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MANUFACTURING REVITILIZATION

opportunities for a skilled manufacturing 
workforce.

WORKFORCE DEVELOPMENT
Develop solutions to attract, blend and retain 
employees and keep youth on LI.

HEALTHCARE
Explore existing and emerging strategies for  
containing healthcare costs.

INFRASTRUCTURE
Identify and develop plans to address critical 
infrastructure needs of the Hauppauge Industrial 
Park that will foster the continued growth of 
business.

ENVIRONMENT OF BUSINESS SUCCESS
Create forums to educate and connect business 
growth and survival. Promote the HIA-LI Annual 
Trade Show and conference as a forum for 
important connection and discussion on economic, 
business, and workforce development issues.

ALTERNATIVE ENERGY “GO GREEN”

members. Educate and showcase environmental 
and energy services.

VIRTUAL HIA-LI
Enable our members to collaborate, connect and 
deliver added value by sharing knowledge with 
current and future members and the global world.

HIA-LI POSITIONING STATEMENT & INITIATIVES
HIA-LI IS ONE OF THE RECOGNIZED VOICES FOR BUSINESS ON LONG ISLAND; A POWERFUL 
FORCE AND ECONOMIC ENGINE FOR REGIONAL DEVELOPMENT. OUR MEMBER COMPANIES
REPRESENT TENS OF THOUSANDS OF BUSINESS PROFESSIONALS. 
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HIA-LIʼS 7TH ANNUAL WOMEN LEADING THE WAY BREAKFAST 20

HIA-LIʼS INDUSTRY LISTS: ADVERTISING AGENCIES, 
MARKETING FIRMS & PR FIRMS
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OFFICERS
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Board
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Anthony Manetta
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DIRECTORS

Carol Allen
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(631) 434 - 3500

Robert Desmond
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Jim Coughlan
Tritec Real Estate Co
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David Manning
Brookhaven National

Laboratory
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Scott Maskin
SUNation Solar
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Joseph Garofalo
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Susan H. Gubing
Career Smarts

(631) 979 - 6452

Michael Voltz
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Pierre Lespinasse

(631) 632-1984
Stony Brook Univerisity

Tony Borelli

(516) 391 - 0300 x396

Mass Mutual Financial 
Group

EDUCATION/
WORKFORCE
CONNECTION

  

ENERGY/UTILITIES/
INFRASTRUCTURE

Jack Kulka

(631) 231 - 0900

Kulka Construction 
Group

ENTERTAINMENT/
SPORTS

Carmella Fazio

(516) 297 - 9011
All Island Media

Kelly Imperial
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NYIT

ENVIRONMENTAL/GREEN 
INDUSTRIES

Lilia Factor Esq.
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Tom Fox
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and Architects

GOVERNMENT RELATIONS
Jack Kulka

(631) 231 - 0900

Kulka Construction 
Group

Chris Kent

(631) 367-0710
Farrell Fritz, P.C.

HEALTHCARE

Christine Ippolito

(631) 794-7400
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Solutions

Melissa Negrin-Wiener

(631) 390-5000

Genser, Dubow, Genser
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HUMAN RESOURCES

Mary Locascio

(631) 750 - 1226
All Island Media

Aoifa OʼDonnell

(631) 588-8102
National EAP, Inc.

MANUFACTURING/
INTERNATIONAL TRADE

Robert Lippolis

(631) 273-8282
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& Gasket Corp.

MEMBERSHIP

Rich Isaac

(631) 231 - 3538
Sandler Training

Raffelina Cipriano

(917) 440 - 1925
Primerica

MENTORING, 
NETWORKING AND 
COMMUNICATIONS

Michael Capaldo

(516) 984 - 5388

Ann Morrison

 (516) 869 - 4215 

The American Foundation
For Suicide Prevention

SALES & MARKETING

Joy Graceffo

(631) 427 - 1083

L.I. Essential Software 
and Training

Miriam Hubbard

(516) 338 - 5454
PBI Payroll

SECURITY

Allan Lippolis

(631) 273 - 8282

Superior Washer & 
Gasket Corp.

TECHNOLOGY FOR 
BUSINESS

David Pinkowitz

(631) 491 - 5343

DCP Marketing Services 
LLC

Chris Coluccio

(631) 285 - 1527
TechWorks Consulting, Inc.

YOUNG
PROFESSIONALS

Betsy Jacob

(516) 396 - 9329
Sage Solutions

Robert Dooley
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McGiff Halverson, LLP
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Joe Campolo
Campolo, Middleton &

McCormick LLP
(631) 738 - 9100

John Bauer 
Littler Mendelson, P.C.

(631) 293 - 4525

Rich Humann, P.E.
H2M architects +

engineers
(631) 756 - 8000

Kevin OʼConnor
Bridgehampton
National Bank

(631) 537-8826

Rich Isaac
Sandler Training
(631) 231- 3538

President & CEO
Terri Alessi-Miceli
(631) 543-5355

OFFICERS

Chairperson Of
 The Board
Joe Campolo
Campolo, Middleton & 
McCormick LLP
(631) 738-9100

First Vice
Chairperson
John Bauer
Littler Mendelson, P.C.
(631) 293-4525

Second Vice 
Chairperson
Carol Allen
People’s Alliance 
Federal Credit Union
(631) 434-3500

Corporate Secretary
Rich Humann, P.E.
H2M Architects & 
Engineers
(631) 756-8000

Treasurer
Anthony Manetta
Cedar Communities, L.P.
(516) 229-1168 

DIRECTORS

Jim Coughlan
Tritec Real Estate 
Co., Inc.
(631) 706-4113

Robert Desmond
Industry One
Realty Corp
(631) 273-4255

Rita DiStefano
Portnoy, Messinger, 
Pearl & Associates, Inc.
(516) 921-3400

Karen Frank
Darmic Consulting 
Services Inc. 
(516) 524-8216

Joseph Garofalo
Island Christian Church
(631) 822-3000

Susan H. Gubing
Career Smarts
(631) 979-6452

Rich Isaac
Sandler Training
(631) 231-3538

Bob Isaksen
Bank of America
(631) 547-7450

Christopher Kent
Farrell Fritz, P.C.
(631) 367-0710

David Manning
Brookhaven National 
Laboratory
(631) 344-4747

Scott Maskin
SUNation Solar 
Systems Inc.
(631) 750-9454

Kevin O’Connor
BNB Bank
(631) 537-8826

Robert Quarte
AVZ & Company P.C.
(631) 434-9500

Ann-Marie Scheidt
Stony Brook University
(631) 216-7605

Anne Shybunko-
Moore
GSE Dynamics
(631) 231-1044

Chris Valsamos
Castella Imports, Inc.
(631) 231-5500

Michael Voltz
PSEG Long Island
(631) 844-3819

Dr. Elana Zolfo
Berkeley College
(631) 338-8633

LIFETIME
BOARD MEMBERS 

Jack Kulka
The Kulka Group
(631) 231-0900

Allan Lippolis
Superior Washer & 
Gasket Corp.
(631) 273-8282

Anthony Leteri
 USA Waste Reduction 
& Recycling Co., Inc.
(631) 269-0800

Arthur Sanders
Omni Funding
(516) 697-3900

LIFETIME BOARD 
MEMBERS EMERITUS

Fred Eisenbud
Campolo, Middleton & 
McCormick LLP

Thomas J. Fallarino 
CPA

Richard S. Feldman, 
Esq.
Rivkin Radler LLP

Ernest E. Hoffman
W & H Stampings

Howard Kipnes
Cedar Knolls Inc.

Nicholas M. Lacetera
Peoples Alliance 
Federal Credit Union

Ed Pruitt 
(Posthumously)
CEO

John Rebecchi

Marci Tublisky

Norman Weingart
Communications 
Specialist

David Winchester
CleanTech Rocks

BUSINESS 
DEVELOPMENT

Tony Borelli
Mass Mutual
Financial Group
(516) 391-0300 x396

Pierre Lespinasse
Farmingdale State 
College
(934) 420-2882

EDUCATION/
WORKFORCE 
CONNECTION

Linda Furey
Junior Achievement
of New York
(516) 625-9028

Marie McCallion
Stony Brook University
College of Business
(631) 632-7476

ENERGY/UTILITIES/
INFRASTRUCTURE

Jack Kulka
The Kulka Group
(631) 231-0900

GOLF/SPORTS

Robert Desmond 
Insutry One Realty Corp
(631) 273-4255

Vincent Nello
Baer’s Rug
& Linoleum Co., Inc.
(631) 392-1073

ENVIRONMENTAL/
GREEN INDUSTRIES

Alyse Delle Fave
Rigano LLC
(631) 756-5900

Tom Fox
D&B Engineers & 
Architects
(516) 364-9890

GOVERNMENT 
RELATIONS

Jack Kulka
The Kulka Group
(516) 231-0900

Chris Kent
Farrell Fritz, P.C.
(631) 367-0710

HEALTH & 
WELLNESS

Len Baldassare 
Merrill Lynch Wealth 
Management
(631) 944-9662

Melissa Negrin-Wiener
Genser Cona Elder Law
(631) 390-5000

HUMAN RESOURCES

Mary Locascio
All Island Media
(631) 750-1226

Aoifa O’Donnell
National EAP Inc.
(631) 588-8102

MANUFACTURING/
INTERNATIONAL 
TRADE

Kursad Devecioglu
Bimser International 
Corporation
(646) 722-3890

Ron Loveland,
BSE, MBA
Summit Safety & 
Efficiency Solutions
(631) 642-7236

MEMBERSHIP

Lisa Mitnick
People’s Alliance 
Federal Credit Union
(631) 434-3500

Alex MacPherson
UBS Financial
Services, Inc.
(631) 420-6421

MENTORING/
NETWORKING AND 
COMMUNICATIONS

Ann Morrison
The American 
Foundation for Suicide 
Prevention
(516) 869-4215

John Schneidawin
(631) 901-5700

SALES & MARKETING 

Miriam Hubbard
PBI Payroll
(516) 338-5454

Dan Simon
Signwave LLC
(631) 761-9292

SECURITY 

Allan Lippolis
Superior Washer & 
Gasket Corp.
(631) 273-8282

TECHNOLOGY
FOR BUSINESS 

Chris Coluccio
TechWorks
Consulting Inc.
(631) 285-1527

Manny Morales
2M Technologies, Inc.
(631) 231-3255

H.Y.P.E. 

