lIsland supports renewable power to help make
communities more energy efficient and less dependent on fossil
fuels,” said Michael Voltz, Director of Energy Efficiency and
Renewables at PSEG Long Island. “We look forward to assisting
additional communities across our service territory implementing
clean energy actions to save money for their residents.”

“Through the installation of this new community solar project, Long
Island Cares reminds us all of the special connection between
community and climate,” said Tom Falcone, CEO of the Long
Island Power Authority. “Long Island Cares’ solar project provides
clean energy to the less fortunate among us — a goal LIPA strongly
supports. Congratulations also goes to the HIA-LI Solar Task Force.
| look forward to our continued work together to ensure access to
clean energy for all Long Island residents.”

“As we move forward with smart investments in clean energy,
| applaud Long Island Cares’ forward-looking community solar
initiative,” said Suffolk County Executive Steve Bellone. “In order
to help other non-profits and commercial businesses follow in
Long Island Cares’ footsteps, Suffolk County has adopted Open
C-PACE, a program which offers below-market financing for solar
and energy efficient investments. We will continue to work with all
of our partners to build a cleaner, greener, Long Island.”

“Long Island Cares deserves the praise of all Long Islanders for
undertaking a solar initiative that promotes sustainability while
also benefiting the community at-large,” said State Senator John
J. Flanagan. “I applaud the HIA-LI Solar Task Force for their
leadership role in advancing a creative program that will reap
valuable benefits for many decades to come.”
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The HIA-LI Solar Task Force offers the opportunity to install solar
power on buildings in the PSEG Long Island territory, with a special
focus on roof space situated within the LI-IPH. The park consists
of more than 20 million square feet of unutilized roof space with a
solar capacity exceeding 80 megawatts. For context, a megawatt
of solar energy can fit on an average 100,000-square-foot building.
Each megawatt is able to serve about 125 Long Island homes.

Capitalizing upon previously unattainable economies of scale, the
initiative allows building owners to take advantage of the economic
benefits of solar energy either through community solar programs
or through traditionally net-metered systems for properties requiring
on-site power. The park is able to reduce electricity consumption,
generate revenue, and play a role in achieving New York State’s
aggressive sustainable energy initiatives. Formed in 2018, the
solar initiative expects to be instrumental in helping the business
park achieve 100-percent-reliance on renewable energy by 2040.

Renewable energy can provide businesses acting as the community
solar host with lower-cost energy supplied by the panels, or they
can contract all or a portion of the excess energy to “off-takers”.
A host is the project sponsor and is responsible for owning or
operating the generation facility, coordinating the project’s
interconnection and operation with the utility, and supervising
and fostering cooperation among the project’s subscribers. PSEG
Long Island energy efficiency programs help businesses implement
energy saving measures to reduce electricity usage and energy
management options.

“The HIA-LI solar program is exciting and ambitious, and, better
yet, there’s no reason why it has to be such a unique enterprise
here on Long Island,” said Terri Alessi-Miceli, President and CEO of
HIA-LI. “There are dozens of building clusters and multi-structure,
institutional land parcels of all kinds across Nassau and Suffolk
counties that could follow our example. Long Island would reap
big benefits if other grouped properties used the LI-IPH solar
model as a template for action.”

“While it makes a lot of sense to focus on the cost savings
associated with solar power, it’s also important to highlight the
contribution that renewable energy makes to sustainability,” said Joe
Campolo, Managing Partner of Campolo, Middleton & McCormick,
LLP and Chairman of HIA-LI Board of Directors.

“Across America, emerging generations of executives are ever
more deeply tuned in to the message of environmental stewardship.
The HIA-LI solar initiative sends the right message to tomorrow’s
business leaders across America: Long Island is a place where
we unite to build a sustainable future.”

Making this project even more distinct is the unique collaboration
of leading local energy companies including Edgewise Energy,
Entersolar, Harvest Power, Empower Solar, Top Cat Consulting,
H2M Engineering, and Greenstreet Power Partners. Combined,
these entities have designed and deployed hundreds of megawatts
of solar power.



ATTENTION MANUFACTURERS + A MUST ATTEND EVENT
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ONG ISLAND

For Manufacturers and Those Who
Want to do Business with Manufacturers

TUESDAY, MARCH 10, 2020
7:30AM - 11:00AM

HUNTINGTON HILTON

$45 REGISTRATION FEE,
INCLUDES BREAKFAST

REGISTER AT
madeonliconference.com

As a Long Island manufacturer, your business is essential to
our economy. Working together will boost growth and make
us stronger. Our elite panel of speakers will discuss strategic LEARN

Develop innovative strategies

opportunities and business cultivation; employee advancement;
to stay ahead of the market

environmental regulations; economic development; financial
strategies; and tax incentives.

REGISTER AT madeonliconference.com ®g
FEATURED PANELISTS ?UE&AGEGES o
----- * MARC ALESSI, CEO, BUSINESS INCUBATOR AND with peers I your markets
ACCELERATOR FOR NEW YORK STATE and industries
----- + NADA MARIE ANID, PH.D., VP STRATEGIC
COMMUNICATIONS AND EXTERNAL AFFAIRS, @
NEW YORK TECH
----- + PAUL K. BOYCE, P\W. GROSSER CONSULTING, NETWORK
PE, PG: CEO/PRESIDENT Engage with executives from
. key Long Island manufacturing
----- + HARRY COGHLAN, CEO, NASSAU COUNTY IDA companies

----- : * EDWARD GIBSTEIN, CEO, COVA CAPITAL PARTNERS, LLC
------- > JILL SCHER, PARTNER, MARCUM LLP

SPONSORSHIPS

AVAILABLE
MODERATED BY: Lisa Mirabile, Vertigo Media Group Contact Lisa Mirabile at
T ; 516-882-5030 x2704 or email
MEDIA SPONSORS: IHN@FATEI.I % info@vertigomediagrp.com

IR T for more information
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=4 (EO FORUM

CEO Forum Featuring Dr. Steven Tuzinkiewicz, CEO &
Radiologist and Felicia Telep, Director of Operations &
Marketing, PURE Mammography

>‘t ne DUGV

TION

As part of a series, the HIA-LI hosted its first CEO Forum of 2020. The inspirational program featured Dr. Steven Tuzinkiewicz, CEO & Radiologist
and Felicia Telep, Director of Operations & Marketing from PURE Mammography, moderated by Terri Alessi- Miceli, CEO & President, HIA-LI. The
discussion included topics such as leadership, company culture, employee engagement, and having a vision for the pathway to success. Special
thank you to the program sponsors Chick-fil-A Commack, Guide Dog Foundation for the Blind, People’s Alliance Federal Credit Union, and PURE
Mammography for their support of this program.

Please join us on March 4, 2020 for the next CEO Forum featuring Teresa Ferraro, President, East/West Industries, Inc and moderated
by Joe Campolo, HIA-LI Board Chairman and Managing Partner, Campolo, Middleton & McCormick LLP held at the Campolo, Middleton
& McCormick LLP office — 4175 Veterans Memorial Highway, Ronkonkoma. To register, please call the HIA-LI office at (631) 543-5355 or
visit www.HIA-Ll.org.

Pure Mammography is simplifying and revolutionizing
mammography screenings.

We are a luxurious, spa-like surroundings with a warm and
caring staff. Serene and relaxing mammography sensory
suite. With professional, board-certified imaging specialist.

Pure Mammography has saved over 32 lives and counting.

What makes us different is not only the spa-like setting but
also our location of being in a shopping mall.

Pure offers state-of the- art 3D mammograms and all types
of ultrasounds

= T™

Pure Mammography
570 Smith Haven Mall
Lake Grove, NY - 11755
(631) 649-5589
ftelep@medicalartsradiology.com
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THE SPEAKERS
PORTAL

GIVES YOU THE ABILITY TO:

» BUILD YOUR SPEAKERS PROFILE
T0 HIGHLIGHT YOUR EXPERTISE

» SEARCH SPEAKERS WHD
HAVE PROFILES

= DIRECT MESSAGE SPEAKERS

THE COLLABORATE

A NEW SYSTEM T0 CONNECT
DIRECTLY WITH HIA-LI MEMBERS
BEFORE GOING TO AN EVENT DR
COMMITTEE MEETING

PROFESSIONAL PHOTOGRAPHY
FOR THE BUSINESS COMMUNITY

516.848.9600 * bobgiglionephotography @outlook.com

Make catering
deliciously easy

HOW TO MAXIMIZE YOUR CATERING EXPERIENCE

A delicious addition to your celebration

Make the most of your gathering with our various catering trays.
They’ll have your guests ready to celebrate.

We'll come to you

We offer delivery on orders over $200 within a 10 mile radius. We'll
set everything up so it’s ready and organized for your guests. Please
note, we require 24 hours notice for delivery.

Just the way you like it

Our menu allows you to customize your order to please everyone.
Gluten free? We can do that. No pickle? No problem.

We've got you covered

We have everything you need from paper products to our specialty
sauces. We're happy to provide these items upon request.

Call or stop by to place your order today

Mo

@i‘-‘h‘@‘ﬂ}c Commack
656 Commack Rd, Commack, NY 11725
chick-fil-a.com/commack
facebook.com/CFAcommack
631-499-1280
catering 631-486-0860

[
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Chick-fil-A® and Chick-fil-A® Stylized are registered trademarks of CFA Properties, Inc.
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There’s Much To Celebrate About Long Island In 2020, But We
Must Also Focus On Our Neighbors In Need

By Paule T. Pachter,

A.C.S.W,, L.M.S.W.

Chief Executive Officer

Long Island Cares, Inc.

The Harry Chapin Regional Food Bank
10 Davids Drive — Harry Chapin Way
Hauppauge, New York 11788

Office: 631.582.3663 x 101
www.licares.org

There is so much to celebrate about Long Island in
2020, as illustrated by the conversation at the HIA-
LI Legislative Breakfast on January 17. The $2.6
billion grant to Brookhaven National Laboratory to
construct an electron ion collider over the next ten
years will undoubtedly change the tecno-landscape
of our region, and position Long Island as an even
more significant location to attract a highly talented
workforce in the Sciences. The installation of new
sewer systems and additional luxury apartments
in Smithtown and Islip townships will attract new
businesses and new residents able to afford the
many benefits of living in a vibrant downtown area.
The planned New York Islander’s Arena in EImont,
and the proposal to construct a convention center
in Ronkonkoma might pump millions of needed
additional income into the economies of both Nassau
and Suffolk Counties. These achievements and
bold ideas deserve to be supported by our elected
officials at all levels of government. However,
we need to balance our growth in these exciting
areas by keeping our focus on the human services
landscape in our region that, is plagued with many
challenges.

On January 12, as widely reported in the media,
there were 2,500 people that took part in the “March
Against Anti-Semitism,” which was led by Nassau
County Executive Laura Curran and Suffolk County
Executive Steve Bellone on the steps of the Nassau
County Legislature Building in Mineola. Dozens of
elected officials, civic and religious leaders spoke
about the need for unity and tolerance in the wake
of ongoing attacks against the Jewish community,
and a Task Force on Anti-Semitism was convened.
However, if we continue to discriminate against
minority families purchasing homes in certain
communities, we will have failed. If an LGBTQ
student continues to be bullied in school, we have
failed. And, if additional swastikas are painted on
our synagogues, we will have failed.

TEDIGITAL
UMEDIA

Then there is the issue of the street homeless
population on Long Island. There is simply not
enough resources being provided to our region to
help our veterans, emotionally disabled, and young
people living at Long Island Rail Road stations,
in wooded areas, and behind Home Depots that
are need of affordable housing, Section 8 HUD
vouchers, and safe shelters. During a three-
hour legislative hearing on January 16 at SUNY
Farmingdale, state legislators made the case for
additional rent subsidies to help property owners
and developers build new affordable housing but,
building apartments that would rent for $2,400 a
month for a one-bedroom unit is just not affordable
for many people with limited income or those
receiving government entitlements. We need a
better solution and bold thinking if we are to get
our homeless of the streets before they die in the
elements. Unfortunately, this wasn’t discussed at
the hearing.

These are just two areas where our region is lagging-
behind other countries, cities and municipalities,
and how realistic will it be to solve our problems
when New York State is facing a $6 billion deficit
in 20207 So, while we celebrate the good fortunes
of BNL, Smithtown, Islip, EImont, Ronkonkoma,
and the Nassau Hub, we must keep our focus
on the many people on Long Island who struggle
with homelessness, discrimination, mental illness,
substance abuse and hunger every day, because
for them, there isn’'t much to celebrate.

CORPORATE VIDEO MARKETING
BROADCAST PRODUCTION

« COMMERCIALS / INFOMERCIALS

« HD MULTI CAMERA STUDIO

* FACEBOOK / YOUTUBE LIVE EVENTS
* ENG VIDEO PACKAGES & CREWS

(631) 285-2544

gvpdigitalmedia.com



BECAUSE IT TAKES MORE THAN FOOD TO FEED THE HUNGRY

Long Island NOW 6 LOCATIONS and a fleet of
Cares : Mobile Pantries and Outreach Units
N
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The Harry Chapin Regional Food Bank

= We Are More than just a Food Bank/

HAMPTON BAYS +« HAUPPAUGE ¢ HUNTINGTON < FREEPORT + LINDENHURST
www.licares.org | 631.582.FOOD

® HUNGER ASSISTANCE & HUMANITARIAN e LONG ISLAND CARES, INC.

Member of- CENTER OF THE HAMPTONS THE HARRY CHAPIN REGIONAL FOOD BANK
286 W. Montauk Highway 10 Davids Drive (Harry Chapin Way)
Hampton Bays, NY 11946 Hauppauge, NY 11788-2039
PH: (631) 582-FO0D
AMERICA
e HARRY CHAPIN FOOD BANK AND e NASSAU CENTER FOR
HUMANITARIAN CENTER COLLABORATIVE ASSISTANCE
220 Broadway 21 E. Sunrise Hwy.
HTE*A.TD*H. Huntington Station, NY 11746 Freeport, NY 115y20
Three Star Charity PH: (631) 824-6384 PH: (516) 442-5221
e SOUTH SHORE SERVICE CENTER e LONG ISLAND CARES ANNEX
163-1 North Wellwood Ave. BAXTER’S PET PANTRY
_ ) - Lindenhurst, NY 11757 161 North Wellwood Ave.
L + AL 'Y PH: (631) 991-8106 Lindenhurst, NY 11757
4 el AN PH: (631) 991-8106
“Forty Years of Fighting Hungear
O ——— For more information, make a donation,
Thi Harry Chapin Food Bank . m .
Ayl volunteer, or to get help visit www.licares.org or

call (631) 582-FOOD (3663)

l (:)' ' Dave Cassaro Paule Pachter Sand_y Chapin
President CEO Chairperson
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4 Questions Every Business Must Ask Themselves About
Their company’s brand and marketing strategy in 2020.