Adam Holtzer
Connections4Hire
(631) 696-0324

Gregg Pajak
WizdomOne
Group of Companies
(631) 652-6001
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HIA-LI COMMITTEE MEETINGS

TUESDAY, JANUARY 21ST |  8:30-10:00 AM
HIA-LI’s H.Y.P.E Committee Meeting | Location: TBD
 
WEDNESDAY, JANUARY 22ND | 8:30-10:00 AM
Education/Workforce Connection Committee 
Meeting | Location: HIA-LI Headquarters – 225 Wireless 
Blvd, Suite 101, Hauppauge
 
WEDNESDAY, JANUARY 22ND | 8:00-10:00 AM
Manufacturing/International Trade Committee 
Meeting | Location: Microsoft Store in the Garden City 
Roosevelt Field Mall
 
THURSDAY, JANUARY 23RD | 8:30-10:00 AM
Business Development Committee Meeting
Location: HIA-LI Headquarters – 225 Wireless Blvd, 
Suite 101, Hauppauge
 
FRIDAY, JANUARY 31ST | 8:30-10:00 AM
Mentoring Committee Meeting
Location: HIA-LI Headquarters – 225 Wireless Blvd, 
Suite 101, Hauppauge
 
TUESDAY, FEBRUARY 4TH | 8:30-10:00 AM
Health & Wellness Committee Meeting
Location: HIA-LI Headquarters – 225 Wireless Blvd, 
Suite 101, Hauppauge

WEDNESDAY, FEBRUARY 5TH | 8:30-10:00 AM
Technology for Business Committee Meeting
Location: HIA-LI Headquarters – 225 Wireless Blvd, 
Suite 101, Hauppauge
 
FRIDAY, FEBRUARY 7TH | 8:30-10:00 AM
Membership Committee Meeting
Location: HIA-LI Headquarters – 225 Wireless Blvd, 
Suite 101, Hauppauge

HIA-LI CALENDAR OF EVENTS: JANUARY 2020

CALENDAR HIGHLIGHTS

HIA-LI UPCOMING EVENTS

FRIDAY, JANUARY 17TH, 8:00 AM - 10:00 AM
HIA-LIʼs 42nd Annual Meeting & Legislative Breakfast. 
Meet your local and state representatives! Learn 
more about their Long Island business initiatives and 
2020 economic forecast. The event is from 8:00 am 
to 10:00 am. Location TBD. Tickets are Members 
$50 | Non Members $65. To register, visit www.hia-li.
org or call 631-543-5355.

WEDNESDAY, JANUARY 29TH, 5:30 PM - 7:30 PM
HIA-LIʼs Member Appreciation Networking Event. 
Join us for a night of networking with the HIA-LI 
business community from 5:30 pm -7:30 pm at 
Patrizia’s of Hauppauge, 358 Vanderbilt Motor Pkwy, 
Hauppauge, NY 11788. This is a complimentary 
event for HIA-LI members but pre-registration is 
required. Bring a non-member as a guest to learn 
more about the benefits of the organization. There 
will be complimentary lite bites and a cash bar. To 
register, visit www.hia-li.org or call 631-543-5355.

TUESDAY, FEBRUARY 4TH, 8:00 AM – 10:00 AM
HIA-LI’s CEO Forum Featuring: Dr. Steven 
Tuzinkiewicz, CEO & Radiologist and Felicia 
Telep, Director of Marketing & Operations, PURE 
Mammography at Guide Dog Foundation, 371 NY-
25, Smithtown, NY 11787. Be inspired and join us 
on February 4th to hear how Felicia thrives in the 
Long Island Business Community as an influential 
leader in the medical field. Members: $40 • Non-
Members: $55. To register, visit www.HIA-LI. org or 
call 631-543-5355.
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FEATURING CHRISTOPHER COLUCCIO, CEO & KEITH NEWELL, CFO AT TECHWORKS CONSULTING, INC.

TELL US ABOUT HOW YOU/
YOUR COMPANY STARTED. 

I started Accu Data with my wife, Connie. 
I had been working as a controller for an 
insurance brokerage and my wife had been 
a tax accountant before leaving work to raise 
our two kids. We wanted to take a business 
journey together as a loving adventure. We 
both felt uniquely qualified to run a payroll 
processing firm, not just because of our 
skill sets but because we’d offer the kind of 
dedicated, personalized service necessary to 
earn the customers’ trust. It didn’t take long 
for our clients to tell their fellow business 
owners of the secret they had found processing 
payrolls. Over time, our offerings expanded to 
a complete menu of employee management 
components, allowing clients to take care of 
their most precious asset – their staff – from 
pre-hire to retire.

WHAT WAS A TURNING POINT 
FOR YOU/YOUR COMPANY? 

Just as in life, a business has peaks and 
valleys. Throughout the 35 years of Accu Data’s 
existence, we have been blessed with many 
peaks but there have been some that I consider 
particularly outstanding and memorable. I will 
call them our “harbingers of success.” As I look 
back some 20 years, convincing our daughter, 
Susan, to join us transferred the dynamic duo 
to become the tremendous trio. In addition to 
her marketing and sales ability, Susan has 
developed well defined systems of operation for 
Accu Data, which have proven to be innovative 
and insightful and have helped transform us 
into a true Human Capital Management firm.  

WHAT IS YOUR PHILOSOPHY AT 
ACCU DATA?

We measure the success of our company on a 
variety of factors, beginning with the satisfaction 
of our clients, which we earn through our 
professionalism, reliability and accuracy. But 
it’s equally important that we serve the needs 
of our staff, too, as well as the community 
we call home. We have established, nurtured 
and maintained a powerful bond among 
management and our valued employees, which 
continues to reap enormous benefits at every 
level of our hierarchy. And our commitment to 
the community is one of our most cherished 
endeavors. We are proud members of the 
Hauppauge Industrial Association and take 
part in numerous events and programs aimed 
at fostering and empowering the business 
community, here in Hicksville and throughout 
the island. 

TELL US ABOUT YOUR 
COMPANY’S PROFILE TODAY 

For more than 35 years, we’ve been dedicated 
to helping companies nationwide navigate the 
complexities of Human Capital Management. 
With a combination of industry-leading, 
cloud-based technology, uncommon and 
uncompromising service and a commitment 
to offer the right solutions at the right price, 
we provide our clients with the tools and 
support they need to efficiently handle the most 
complex workforce management needs, from 
pre-hire to retire. A key secret to our success is 
our continued investment in the technological 
advances and infrastructure necessary to stay 
on the cutting edge of superior service. This 
business perspective has enabled us to focus 
on maintaining a stable, loyal customer base, 

while pursuing new avenues of revenue growth 
by attracting new clients to our enterprise.

WHAT OPPORTUNITIES DO YOU 
SEE IN THE FUTURE? 

One of the hallmarks of our success at Accu 
Data is our ability to serve the present-day 
needs of our clients while always keeping 
a sharp eye on future trends and new 
technologies related to payroll, tax, HR and 
compliance services. In the coming years, 
we anticipate great expansion in Accu Data’s 
automation of the payroll processes. This will 
not only make workforce management easier 
and more productive for all of the clients we 
serve, it will also positively impact our growth as 
a company and, in turn, increase our presence 
in the industry.

RALPH ACCARDO | PRESIDENT OF ACCU DATA WORKFORCE SOLUTIONS

“We have established, nurtured and maintained a powerful bond 
among management and our valued employees, which continues 
to reap enormous benefits at every level of our hierarchy.”
- Ralph Accardo | President of Accu Data Workforce Solutions
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AccuData Workforce Solutions
www.workforcesolutions.com
info@workforcesolutions.com
516-935-6767

Managing and processing payroll isn’t just 
a complex and time-consuming task, it’s a 
downright challenge. According to a study, 40% 
of small business owners rank bookkeeping and 
tax preparation as their least favorite parts of 
their job. It’s easy to see why more companies 
are outsourcing payroll to professional Human 
Capital Management (HCM) agencies, which use 
the latest software systems. If you’re still handling 
payroll in-house, here are five key benefits your 
HR departments and businesses will enjoy by 
switching to an outside provider:
 
1. It Saves Time
Between interviews, onboarding, time-off 
requests, performance management and training, 
your HR department has enough on their plates 
without the additional burden of calculating 
and processing payroll hours and handling any 
issues that may arise. Using a payroll company 
eliminates the multiple hours dedicated to paying 
employees and allows your HR team members 
to focus on their other duties and responsibilities.