By Nieesha Williams,

Strategic Brand Strategist & Digital
Marketing Expert

CEO & Director of Sales & Marketing
TNT United Services, Inc.

2100 Middle Country Rd.Suite 212B
Centereach, NY
nieesha@tntusinc.com

Whether you're a president of a large corporation or a small
business owner looking to expand their business, here are
4 of the most fundamental questions you must ask yourself
about your company’s brand or market strategy:

1.”ls your business relevant?”

2."How does your business differentiate itself from its
competitors?”

3.”Is your business credible?

For a service-based business, this means - are the
goals that you have in place for your client-clients
attainable.”

“For a product-driven business, it means -does
your product deliver on what it is supposed to do
consistently?”

4. Finally, and equally, if not more important, ask yourself,
“does your brand’s positioning statement help your business
create awareness, that reaches your target market and
fills your sales funnel, that in time converts to new sales
equaling more revenue?”

Not sure, let’s take a deeper dive.

HIA

HAUPPAUSE INDUSTRIAL ASSOCIATIO QNG ISLAND

nnecting Long island Business™

COMMITTEE CORNER

Everyone has heard the saying “perception is reality” well,
it’s true.

How your business is perceived is extremely important
to the success of your brand, this starts with something
called a Brand Positioning Statement, sometimes referred
to as a Positioning Strategy (which includes, segmentation,
targeting, and positioning), similar to a company’s mission
statement but, not to be confused with one.

A Brand Positioning Statement is an important part of a
complete marketing plan, it’s as equivalent to a slice of
pizza is to the whole of an entire pizza pie. A company’s
Mission Statement focuses more on the business’s sole
purpose, additionally many times the Mission Statement
considers the employee perspective.

The two are both integral parts of a company’s success.

So then, what exactly is a Brand Positioning Statement?
A business’s Brand Positioning Statement clarifies a
competitive difference and must answer Who, What, Why,
and How.

Let’s break this down further by looking at what this means
exactly:

The target is the (Who), The product or service is the (What),
that specifies the (Why) and the (How) ensures it.

As an example; let’s examine a familiar brand that we all
know, Nike.

Nike’s mission statement is “To bring inspiration and
innovation to every athlete in the world.” The mission
statement goes on to say, “if you have a body, you are
an athlete.”

Nike’s brand positioning revolves around serving athletes,

HIA-LI Trade Show Committee

growing its business and being a source of inspiration, this
is their competitive advantage.

“Think about it, when you put on a pair of Nikes for the first
time or bought something that had the Nike logo on it, how
did it make you feel?”

More than likely, it inspired you or perhaps motivated you
to do your best because you felt like you were wearing
the best, all the while creating an emotional, memorable
experience.

At TNT United Services Inc., we define branding as this;
Branding is about the promise of a distinct, memorable
experience that ignites an emotional response. It's about
creating an expectation and delivering it consistently every
time anyone comes into contact with you or your company,
whether it’s the way you answer the phone, how your website
functions, your customer service process, how your office
looks, or how your product/service performs. It's how you
make your customers feel about themselves and their
decisions when they are interacting with your brand.

It’s why you shop at store A vs. store B even if the price or
product might not be that much different.

When you clarify the competitive difference for your company
by answering Who, What, Why, and How in your brand
positioning statement successfully, you will create an
expectation of what your company can deliver for its clients.
Developing a strong, authentic brand and delivering it
consistently is the foundation upon which every successful
business is built.

Remember, by developing a complete marketing strategy
that includes a brand positioning statement you will
differentiate your business and attribute to its success.

In preparation for the HIA-LI's 32nd Annual Trade Show and Conference, the largest B2B Trade Show on Long Island, the Trade Show
committee gathered for their first meeting of the year. Committee members shared about their previous involvement at the Trade Show
and collaborated on ways to enhance this year’s event. As part of the Trade Show Committee, three task forces were created to help
increase awareness and excitement of this annual expo. The three Task Forces that were formed include, “Driving Attendance” Task
Force, “Exhibitor/Sponsors” Task Force, and “Volunteer” Task Force.

Please join us at the next Trade Show committee meeting on Thursday, February 13th from 8:30 -10:00 AM at the HIA-LI
Office. To register and for more information, please call the HIA-LI Office 631-543-5355 or visit www.hia-li.org.
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The way to grow your business.

LETTERI“ LOGO SS'gnarama

631.952.3324

TRADE SHOW DISPLAYS . PYLON/BUILDING SIGNS . CARVED SIGNS
VEHICLE LETTERING/ WRAPS . BUSINESS CARDS . BANNERS
A.D.A. SIGNS . REAL ESTATE SIGNS . LOGO DESIGN
SAFETY/TRAFFIC SIGNS . WINDOW LETTERING

SIGNARAMAHAUP ¥ SIGNARAMAHAUP f SIGNARAMA HAUPPAUGE

CUSTOM FULL SERVICE SIGN & DESIGN CENTER

663B OLD WILLETS PATH, HAUPPAUGE | SIGNARAMAHAUPPAUGE.COM
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3 Tell Yobr Story.
" “Grow Your

' Business.

Looking for world-class video production
with smart sales & marketing strategy
that generates measurable ROI for your
business? Call us!

BRANDED STORIES | COMMERCIALS | AERIAL
HITECH,MEDICAL, PHARMA, HEALTH CARE FILMS
YOUTUBE| SOCIA MEDIA | CORPORATE VIDEO MARKETING

www.telestorypictures.com TELESTORY

888-759-6096 PI1 CTUTRES

...telling your story

61 9604 1a10day |1-VIH @Yl - 0Z0T A1onigay



LONG ISLAND’S LARGEST B2B TRADE SHOW & CONFERENCE

THURSDAY, MAY 28, 2020

9:00 AM - 3:00 PM
SCCC SPORTS & EXHIBITION CENTER, BRENTWOOD, NY

,900 ATTENDEES

375 EXHIBITORS

/8% DECISION MAKERS

PRE-REGISTER TO WALK THE TRADE SHOW FLOOR FOR FREE
THERE WILL BE A $10 WALK IN FEE IF YOU ARE NOT PRE-REGISTERED

T0 REGISTER CALL 631 543 5355 * VISIT WWW_.HIA- I.I ORG
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HIA Members! When was the last time you had your
Sprinkler System Inspected and Maintained?

ISI—AND FIHE Call Island today for a custom tailored

LIFE SAFETY CO. FREE QUOTE!

a division of W & M Sprinkler-NYC, LLC (63 1) 472-4500

Contact Island Fire Sprinkler for all your Fire Protection needs.

We offer an array of services to protect our customers and their properties.

Inspections - Maintenance ‘- Central Station Monitoring  Fire Alarm

24-Hr Emergency Service - Installation - Special Hazards - E-Lighting

We are here to help you and your community navigate fire protection codes for
all your business needs throughout Long Island & the New York Metro area.

630 Broadway Avenue, Suite 1 Holbrook, NY 11741 www.IslandFireSpk.com

\  WE SET THE
. BAR HIGHER

s

||||||||

SMART COUNSEL. STRAIGHT TALK.

Ruskin Moscou Faltischek is the premier business law firm in the New

York region, with more than 70 attorneys, superior knowledge of the
law, polished business acumen and proven credentials. The strength of R \ ‘ F
RMF’s resources has earned us a sterling reputation: we don't just solve RUSKINMOSCOUFALTISCHEKRC.

problems, we create opportunities. Smart Counsel. Straight Talk.

1425 RXR PLAZA, EAST TOWER, 15TH FLOOR, UNIONDALE, NY 11556-1425 « 516.663.6600 « RMFPC.COM
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WILL YOUR NE)(T
CORPORATE EVENT BE?

Offsite Training After Work Social Gatherings

N Client Appreciation Events  Breakfast Meetings

\ Team Building »

Trade Shows Awards Dinner

Networking Lunch & Learn Seminars

Product Launch Campaigns Holiday Parties

180 Commerce Drive, Hauppauge  (631) 617-6363
www.banquetsinthepark.com // www.simplayny.com
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The Garage Eatery caters 7 days
a week throughout Nassau and
Suffolk, keep us in mind for all

your catering needs:

Communions * Backyard

Weddings * Graduations *
Showers * Corporate Meetings *
Office Parties » & Morel!

We feature an extensive menu,

plenty of seating, friendly staff,

and great service - Come stop by!

LET'S PLAN YOUR
BACKYARD BBQ
OR COMPANY PICNIC

o K . - 3
. X "
L TR |
\ :L&.‘ -‘.. » \L -

. B3T582-010

1:00 AM -4:00 PM 170 Bridge Road, Isiandia NY - www.the garageeatery.com
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| CHAIRMAN SPOTLIGHT

Renegotiating a Bad Deal

By Joe Campolo, Esq.

Chairman, HIA-LI Board of Directors And
Managing Partner

Campolo, Middleton & McCormick, LLP

Ever negotiate a deal and happily put it to bed, only
to have to revisit it months or years later? Every
negotiator has ended up with an agreement that
no longer suits their needs, or their adversary’s,
and must go back to the table to turn the lopsided
deal right again. But the dynamics of renegotiation
aren’t the same as negotiating for the first time,
and renegotiating what you thought was a done
deal comes with its own set of pressures. Read
on for tips on renegotiating effectively.

1. Identify the key issues: Are you the party
initiating the renegotiation? Before approaching
the other parties, make sure you have a clear idea
of what is wrong with the current contract. Look at
the role each party plays in causing the problem and
how everyone, not just you, is affected by it. Then
decide which issues are most important. You may
not be able to resolve everything. Plan to address
your biggest problem first. On the receiving end of
a renegotiation request? Analyze and understand
what'’s critical to the other side, what points you
can’t budge on, and where you may have some
room to negotiate. Decide if it’s worth giving a little
to avoid the deal falling apart — or if it isn’t.

2. Propose a renegotiation: If you're the party
seeking the renegotiation, once you’ve identified

the issues, confront all parties involved and actually
propose a renegotiation. Clearly articulate why you
view components of the contract — or results that
came out of the contract — as problems, and back
that up with convincing evidence. Odds are that
the opposing side will be willing to sit down and
consider alternatives. Most people have a desire
to be fair, especially if you’re able to back up your
claims with evidence — and even if they’re not
feeling charitable, they may choose renegotiation
over an expensive lawsuit.

3. Understand the dynamics: Negotiations for new
business deals are often positive, with the parties
sharing an optimistic view of the deal’s potential.
But renegotiations often take place somewhere
between dashed expectations and the threat — or
actual filing — of a lawsuit. Understand that the same
negotiation strategies you employed the first time
around may not be the right choice now, and that

5S CARD & SEASO

GEORGE COX
Preswdent

&

AMBITION

David Feliciano

feliclanodesigngrp.com
516.983.5318

PHOMNE: |

EMAIL: georgecox®ambitionfundingsolutions com
WEBSITE: ambitionfundingsolutions com

Carlos M. Hermandez
Maojor Accounts Monager

Main: 51468779100
Direct: 5143482225
Mobile: 521.425.3433
Fax: 514.542.4559

Emall: CHemandez@mylLDlcom

H66-MBITION (| -E66-624-B466)

H Jencho Guodrang|e
Jericho, MY 11753

wiwaw . mvLDi.com

you and your adversary know more about each
other than before. This reality can be either a curse
(you let your adversary exploit what they know
to their own advantage) or a blessing (here’s an
opportunity for you to use what you learned during
the first go-round to get a more advantageous deal).

4. Create value: A gain for you doesn’t need to
be a loss for them — it’s in your best interest to
provide some benefit to the opposing party in your
proposed resolution. You'll accomplish nothing if
you both enter the renegotiation unwilling to give
an inch. Create an atmosphere of cooperation and
see how you can come to at least a win-not-slose
solution.

5. Take your time: With urgent problems, it's
common for negotiators to push for a quick fix
to alleviate the stress. But the flawless plan you
negotiate today may not work for you three years
from now. (Isn’t that why you're at the renegotiation
table in the first place?) Take the time to consider
negotiating shorter-term deals that will allow for
natural breaks for renegotiation. Both parties can
come back to the negotiation table and discuss
what works for their businesses after the short
contract concludes.

Whether you want to renegotiate because your
original plan has unintended consequences, or
you just want to see if you can get more out of
your deal, keeping the above tips in mind will help
your renegotiation plan succeed.

» inferics & Exterior Signa
+ Pormanent & Temporary Signs
* Window & Wall Graphics
= Architectural Signs

« Wayfinding Signs

* Privacy Film

* ADA Sigriage

= [Hrectories

= Hameplates

= Wlurninated Signs

= Viehiche Lettering

+ Banners

+ Ramings

ﬂﬂﬂ Wealth Advisory Group LLC
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DILLON SZMALA

financial representative

| 250 CROSSWAYS PARK DRIVE
WOODBURY, NY 11797
T: 516.677.6203
C: 631.905.8091
F: 516 977 3415
dillon szmala@wagllc.com
www.wagllc.com

Interested in running your business card? Contact Connor Robertson at CRobertson@hia-li.org




By Claude Solnik
516-404-2960
claudesolnik@gmail.com

Claude Solnik is an award-winning business
writer whose work has appeared in many
Long Island and New York City publications.
Mr. Solnik also writes for companies and
nonprofits, providing a wide range of content.

The HIA-LI started the year on a good note at its 42nd annual
meeting and legislative breakfast, remembering a year that saw
major accomplishments and positioning the group for a strong
2020.