2. It Virtually Eliminates Errors 
Want to drive your employees crazy and raise 
doubts about your company’s competency? 
Make a payroll mistake. And guess what: if you’re 
manually entering time and exporting data to 
and from siloed platforms, errors are bound to 
happen. With a professional payroll company, 
you greatly reduce the risk of human error. At 
Accu Data, for example, we use cutting-edge 
payroll processing technology that’s automated, 
intuitive, configurable, and fully integrated.

3. It Sends Alerts and Reminders
Payment deadlines. Contractor invoices. Payroll 
tax reports. Quarterly and annual income tax 
withholding reports. Staying on top of payroll 
and tax submissions can be overwhelming. Accu 
Data sends email reminders about paydays and 
payment deadlines, ensuring no important dates 
or payments are missed.

4. It Protects Your Employees’ Information
Payroll data includes a lot of confidential 
information your employees are trusting you to 
protect, from Social Security Numbers to bank 
information to home addresses. Professional 
payroll companies take the privacy and security 
of their clients very seriously and the software 
they use meets the highest IT security standards. 
Accu Data, for example, uses SSL technology, 
which encrypts all confidential information, 
which prevents it from being intercepted over 
the Internet. 

5. It Keeps You Compliant 
Are you on top of all the local, state and federal 
tax laws that apply to your business or industry? 
It’s a hard question to answer given how quickly 
and often rules and regulations can change. 
Fortunately, payroll providers constantly monitor 
new laws and requirements closely in order 
to help their clients stay compliant and avoid 
penalties. 

Are you ready to outsource your payroll to a 
professional? Contact Accu Data today for a free 
consultation and to learn more about our other 
HCM capabilities, including Time & Attendance, 
Applicant Tracking, Benefits Administration, 
Learning Management Systems and ACA 
Compliance.

keepingcurrent
5 Key Benefits of Using a Professional Payroll Provider

Changing Payroll Providers  
Has Never Been Easier.

• Streamlined Payroll & HR Software

• Customized Solutions for your Business

• Personalized Service and Support

PAYROLL PROCESSING | HUMAN RESOURCES | TIME & ATTENDANCE | BENEFITS ADMIN | ACA COMPLIANCE

95 West Old Country Road, Hicksville, NY 11801  •  516.935.6767 • workforcesolutions.com

“Best Payroll Company”
Top Three - LI Business News

Thinking of making the switch? There’s no better time than the 

beginning of the new year. At Accu Data Workforce Solutions,  

we make the transition as simple and seamless as possible, using  

our 30+ years of experience as a leading provider of payroll and 

Human Capital Management.
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LONG ISLAND INNOVATION PARK AT HAUPPAUGE: BIZ GROWS HERE

PRESIDENT/CEO: Sal Ferro
IN BUSINESS SINCE: 1946

WHAT PRODUCTS/SERVICES
DO OFFER?

We are a one stop, full service remodeling 
company, that specializes in Kitchens, 
Bathrooms, Siding, Windows, Roofing, 
Sunrooms, Basements, Dormers and 
Extensions.  We handle all aspects of 
the project including design, permits, and 
installation. Alure  also has dedicated service 
and warranty department that services our 
clients for all warranty work, and a sister 
company,  Fusion Commercial Contracting, 
specializing in interior build outs and all 
phases of commercial construction. As our 
tag line states, “we go to extremes to build 
your dreams!”

WHAT IS YOUR COMPETITIVE EDGE?

While our 70 plus years of experience 
serving Long Island offers our customers 
an unparalleled peace of mind, our true 

competitive edge is our employees and the 
culture of commitment that we have fostered. 
With our largest source of business being 
repeat customers and referrals from our 
Raving Fans, our employees go above and 
beyond for each of our customers to ensure 
we meet and exceed our clients’ needs and 
provide a superior experience from start to 
finish. 

TELL US ABOUT YOUR COMPANY’S 
PROFILE TODAY AND AREAS OF 
GROWTH.

Alure currently employees about 200 Long 
Islanders including designers, production 
staffing, office personnel, installation crews 
and trades professionals. We currently 
perform over 1,200 remodeling projects a 
year for homeowners here on Long Island 
with revenue north of $33 million. With a 
focus on our core areas of expertise noted 
above, our growth plan is to continue to 
grow our customer base here on Long 
Island and to continue exceeding our client’s 
expectations to perpetuate our repeat and 
referral business.

WHY ARE YOU PROUD TO BE IN THE 
LONG ISLAND INNOVATION PARK AT 
HAUPPAUGE (IPH) AND SHOWCASING 
YOUR COMPANY?

Alure has always focused on being an active 
member of the Long Island Community and 
the Hauppauge Park is an ideal location for 
us to be. From the ability to easily network 
with other HIA members,  to the amenities, 
the convenient location and easy access 
to the Long Island Expressway, as well as 
the central location on Long Island for our 
employees, the Park is the perfect location 
for our corporate office

Seth Selesnow
Director of Marketing

Seth@alure.com
516-396-9148
www.alure.com

This section is dedicated to highlighting companies in the Long Island Innovation Park at Hauppauge, the largest park in the Northeast with over 1,300 companies and 55,000 employees. 
The HIA-LI is committed to reinvesting in the park with our partners from Business, Government and Institutions to create a place to work, live and play for our future workforce. 

ALURE HOME IMPROVEMENTS

CONTACT
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LONG ISLAND INNOVATION PARK AT HAUPPAUGE: BIZ GROWS HERE

*Credit requests are subject to approval.  ©2019 People’s United Bank, N.A. | Member FDIC |        Equal Housing Lender  

People’s United Bank offers a full array of banking and financial products, along with an in-depth knowledge 
and a reputation for exceptional customer service.  Our business finance solutions are geared to meet your 
company’s needs today and in the future.  Get the cash your business needs to grow with fast, easy, local 
access to competitive long-term financing.*

Paul Hawkins
SVP, Region Manager Business Banking
3880 Veteran’s Memorial Highway  |  Bohemia, NY 11716
631-637-3722  |  paul.hawkins@peoples.com

We specialize in solutions that matter to you.

OWNER OCCUPIED SBA 504

$1,537,000

MORTGAGE
$350,000 LINE OF CREDIT

Financing solutions 
as unique as your business.

REAL ESTATE INVESTOR

$6,300,000

COMMERCIAL MORTGAGE

OWNER OCCUPIED SBA 504

$1,794,000

MORTGAGE

INVESTOR

$1,100,000

COMMERCIAL MORTGAGE

OFFICE CLEANING  
SERVICE COMPANY

$525,000

LINE OF CREDIT

REAL ESTATE INVESTOR

$1,300,000

LINE OF CREDIT
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By Matthew Ambrosio
Development Associate
Terwilliger & Bartone Properties
matthew@terwilligerbartone.com
516-249-2022 

I recently connected with Michael Watt, the 
Executive Director and Founder of LiiNCS, a Long 
Island-based 501c3 nonprofit association that 
gave rise to the Millennial Leadership Coalition. 
The spirit of the meeting was to discuss paths to 
encourage the younger generations who live here 
to get out and be heard, specifically speaking in 
terms of smart and sustainable development. The 
future of Long Island’s economy and vibrancy 
depends on it.

Working as a Development Associate with 
Terwilliger & Bartone, part of my role is community 
organizing and attending town and village 
public hearings. It is at these hearings where 
development firms present their applications 
with panels of experts. Frequently, development 
projects are met with opposition groups who raise 
concerns that include but are not limited to traffic, 
school aged children and the environment. I can 
count on one hand where support outweighed 
opposition.  If we wish to change and grow, we 
must do so in a smart and sustainable way. We 

must embrace smart growth and provide a more 
diverse menu of housing. Not only for those who 
wish to stay on Long Island but also to attract 
and welcome those who wish to call Long Island 
their home. 

This all starts with the younger generation and 
being active in local government. How do we do 
that? Attend town and village meetings to learn 
more about the challenges developers are met 
with and decide for yourself if what they are 
doing is making your hometowns a better place. 

Here are some tips of how you can become part 
of the movement to make Long Island a better 
place to live, attract young professionals and 
preserve our future growth.

•	 Attend meetings and hearings when 
developers are proposing multi-family 
developments and speak in support of the 
projects, or even just ask questions.  Often 
speakers can talk for up to three minutes, and 
explaining who you are, why you support a 
project, or have a question is vital. Use the 
time as an opportunity to express yourself and 
share your thoughts on how it will make your 
neighborhood or community a better place.

•	 Get familiar with the land use codes. Towns 
and villages have a website with a digital 
downloadable copy of the codes for you to 
review. I encourage everyone to know their 
codes before you buy a home or build on 
your property but especially if you plan to 
attend a meeting regarding a multi-family 
residential proposal. Know the current zoning, 
the alternative uses, the height allowances, 
the parking requirements, the density and if 
any special permits are required.