HIA-LI President & CEOQ Terri Alessi-Miceli welcomed a full house
with 300 attendees on Jan. 17 at the Radisson Hotel in Hauppauge
before HIA-LI Board Chairman Joe Campolo, Managing Partner at
Campolo, Middleton & McCormick LLP, spoke and asked questions
of a panel of government officials.

A wide range of local government officials took part in the panel,
while many others attended the event, a sign of the HIA-LI’s
significance and cooperation with local government.

U.S. Congressman Lee Zeldin; New York State Senator John
Flanagan; New York State Assemblyman Mike Fitzpatrick; Suffolk
County Executive Steve Bellone; Town of Smithtown Supervisor Ed
Wehrheim and Bill Mannix, executive director of the Town of Islip’s
Department of Economic Development, took part in the panel.
Campolo described 2019 as a “wildly successful year” filled with
major developments for the group and its membership.

The HIA-LI in 2019 collected data about and rebranded the
Hauppauge Industrial Park as the Long Island Innovation Park
at Hauppauge, seeking to better harness its power and importance.
“HIA-LI made major strides in 2019,” Alessia- Miceli said. “We will
continue in 2020 with our Long Island Innovation Park initiative.”
The HIA-LI last year conducted an economic study regarding the
Hauppauge Industrial Park that led to further action regarding its
importance as an economic engine for the region.

“Based on success of that, Suffolk County funded an opportunity
analysis to take a deeper look at the park,” Campolo said. “The
park truly earned its new name and new brand, the Long Island
Innovation Park at Hauppauge.”

The Long Island Innovation Park at Hauppauge recently was
declared a project of significance by the New York Regional
Planning Council, a major victory. “Armed with all of our data, we
are now able to have more intelligent conversations with elected
officials,” Campolo continued.

The packed house, bringing together business people, nonprofits
and government officials, provided a silent statement as to its
and its members significance.

Long Island Cares CEO Paule Pachter talked about the group’s
and its members’ support of the community.

“The HIA LI is not just about business,” he said. “It's about the
region. It's about embracing the nonprofit sector. And it’s about
getting things done.”

Building Bipartisan Support

Suffolk County Executive Steve Bellone told attended that
Democrats and Republications see to co-operat, benefiting
HIA-LI members.

“We are trying to really work together in a bipartisan fashion.
There is a time for politics and a time for governing,” Bellone

said. “It is important that we work together if we’re going to move
this region forward.”

He said, he had dealt with crises, ranging from storms to finances
and water quality, which he called “an existential threat to our
region.”

“If we’re not protecting water quality here, we are literally
undermining our future,” Bellone continued. “We’ve made some
significant advances.”

Senate Minority Leader John Flanagan, however, questioned
whether there is much co-operation between the parties at the
state level.

“The reality is there is hyper partisanship in Albany. You have
one party rule,” Flanagan said. “Long Island got shortchanged
last year. Long Island got shortchanged on educational funding,
on capital money, on infrastructure investments.”

He, however, praised the HIA-LI and its membership for its support
of the region, including volunteerism done by the group and
companies.

“One of the things business groups and businesses don'’t get
enough credit for is your own volunteerism,” Flanagan said,
“philanthropy, supporting your local communities.”

Taking it to the Next Level

State Assemblyman Fitzpatrick praised the “economic dynamism
of the HIA,” saying he thinks we “reached our potential, giving
the limits of our infrastructure as it exists today.”

He talked of trying to take the region to “the next level” and
develop this region into “the next innovation” area.

Fitzpatrick also cited potential problems, calling for pension reform,
since pensions could grow into an even bigger economic burden
in the region.

“We're in the strongest economy we’ve seen in decades and yet
our local governments are having some real problems,” Fitzpatrick
said, citing municipal contracts. “Sooner or later, we have to take
a look at what'’s driving up these costs. We all know healthcare
is a problem, but these legacy costs.”

Local officials kept the conversation close to home, outlining
what'’s being done to take the region to the next level.

Wehrheim said Smithtown has been working on and with the
industrial park, helping to improve infrastructure, obtaining
$600,000 to improve traffic flow.

“Smithtown was devoid of affordable rental units,” he added.
“We’ve changed that.”

Wehrheim said a project broke ground across form town hall
including retail development and market rate apartments, along
with other projects that would increase and improve housing
options.

“Working together and working with higher levels of government,
we can accomplish our goals,” Wehrhem said.

Economic Development Update
Mannix pointed to robust economic development in the Town of
Islip, which he said government is supporting.

“From an economic development standpoint, we’ve seen a lot
of good things happening for many years,” Mannix said. “Deal
flow through at IDA over the last five years has increased year

He

over year in revenue and transactions. Things are looking good
in that arena.”

A Suffolk County study showed the importance of the
pharmaceuticals and nutraceuticals industry in the region, along
with aerospace in and around Long Island MacArthur Airport.

Mannix pointed to downtown revitalization in Bay Shore, after
Patchogue had paved the way with its own revitalization. A half
dozen downtown housing projects are in the works for Bay Shore.
He also noted a $10 million downtown revitalization grant from
New York State for downtown Central Islip, including an extension
of sewer main from the Long Island Rail Road to Smith Street
“We need the sewers first,” Mannix said. “Once the sewers are
in place, the zoning and potential development can take place.”
And Lee Zeldin cited Brookhaven National Laboratory’s selection
to build a $2 billion electron-ion collider as a big win for BNL and
the region.

“There was a really big decision made last week by the Department
of Energy for an electron-ion collider,” said Zeldin, who others
credited with helping win this project. “It’s arguably the biggest
(such) project in the world. A lot of credit goes to BNL.”

Zeldin gave credit to Doon Gibbs, the lab’s director, for putting
together a good project and showing community support.

“He was smart, working with his team on how to navigate this
project,” Zeldin said. “You can’t predict exactly what’s going to be
discovered. You know you will have massive, life changing, world
changing developments in health, national security and more.”

Looking Forward

Susan Gubing, a member for 40 years and a Board member for
20, said the HIA-LI has been strengthening its relationships with
educational institutions.

“As far as industry and education working together, we have more
partnerships to help the future workforce and business,” she said.
While a lot of time was spent discussing the past, officials
also focused on the future. “We believe that great things are
going to happen in 2020 with our relationship with HIA as far as
redevelopment, rezoning and putting overlay zones in,” Wehrheim
said.

Campolo pointed to “productive and meaningful conversations”
regarding economic development and projects ranging from sewers
to workforce development.

“Our work has just begun,” he said. “HIA LI will continue to
relentlessly pursue improvements to the park that will help foster
and grow our beloved Long Island businesses.”

Special thank you to all the sponsor of the HIA-LI 42nd Annual
Meeting & Legislative Breakfast. This year’s sponsors included:
Gold Sponsors - People’s Alliance Federal Credit Union and PSEG
Long Island; Silver Sponsor - BNB Bank; Bronze Sponsors — H2M
architects + engineers and Long Island Cares; additional valued
sponsors —AVZ, Campolo, Middleton & McCormick LLP, Chase,
Citrin Cooperman, Colonial Voluntary Benefits, Farrell Fritz, Jim
Lennon Photography, Mark Grossman Public Relations, Ruskin,
Moscou, Faltichek, P.C., Sandler Training, Signwave, Stony Brook
University, Suffolk County IDA, SUNation Solar Systems, ULC
Robotics, and Viper Studios.

Join the HIA-LI for the 26th Annual Economic Summit on
February 12,2020 from 8:00 to 10 A.M. Learn informative and
significant data that impacts Long Island Business community
from AVZ’s 2020 Economic Survey & Opinion Poll. To register,
please visit www.hia-li.org or call (631) 543-5355.
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HIA-LI’S 26TH ANNUAL
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SURVEYING THE FUTURE OF LONG ISLAND BUSINESS
FEBRUARY 12, 2020 ¢ 8:00 AM - 10:00 AM

HYATT REGENCY LONG ISLAND, 1717 MOTOR PKWY, HAUPPAUGE, NY 11788
MEMBERS: $50 « NON-MEMBERS: $65 | PAYMENT & REGISTRATION REQUIRED * PRE-REGISTER TO
AVOID $5 WALK-IN FEE « NO REFUNDS | TO REGISTER VISIT WWW.HIA-LLORG OR CALL (631) 543-3355

FEATURING THE RESULTS OF THE AVZ
2020 ECONOMIC SURVEY & OPINION POLL

THE SURVEY AND POLL SERVES AS THE PULSE OF THE LONG ISLAND
BUSINESS COMMUNITY ON ISSUES SUCH_AS:
« NEW LEGISLATION « EFFECTS OF:.CONFIDENCE RATINGS
* LONG ISLAND HOUSING MARKET « AVAILABILITY OF CREDIT TO
«JOB GROWTH BUSINESS

AVZ’S SURVEY SHOWS HEALTHCARE HAVING THE
GREATEST GROWTH POTENTIAL IN 2020 WITH
TECHNOLOGY REMAINING IN SECOND PLACE.

L

2020 SURVEY [ N%q"'“g%?%i"éﬁ%

US]NESSES (gsﬂfu)""ﬁ‘MSE

PRICESYBUT THEREWASAN| 6% OF FIRMS INCREASED HEADCOUNT IN 2019,
119 UMPIN BUSINESSES@|  GOING FORWARD 93% OF FIRMS WILL EITHER

THAT, DECREASED) REMAIN AT CURRENT STAFFING LEVELS OR
T INCREASE STAFF IN 2020.

FOR SPONSORSHIP OPPORTUNITIES, CONTACT ANTHONY FORGIONE AT AFORGIONE@HIA-LI.ORG
SPONSORS TO DATE:
GOLD SPONSOR GOLD SPONSOR
Af:fﬂ’?: aniance & ) PSEG o
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BNB
Bank

BNB Bank
2200 Montauk Highway, Bridgehampton, NY 11932
Tel: 631-537-1000
www.bnbbank.com

BNB has been serving the needs
of Long Island businesses and
communities for over 100 years.
BNB has grown dramatically and
is recognized as one of the top
community banks in the country. The
Bank has assets of approximately
$4.7 billion and operates 40 retail
branch locations serving Long
Island and the greater New York
metropolitan area. In addition,
BNB has a loan production office in
Manhattan. Bridge Bancorp (BDGE:
NASDAQ) is the publically traded
holding company of BNB Bank.

Using a relationship based model,
BNB’s banking professionals offer
flexible programs designed to help

needs. Lending is proactive, and
decisions are local — made here on
Long Island by a lending team that
understands the marketplace and
the unique challenges of the area.
Banking products and services
include effective technologies like
online banking, online bill pay, remote
deposit capture and lockbox, as well
as the traditional menu of deposit
and loan products. In addition, Title
Insurance is offered through Bridge
Abstract and investment direction
is provided by Bridge Financial
Services.
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CERTIFIED PUBLIC ACCOUNTANTS

Albrecht, Viggiano, Zureck & Company, P.C.

25 Suffolk Court, Hauppauge, NY 11788
Tel: (631)-434-9500 - Fax: (631)-434-9518
www.avz.com

Albrecht, Viggiano, Zureck & Company, P.C.
(AVZ) is a premier certified public accounting
firm on Long Island. We provide a wide range of
financial, accounting, auditing, tax and consulting
services to a variety of businesses and industries.
Located in Hauppauge, New York, AVZ serves a
myriad of clients primarily on Long Island — and
has been doing so since 1950.

Whether positioned for steady growth, caught
in the midst of economic change or searching
for guidance in developing a business plan, you
know that the services of a skillful accounting
firm are invaluable. We consider ourselves to be
a partner in growth for privately held businesses,
not-for-profit organizations and government
agencies. AVZ is different because we look
upon each assignment as a unique opportunity
to provide each individual client the guidance to
become more efficient and profitable.

There is more to us than our accounting and
business expertise. Not only are we Long Island-
based but we are an independent member of
BKR International, a leading global association of
independent accounting and business advisory
firms representing the expertise of more than
160 member firms with over 500 offices in over

AVZ’s devotion to providing quality service and
meeting the very highest standards is evidenced
by our membership in the American Institute
of Certified Public Accountants (AICPA). As a
member of the AICPA, we must regularly submit
to an intensive peer review for which we have
consistently received exceptional reports.

The tools you need to conduct business are the
cornerstone of AVZ’s trade. We work to ensure
your confidence from the outset and pledge the
highest level of professional excellence possible.
Each of us try to exceed our clients expectations
by living up to our mission statement:

To provide quality auditing, accounting, tax and
management consulting services on a timely,
cost-effective basis.

To give our clients the opportunity to take full
advantage of all our partners’talents and areas
of expertise. We believe that the combined effort
of all the partners yields results greater than the
sum of our individual efforts.

To provide a growing firm that will allow our
professional staff the opportunity to advance as
far as their desires and abilities will take them.

both commercial and individual
customers meet their financial

80 countries around the world.

To be recognized as the best at what we do.

keepingcurrent

How to Fire a
Salesperson

By Adrian Miller

Adrian Miller Sales Training
Business Growth Architect
We help build your business.
516-767-9288 (office)
516-445-1135 (cell)
www.adrianmiller.com

‘ / www.adriansnetwork.com
I

http://www.wordswork
copywriting.com

One of the most challenging and critical responsibilities of a sales
team leader is knowing when and how to fire a salesperson. While
terminating any employee is always somewhat painful and stressful,
letting go of someone who has direct contact with a company’s
clients and prospects can be a potential minefield if not managed
correctly. A disgruntled, former salesperson can do a lot of damage
to a company’s reputation and can very well take existing clients
with them when they move to a new position.

That being said, sometimes a company may be better off firing a
salesperson than keeping them on board. If managed effectively, the
potential for anger, retaliation, litigation, or worse, can be minimized,
and the outcome after a termination can be positive for both the
company, as well as the salesperson.

Before any notion of firing is entertained, it’s crucial to review whether
or not you and the company as a whole have provided the training
and support for the employee to succeed. Too often, companies pull
the plug on a salesperson without giving them the adequate tools
for success. Even the most competent professional needs ramp up
time unless they are coming to the organization with an established
book of business.

If there is any inkling of a potential problem, management should be
taking an active role in the salesperson’s day-to-day operations. Much
can be learned by simply joining them on sales calls to key accounts.
Take the time to ensure that their sales activities and notes are
properly maintained in a CRM system. As a team leader, you should
be reviewing your employees’ files and information on a regular basis.
If the problem is stemming from a lack of training, it will be far more

constructive and cost-efficient to retrain rather than simply discipline
and terminate.

Through the process of any evaluation, keep the lines of communication
open, and always provide clear direction and honest feedback.

And, it can never be stated enough in any situation involving
disciplinary actions or terminations — Document Everything! Give
both verbal and then written warnings and be very clear on what
is expected.

Ask yourself the following questions if you are considering the
possibility of terminating a salesperson:

Have you given an adequate amount of time for them to build up
their sales pipeline, learn the business, understand their territory,
and acclimate themselves to the company?

Have they been given the training that they need to succeed?
Have you provided sufficient support?

If you can honestly answer yes to each of these questions, and
their lack of performance and/or behavior seems to be the common
denominator in the problem, firing may be your only choice.
Unfortunately, some salespeople are negative forces to be reckoned
with and often alienate other employees. Others ask for too much and
believe that they can hold you hostage because they have good sales
numbers. A“diva” salesperson is never good for an organization. The
unfortunate reality is that a truly problematic salesperson can have
destructive and devastating effects on a sales team and a company
as a whole and needs to be removed promptly and efficiently.

Once you've determined that you have a proverbial “bad apple,” you'll
need to begin the unenviable, yet necessary process of termination.
Gather your notes, files, and any other backup documentation and
have them at your disposal before you sit down with the salesperson.
If possible, have human resources or another senior executive attend
the termination meeting. Ideally, terminations should be carried out
early in the week, and in the morning hours. Firing someone at
5:00pm on a Friday before a holiday is certainly the way to incite
added anger in an already disenchanted employee.

It’s never enjoyable to sit down an employee and tell them that their
services are no longer needed. However, this is not the time to let
your emotions get the best of you. Be clear and to the point. Explain
why they are being fired and cite specific reasons. If there were prior

performance warnings, this termination will probably not be a surprise.
Do not lose your composure. Stay professional and maintain an even
tone of voice. Keep the meeting brief but offer the salesperson the
opportunity to provide feedback. Though, don't let this turn into a
negotiation, and by all means, keep your decision final. Wrap up
the termination meeting by offering words of encouragement about
their future, and of course, wish them the very best.

Whether or not you decide to offer a severance package to the
employee will most likely be contingent on established company
policies. If everything was clear when they were hired, the issue of
severance shouldn’t be a problem. It is also very important for the
company to be fair and make certain that allincome and commissions
are paid promptly. Clearly communicate how and when all monies
owed will be paid. Ideally, a check should be given before the
employee departs.

The impact of a termination can be profound for a sales team. It is
a sales manager’s responsibility to minimize the negative effects
and create a plan to productively move forward. Familiarize yourself
with the fired salesperson’s accounts, and notify them by phone, not
email, of the termination. They must be reassured that the transition
will be seamless, and that no balls will be dropped. Ideally, senior
management should initially accompany the new salesperson to
appointments with key accounts. If a salesperson has yet to be
hired, a manager might need to handle the accounts during the
transition period.

Inevitably, other employees will be curious about the termination and
will want to know how the situation will directly affect them. To minimize
gossip, announce the termination promptly. Don’t let there be time
for rumor and conjecture. Explain the reasons for the termination to
the team, but don’t go into great detail. Reassure everyone that the
company is growing and that there is still job security.

If a new salesperson is not hired as a replacement, accounts will
have to be divided up amongst the remaining salespeople. Do this
fairly while always keeping a watchful eye that no account becomes
ignored. Whether you divvy them up by territory, competency, or
industry, the goal is to service the customer.

The road leading to firing an employee is always a little bumpy
but can be navigated without a head-on collision. With advanced
planning, a level head, and optimism for the future, a termination
can ultimately be a good thing for all involved. The fired employee
can move on to a more fitting opportunity, the employees can renew
their focus, and customers can receive better service.
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BANK WITH YOUR

PHONE WHEN YOU'RE

ON THE GO
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AN EXPERIENCED
BANKER WHO’S YOUR

GO-TO PARTNER.

With digital conveniences like mobile banking and
experienced bankers you can count on, BNB Bank gives
you what you need to get the most out of life.

This is banking designed for the way you live.

Get started at the branch nearest you. To find yours,
visit bnbbank.com/locations.
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From A to Z
We've Got You Covered.

BEYOND THE NUMBERS

A Long Island
& New York
WWW.avz.com

CERTIFIED PUBLIC ACCOUNTANTS
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H 2 architects + engineers

FORENSIC

REAL ESTATE

BUILDING COMMUNITIES SINCE 1933

H2M is an award-winning multi-discipline professional consulting firm with over 470 employees
providing design services for the Education, Emergency Services, Energy, Forensic, Municipal,
Public Agency, Real Estate, and Water/Wastewater Markets in the Northeast Region.

. N4
To Work For

\. 631.756.8000 | ® h2mcom | fin@ W P

Q New York - Melville | Albany | Westchester | New York City | Riverhead | Suffern
Q New Jersey - Parsippany | Central Jersey




=/ People’s Alliance
< Federal Credit Union

We Put People First,

Even In Our Name!

PAFCU is a Great No-Cost Employee Benefit!

We can come on-site to your company to open new accounts
and service existing accounts for all your employees.

125 Wireless Blvd. * Hauppauge, NY 11788 « www.pafcu.org ¢ (631) 434-3500

Brooklyn, NY e Brooklyn, NY e Jamaica, NY e Jamaica, NY e Miami, FL e Ronkonkoma, NY e Westbury, NY e Yonkers, NY
(718) 643-4506 (718) 797-2988 (718) 656-1774  (718) 206-4600  (305) 261-1255 (631) 580-3702 (516) 832-8100 (914) 963-1370
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POWERING

PROGRESS

FOR LONG ISLAND BUSINESS

oW

Wyandanch relies on Sir Shave to keep in style.
Sir Shave relies on us.

We’re investing in new technology and initiatives to prevent
power outages before they happen, like tree trimming and
drones to inspect the grid. So Sir Shave’s customers can
always look their best.

PSEGLINY.com/business

& PSEG

We make things work for you.
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BAGELS & EATERY

THE GOURMET FOOD & CATERING SOLUTION
WWW.BRENDELSBAGELS.COM (@ WANIMI

PLACE YOUR

1-866-CATERING "=+

CRAVING SOMETHING HEALTHY & DELICIOUS?

DELICIOUS BAGELS & SPREADS HOT & HEARTY SOUPS
EGGS, OMELETTES, PANCAKES, SPECTACULAR CHOPPED SALAD BAR

FRENCH TOAST, ALL-STAR OATMEAL CREATE YOUR OWN QUESADILLA

SIGNATURE SANDWICHES ALL- AMERICAN BURGERS & FRIES
DESIGNER PANINIS BOAR’S HEAD MEATS & CHEESES
FRESH FRUIT SMOOTHIES

FABULOUS HOME MADE SALADS

MAKE AN IMPRESSION AT YOUR NEXT
MEETING OR CORPORATE EVENT!

Brendel’s Corporate Catering Team will work with you  Continental Breakfasts

to create the perfect menu Hot Breakfast Buffets
MEMBERS that fits your needs & your budget! Executive Lunches
RECEIVE . . .y g
10% OFF Stand out from competitors, impress potential clients .. ... w.o0s & panini
0 or give that morning meeting an energetic boost! Packages
CATERING We specialize in events of all types & sizes! Hot Dish Buffets

Call the Brendel’s Catering Team Today! cockuail parties

950 'WHEELER ROAD, HAUPPAUGE - 631-656.6828
133 WALT WHITMAN ROAD, HUNTINGTON - 631-923-0559

~ —— " CHECK OUT OUR NEWEST LOCATION! >
267 JERICHO TURNPIKE, SYOSSET - 516-588-9999

seamless
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=L IESAVETHEDATER o
TRADABLE SECTORS

AND HOW THEY IMPACT THE LONG ISLAND ECONOMY

WEDNESDAY, MARCH 18,2020 | 8:00 AM - 10:00 AM
LGBT NETWORK, 125 KENNEDY DR SUIE 100, HAUPPAUGE,NY 11788

C H[lW THE&!', l]VII] .,..._..B, ABI. I]HESILIEN | PATHT
L[lN H EGIJN[IMIB GHIJ . & =

'BH{G NEW nu LARS INTO THE REGION®
<>
 HELP DEFINE fuue ISLANDS[:I]MPEIITWE VANTAG

‘\"s- Jﬂ‘;ﬁf"}-— L~ ’

A é - . 'E

58% OF THE JOBS IN THE LONG ISLANI] | £ TICKE
INNOVATION PARK AT HAUPPAUGE | S MEMBERS aw
ARE N TRADABLE INDUSTRIES | |FENOIMENBERSSa

SPONSORS TO DATE-
& FARRELLFRITZ
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HAUPPAUGE INDUSTRIAL ASSOCIATION OF LONG ISLAND

ecting Long Island Bus

HIA-LI COMMITTEE CO-CHAIRS

THANK YOU TO OUR DEDICATED HIA-LI COMMITTEE CO-CHAIRS
FOR YOUR CONTINUED COMMITMENT, SUPPORT, AND LEADERSHIP

BUSINESS DEVELOPMENT
CO-CHAIRS

Tony Borelli
Mass Mutual Financial Group

Pierre Lespinasse
SBDC-SUNY Farmingdale State
College

EDUCATION/WORKFORCE
CONNECTION CO-CHAIRS

Linda Furey
Junior Achievement of New York

Marie McCallion
Stony Brook University — College of
Business

ENERGY /UTILITIES /
INFRASTRUCTURE CHAIR

Jack Kulka
The Kulka Group

ENVIRONMENTAL/GREEN
INDUSTRIES CO-CHAIRS

Tom Fox
D&B Engineers & Architects

Alyse Delle Fave
Rigano LLC

HEALTH & WELLNESS
CO-CHAIRS

Len Baldassare
Merrill Lynch Wealth Management

Melissa Negrin-Wiener, Esq.
Genser Cona Elder Law

HUMAN RESOURCES
CO-CHAIRS

Mary Locascio
All Island Media

Aoifa O’Donnell
National EAP, Inc.

MANUFACTURING
/INTERNAL TRADE CO-CHAIRS

Kursad (Kevin) Devecioglu, M.Sc
Bimser International Corporation

Ron Loveland
Summit Safety & Efficiency Solutions

MEMBERSHIP CO-CHAIRS

Lisa Mitnick
People’s Alliance Federal Credit Union

Alex MacPherson
UBS Financial Services Inc.

MENTORING, NETWORK, AND
COMMUNICATIONS
CO-CHAIRS

Ann Morrison
American Foundation for Suicide
Prevention

John Schneidawin

SALES & MARKETING
CO-CHAIRS

Dan Simon
Signwave LLC

Miriam Hubbard
PBI Payroll

TECHNOLOGY FOR
BUSINESS CO-CHAIRS

Manny Morales
2M Technologies, Inc.

Chris Coluccio
Techworks Consulting, Inc.

H.Y.P.E. CO-CHAIRS

Adam Holtzer
Connections4Hire, Inc.

Gregg Pajak
WizdomOne Group of Companies

TO LEARN HOW TO GET INVOLVED IN A COMMITTEE,
CALL 631-543-5355 OR VISIT WWW.HIA-LL.ORG
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CH/ol \{/# www.cenfraldigitalsolutions.com
r—} 'Lr; ﬁ R Member of the Better Business Bureau with an A+ Rating

Freedom of Choice

Xerox
SHARP g Canon

Document

Technology
Partner

» Lexmark EPSON (D |

As an independent dealer, Central is not limited by any one brand. Instead, our

long standing partnerships with some of the biggest names in office technology

ensures an unbiased and completely customizable approach in matching the
best solutions to your needs.

Call Us Today and Compare

Locally Owned Operated Since 1948
Local Warehousing & Billing for EQuipment, Parts and Supplies
Local Service, Support and Assistance

Over 7‘& ‘ Years of Service Excellence

Copiers - Printers - Scanners - Managed IT Services - Managed Print Services - Document Management Systems

ili - LN
Call Tommy Aquilino (631) 773-4791 “.;#z;ggﬁ Awarded Top 100

Email: taquilino@centraldigitalsolutions.com “ Service Provider

in the U.S. by
PRO:s Elite




FAST FACTS:
LONG ISLAND
COMMERCIAL
REAL ESTATE

Long Island had the 3rd most
active retail construction
market in the US in 2019

1Q with 3.9 MILLION
square feet.

Source: JLL Construchon Dutiook - Umted States, H1 2019

Over the last 5 years,
office rental growth on

Long Island
INCREASED 4%.

Source: CBRE Group - Movember 2019

The Industrial
Rental Market on
Long Island
GREW 14.5% S
in 2018. ‘

Economic Oullook & Implications for the Property Markets - April 2018

Compiled by the business librarians at

€9 Miller

Business Center

www.millerbusinesscenter.org

Through a unique partnership with the Miller
Business Center, HIA-LI members receive access
to extensive and specialized business resources

as well as personalized business research and
reference assistance. For more information, please
contact Terri Jimenez at tjimenez@hia-li.org.

HAUPPAUGE INDUSTRIAL ASSOCIATION OF LONK ISLAND

HIA-LI Gold Members
Inaugural Meeting

| 4

The first meeting of the HIA-LI Gold members was held on January
30, 2020. Thank you to Joe Campolo, Board Chair and Managing
Partner of Campolo, Middleton and McCormick for hosting the
meeting at the beautiful Jewel Restaurant and helping this vision
come alive. These CEO’s and Presidents clearly understand
the value of collaborating and brainstorming in a confidential
environment. We appreciate all they do for the LI economy and
are here to support their efforts. They also know that the more
they engage at a top level to have their voice heard the better
HIA-LI can advocate for them.