•	 Know the history of the property. Do your 
research to learn the current taxes being 
collected on the land and find out the taxes 
collected after the new development’s first 
year in business. Often what you will see is 
that even with a PILOT agreement (payment 
in lieu of taxes), the revenue to support the tax 
base increases exponentially over the amount 
collected before the land was redeveloped. 

•	 Attend the meetings to learn about the people 
who oppose redevelopment and why they 
oppose growth and change.

 
•	 Contact the developer and ask questions. 

Visit a TOD community and kick the tires. 
See what it’s all about. 

keepingcurrent
5 Ways Millennials Can Shape the Future of Long Island
and Promote Development 
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THANK YOU TO ALL OUR DONORS AND VOLUNTEERS.

From clothing drives to our Golf Outing and Friends of the Poor Walk 
to direct fi nancial and material donations, we are so grateful to our supporters.

You helped make a difference in the lives of struggling Long Islanders.

BECAUSE OF YOU
children have a bed to sleep on, a coat to keep them warm and food for nourishment.

BECAUSE OF YOU
families were able to keep the heat and lights on in their home.

BECAUSE OF YOU
senior citizens didn’t have to choose between good nutrition and their prescription medicine.

2019 MAJOR SUPPORT CAME FROM:

516.822.3132  |  svdpli.org

BECAUSE OF YOU, WE HELP PEOPLE

BNB Bank
Catholic Health Services Caregivers Fund
DeMarco & Nesi LLC
The George Link, Jr. Charitable Fund
The Gloria Grafer Fund
Haug Partners LLP

The Howard & Barbara Farkas Foundation
The H.W. Wilson Foundation
John Albuerne Family Foundation
Mutual of America
Newsday Charities
The New York Community Bank Foundation

Raskob Foundation for Catholic Activities
The SAR Family Foundation of the Long 
   Island Community Foundation
Steel Equities
The United Way of Long Island
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Gregg Pajak, ChFC
President and Founder 
WizdomOne Group LLC
(631) 652-6001
gpajak@wizdomone.com
www.wizdomone.com

By nature, entrepreneurs are intelligent, 
passionate, ambitious people. But all of those 
smarts and drive don’t always mean every 
business owner makes all the right decisions all 
of  the time. Hopefully the blunders that  are made 
aren’t big enough that the business fails.
 
We reached out to tech billionaire Mark Cuban 
to find out the things that entrepreneurs do that 
absolutely drive him bonkers. As a longtime 
investor on ABC’s hit TV show Shark Tank, Cuban 
has encountered his fair share of entrepreneurs 
who’ve made some serious missteps.

Whether you’re looking for investment money or 
quietly growing your business, Cuban says to 
avoid making the following mistakes at all costs.

Not understanding business basics.
One thing that drives Cuban crazy is when 
entrepreneurs lack the basics. A prime example, 
he says, is when entrepreneurs “don’t know the 
difference between a product and a feature.” 
Before an entrepreneur begins looking for 

investment money, starts producing a product, 
even before research and development, they need 
to have this fundamental understanding.

In other words, if a competitor sells only blue 
shirts, and your shirts are blue and red, you’ve 
merely created a feature. Products or services 
solve problems and people want to purchase them. 
Features are characteristics that add value to 
products.

Successful companies are founded on products—
not features, Cuban says.

Thinking competition equals validation.
Creating something from nothing is no easy feat. 
Convincing people that you’re providing a valuable 
service and to buy your products sometimes 
requires a lot more. Cuban says it’s a big mistake 

to think that a big competitor moving into your 
market validates your business.

What it does—or should do—is make smart 
entrepreneurs extremely uneasy. “It means you 
are in deep trouble unless you can out-innovate 
and outsell them,” Cuban says.

Pegging your success on one ‘star’ employee
As the old saying goes: Don’t put all your eggs in 
one basket. The same goes for hiring and team 
building.

Too often, business owners believe that “their 
next hire will solve their biggest problem,” Cuban 
says. Hiring the best marketer in the industry 
doesn’t mean you’ll magically figure out how to 
sell your stuff  and  everyone will  live happily 
ever after, he says.

If your star employee leaves or fails, then so does 
everyone else. Growing a successful business 
requires all hands on deck, meaning everyone 
on the team needs to be pulling their weight—
together.

Enjoy Entrepreneur Magazine on your terms. For 
just $10.99, get 1-year of the print edition delivered 
straight to your mailbox and 1-year instant access 
to the digital edition on your mobile device. 

Mark Cuban Says These are the Dumbest Things Entrepreneurs Do
keepingcurrent

* THANKS TO THESE MEMBERS WHO REFERRED NEW COMPANIES WHO JOINED HIAALI*

A

Refer a company to the HIA-LI and receive $50 HIA-LI 
Referral Rewards™ and receive recgonition in the hia-li 
reporter when the company joins, becomes a sponsor or 

advertises with the HIA-LI. HIA-LI Referral Rewards™ Credits 
can be used towards your company membership or renewal, 

attending HIA-LI events, Exposure Opportunities & 
Sponsorships, and print & digital Advertising.

FOR MORE INFORMATION, CALL 631-543-5355 OR VISIT WWW.HIA-LI.ORG



January 2020 - The H
IA

-LI R
eporter  Page 11 

For more information contact: Keith Miller, 
Executive Vice President and Chief Lending Officer
Call 631.259.4935 ext.8351, 
or email BusinessServices@suffolkfcu.org

COMMACK • EASTPORT • ISLANDIA • MEDFORD • MILLER PLACE • PORT JEFFERSON • RIVERHEAD • SAYVILLE • SOUTHAMPTON • WEST BABYLON
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By Paule T. Pachter,
A.C.S.W., L.M.S.W.
Chief Executive Officer
Long Island Cares, Inc.
The Harry Chapin Regional Food Bank
10 Davids Drive – Harry Chapin Way
Hauppauge, New York 11788
Office: 631.582.3663 x 101
www.licares.org

A recently published research report from our 
colleagues at the Food Research and Action Center 
(FRAC), reviews food insecurity rates and risk factors 
among older adults; the connection between food 
insecurity and health among older adults; and the 
effectiveness of some of the federal nutrition programs 
in alleviating food insecurity and supporting health 
for this population.  Poverty, food insecurity, and 
poor nutrition have potentially harmful impacts on 
the health and well-being of older adults, which can 
limit their ability to work, perform daily activities, and 
live independently.  Older adults with limited finances, 
adequate resources, and a limited social support 
system often interfere with the ability to maintain 
good health.

In 2018, more than 1.3 million adults 65 years of age 
or older and living alone were considered to be food 
insecure in America.  Long Island Cares, Inc. estimates 
that approximately 54,000 seniors living in Nassau 
and Suffolk Counties experience food insecurity and 
rely upon the emergency food network for ongoing 
support.  On a monthly basis, more than 800 seniors 
visit our satellite locations in Freeport, Lindenhurst 

and Huntington Station to access food, personal care 
items, household supplies, and pet food. Twice per 
month, our Mobile Pantry delivers groceries to 76 
households of seniors that are homebound and have 
difficulty traveling to a local food pantry.

Being food insecure can lead to mental and physical 
health conditions such as diabetes, depression, 
hypertension, congestive heart failure and accidents.  
Seniors struggling with food insecurity also experience 
more frequent hospitalizations and emergency room 
visits.  Federal programs such as the Supplemental 
Nutrition Assistance Program (SNAP), Congregate 
Nutrition Program, Home-Delivered Nutrition Program, 
Commodity Supplemental Food Program (CSFP), 
Senior Farmer’s Market Nutrition Program, and the 
Child and Adult Care Food Program provide a lifeline 
to seniors living alone and often isolated.  Although the 
SNAP program is critical in helping seniors improve 
their nutrition and well-being, the program continues 

to be under attack from Washington and some of our 
congressional representatives that want funding for 
the program significantly reduced.  In response to 
numerous proposals to reduce SNAP on a federal 
level, our state and local governments sometime 
scramble to find funding available to maintain these 
programs for our seniors.  After all, seniors comprise 
a significant voting block in America, and have a very 
strong and loud voice through organizations like AARP, 
FRAC and Feeding America.

This past November, Catholic Charities on Long Island 
ended its Commodity Supplemental Food Program 
that delivered more than 53,000 food boxes to 3,000-
4,000 seniors on Long Island annually.  In an effort to 
maintain the provision of home delivered government 
commodities food to our seniors, the New York State 
Department of Health has awarded a contract to Long 
Island Cares, Inc. and the New York Community Pantry 
to collaborate in providing food to seniors in need.  
Long Island Cares will implement our new S.O.S. 
(Supporting Our Seniors) Mobile Food Services in 
January throughout Suffolk County.  In establishing 
this model with support from our state legislative 
delegation, the Department of Health was able to 
respond to the needs of our seniors and avoid a 
potential crisis.  When it comes to hunger and seniors, 
we need to develop broad and creative approaches 
that both insure that services are available, in addition 
to defining achievable outcomes.  It is critical that 
we provide coordinated services, flexible program 
models, compassion and advocacy for a population 
that sometimes feels helpless to effect change. 