To become a HIA-LI Gold Member, your company must have an
active HIA-LI membership, with 10 or more employees. This is
by invitation only and non-transferable. If you fit this description
and are interested in a Gold Membership, please call the HIA-LI
office (631) 543-5355.
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ACCOUNTING SERVICES & CPAS

ACCOUNTANTSWORLD, LLC
Patrick Ciccarelli | Director of Operations | (631) 232-1040
140 Fell Court, Suite 201 | Hauppauge, NY 11788
pciccarelli@accountantsworld.com | www.accountantsworld.com

ANCHIN, BLOCK, & ANCHIN, LLP
Michael Cirenza | Partner | (212) 536-6805
1375 Broadway, 18th Floor | New York, NY 10018
michael.cirenza@anchin.com | www.anchin.com

ANNE NAPOLITANO CONSULTING, INC
Anne Napolitano | CEO | (631) 815-6713
25 Melville Park Road, Suite 204 | Melville, NY 11747
anne@napacct.com | https://www.napacct.com

ARROW SEARCH PARTNERS

Brian Hite | Director | (516) 885-8803

42 Shebar Dr | Islip, NY 11751-4410
brianh@arrowsearchpartners.com | www.arrowsearchpartners.com

N DA
\ SPONSORED BY:

bl R T

tﬂﬂ -3’;{\-

BERDON LLP
lan Alberts | CPA
1 Jericho Plaza | Jericho, NY 11753
ialberts@berdonllp.com | wwvw.BERDONLLP.com

CASTELLANO, KORENBERG AND CO., CPA’S
Lisa Ricciardi | Partner | 516.937.9500
313 West Old Country Road | Hicksville, NY 11801
cpinto@ck-co.com | www.castellanokorenberg.com

CERINI & ASSOCIATES, LLP

‘t"qﬁ 4

(} 1 SuffolkFederal

Retter Harking for Losrg dalamd

414

-

kroffi@ceriniandassociates.com | www.ceriniandassociates.com

CITRIN COOPERMAN

Michael Sabatini | Managing Partner, Long Island Office | (631) 930-5000

225 Broadhollow Road, Suite 401 | Melville, NY 11747

msabatini@citrincooperman.com | www.citrincooperman.com

AVZ & COMPANY, P.C.
Robert Quarte | Managing Partner | 631-434-9500

COHNREZNICK LLP
Bradley Hausman, CPA | Manager | (516) 482-4200
100 Jericho Quadrangle, Suite 223 | Jericho, NY 11753
Bradley.Hausman@CohnReznick.com | www.jhcohn.com

COMPLETE BUSINESS SOLUTIONS, INC
Catherine Monteferrante | Vice President | (516) 757-4499

25 Suffolk Court | Hauppauge, NY 11788
rquarte@avz.com | www.avz.com

BAKER TILLY VIRCHOW KRAUSE, LLP
Peter Noce | Senior Manager | 631.719.3388
125 Baylis Rd, Ste 300 | Melville, NY 11747
peter.noce @bakertilly.com | www.bakertilly.com

keepingcurrent

94 Gardiners Avenue, | Levittown, NY 11756
cmonte @completebiz.solutions | https://www.completebiz.solutions

CORPORATE ACCOUNTING SOLUTIONS, LLC
Susan Sokolowski | Administative Assistant | (516) 486-1020
91 Broadhollow Road | Melville, NY 11747
Susan@corpacctgsolutions.com | http://www.corporateaccountingsolutions.com

Breaking the Mold to Develop Sustainable Communities

By Fran Terwilliger

Managing Partner

Terwilliger & Bartone Properties
(516) 249-2022
Fran@TerwilligerBartone.com
www. TerwilligerBartone.com

Long Island has long been a pioneer in real estate
development propelled by people from New York City and
beyond coming to Long Island to live and start families in a
place surrounded by fresh air, sparkling water and natural
beauty. As Long Island grew, so too did our consciousness
of the importance of the area’s various environmental
sensitivities. While many over the past thirty years have
considered development and sustainability to be an
irrevocable dichotomy, today the two are moving closer
together than ever before as innovative new approaches
are adopted to bridge the gap.

As a transit-oriented multifamily developer with a deep
appreciation of the environmental value that all of us who call
Long Island home enjoy, | believe strongly in the potential
that lies within bringing together community members,
businesses and environmental interests to reverse this
false dichotomy and build more sustainable communities
together. Environmental considerations are key to the new
sort of resident experience that is emerging as well as to
enhancing our Long Island communities for the long-term.
The challenge of thinking differently about the way we build is
something we can all work to address on a local level today,
and | hope to share some best practices that Terwilliger &
Bartone has found success with innovating in this realm
to help facilitate an impetus for change.

Not long ago, LEED certification was the benchmark for

sustainable building practices. Today, we strive to exceed
this by including as many environmentally sound ideas
as possible in Terwilliger & Bartone’s projects along the
way—not as any sort of quid pro quo, but because we are
Long Islanders who care about making this a wonderful
place for future generations to call home.

In our very first multifamily project, we selected a site close
to transit to promote walkability and green transportation
in Farmingdale while including solar as an energy source
for the building. With every subsequent deal, we have
pioneered ways to do more as a business to promote
compact, sustainable growth. From permeable pavers and
the long-lasting “Hardie Plank” siding materials to efficient
appliances and sensor lights on timers, | am proud to say
we are hitting our stride as sustainable developers to a
greater extent with every project we put forth.

In one of our new communities, we are taking extra care
to work with landscape architects who are on board with
bringing in native specimen plantings that also serve as
wildlife habitat for birds and pollinators. These local plantings
sequester between 2.2 and 9.5 metric tons of CO2 per
acre per year and help reduce the urban heat island effect.
Additionally, we are looking at ways to incorporate a catch
basin system for water retention in an environmentally
sensitive zone to help prevent runoff into the river and
surrounding sites.

We have engaged SIMPL Consulting, which leverages
the principles of prosocial behavior to achieve group
cohesiveness between what otherwise may be considered
competing interests through meaningful discussion as a path
forward in development-related challenges in communities.
Replacing the typical push-pull on environmental sticking

points with productive discourse and understanding has
been exceptionally valuable in facilitating new partnerships
with environmental advocates.

Sustainability begins with planning and construction but
does not end there. Whereas sustainability measures in
development were once boxes to check during construction,
they are now looked upon by many of today’s prospective
renters and buyers alike as desirable amenities that
attract them to our properties. We proudly use as many
green products as possible instead of chemicals once our
communities open. This includes natural cleaning products,
low-VOC paint and essential oils to replace chemical air
fresheners.

We also enjoy taking a hands-on approach to involving
our residents in the sustainability effort. As part of resident
programming, we offer training and information sessions on
composting, for example. Walkability to local shops, dining
and entertainment is always of interest to our residents, so
it is important to make information about a special event
or offer nearby easily accessible to them online and in the
Clubhouse on the property. If residents do not know about
an event, they will not walk to it.

| understand change cannot be achieved overnight.
However, it is not any single practice that makes the
difference, but rather an accumulation of different practices
implemented in creative ways that will result in more
sustainable communities. We pride ourselves on being
creative at Terwilliger & Bartone, and we welcome anyone
to reach out to us with ideas to collectively get others to
joinin. We are a business, but we are also Long Islanders,
and we are happy to be leaders in the effort to bridge the
gap between environmentalists and developers.



CITRINCOOPERMAN.COM
f¥in

BUILDING A STRONGER
LONG ISLAND TOGETHER

So much has changed since we first opened our doors in
1979. We are grateful for the growth and success we
have experienced along the way and know much is owed
to the support, encouragement, and loyalty that has been
shown to us over the years.

Our daily mission is to enhance the businesses and
personal lives of our clients through expert advice. When
you are free to “focus on what counts” business thrives.

MICHAEL SABATINI, CPA
Managing Partner

Long Island Office

631.930.5000 x5610
msabatini@citrincooperman.com

>

COOPERMAN"®

Accountants and Advisors

INTO ACTION
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INDUSTRY LISTS”

PA’S & CREDIT.UNIONS®

CROWELLP
Matthew Rosenblatt | Audit Senior Manager | 212-750-4946
488 Madison Avenue | New York, NY 10022
matthew.rosenblatt@crowe.com | www.crowe.com

DELOITTE
Randolph DeYulio | Long Island Managing Partner | (516) 918-7858
Two Jericho Plaza | Jericho, NY 11753
rdeyulio@deliotte.com | www.deloitte.com

FRIEDMAN LLP
Tom Terry, CPA | Partner | (631) 727-3626
552 East Main Street | Riverhead, NY 11901
tterry @friedmanllp.com | friedmanlip.com

FULLER LOWENBERG & CO., CPAS
Thomas Lowenberg | President | (631) 499-7900
200 Motor Parkway, Suite D-24 | Hauppauge, NY 11788
tom@flcpas.com | www.flcpas.com

FUOCO GROUP
Scott Small, CPA | Senior Manager Audit, Accounting, Tax | (631) 870-3934
200 Parkway Drive South, Suite 302 | Hauppauge, NY 11788
ssmall@fuoco.com | http://www.fuoco.com/

G.S. GARRITANO & ASSOCIATES, CPAS, LLC

Theresa Palagonia | Accounting Manager | (631) 218-6800
1601 Veterans Memorial Hwy, Suite 315 | Islandia, NY 11749
community @gsgcpa.com | www.gsgcpa.com

GETTRY MARCUS CPA, P.C.
Paul Bella | Partner | (516) 364-3390
88 Froehlich Farm Blvd. | Woodbury, NY 11797
pbella@gettrymarcus.com | www.gettrymarcus.com
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HORAN, MARTELLO, MORRONE, P.C. (HMM, CPAS LLP)

Suzanne Breit | Partner | 631-265-6289
527 Townline Road, Suite 203 | Hauppauge, NY 11788
sbreit@horanmm.com | www.horanmm.com

INSTITUTE OF MANAGEMENT ACCOUNTANTS (IMA)-LONG

ISLAND CHAPTER
Amy Abrie | President | (516) 465-2040
Two Jericho Plaza | Jericho, NY 11793
cborzelleri@parkell.com | www.longisland.imanet.org

JANOVER LLC
Christine Miller | Partner | 516-542-6300
100 Quentin Roosevelt Blvd | Garden City, NY 11530
christine.miller@janoverlic.com | http://www.jrlic.com/

MANUFACTURING TAX RECOVERY SERVICES (MTRS)
Brian Lynch | | (631) 872-5023
PO BOX 332, | St. James or Calverton, NY 11780
brian@MTRSnow.com | www.MTRSnow.com

MARCUM LLP
James Aspromonti | Partner | (631) 414-4220
10 Melville Park Road | Melville, NY 11747
james.aspromonti@marcumllp.com | www.marcumllp.com

MARKS PANETH LLP
Michael Saul | Partner | 516-992-5900
88 Froehlich Farm Blvd. | Woodbury, NY 11797
msaul@markspaneth.com | www.markspaneth.com

GRASSI & CO.
Robert E. Grote, CPA | Partner
Manufacturing & Distribution Practice Leader | (516) 256-3500
50 Jericho Quadrangle, Suite 200 | Jericho, NY 11753
rgrote@grassicpas.com | www.grassicpas.com

MAZARS USA LLP
Teresa Hansen | Senior Marketing Manager | (516) 282-7267
60 Crossways Park Drive West, Suite 301 | Woodbury, NY 11797
teresa.hansen@mazarsusa.com | www.mazarsusa.com

STRENGTH IN CERTAINTY

MPP ASSOCIATES, INC
Marc Palker | President | (631) 425-6374
78 Horton Drive | S. Huntington, NY 11746
mppalker@cs.com | www.mppassociatesinc.com

WE SEE POSSIBILITIES.

We see possibilities in your business that go far beyond the core competencies of an ordinary accounting
firm. Everything we do revolves around the success of our clients and the growth of their businesses. As
your strategic partner, Grassi advisors work with you to identify possibilities, capitalize on opportunities
and implement the unique combination of professional services it will take to get you there.

Louis C. Grassi, CPA, CFE
CEO & President
t: 516-336-2450 e: Igrassi@grasicpas.com

50 Jericho Quadrangle, Ste. 200
Jericho, NY 11753
GrassiCPAS.com

GRASSI

ADVISORS & ACCOUNTANTS
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.'Mazars USA LLPuis an independent member firm of Mazars Group.
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BNB BANK
Julie Levy | Chief Marketing Officer | (631) 537-1000
2200 Montauk Hwy, P.O. Box 3005 | Bridgehampton, NY 11932
jlevy@bnbbank.com | www.bnbbank.com

NANNETTE WATTS, CPA, PC
Nannette Watts | Owner | 516-506-8224
PO Box 1051 | Seaford, NY 11783
nwatts @nwattscpa.com | https://www.nwattscpa.com

NOTCHBOOKS, INC.
lan Alpert | CPA (Owner) | (631) 551-5099
1377 Motor Parkway, Suite LL1 (@WizdomOne) | Islandia, NY 11749
ialpert@notchbooks.com | www.notchbooks.com

CAPITAL ONE BANK
Patti Kielawa | VP Business Development Banker | (516) 659-0866
1707 Veterans Memorial Highway, Suite 8 | Islandia, NY 11749
patricia.kielawa@capitalone.com | www.capitalone.com

CHASE LONG ISLAND HEADQUARTERS-MELVILLE
Rebecca O’Connell | Managing Director & Regional Manager Head | 631 755 5015
395 North Service Road, | Melville, NY 11747
rebecca.oconnell@chase.com | http://www.chase.com/online/commercial-bank/about.
htm

CITY NATIONAL BANK (CNB)
Davi Tserpelis | SVP Business Banking Manager/ Team Leader | 516-655-7837
68 S Service Rd, | Melville, NY 11747
Davi.Tserpelis@cnb.com | www.cnb.com

NUSSBAUM BERG KLEIN & WOLPOW CPAS, LLP
Andrew Schneider | Partner | (631) 845-5252
445 Broad Hollow Rd., Suite 319 | Melville, NY 11747
andrew.schneider@nybkw.com | www.nybkw.com
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RAMS
Phil Caputo | CFO | (631) 879-5614
44 Meadow Ponds Circle | Miller Place, NY 11764
cwportjeff@gmail.com

SASSERATH AND ZORAIAN, LLP
Lynn Montag | Partner | 631-368-3110
145 Pinelawn Road, Suite 200 South | Melville, NY 11747
lynn@sz-cpas.com | www.sz-cpas.com

FIRST NATIONAL BANK OF LONG ISLAND (FNBLI)
Laura lerulli | Vice President | 631-952-2223
330 Motor Parkway, Suite 102 | Hauppauge, NY 11788
laura.ierulli@fnbi.com | www.fnbli.com

SCOTTO & MELCHIORRE GROUP LLC
Gregory M. Scotto, CPA & Wesley S. Melchiorre, EA | Partners | (631)481-8600
300 Corporate Plaza, | Islandia, NY 11749
admin@scottomelchiorre.com | www.scottomelchiorre.com

INVESTORS BANK - MELVILLE OFFICE
Michael Billia | Senior Vice President - LI/Queens East | (631) 770-3631
48 South Service Road, | Melville, NY 11747
mbillia@myinvestorsbank.com | www.myinvestorsbank.com

PEOPLE’S UNITED BANK
Jino J. Muckadackal | Branch Manager/AVP | (631) 543-7400
2020 Jericho Turnpike, | Commack, NY 11725
Jino.Muckadackal@peoples.com | www.peoples.com

BANK OF AMERICA
Robert A. Isaksen | Long Island Market President | (631) 547-7450

STERLING NATIONAL BANK
Timothy Juliano | Senior Vice President | (516) 281-3759
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300 Broad Hollow Road, | Melville, NY 11747
robert.a.isaksen@bofa.com | www.bankofamerica.com

keepingcurrent

One Jericho Plaza, Suite 304 | Jericho, NY 11753
dliberty@SNB.com | www.snb.com

What is Title Insurance and Why is it Important?