The Risks Between Seniors And Food Insecurity
Are Too Important To Ignore

keepingcurrent
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*All rates and terms are subject to change without notice. Annual Percentage Yield (APY) accurate as of 12/16/2019. Limited time o�er. Early penalty may be imposed on early withdrawals. Minimum opening balance: $1,000.  One 
year certificate rate will be 2.00% APY, if no withdrawal is made, an automatic interest rate increase on the one-year anniversary date for the term of the “Smart Certificate,” will be 2.30% APY. For a period of seven (7) calendar days 
following the one-year anniversary date, you may withdraw some or all of your money with no penalty. The “Smart Certificate,”  Blended 2.15% (APY) reflects the total interest that will be paid during the term of the certificate and 
assumes accrued and credited dividends will remain in the account until maturity.  At the two year maturity date, if renewed, the “Smart Certificate,” will renew as a standard (non-rising rate), fixed certificate (or IRA Certificate) of 
the same term at current market rate. Notice will not be sent on the one-year anniversary date; contact TFCU if funds are to be withdrawn after one year. “Smart Certificate,” is eligible for all account types. Teachers Federal Credit 
Union reserves the right to discontinue this promotion at anytime at our sole discretion. 

POWER UP YOUR SAVINGS

LIMITED TIME
24-Month Smart Certificate special

MAKE A PENALTY FREE WITHDRAWAL
AFTER YEAR 1!*

YEAR 1

2.00%
APY*

To learn more visit www.teachersfcu.org/smart
631-698-7000 ext. 6780

Certificate account

2.30%
APY*

YEAR 2
Certificate account

Savings federally insured to $250,000

The Credit Union For You

Diva's Hair and
Lash Studio 
676 Motor Parkway Hauppauge, NY 11788 

(631)-434-3482

WE DO MENS     
CUTS

Glycolic Peel

$80
Reg. $160
Exp. 1/10/19

Set of Lashes

$75
Reg. $150
Exp. 1/10/19

Keratin

$100
Reg. $200
Exp. 1/10/19

Lash Tint & Lift

$80
Reg. $160
Exp. 1/10/19

*Can not be combined* *Can not be combined* *Can not be combined* *Can not be combined*

Diva's Hair and
Lash Studio 
676 Motor Parkway Hauppauge, NY 11788 

(631)-434-3482

WE DO MENS     
CUTS

Glycolic Peel

$80
Reg. $160
Exp. 1/10/19

Set of Lashes

$75
Reg. $150
Exp. 1/10/19

Keratin

$100
Reg. $200
Exp. 1/10/19

Lash Tint & Lift

$80
Reg. $160
Exp. 1/10/19

*Can not be combined* *Can not be combined* *Can not be combined* *Can not be combined*

Exp. 1/31/20 Exp. 1/31/20 Exp. 1/31/20 Exp. 1/31/20
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 same day business cards

Files in by 8am & out by 4pm • Upload @ eocprint.com

Full color both sides on 16pt. coated stock

516-807-4545

655 Old Willets Path

Hauppauge, NY 11788

516.807.4545  • 631.630.5450   

robin@eocprint.com

WOMEN IN BUSINESS

By Mark J. Grossman
Mark Grossman Public Relations
1113 Orchid Circle
Bellport, NY 11713
Tel 631-786-0404
Fax 631-812-1414
Mark@MarkGrossmanPR.com

In 2010, U.S. Senator Kirsten Gillibrand recommended 
that HIA-LI create a regular forum where female business 
leaders could mentor one another – and explore strategies 
for success.

In response, we inaugurated our annual “Women Leading 
the Way” Executive Breakfast. And on November 22 – with 
some 200 guests present – HIA-LI held our Ninth Annual 
Executive Breakfast at Hauppauge’s Stonebridge Country 
Club. Our panel was skillfully moderated by Domenique 
Camacho-Moran, partner at the Farrell Fritz law firm.

Women already own more than ten million companies 
nationwide employing more than 13 million people – 
generating more than $1.9 trillion in sales.

In 2018, 24 Fortune 500 firms had female CEOs. In 2019 
that figure had reached 33. So while things are trending 
in the right direction, there’s still a long way to go.

What guidance did our blue-ribbon panel of female Long 
Island executives provide?

Rebecca O’Connell, managing director at JPMorgan 
Chase Commercial Banking’s Long Island headquarters in 
Melville, described her bottom-up approach to leadership.

“I like to define success as building leaders, not gaining 
followers,” O’Connell said. “And driving forward in a team 
capacity.” 

Long Island Press publisher Joanna Austin urged audience 
members to act as energizers and motivators. 

“Aim to bring in energy and a positive vibe,” she said. 
“Try to infuse energy into every single task, no matter 
how mundane.”

Carolyn Mazzenga, office managing partner at the 
Marcum accounting firm in Melville, told attendees that 
advancement comes by taking action.  Not by simply 
“hoping” for recognition and promotions.

“We have a saying,” she said. “Hope is not a strategy.”  

The CEO of our region’s tourism promotion agency, Kristen 
Jarnagin of Discover Long Island, also stressed action 
over words.

“People love to talk about things,” she told event guests. 
“So what are we going to do about it? That’s how you 
execute.” 

As I offer HIA-LI’s huge “thank you” to Domenique and 
our terrific panelists, I’d like to close with some business 
advice that cuts across both genders.

As I’ve mentioned before, a businessman told me 
something early in my career. He said that race, age, 
and gender shouldn’t be a primary driver of hiring and 
promoting decisions.

He said to look for “strength of character and conviction 
– and how big your heart is.” 

Save the date and join us for the HIA-LI’s 10th Annual 
“Women Leading the Way” Executive Breakfast on 
Friday, November 20, 2020. For more information, 
call the HIA-LI office at (631) 543-5355.

Can Women Lead The Way?
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WOMEN IN BUSINESS
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Make catering
deliciously easy

H O W  T O  M A X I M I Z E  Y O U R  C A T E R I N G  E X P E R I E N C E

• • •

A delicious addition to your celebration
Make the most of your gathering with our various catering trays.
They’ll have your guests ready to celebrate.

We’ll come to you
We offer delivery on orders over $200 within a 10 mile radius. We’ll
set everything up so it’s ready and organized for your guests. Please
note, we require 24 hours notice for delivery.

Just the way you like it
Our menu allows you to customize your order to please everyone.
Gluten free? We can do that. No pickle? No problem.

We’ve got you covered
We have everything you need from paper products to our specialty
sauces. We’re happy to provide these items upon request.

Chick-fil-A® and Chick-fil-A® Stylized are registered trademarks of CFA Properties, Inc.

Commack
656 Commack Rd, Commack, NY 11725
chick-fil-a.com/commack
facebook.com/CFAcommack
631-499-1280
catering 631-486-0860

Call or stop by to place your order today

FAST FACTS:
LONG ISLAND

ECONOMY 

Long Island added
115,400 jobs between

2009 and 2018, reaching
a record of more than 

1.3 million jobs.

In November 2019, the 
 unemployment

rate on Long Island was
3.3%; lower than the

statewide rate of 4.0%.

With more than 20,000 jobs in
the life sciences — the most of

any region in New York State —
biotechnology is a strong part of

the Long Island economy. 

Source: New York Department of Labor

Source: Office of the State Comptroller

Source:  Empire State Development

www.millerbusinesscenter.org

Through a unique partnership with the Miller 
Business Center, HIA-LI members receive access 
to extensive and specialized business resources 
as well as personalized business research and 

reference assistance. For more information, please 
contact Terri Jimenez at tjimenez@hia-li.org.

FAST FACTS:
LONG ISLAND

ECONOMY 

Long Island added
115,400 jobs between

2009 and 2018, reaching
a record of more than 

1.3 million jobs.

In November 2019, the 
 unemployment

rate on Long Island was
3.3%; lower than the

statewide rate of 4.0%.

With more than 20,000 jobs in
the life sciences — the most of

any region in New York State —
biotechnology is a strong part of

the Long Island economy. 

Source: New York Department of Labor

Source: Office of the State Comptroller

Source:  Empire State Development

www.millerbusinesscenter.org
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By Joe Campolo, Esq.
Chairman, HIA-LI Board of Directors And
Managing Partner
Campolo, Middleton & McCormick, LLP

The Chinese general and military strategist Sun 
Tzu famously wrote that the “supreme art of war 
is to subdue the enemy without fighting.” Using 
empathy at the negotiation table is the modern-
day embodiment of this strategy. 

A fundamental human need is to feel accepted, 
validated, and understood by others. This reality 
means that negotiation strategy is really about 
psychology. To get from Point A to Point B, the 
skilled negotiator must exploit psychological 
principles – and this means empathy must play 
a role.

Many negotiators view empathy and sympathy 
interchangeably, and dismiss both as weak. Don’t 
confuse empathy with sympathy! The difference 
is subtle but critical. Listen for the difference:

•	 Sympathy: “I understand how you feel. I 
feel terrible for you.”

•	 Empathy: “I understand how you feel, and 
I understand why you feel that way.”

What’s the difference? Merriam-Webster defines 

sympathy as the “inclination to think or feel alike,” 
a “feeling of loyalty,” and the “tendency to favor 
or support” – in essence, agreement. Sympathy 
almost never has a place at the negotiation 
table. In the negotiation of a business deal or 
at settlement discussions, few clients would want 
to hear their lawyer say to their adversary, “I get 
it – I agree it’s terrible what you went through. So 
here’s the check you asked for.” The sympathetic 
negotiator may not be much of a negotiator.

But the empathetic negotiator approaches 
things differently. Consider the Merriam-
Webster definition of empathy: “the action of 
understanding, being aware of, being sensitive 
to, and vicariously experiencing the feelings 
thoughts, and experience of another.” The 
use of “vicariously” is critical here: unlike the 
sympathetic negotiator, the empathetic negotiator 

understands her adversary’s position, but doesn’t 
actually experience it or necessarily agree with it. 
Instead, she uses empathy to let the adversary 
know that she hears and understands him. By 
tuning into her adversary’s emotions instead of 
just the words, the empathetic negotiator shows 
that she “gets it,” which helps the adversary 
open up and share additional information that the 
empathetic negotiator can use to her advantage. 
Think, “I get it – I understand why you feel that 
way. So what if we…”

Think how much more effective a negotiator 
you can be if you understand what’s important 
to your opponent and the factors that got him 
there. Rather than taking a shot in the dark about 
what might work or keeping the focus solely on 
you (or your client), when you understand your 
adversary and use his own views to shape the 
conversation, you can strategize around that 
and go a lot further, a lot faster. 

Too many negotiators are hell-bent on appearing 
authoritative, unflinching – like the “tough guy,” 
willfully ignorant of the forces shaping the other 
side. But that’s an incredibly weak negotiation 
strategy. Using empathy as a tool to make your 
adversary keep talking and feel comfortable is 
key to letting the other side get what you want.

CHAIRMAN SPOTLIGHT
The Difference Between Empathy and Sympathy in Negotiation 
(And Why It Matters)
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516.848.9600 • bobgiglionephotography@outlook.com

P R O F E S S I O N A L  P H O T O G R A P H Y  
F O R  T H E  B U S I N E S S  C O M M U N I T Y

By Christine Malafi, Esq. 
Senior Partner
Campolo, Middleton
& McCormick, LLP
(631) 738-9100
cmalafi@cmmllp.com
www.cmmllp.com

According to a 2017 Workplace Bullying Institute survey, 
19 percent of workers had experienced bullying in the 
workplace and another 19 percent had witnessed 
it. Applied to the total workforce, these percentages 
translate to about 60 million workers. The #MeToo 
movement has brought renewed attention to the alarming 
prevalence of sexual harassment and assault, causing 
many employers to revisit their anti-sexual harassment 
policies and procedures. Employers should also take 
this opportunity to examine their workplace anti-bullying 
policies – or create them in the first place – as workplace 
bullying is unfortunately also not an uncommon problem.

Workplace bullying can be defined as persistent, malicious, 
unwelcome, severe and pervasive mistreatment that 
harms, intimidates, offends, degrades or humiliates an 
employee, whether verbal, physical or otherwise, at the 
place of work or in the course of employment. Unlike 
workplace anti-sexual harassment policies, companies 
are usually not required by law to have anti-bulling 
policies – but they would be wise to, so when issues 
inevitably arise, there are clear guidelines that leave little 
room for confusion, interpretation, and disagreement.

A complete anti-bullying policy contains five elements: 
(1) definition; (2) examples; (3) reporting procedure; 
(4) investigation procedure; and (5) disciplinary action.

Definition
In addition to the description above, workplace bullying 
can also be defined more generally as any words or 
actions that make an employee feel uncomfortable, 
threatened, or intimidated, or that interfere with others’ 
work or prevent work from getting done. 

Examples
It is important for employers to provide concrete examples 
of workplace bullying to eliminate confusion and be as 
clear as possible in an effort to maintain the integrity of 
the policy. The list of examples should address issues 
such as: name-calling; persistent phone calls, emails, 
or other communications; unreasonable public criticism; 
exclusion from meetings or social situations; destructive 
gossip/rumors; intentional interference or sabotage of 
one’s work; stalking; etc. There are endless potential 
forms of bullying, and any list of examples should include 
a disclaimer that the list is merely illustrative and not 
exhaustive.

Reporting Procedure
Reporting procedures should generally follow that of 
the company’s anti-sexual harassment policy, with a 
clear indication that employees may report directly 
to HR rather than their immediate supervisor.  This is 
important because workplace bullying can be perpetrated 
by supervisors as well.  It is also important that employees 
understand that they are encouraged to report bullying 
and abusive behavior as soon as it occurs.

Investigation Procedure
The investigation of any reports must be carried out 
confidentially and in a timely manner. The investigating 
supervisor should request written statements from the 

victim/target, the accused “bully” and any witnesses. All 
statements, meetings and events should be documented. 
The policy must clearly state that any form of retaliation 
against the reporting employee during or after the 
investigation is strictly prohibited.

Disciplinary Action
If behavior in violation of the policy has been found 
to have occurred, then depending on its severity, the 
employee may be given an opportunity to change course. 
Employers should consider an “action plan” with specific 
goals and check-ins, or requiring an apology, counseling, 
and training (or both). Further, the policy should make it 
clear that egregious behavior may result in immediate 
termination, without a chance for reversal.

All employees should be made to understand that 
management wants to see all employees succeed, and 
that bullying co-workers is bad for the workplace as a 
whole, and the offender’s career as well.  

Training and Awareness
While having a policy is critical, if employees don’t 
understand it, it will be ineffective. It is imperative 
that every employee is aware of and understands the 
company’s anti-bullying policy. This can be done through 
periodic training and by making the policy constantly 
visible (e.g., with a poster) and easily accessible. 
Bullying diminishes employee morale, and preventing 
and addressing it results in a safer, happier, and more 
productive workplace.

Please contact us with any questions about your 
particular policy or for assistance drafting policies for 
your workplace.

Legal Issues Surrounding Workplace Bullying
keepingcurrent

HIA-LI CONTINUES TO GROW!

Contact Connor today to find out how your company can get better 
exposed to thousands of Long Island Business Professionals.

(631) 543-5355 | CRobertson@hia-li.org

As of January 1st, 2020, Connor Robertson has 
been promoted to HIA-LI Director of Advertising.



January 2020 - The H
IA

-LI R
eporter  Page 21 

Let’s plan your 
backyard BBQ 

or company picnic
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COMMITTEE CORNER

HIA-LI Sales And Marketing Committee – 2019 In Review

HIA-LI Manufacturing/International Trade Committee

By Dan Simon
Committee Co-Chair
President of Signwave

In thinking back on the Sales & Marketing Committee’s 
activities over the past year, I can’t help but be inspired by the 
breadth and depth of expertise that our member companies 
offer. Not only did we receive the benefit of their speaking 
and spotlight presentations, but the active participation of so 
many in the topic discussions and networking opportunities 
made me feel truly fortunate.

Space doesn’t permit a real overview of what we learned 
at each meeting, but a brief list will provide a glimpse of our 
activities.

We kicked the year off with a January presentation on 
the importance of and techniques for using video in your 
marketing programs, by Michael Mills of Telestory Pictures. 
The February meeting featured a talk by Steve Santone of 
Touch Stone Fire about how we apply metrics and measure 
results in our Sales and Marketing activities, and how the 
results drive our sales strategies.

March’s meeting was held at the offices of Lorraine Gregory 
Communications. We received a tour of their printing facility 
and television studio, and a presentation by Joey Gelfand 
about different paths to reach your market through different 
types of content delivery. A spotlight by Charlie Ward of Top 
Cat Consulting turned our attention to the importance of 
Customer Experience and how it can be measured.

In April the committee met at the offices of Generations 
Beyond in Ronkonkoma. Committee Co-Chair Miriam 
Hubbard introduced us to the breadth of services that PBI 
Payroll provides. Adam Holtzer and the Digital Marketing 
team at Generations Beyond discussed some strategies for 
virtually getting in front of your prospects through new media.

May had us back at the HIA-LI office conference room for 
an insightful and interactive program. Matt Lucas of Big Step 
Coaching gave us some clarity on how to think about our 
business strategies. The main presentation led by Rich Isaac 
of Sandler Training provided new and surprising ways to 
think about our sales process and how to close the sale.

June saw a joint Committee Meeting with Business 
Development, Technology for Business, and H.Y.P.E. at the 
offices of Campolo, Middleton, McCormick, LLP. We learned 
from Paisley Demby of Goldman Sachs about their 10,000 
Small Business program – an intensive Boot Camp for small 
business owners looking to bring their business to the next 
level with sustainable growth strategies. HIA-LI Members 
who graduated from the program gave their testimonials.

In July we were on the road again, guests at the video 
production studios of GVP Digital Media. Josiah Cheatham 
and Anita Cepeda provided an overview of People’s Alliance 
Federal Credit Union and Rick Amaratti and Harry Oates of 
GVP Digital Media gave a behind-the-scenes look at how the 
magic is made.

 In August we kicked back with a networking mixer hosted by 
That Meetball Place in Farmingdale.

The Fall meetings were dedicated to helping educate our 
members on the overall topic What Is Marketing?  We 
took a deep dive into Marketing Strategy, Primary and 
Secondary Market Research, and Email Marketing Tools and 
Techniques. 