By Paula Parrino, Esq.

Director of Business Development
Nationwide Court Services, Inc.
761 Koehler Ave Suite A
Ronkonkoma, NY 11779
631-981-4400 ext 215

-
a2

Home ownership is often described as the “American Dream”
and is costly, perhaps the largest expense made in a lifetime
for most people. Studies show that in November of 2019,
there were just a bit over 16,600 residential listings available
for sale on Long Island and the average home price for homes
purchased in Suffolk and Nassau Counties was $480,000.
How can a purchaser feel secure that the investment they
are making is protected? What of a bank who lends money
for a property? Disputes over land ownership have been
a problem throughout history. So how can one feel secure
in the home purchase arena? The simple answer is title
insurance.

What is title insurance?

For many home owners, title insurance is something they
are told by their attorneys and lenders they must purchase,
but it is not something often understood. | like to use an
analogy of car insurance. You purchase car insurance on a
recurring basis to protect your car investment and yourself
should you become involved in an accident. The hope is that
you will never need to use it, however should an accident
occur, the goal is to afford you the protection necessary to
overcome a challenging time. For the car insurer, the cost
of your insurance varies based upon a number of factors
and it is all assessed through a risk analysis. While Title
Insurance in New York is a rate fixed by the state, it does

utilize the risk analysis component to determine if a property
is insurable and it serves to protect a homeowner or lender
should there be some discrepancy that arises regarding the
title of the property.

Title insurance was created as a result of a now famous
case from 1867 in Pennsylvania. The case was Watson
v. Muirhead. Basically, in that case, the seller of land
found a lien on the property he sought to sell. The seller
sought the advice of an attorney who said that the lien was
not a valid lien against the property. The seller then sold
the property to the buyer. Soon after the purchase was
complete, the property was sold at a Sheriff’s sale to pay
off that lien from the seller. The buyer, who by now was
understandably very upset because the property that they
just purchased was now being sold at a sale to another, tried
to get the sale set aside. However, the court found that the
lien was a valid lien on the property and the Sheriff could
sell the property. Since the original seller had relied upon
the attorney’s misguided opinion that the lien was invalid,
the original seller had used “due care” and even though this
was incorrect, the buyer is the one who suffered the loss,
as they lost their money and the property.

After that case, people became concerned that property
ownership could be risky, as there was really nothing that
guaranteed protection for a buyer and a lender. That
was when a group of Philadelphia businessmen met and
established the first title insurance company in 1876. The
mission of the company was to insure “the purchasers of real
estate and mortgages against losses from defective title, liens
and encumbrances.” As the industry grew, title insurance

companies were formed in other states and eventually New
York’s first titte company began in 1883.

The goal of title insurance is to provide assurances to a
buyer and in many instances a lender, that ownership of
the property in question is clear of any problems. Unlike
car insurance, title insurance is a one-time fee paid by a
purchaser of property. If the person who is buying the
property is taking out a mortgage on the property in order
to pay for it, then the bank who is lending the money may
also want an insurance policy, as well. So, when someone
purchases a property it is common that there will be two
insurance policies that we issue: An owner’s policy and a
lender’s policy.

Common issues that can arise when assessing the insurability
and risk associated with a property can include (but may not
be limited to) breaks in the chain of property ownership, a
death in the chain of title and missing heirs of the deceased
former owner or current owner, incorrect legal descriptions
describing the property being purchased, an encroachment
on the property, existing judgments and liens on a property
that need to be disposed of (such as was the case in Watson
v. Muirhead) and possibly fraud or forgery associated with
property or documents pertaining to the property.

As buying a home is such a large investment, title insurance
can offer peace of mind that your investment will be protected
in the event that there is something lurking in the history
of your property that could arise and cause you a current
problem.
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SASSERATH & ZORAITAN., LLP

CERTIFIED PUBLIC ACCOUNTANTS AND ADVISORS

PROFESSIONAL. ACCURATE. TRUSTWORTHY.

We believe that our clients’ success determines our own.
We ensure both by collaborating with our clients to achieve their goals.

4 O
’\l\,, o® S
\ > =2
ACCOUNTING SERVICES INTERNATIONAL TAX TAX SERVICES HEDGE FUND SERVICES
As Long Island CPAs, we Our clients look to us We keep abreast of tax We have a solid track
provide a wide variety of for guidance because law changes throughout the  record for providing
accounting and financial we are dedicated to our year to ensure that you are  investment partnerships with
management services fo international tax services  taking advantage of alltax @ comprehensive menu for
help better our clients. and practice. incentives funds.

Main Office NYC Office
145 Pinelawn Road, Suite 200 South 380 Lexington Avenue, 17th Floor 63] '368'31 1 o

Melville, NY 11747 New York, NY 10168 WWW.SZ-CPAS.COM
Telephone: 631-368-3110 Telephone: 212-537-5951
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PA’S & CREDIT.UNIONSO

TRISTATE CAPITAL BANK
Jason Hill | Regional President | 6462773901
623 5TH AVE, SUITE 2302, | NEW YORK, NY 10022
JDHill@tscbank.com | tristatecapitalbank.com

SPERRY FEDERAL CREDIT UNION (SFCU)
Laureen Feehan | Executive Assistant | 1-800-676-5512
2400 Jericho Turnpike, | Garden City Park, NY 11040
Ifeehan@sperryfcu.org | www.sperryfcu.org

WELLS FARGO COMMERCIAL BANKING - LONG ISLAND
Eric Stelz | VP & Relationship Manager | (516) 577-8307

SUFFOLK FEDERAL CREDIT UNION
Keith Miller | Executive Vice President & Chief Lending Officer Suffolk Federal
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58 South Service Road, Suite 100 | Melville, NY 11747
Eric.stelz@wellsfargo.com | www.wellsfargo.com

3681 Horseblock Road, P.O. Box 9005 | Medford, NY 11763
kmiller@suffolkfcu.org | www.suffolkfcu.org | (631)-924-8000

TEACHERS FEDERAL CREDIT UNION

Jennifer Gunn | Manager, Community and Government Relations | (631) 698-7000
102 Motor Parkway, | Hauppauge, NY 11788
marketing@teachersfcu.org | www.teachersfcu.org

JOVIA FINANCIAL CREDIT UNION (FORMERLY NEFCU)
Joseph Prinzo | Business Development Officer | (516) 561-0300 Ext. 2995
51 Charles Linbergh Boulevard, | Uniondale, NY 11553

jprinzo@joviafinancial.com | www.joviafinancial.com

2%

NASSAU FINANCIAL FEDERAL CREDIT UNION
Christopher Penna | | 516-742-4900
865 Merrick Avenue, Suite 250N | Westbury, NY 11590
cpenna@nassaufinancial.org | www.NassauFinancial.org

PEOPLE’S ALLIANCE FEDERAL CREDIT UNION
Lisa Mitnick | Senior Manager Business Development | (631) 434-3500
125 Wireless Blvd., | Hauppauge, NY 11788
Imitnick@pafcu.org | www.pafcu.org

keepingcurrent
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Securing a Business Loan: Informative Tips for Long Island
Entrepreneurs and Business Owners

By Thomas Perri

Suffolk Federal Assistant Vice President
of Commercial Lending

Suffolk Federal Credit Union
tperri@suffolkfcu.org

631.924.8000 x8418

3681 Horseblock Road, Medford 11763
www.suffolkfcu.org

Every business will at one time, or another require more
working capital. Whether it is to expand operations, upgrade
infrastructure, refinance debt or finance equipment, you will
need to find financing which fits your company’s needs.

To begin, you need to decide from whom you would like to
obtain a business loan. Obtaining a business loan from a
credit union, offers several advantages over other financial
institutions. A credit union is a not-for-profit organization,
unlike a bank which operates for profit. Any profits made are
re-invested into the credit union which enables the credit
union to offer extremely competitive rates on all financial
products.

Loan Options:

Each type of business loan has a specific set of requirements,
terms, liability and limitations so when making the decision
on the best loan for your business it is important to have an
understanding of each. A few types of loans are:

+  With aterm loan you apply for a specific sum of money.
Once approved, you will be required to make regular
payments on a scheduled basis.

+  With a business line of credit, the borrower is granted
an additional credit limit, much like a credit card, from
the business account. The business owner can use
the line of credit up to the approved amount as needed.
Interest is only applied to the amount used. Rates are

typically higher than for a standard loan since there is
more of a risk for default.

Business owners who are established with a strong
credit history who are looking for a loan can consider
a loan through the Small Business Administration.
These loans usually have low rates and positive terms.
The SBA uses an entity like a credit union to administer
the loan. These loans are secured, making it less risky
for a credit union to administer however the approval
process is quite lengthy and detailed.

It is often difficult for a new business to find a loan since
the business does not have the financial history. Some
credit unions offer their own startup loan or SBA loan.

For qualified business members — a business credit
card can be used much in the same way as a personal
credit card.

Depending on the need, a commercial real estate loan
can be used to purchase land or an existing building,
make improvements to a building or to refinance an
existing commercial mortgage.

Application Process:

The application process varies by lender, but the following
requirements will be considered by all lenders. While
some lenders may offer flexibility, meeting or exceeding
the minimum requirements, knowing the qualifications and
being able to address them from the beginning will help
make you a stronger applicant.

Credit score: Credit reports of the business and
any owner who has at least 20% ownership will be
required. Ranging from 300 to 850, the FICO score
used in the lending decision is based on five factors
including payment history, amount owed on credit cards

and other debt, history of established credit, rotating
credit in use and recent credit inquires. Review your
businesses credit score, address any issues and pay
down existing debt before applying for a business loan.

Business plan and collateral: A strong business plan
will list several years of past and projected applicable
financial statements. It will also include a statement
of collateral in addition to the type of assets and their
value that you will use to secure the loan. Business
collateral includes equipment and inventory, real estate,
or accounts receivable. If your business does not have
collateral, you may use personal assets including
vehicles, property, as well as savings and retirement
accounts. Take into account both tangible assets such
as equipment and vehicles as well as intangible ones
like trademarks and copyrights. These should be listed
on the balance sheet of the business.

Industry the business is in: You will need to prepare
a market analysis of the industry the business serves
in addition to a statement of your own experience.

Cash flow and annual revenue: The business profit
and loss statements will need to be provided as part
of the application process. Generally, a year-to-date
profit and loss statement is required in order to show
that your business is profitable, with some lenders
also requiring annual revenue minimums.

History of the business: To qualify for most loans,
you will need to have your business established for at
least two years. The longer the history of a business,
the more lenders will be able to visualize long-term
success. While newer businesses will have less loan
options available, a business showing a strong history
which includes revenue growth can aid in acceptance
for a loan.
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MADE HERE...

No one does more to help you succeed than the

Commercial Specialists at Suffolk Federal.
From local decision-making and fast turnaround

to our highly individualized loan packages

with no pre-payment penalties. Let

Suffolk Federal show you how to take

your business to the next level!
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Our featured products include:
« Commercial Lines-of-Credit
e Commercial & SBA Mortgages
 Equipment Loans
e Business Credit Cards
e Business Overdraft Line-of-Credit
« SBA 7(a) Loans & SBA 504 Mortgages
» Deluxe Business Checking
« Remote Check Deposit
e Payroll Services
e Plus so much more!
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/ Better BCll’lkll’lg For LOI’lg Island For more information:
' 3681 Horseblock Road, Medford, NY 11763 Call 631.378.5044 or email
www.suffolkfcu.org BusinessServices@suffolkfcu.org
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FEBRUARY

February 12, 2020
HIA-LI's 26th Annual Economic Summit:
Surveying the Future of LI Business

February 26, 2020
New Member Breakfast

MARCH

March 4, 2020
CEO Forum Featuring: Teresa Ferraro,
East/West Industries, Inc.