In September, Mitchell York, professional EOS Implementer, 
introduced us to the analytical tools of the Entrepreneurial 
Operating System to help us understand how to get our 
day-to-day business activities in tune with our long term 
business goals and culture. October’s meeting was held 
at the Miller Business Resource Center where Elizabeth 
Malafi and Sal DiVincenzo made us aware of the vast 
resources and helpful services that are available to all HIA-
LI members. In November we learned about Focus Groups 
and Surveys from Graham Byers of the EGC Group, and 
December brought us a packed-house presentation by Sue 
Glenn of Diverse Marketing & Web Design about the role 
of Email in a marketing campaign, and by Adam Holtzer 
of Connections4Hire. Kickoffs featured the wizardry of TJ 
Tana of VIP Illusions and golden voice and insights of Steve 
Harper of Harper Marketing.

 As you can tell from this brief summary, the Sales and 
Marketing Committee is all about our membership and their 
deep and broad expertise. We’re here to both educate and 
promote. We are eager to hear from any other HIA-LI member 
companies with insights to share, and all are welcome to 
come learn from the diversity of skills and experience that our 
membership has to offer.

On a personal note, it was a distinct pleasure for me to get to 
know so many of you in the past year, and I look forward to 
many more fruitful introductions and educational opportunities 
in 2020. Happy New Year!

Please join us at the next Sales & Marketing Committee 
on February 14th. Contact the HIA-LI Offices for more 
information (631) 543-5355 or visit www.HIA-LI.org.

By Ron Loveland
Committee Co-Chair
President of Summit Safety & Efficiency Solutions 

HIA-LI Manufacturing/International Trade Committee Had an 
Exciting 2019!

With a mission is to help manufacturers thrive on Long Island, 
the HIA-LI Manufacturing/International Trade Committee had 
an exciting 2019! Working with Long Island manufacturers 
to host factory tours to share best practices, show off their 
capabilities, discuss their achievements, and connect them 
with other local manufacturers looking for local suppliers, 
there was a lot of excitement and energy generated at each 
meeting. In addition to factory tours, the Committee also 
hosted educational meetings on Workforce, Technology, 
Automation and International Trade.

Here’s a few highlights of our year:

Patrick Rogers and the Twinco Manufacturing team hosted 
a great presentation on developing products as a way to 
compete in the high cost Long Island area. 70+ manufacturers 
and service providers also enjoyed a tour of their impressive 
production operation and array of railroad products they’ve 
developed.

The Committee hosted the French Trade representative in 

June. This was an opportunity for Long Island manufacturers 
to make connections to sell internationally. Marisol 
Trespalacios from the US Department of Commerce, was 
also on hand to discuss how the US Government can help 
manufacturers to do business overseas.

Another packed house in August heard about how Virtual 
Reality, Augmented Reality and 3D printing technologies 
are being employed by manufacturers to cut costs and stay 
competitive at Future Tech.

Natech Plastics, an injection molding manufacturer, discussed 
their programs to improve Safety, Employee motivation, & 
Productivity during a factory tour and presentations. Natech 
achieved a 30% Reduction in workers comp insurance and 
has had no accidents since working with Summit Safety & 
Efficiency over the last 3 years. The facility tour showed off 
automation, innovation and employee engagement.

To celebrate the National Manufacturing Day on the first 
Friday in October, we took a bus load of Hauppage High 
students & teachers to Twinco, GSE, CPC and ClearVision 
Optical. What are you doing to develop your talent of the 
future? Are you interested in participating in Manufacturing 
Day 2020?

In October, East/West Industries hosted a factory tour 
discussing how you become Boeing Supplier of the Year, 

Newsday Top Workplace, and achieve a 66% growth in 2 
years. Their secret is to treat every employee like family, have 
a great mission (save lives), and great leadership! Well done 
East/West Industries!

A panel of HR Executives, hosted by Jennifer Trakhtenberg 
(Clearvision Optical), shared their trade secrets to attracting, 
developing and retaining workers at a joint HIA-LI HR/
Manufacturing Committee Meeting in November.

Our next HIA-LI Manufacturing/International Trade 
Committee meeting on 1/22/20 is in Garden City hosted by 
Apple who will talk about technologies they have available to 
manufacturers. We also have upcoming meetings at Comax 
Flavors in Melville, Check-Mate Industries, Designatronics, 
Metco and Zebra (formerly Symbol Technologies). We hope 
you can join us to support our efforts to help Long Island 
manufacturing flourish!

Best wishes to you and your family for a Healthy, Safe, 
Rewarding 2020!

The next Manufacturing / International Trade Committee 
will be hosted by Microsoft in Garden City at Roosevelt 
Field Mall on January 22nd from 8:00 – 10:00 AM. Please 
call HIA-LI at (631)543-5355 or visit www.HIA-LI.org to 
register
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By Adrian Miller
Adrian Miller Sales Training 
Business Growth Architect
We help build your business.
516-767-9288 (office)
516-445-1135 (cell)
www.adrianmiller.com
www.adriansnetwork.com
http://www.wordswork
copywriting.com

Are you in sales? If so you know that in 
most companies you’re given specific KPIs 
(key performance indicators) and also made 
aware of the repercussions if by chance you 
don’t accomplish them. KPIs are pegged to 
compensation and potential termination and in 
most of the companies in which I’ve worked the 
sales team is continually made aware of where 
they stand in the rankings.
 
But what if you’re a solopreneur and working on 
your own to not only bring in business but to also 
execute the work itself? It’s a difficult position 
(and don’t I know it after being in business for 30 
years) and one that causes many solopreneurs 
to either close up shop or run themselves ragged 
trying to do it all without collapsing.
 
The peaks and valleys associated with bringing 
in new clients can be deadly to any business, 
however there’s no reason to despair because 

there is a work-around to the situation. Here 
are some suggestions that can keep your sales 
pipeline filled even when you are out “doing” the 
work:
 
Make sales prospecting an integral part of EVERY 
day

Solopreneurs often stop prospecting when they 
have a lot of business and are busy “doing the 
work!” Unfortunately when you cease to prospect 
for any period of time you can look ahead to one, 
two or three months down the road and there will 
be a guaranteed drop in business. You must keep 
the pipeline filled and prospect daily.
 
1. Do 5 cold or warm calls per day
Let’s face it. The time it takes to do 5-10 calls 
per day is minimal especially because you know 
that you will probably get voice mail. Be prepared 
with a superior voice mail message, know what 
you want to say if the prospect picks up their 
phone and make the calls. Calendar the time 
and it will get done.
 
2. Utilize social media to stay on the grid
LinkedIn, Facebook and Twitter have become 
part of every solopreneur’s bag of tricks and 
there is no reason why you can’t post relevant 
information, pictures and videos on a daily basis. 

This endeavor will take a short amount of time 
and can even be scheduled in advance using a 
service such as HootSuite, Meet Edgar or many 
of the other social media service providers that 
are available to you.
 
3. Send a newsletter
Newsletters provide an effective way to stay on the 
grid with your entire database. Send interesting 
and relevant information and stop pitching your 
products and services. You’ll find that your open 
rate will increase in direct proportion to the value 
of the information that you are sharing. If you don’t 
like to write there are many content developers 
that can do the writing for you.
 
4. Attend networking events
There are networking events morning, noon and 
night and therefore it is almost impossible to not be 
able fit in one or two events per month. Networking 
provides an excellent opportunity to make new 
contacts and reconnect with old friends too.

5. Ask for referrals
If you’re very busy “doing the work” this is the 
best time to ask your existing clients for referrals. 
A good flow of referrals will help to augment the 
other business development initiatives that you 
are doing and can keep your sales pipeline filled.

No Time to Prospect? Sure Ya Do!
keepingcurrent

COMMITTEE CORNER

Welcome our New HIA-LI Committee Co-Chairs 

Education/Workforce 
Connection Co-Chair
Marie McCallion
Stony Brook University
College of Business
(631) 632-7476

Membership Co-Chair
Lisa Mitnick
People’s Alliance
Federal Credit Union
(631) 434-3500

Technology for 
Business Co-Chair
Manny Morales
2M Technologies, Inc.
(631) 231-3255

Mentoring, Networking 
and Communications
Co-Chair
John Schneidawin
(631) 901-5700
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BUSINESS CARD & SEASONAL LOGO SECTION
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150 Broadhollow Rd, Suite 306 
Melville, NY 11747

hello@getentropysolutions.com
getentropysolutions.com
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150 Broadhollow Rd, Suite 306 
Melville, NY 11747

hello@getentropysolutions.com
getentropysolutions.com
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The Sophia Valsamos Foundation
Accepted by Melissa Silva, Board Member

 The Sophia Valsamos Foundation

Long Island Cares, Inc.
Accepted by Paule Pachter, CEO

Long Island Cares, Inc.

Scott Martella Young Executive Award
Accepted by Keith Keingstein, President & Founder,

BOSS Facility Services, Inc.

ORGANIZATIONS
SCOT T MARTELL A

YOUNG EXECUTIVE AWARD

Photos Courtesy of Bob Giglione Photography
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Scott Martella Young Executive Award
Accepted by Keith Keingstein, President & Founder,

BOSS Facility Services, Inc.

Accepted by HIA-LI Manufacturing Committee Co-Chairs, Ron Loveland, 
President, Summit Safety & Efficiency Solutions and Kevin Devecioglu, Managing 

Director, Bimser International Corporation

Accepted by HIA-LI H.Y.P.E. Committee Co-Chairs, Gregg Pajak, President 
& Founder, WizdomOne Group, Inc and Adam Holtzer, Founder, 

Connections4Hire, Inc.