March 18, 2020
Tradable Sector & How They Impact the LI Economy

March 24, 2020
Information Meeting

APRIL
April 2, 2020
Small Business Task Force: Open Forum
April 6, 2020
CEO Forum Invited Speaker: TBD
April 20, 2020
Member Appreciation Networking Event
April 24, 2020
Long Island Innovation Park at Hauppauge:
Current & Future Growth
April 29, 2020

New Member Breakfast

MAY

May 14, 2020
Networking in Style: Pre-Trade Show
Networking Event

May 28, 2020
HIA-LI 32nd Annual Business Trade Show

JUNE
June 4, 2020
Information Meeting

June 12, 2020
Discover Long Island & LI MacArthur Airport:
Helping your Business Soar to New Heights

June 16, 2020
Young Professional’s Executive Breakfast
& Scholarship Awards Conference

REGISTER ONLINE
AT HIA-LI.ORG

OR CALL (631) 543-5355

_ HAUFPALUGE INDUSTRIAL ASSOCIATION OF LOMNG ISLAND _
Bupine:™

Connecting Long leland Buring

JOIN US AT OUR

UPCOMING 2020 EVENTS

JULY
July 20, 2020
HIA-LI 41st Annual Golf Outing

July 29, 2020
Member Appreciation Networking Event

AUGUST

August 6, 2020
CEO Forum Featuring Paul Wasser,
Dominican Village

August 13, 2020
Lauren Kristy Boat Cruise

August 26, 2020
New Member Breakfast

SEPTEMBER

September 11, 2020
Information Meeting

September 29, 2020
HIA-LI’s 26th Annual Business Achievement
Awards Gala Luncheon

OCTOBER
October 1, 2020
CEO Forum Featuring: Pat Dolan, Newsday

October 7, 2020
Transformational Leadership

October 16, 2020
New Member Breakfast:
Honoring HIA-LI Committee Co-Chairs

October 30, 2020
HIA-LI 11th Annual Energy &
Environmental Update

NOVEMBER

November 5, 2020
Small Business Task Force Open Forum

November 9, 2020
Member Appreciation Networking Event

November 13, 2020
Get in the Head of the CEO: Business
Achievement Award Recipient Panel

November 17, 2020
Information Meeting

November 20, 2020
10th Annual Women’s Leadership
Executive Breakfast

DECEMBER

December 3, 2020
CEOQO Forum Invited Speaker: TBD
December 10, 2020

HIA-LI Season of Giving
Gala Luncheon




_ “'

SPONSORED BY:

'l

WELCOME

JANUARY NEW MEMB

A-1 CLEANING

Frank Lustberg

President

61 Carolyn Blvd, Suite D

Farmingdale, NY 11735

(516) 872-4242
flustberg(@A-1cleaning.com
www.a-1cleaning.com

Family Owned and operated commercial
cleaning Company since 1984.

A4 MEDIA

Gregg Davis

Sales manager

111 Crossways Park Drive West,
Woodbury, NY 11797

(516) 393-1660
gregg.davis@a4media.com
www.admedia.com

a4 Media / News 12 provides marketing
solutions for local businesses through
television and the internet.

ACCARDI CIRCUIT CONSULT INC.
Thomas Accardi

President

104 S. Village Avenue, Apartment |H
Rockville Centre, NY 11570

(516) 567-5942

tmaccardi@aol.com

Electrical construction design.

AMBITION FUNDING SOLUTIONS
George Cox

President

34 E. Main St., Suite# 420

Smithtown, NY 11787

(866) 624-8466
georgecox(@ambitionfundingsolutions.
com
www.ambitionfundingsolutions.com
Commercial Finance Consultancy.

BUTTERFIELDS

Raymond Perez

President

661 Old Willets Path,

Hauppauge, NY 11788

(631) 851-1507
restaurantbutterfields@gmail.com
www.butterfieldsrestaurant.com

New American Cuisine dining, catering
on and off premise. Offers Lunch, Happy
Hour and Dinner

CBMS CONSULTING SERICES
Darren J. Cioffi

President

P.O Box 134,

Centereach, NY 11720

(631) 721-4347 Ext. 101
dcioffi@cbms.co

www.cbms.co

Our vision is to Help Businesses help
themselves to create positive change
through world class Training, Service
and Support.

CONCEPTS IN PROMOTIONS
Eric Limmer

Owner

295 Oser Avenue,

Hauppauge, NY 11788

(631) 656-0293

LT

eric@conceptsinpromotions.com
www.conceptsinpromotions.com
Custom Screen Printed Apparel,
Embroidery & Promotional Products.

CS HUDSON INC.

Joseph Scaretta

Co-Ceo & Founder

700 Veterans Memorial Hwy, Suite 215
Hauppauge, NY 11788

(631) 260-1976
cshsocial@cs-hudson.com
www.cs-hudson.com

Leaders with deep domain experience
in dispersed facility management,
construction, remodels, and program and
project management.

FELICIANO DESIGN GROUP
David Feliciano

President

56 E. Cedar St.,

Central Islip, NY 11722

(516) 983-5318
david@felicianodesigngrp.com
www.felicianodesigngrp.com

A complete sign company for all your
advertising needs.

FOUR FINANCIAL GROUP

Kenneth Silverman

President & CEO

500 Bi-County Boulevard, Suite 117
Farmingdale, NY 11735

(631) 482-7059
info@fourfinancialgroup.com
www.fourfinancialgroup.com

Four Financial Group differentiates
ourselves from other Financial Service
Firms by offering a suite of customized
services in Financial Planning, Legal,
Tax, and Guidance. We walk with our
clients on their entire financial journey,
and that means we start planning at any
phase of life.

GOOD SAMARITAN HOSPITAL
MEDICAL CENTER (CHS)

Justin Jaycon

Director of Public & Community
Relations

1000 Montauk Highway,

West Islip, NY 11795

(631) 376-4104
justin.jaycon@chsli.org
www.good-samaritan-hospital.org
Member of Catholic Health Services,
537-bed not-for-profit hospital serving
the communities on the south shore of
Long Island.

GULF2BAY SOFTWASH

David Jarett | Owner

129 Fifth Ave,

Bay Shore, NY 11706

(631) 894-6751
service@gulf2baysoftwash.com
www.gulf2baysoftwash.com

A full service commercial & residential
exterior detailing company, who offers
guaranteed services through the use

of environmentally friendly soaps and
detergents designed to eradicate all forms
of molds and bacteria.

ERS

HOLM (HILL OF THE LORD
MINISTRIES)

Dr. Sammuel A. Appiah

Senior Pastor

150 Motor Parkway, Suite LL100
Hauppauge, NY 11788

(631) 617-6267
samappiah2001@yahoo.com
www.hillofthelord.org

Raising Leaders, Shaping People,
Influence Society.

JACKSON'S

Shelby Poole

Owner

6005 Jericho Turnpike,

Commack, NY 11725

(631) 462-0822
shelby@jacksonscommack.com
www.jacksonscommack.com
Gastropub featuring 18 craft lines.
Breakfast, Lunch Dinner plus Parties.

JGM CONSTRUCTION
DEVELOPMENT

John Comack

Founder & President

16 West 36th Street, Suite 601

New York, NY 10018

(631)421-2142
jmcomack@jgm-ny.com
WWW.jgm-ny.com

We are a Premier General Contractor/
Construction Manager who understands
the critical aspects of our project for
our clients. This allows us to ensure
continuity of the construction process
and to assure the quality and timely
completion of your project with our pre-
qualified sub-contractors. We specialize
in Preconstruction, Cost Control, Project
Management and keeping an eye towards
the quality of projects of any scope and
size.

LDI COLOR TOOLBOX

Carlos Hernandez

Major Accounts Manager

50 Jericho Quadrangle, Suite 115
Jericho, NY 11753

(516) 348-2225
CHernandez@myldi.com
www.myldi.com

LDI Color ToolBox is one of today’s
fastest growing document solution
providers and a leader in the supply, sale
and service of digital office technology.

NIELSEN MARKETING CONSULTING
Lynellen K. Nielsen

President

48 Burling Lane, Suite 317

New Rochelle, NY 10801

(631) 428-4654
lynn@nielsenmarketingny.com
www.nielsenmarketingny.com

Whether you need brand identity, sales
and marketing materials, website design,
website content, digital advertising or
social media campaigns, we create just
the right mix of strategy, creativity and
tactics that help you achieve measurable
success.

I Creft Lindors
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PRINCIPAL FINANCIAL GROUP
Douglas DiDominica

Regional Managing Director

48 S. Service Road,

Melville, NY 11747

(516) 459-8777
didominica.douglas@principal.com
www.principal.com/nymetro

The Principal Financial Group’s New
York Metro Business Center is a group
of local offices representing Principal®
in the entire metro area of New York
which includes Manhattan, the Bronx,
Brooklyn, Queens, Staten Island, as
well as Long Island, Southern Counties
of NY State, Southern Counties of

CT, Northeastern Counties of New
Jersey. We are dedicated to helping
individuals, businesses and their
employees achieve financial security and
success in our communities. We proudly
represent Principal with integrity and
professionalism.

RUSS FRAGALA CONSTRUCTION
Russell Fragala

President

36 Southern Boulevard, Suite 6
Nesconset, NY 11767

(631) 257-5777
rfragala@fragalacorp.com
www.fragalaconstruct.com

Russ Fragala Construction Corp., has
been around since 1988. We handle all
aspects of landscaping including but not
limited to: Landscape Design, Landscape
Maintenance, Drainage, Seasonal Flower
Change Outs, Landscape Masonry Walls
and Patios, Outdoor Kitchens, Irrigation,
Superior Snow Removal Services and
more.

SANDATA TECHNOLOGIES

Andrea Bondietta

HR Director

26 Harbor Park Drive,

Port Washington, NY 11050

(516) 484-4400 Ext. 1718
abondietti@sandata.com
www.sandata.com

A provider of home care solutions that
enable government agencies, MCOs,
and home care providers to manage and
optimize the delivery of services.

THE GALLUZZO TEAM AT
SIGNATURE PREMIER PROPERTIES
Chris Galluzzo

Licensed Associate Real Estate Broker
21 Vanderbilt Parkway,

Commack, NY 11725

(631) 499-6400
cgalluzzo@signaturepremier.com
www.galluzzoteam.com

Sell real estate in the Long Island Region
specialization in the towns of Huntington
and Smithtown.
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1025Connect
John A. Danko
Director of Business Development
1025 Old Country Road
Westbury, NY 11590

(516) 512-6262
info@1025connect.com
www.1025connect.com

1025Connect is Long Island’s premier
network-neutral interconnection and
colocation facility, located at 1025 Old
Country Road, a 200,000 square foot
building in Westbury, NY. We can help you
with colocation space to house network
hardware instead of building it yourself in
order to realize IT cost savings, with the
ability to scale, manage growth and burst
to higher bandwidth levels immediately, all
in a fully secure, monitored, power backed-
up facility, accessible 24/7. You can also
directly access a variety of applications
including Microsoft Azure, AWS, Google,
Oracle, IBM and many more. 1025Connect
can provide access to multiple ISP, dark
fiber, domestic transport, international
transport, cloud and peering providers. This
facility is renowned for its ability to connect
global subsea cable systems to terrestrial

keepingcurrent

b
networks, and also provide the capability
to bypass Manhattan for greater network
diversity. 1025Connect serves as host to
the easternmost peering point in the New
York metro area, enabling easier access
and delivery of content distributed to the
“Continental Edge.” All without monthly
recurring cross connect fees.

&= Eclipse DM

Helping Marketers Build Effective Strategies

Eclipse DM
5 Hillside Road, Stony Brook, NY 11790
516.398.8199
Claire Carpenter
Vice President, Sales
ccarpenter@eclipsedm.com
www.eclipsedm.com

We started our company over 15 years ago
with the goal of working alongside marketers
who share our vision of creating winning
direct response campaigns. During our
tenure, we have also been recognized as a
women owned and operated small business.

As an agency, our focus is to create strategic
campaigns centered around our client’s
KPI's by generating new customers and
growing existing customers using digital
and offline media. Being media agnostic
allows Eclipse DM to be knowledgeable
in several leading marketing tactics
including SEO, SEM, Social Amplification,
Programmatic Display, Email Marketing,
Influencer Marketing, Direct Mail, On-page

Print, Broadcast, OOH, Retail, CRM and
Re-targeting.

Our clients are top firms in their respective
industries, companies like Rakuten, HP,
Citrix, Weight Watchers, US Air Force,
Mutual of Omaha and US Mint to name
just a few.

9y

FOUR FINANCIAL
— GROUP —

Four Financial Group
500 Bi-County Blvd. STE 117,
Farmingdale, NY.
Kenneth Silverman
President & CEO
(631) 482-7059
Info@fourfinancialgroup.com
www.fourfinancialgroup.com

Launched in January 2020, Four Financial
Group is a new firm dedicated to providing
clients wealth management, legal, and tax
practice advice and service. Focused on
delivering a one-stop-shop firm with a
variety of services, Four Financial Group
has a client-centered approach based on
individual needs and goals.

Founded by Ken Silverman, Four
Financial Group offers accessible wealth
management, legal services, and advice
to clients from any background or portfolio.

Want To Leave
Your Kids An
Inheritance?
They May Only
Have 10 Years To
Take It

By Gregg Pajak, ChFC
President and Founder
WizdomOne Group LLC

. (631) 652-6001
gpajak@wizdomone.com
www.wizdomone.com

The Secure Act, which was signed into law in December
2019, brings about several major changes to the
retirement system. One such shift marks the end of
so-called “stretch IRAs” for non-spouse beneficiaries
who inherit a retirement account after 2019. Although
there are a couple of exceptions, starting in 2020,
most adult children inheriting an IRA or another type
of retirement account from a parent will only have 10
years to drain the account

Individuals who inherit a retirement account from
a parent only have 10 years to take the money

Before the passing of the Secure Act, most non-spouse
beneficiaries who inherit any type of IRA or a defined
contribution plan such as a 401 (k) or 403(b) can choose
to withdraw the funds by taking required minimum
distributions (RMDs) over their lifetime. Beneficiaries
would calculate their life expectancy according to their
current age in the IRS’ uniform lifetime table. Due to
this ‘lifetime distribution’ option, this was commonly
called a ‘stretch IRA’.

However, following the passing of the Secure Act, adult

children who inherit a retirement account from a parent
or relative will no longer be able to take distributions
over their lifetime if the decedent passed away after
January 1 st, 2020. These inheritances will now need
to be depleted by the end of the 10th year following
the passing of the parent/relative.

There are three exceptions to the 10-year rule. Minor
beneficiaries will have until they reach the age of
majority (age 18 to 21 depending on the state) before
the clock starts ticking on the 10-year payout period. The
10-year distribution rule will not apply to beneficiaries
less than 10 years younger than the decedent or if
the beneficiary is disabled. These beneficiaries could
withdraw the funds over their lifetime using the current
rules.

Again, these changes do not impact individuals who
inherited a retirement account from a non-spouse (e.g.
parent or relative) who passed away during or prior to
2019 or inheritances left to a spouse.

Legacy planning under the Secure Act

If this isn’t how you envisioned leaving an inheritance
to your children or grandchildren, you may want to
consider some alternative planning opportunities during
your lifetime. Once you pass away, your beneficiaries
won’t have many options available to them other than
to take the funds by the end of the 10-year window.

Some planning opportunities for account owners may
include:

+ A Roth conversion: converting funds from an old
401(k) plan or a traditional IRA to a Roth IRA won't
help your heirs extend their payout period beyond 10
years, but it can help them avoid realizing large sums
as ordinary taxable income. Provided beneficiaries wait
at least five years after you first funded the Roth IRA,
distributions will be tax-free. Keep in mind, converting
pre-tax money to a Roth IRA means you will recognize
the amount in your ordinary income for the year. If
you’re in a high marginal tax bracket or still working,
this may not make sense.

+ Leave taxable assets in a revocable trust instead:

These changes only apply to inherited retirement
accounts, not regular taxable investment accounts. To
avoid probate, consider bequeathing assets in a taxable
brokerage account to heirs through a revocable trust,
also called a living trust. Under current tax law, assets
will receive step-up in cost basis to the fair market value
as of the account owner’s date of death. While tax will
be due on any subsequent capital gains or dividends
received, there is no requirement to withdraw the funds.

* Review existing trust payout terms: Speak with your
estate planning attorney to understand how the new
law may change your existing strategy and if changes
should be considered. For example, if you named a trust
as the beneficiary of your IRA and the payment terms
indicate that only required minimum distributions can
be distributed, this could mean beneficiaries are only
entitled to receive a lump sum in year 10 under the
Secure Act, a situation some are calling a ‘tax bomb’.

+ Consider a charitable remainder trust: At a very high
level, here’s how it works: a charitable remainder trust
(CRT) is established and named the beneficiary of a
retirement account. The beneficiaries of the CRT are
your adult children. The charitable remainder trust could
make payments to your kids for up to 20 years before
the remaining assets were distributed to the charity
you selected. There is a cost to set up and administer
this type of trust, and it won’t be right for everyone, so
be sure to discuss the pros and cons with an estate
planning attorney in your area.

Carefully weigh your options with your financial advisor,
estate planning attorney, and tax advisor before making
any changes to your situation and be sure to fully
understand the pros and cons.

Keep in mind, these strategies could also fall victim
to new legislation in the future, with or without
grandfathering. So it’s important to weigh your goals
with the risks and opportunities.

Options for beneficiaries inheriting a retirement
account from a parent

Starting in 2020, adult children who inherit a retirement
account may have little opportunity to avoid the

Four Financial Group is committed to
offering unique wealth management
solutions that secure our clients’ financial
future. We have a team of financial
professionals with decades of experience
in investment, retirement, tax, and wealth
planning services. Our professionals hold
an extensive collection of insurance and
securities licenses. We develop deep
relationships that serve to build our clients’
wealth and achieve both short-term and
long-term financial goals through industry
knowledge and continued education.

Four Financial Group sets itself apart by
offering a full suite of financial solutions —
that includes the delicate legal aspects of
estate and tax planning. We walk with our
clients on their entire financial journey, and
that means we start planning at any phase
of life. Whether our clients are looking for
investment strategies that build wealth or
insurance policies to protect their loved
ones, we are here to offer guidance and
support to encourage sound decision-
making.

For more information on how to establish
long-term wealth strategies, we can be
contacted at (631) 482-7059 or visit
https://inquiries.fourfinancialgroup.com.

New Member Profiles give our most
recent members a complimentary
opportunity to introduce themselves to
the Long Island business community and
showacse their products and services.
For more information, call 631-543-5355
or email marketing@hia-li.org.

escalation of the recognition of taxable income,
which can significantly impact their tax situation. This
is particularly true for individuals in the prime of their
earning years.

As previously mentioned, once the account has passed
onto the beneficiaries, the planning options are currently
limited. Here are several important things to note:

* Rules for inherited Roth IRAs: If it’s been at least five
years since the original account owner first funded
the Roth IRA, distributions to the beneficiary will be
tax-free. While the beneficiary of a Roth IRA may not
be impacted from a tax perspective, they still need to
take the funds by the end of the 10 th year.

* No RMDs: There are no distribution requirements
during the 10-year period, so you could take it all during
year 10 if you wanted, but consider working with your
CPA and financial advisor to develop a plan.

*» No Roth conversions: Non-spouse beneficiaries could
not convert an inherited retirement account to a Roth
IRA before the Secure Act. The new legislation does
not change this.

« Reinvesting your inheritance: After-tax proceeds can
be reinvested in a brokerage account and used down
the road for long-term financial goals. Keeping the funds
invested can help curb sharp increases in lifestyle
spending, which is most tempting when funds are
highly visible or sitting in a checking or savings account.

We plan, God laughs

As you consider what modifications (if any) to make to
your legacy or estate plan, remember to focus on what
you can control. The major changes included in the
Secure Act follow numerous other shifts in tax law from
the Tax Cuts and Jobs Act at the end of 2017. In the
current political environment, more changes to the tax
system could be on the horizon, which is something
to keep in mind as you weigh the cost, benefits, and
potential future flexibility of new planning strategies.

This article was written by Kristin McKenna from
Forbes and was legally licensed by AdvisorStream
through the NewsCred publisher network.



APPOINTMENTS,
PROMOTIONS & HONORS

UNIONDALE, NY, JANUARY 7, 2020 -
Forchelli Deegan Terrana LLP (“FDT”) is
pleased to welcome Anthony P. DeCapua to
its Construction and Litigation practice groups
as a Partner. Prior to joining FDT, Anthony
was Of Counsel at another Uniondale, NY-
based law firm. Anthony, a Lake Hills
Ronkonkoma, NY resident, earned his Juris
Doctor from Touro Law and his Bachelor of
Arts degree from St. John’s University. He is
admitted to practice in New York State, Connecticut and the Federal
Courts in the Eastern and Southern Districts of New York.

Campolo, Middleton & McCormick, LLP, a
premier law firm with offices in Westbury,
Ronkonkoma, and Bridgehampton is pleased
to announce the promotion of David Green.
Previously an associate, he has been promoted
to senior associate and works out of our
Westbury office. David joined the firm in 2018
and has rapidly proven to be an invaluable
member of our litigation team.

UNIONDALE, NY, JANUARY 13, 2020 —
Forchelli Deegan Terrana LLP (“FDT”) is
pleased to welcome James P. Rosenzweig to
its Real Estate, Banking & Finance and
Restaurant & Hospitality practice groups as
a Partner. James, a Jericho, NY resident, joins
the firm from The Riese Organization of New
York City, where he served as Vice President
and General Counsel for more than two
decades.

Long Island, NY, January 13, 2020 - The
American Heart Association is proud to
announce that Nicole Penn President of the
EGC Group will be honored at the American
Heart Association’s 19th Annual Long Island
Go Red for Women Luncheon. This year’s
event will take place on Thursday, February
27, 2020 at the Crest Hollow Country Club in
Woodbury. As Honoree, Nicole has made a
commitment to support and create awareness
about heart disease and stroke especially as it pertains to women
and is proud to support the Go Red for Women Campaign.

Citrin Cooperman and the
Franchise Business Network
of the International Franchise
Association (IFA) hosted a
breakfast roundtable
strengthening the Long
Island franchise community
on December 10th at Citrin
Cooperman’s Melville office.
e The session discussed topics
that will impact Franchise businesses in 2020 and beyond, including:
new tax regulations, labor and overtime rules, hiring retention and
how franchisees and franchisors can work together. Speakers
were Mitch Cohen, Multi-Unit Franchisee, Jersey Mike’s Subs,
and Stephen Hellner, Partner, Citrin Cooperman.

Campolo, Middleton & McCormick, LLP, a
premier law firm with offices in Westbury,
Ronkonkoma, and Bridgehampton is pleased
to announce the promotion of Meghan Dolan.
Previously an associate, she has been
promoted to senior associate and works out
of our Ronkonkoma headquarters. Meghan
joined the firm in 2016 and is a part of our
litigation department.

UNIONDALE, NY, JANUARY 23, 2020 —
Forchelli Deegan Terrana LLP (“FDT”)
proudly welcomes Jacqueline (Jackie) A.
Rappel, an accomplished commercial and
Surrogate’s Court litigator to the firm as a
Partner. Prior to joining FDT, Jackie provided
“of counsel” services to numerous law firms
across Long Island. A Huntington, NY resident,
Jackie earned her J.D. from the Maurice A.
Deane School of Law at Hofstra University. She received her B.S.
in Marketing and A.A.S. in Buying & Merchandising from the Fashion
Institute of Technology.
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Campolo, Middleton & McCormick, LLP, a
premier law firm with offices in Westbury,
Ronkonkoma, and Bridgehampton is pleased
to announce the promotion of Kristen Navas.
Previously the Director of Operations, she has
been promoted to Managing Director and works
out of our Ronkonkoma headquarters. Kristen
joined the firm in 2010 and is responsible for
the firm’s operations, including overseeing our
hiring, IT, accounting, and human resources
departments. Kristen also manages the growth of the firm’s footprint
across Long Island by handling all details related to expansion of
our office space and opening new locations.

UPCOMING EVENTS

Join us for a free public
lecture DEFEATING
CANCER: Working with
communities to conduct
better cancer research with
Kevin Cassel, DrPH,
MPH, Assistant Professor,
Population Sciences in the
Pacific Program, University
of Hawaii Cancer Center. When: March 8, 2020 at 4pm - 5:30pm
Where: 1 Bungtown Road, Cold Spring Harbor, NY, 11724 Admission
is free.

e Serws

DIFEATING CANCER

OTHER NEWS & HAPPENINGS

Long Island Cares has received
a $500,000 grant from Bank of
America to establish their fifth
satellite center in Hampton
Bays. The new Hunger
Assistance and Humanitarian
Center of the Hamptons, and
east end warehouse and
distribution center will feature
a Food Pantry, Retail Food Rescue Center, Baxter’s Pet Pantry
and outreach services to the migrant and agricultural communities
and will assist the over 9,000 Long Islanders living on the east
end who face food insecurity every day. < Expand the elimination
of the sale of flavored e-cigarettes to include ALL flavored tobacco
products, and make sure the flavors include mint and menthol
products, which are consumed in large numbers by youth and
African Americans.

Funding for school wellness and inclusion of a model school wellness
policy | Ensure that food sold, served or given by state institutions
meet nutritional standards | Keep public health programs designed to
reduce heart disease, stroke and diabetes on separate budget lines,
not combined or reduced, to continue to reach at-risk populations.

HUNTINGTON, NY (January
9, 2020) — Food, toys, and gifts
donated by colleagues from
The Nature’s Bounty Co., a
global leader in health and
wellness, were a joyful holiday
surprise for 100 local families
participating in the Family
Service League (FSL) Healthy Families Suffolk Program. This
generous gift was part of The Nature’s Bounty Foundation’s “We
Give Back” employee initiative valued at over $10,000. The Nature’s
Bounty Long Island headquarters provided boxes complete with
grocery items and its employees purchased gifts from children’s
wish lists to make the season brighter for families facing extreme
financial hardships. FSL's Healthy Families Program serves families
in the communities of Brentwood, Bay Shore, Central Islip, Amityville,
Copiague and Wyandanch. FSL, a Long Island based non-profit
human service organization, has over 60 vital programs at 20
locations.

The Juror has spoken! In the
Art League of Long Island’s
8th Annual Photography
Exhibition titled “This Land is
Our Land”, exhibition juror
Sandra Carrion selected 60
works out of 373 entries, with
six of those works singled out for awards. The following
photographers have won Awards of Excellence: Gerard Gilberti,
Zabriskie Point, Death Valley; Sue Miller, Anywhere America, The
Now of Then; Kathleen Massi, Endless Loyalty. Honorable Mentions

SPONSORED BY:
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COOPERMAN®

Accountants and Advisors

go to: Julianna Kirk, After the Storm; Paul Mele, Super Spooky
Superband; John Micheals, Heavy Duty.

Long Island Cares, Inc. Awards
$6,000 Support Grant To Mercy
Soup Kitchen Of Wyandanch. Ada
Gonzalez, Tuesday Coordinator and
Vito Colletti, President & Board
Chair of the Mercy Soup Kitchen
of Wyandanch (center) accept a
$6,000 grant for operational support
from (L-R) Sonia Perez, Agency
Relations Coordinator; Paule T. Pachter, CEO, and Kristine Lehn,
Chief Network Officer of Long Island Cares, Inc.

Riverhead, NY — Campolo,
Middleton & McCormick,
LLP, a premier law firm with
offices across Long Island, is
celebrating the start of 2020
with a new location in
Riverhead, which opened for
business on January 22. Located at 554 East Main Street, CMM’s
Riverhead office opens less than a year after the firm opened its
third office, located in Westbury. The Riverhead office, which will
support CMM’s fast-growing client base on the East End as well
as provide easy access to the Courts, is testament to CMM'’s rapid
expansion and relentless pursuit of excellence.

»
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Farmingdale, NY — January
2020, Four Financial Group
is a new firm dedicated to
providing clients wealth

FOUR FINANCIAL
GROUP

management, legal, and tax practice advice and service. Focused
on delivering a one-stop-shop firm with a variety of services, Four
Financial Group has a client-centered approach based on individual
needs and goals.

Kevin S. Ryan is running the
Boston Marathon for The
Leukemia & Lymphoma
Society. Owner of the editorial
consulting firm KSRyan Group,
Kevin is raising $26,200 —
$1,000 a mile! - for life-saving
research and patient programs.
It’s his fifth marathon but the
first with such a lofty goal.
“Once you see the impact that LLS-sponsored research has on
people you know, you just have to keep going,” he says. Kevin
runs with Team In Training, LLS’s sports fundraising arm. Tax-
deductible donations can be made through his fundraising page
at kevinruns.com or pages.lls.org/tnt/li/boston20/ksryan.

Share the News

Share your recent events, happenings
and promotions with the Long Island
business community in HIA-LI’s
Heard Around the Island section,
complimentary to all of our members.
Please send your 50-60 word press
releases to marketing@hia-li.org
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—/£ IPeople's Alliance

N/
Federal Credit Union

We Put People First,

Even In Our Name!

PAFCU is a Great No-Cost Employee Benefit!

We can come on-site to your company to open new accounts
and service existing accounts for all your employees.

125 Wireless Blvd. * Hauppauge, NY 11788 ¢ www.pafcu.org ¢ (631) 434-3500
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