VOLUNTEERS
SCOT T MARTELL A

YOUNG EXECUTIVE AWARD
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BNB has been serving the needs of Long Island businesses and 
communities for over 100 years.   BNB has grown dramatically and 
is recognized as one of the top community banks in the country.  
The Bank has assets of approximately $4.7 billion and operates 40 
retail branch locations serving Long Island and the greater New York 
metropolitan area. In addition, BNB has a loan production office in 
Manhattan. Bridge Bancorp (BDGE: NASDAQ) is the publically traded 
holding company of BNB Bank. 

Using a relationship based model, BNB’s banking professionals offer 
flexible programs designed to help both commercial and individual 
customers meet their financial needs. Lending is proactive, and 
decisions are local – made here on Long Island by a lending team 
that understands the marketplace and the unique challenges of the 
area.  Banking products and services include effective technologies like 
online banking, online bill pay, remote deposit capture and lockbox, as 
well as the traditional menu of deposit and loan products.  In addition, 
Title Insurance is offered through Bridge Abstract and investment 
direction is provided by Bridge Financial Services. 

Founded by the late Harry Chapin, Long Island Cares 

brings together all available resources for the benefit of 

the hungry and food insecure on Long Island and, to the 

best of our ability, provides for the humanitarian needs of 

our community. Our goals are to improve food security 

for families, sponsor programs that help families achieve 

self-sufficiency, and educate the general public about the 

causes and consequences of hunger on Long Island. Our 

vision is “A Hunger Free Long Island”.

 BNB Bank Long Island Cares

Smart Counsel. Straight Talk.
Ruskin Moscou Faltischek is the preeminent business law firm in the  

New York region, with more than 70 attorneys, superior knowledge  

of the law, polished business acumen and proven credentials. The  

strength of RMF’s resources has earned us a sterling reputation: we  

don’t just solve problems; we create opportunities.

1 4 2 5  R X R  P L A Z A ,  E A S T  T O W E R ,  1 5 T H  F L O O R ,  U N I O N D A L E ,  N Y  1 1 5 5 6 - 1 4 2 5   •   5 1 6 . 6 6 3 . 6 6 0 0   •   R M F P C . C O M

We set the  
bar higher
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631.537.1000 I BNBBANK.COM

With digital conveniences like mobile banking and 
experienced bankers you can count on, BNB Bank gives 
you what you need to get the most out of life.

This is banking designed for the way you live.

Get started at the branch nearest you. To find yours,  
visit bnbbank.com/locations.

BANKER WHO’S YOUR
GO-TO PARTNER.
AN EXPERIENCED

ON THE GO
BANK WITH YOUR
PHONE WHEN YOU’RE
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We Advocate for Clients the Marine Corps Way: 
with Determination, Efficiency, and Fearlessness

Westbury | Ronkonkoma | Bridgehampton
(631) 738-9100  •  www.cmmllp.com  •  contact@cmmllp.com

No One Fights Harder for Clients Than We Do
Clients and the news media alike describe Campolo, Middleton & McCormick, LLP as 
a fearless and exceptionally talented law firm, possessing deep knowledge with a first 
rate intellect, and having the unique ability to effectively partner with clients.

Pictured: Jeffrey Basso, 
Managing Partner Joe Campolo (USMC), 

Patrick McCormick, Christine Malafi,
Scott Middleton, and Arthur Yermash

Attorney Advertising
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Many Long Island corporations and business leaders have supported the regional food 
bank since we were established in 1980. Our collaboration with the business community 
has resulted in our ability to attract new volunteers and donors; increase membership on 

our Board of Directors; expand our food drive locations; welcome new special event 
sponsors, and develop some of the most innovative programs and services to address 

hunger and food insecurity in our region.

LOCATIONS

Dave Cassaro 
President

Paule Pachter 
CEO

Sandy Chapin 
Chairperson

To learn more, volunteer or to donate (631) 582-FOOD or visit www.licares.org

If your company or business would like to collaborate with Long Island Cares in creating new opportunities 

to help our neighbors in need please contact our Development Department at (631) 582-3663 Ext 103.

Long Island’s Regional Food Bank since 1980

THE HARRY CHAPIN 
FOOD BANK AND  

HUMANITARIAN CENTER 
220 Broadway 

Huntington Station,  
New York 11746

SOUTH SHORE SERVICE 
CENTER 

163 North Wellwood Ave 
Lindenhurst, New York 

11757

THE HARRY CHAPIN 
FOOD BANK 

10 Davids Drive – Harry 
Chapin Way 

Hauppauge, New York 11788

NASSAU CENTER FOR  
COLLABORATIVE             

ASSISTANCE  
21 E. Sunrise Hwy  

Freeport, New York   
11520

WHEN CORPORATIONS AND LOCAL BUSINESS 
COLLABORATE WITH LONG ISLAND CARES INNOVATIVE 

APPROACHES TOWARD HUNGER RELIEF HAPPEN.
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© 2019 JPMorgan Chase Bank, N.A. Member FDIC. “Chase” is a marketing name for certain 
businesses of JPMorgan Chase & Co. and its subsidiaries (collectively, “JPMC”). 566455

UNLOCK WORKING 
CAPITAL EFFICIENCY 
WITH CHASE
An optimized treasury organization can 
help your business gain working capital 
efficiency and control. With our team 
of in-house treasury consultants, we 
work to understand the current state of 
your treasury operations, gather market 
insights and develop a cash management 
strategy to help your business achieve its 
long-term goals.

Let us help you unlock value through: 

• Global visibility and control

• Integrated payables and receivables 

• Scalability and sustainability

• Automation and standardization

• Centralized and agile infrastructure

• Adaptive technology

Learn how Chase can help you drive 
working capital efficiency by contacting 
Rebecca O’Connell, who leads our Middle 
Market Banking & Specialized Industries 
business in Long Island and Queens.

Rebecca O’Connell 
Managing Director and Region Manager 
Long Island and Queens 
Middle Market Banking & Specialized 
Industries, Commercial Banking 
(631) 755-5015 
rebecca.oconnell@chase.com
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We continue to keep that promise. Just ask the 
80,000 businesses and organizations we help  
every day through:

  � End-to-end service  
Need enrollment assistance? Want to reduce 
administrative burden? We can help every step  
of the way. 

  � Money-saving strategies  
We’re constantly thinking about ways to save  
you money. Sound familiar?

  � Personalized benefits counseling  
We meet 1-to-1 to help everybody get the benefits  
that are best for them. Which is also best for you.

  � Education and communication  
We help make sure everybody knows how 
to make the most of their benefits. Which is 
a benefit in itself.

  � Fast and easy claims process  
When people need us most, we’re at our best. 
Isn’t that what benefits are really all about?

  � Good hard work  
We believe in the benefits of good hard work.  
Just like you.

To learn more, contact:
Patrick Kiernan 
631-665-0534  | office
Patrick.Kiernan@ColonialLifeSales.com

An ongoing promise
More than 75 years ago, we made a promise to 
America’s workers — to help preserve and  
protect the vitally important things they work  
so hard to build. 

DISABILITY   n   ACCIDENT   n   LIFE   n   DENTAL 
CRITICAL ILLNESS   n   HOSPITAL INDEMNITY

Underwritten by The Paul Revere Life Insurance Company, Worcester, MA,  
and administered by Colonial Life & Accident Insurance Company.  
©2020 The Paul Revere Life Insurance Company. All rights reserved. Colonial Voluntary Benefits  
is a trademark and marketing brand of The Paul Revere Life Insurance Company. 1-20  |  AD-346152

Colonial-PaulRevere.com
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INTO ACTION
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www.markgrossmanpr.com
mark@markgrossmanpr.com

631-786-0404

MEDIA/PRESS RELATIONS

CRISIS COMMUNICATIONS

GOVERNMENT RELATIONS/LOBBYING

SOCIAL MEDIA MANAGEMENT

STAKEHOLDER RELATIONS

COMMUNITY RELATIONS/ISSUE ADVOCACY

EVENT MANAGEMENT

PUBLICATIONS/WEBSITE DEVELOPMENT

TELEVISION AND RADIO PRODUCTION

DATABASE MANAGEMENT

Reaching the
Stakeholders You Need

to Succeed
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H2M is an award-winning multi-discipline professional consulting firm with over 470 employees 
providing design services for the Education, Emergency Services, Energy, Forensic, Municipal, 

Public Agency, Real Estate, and Water/Wastewater Markets in the Northeast Region.

B U I L D I N G  C O M M U N I T I E S  S I N C E  1 9 3 3

631.756.8000 h2m.com

New York - Melville | Albany | Westchester | New York City | Riverhead | Suffern 
New Jersey - Parsippany | Central Jersey

EDUCATION EMERGENCY SERVICES ENERGY

FORENSIC MUNICIPAL PUBLIC AGENCY

REAL ESTATE WATER WASTEWATER
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Wyandanch relies on Sir Shave to keep in style.
Sir Shave relies on us.

We’re investing in new technology and initiatives to prevent 
power outages before they happen, like tree trimming and 
drones to inspect the grid. So Sir Shave’s customers can 
always look their best. 

PSEGLINY.com/business

HIA_Sir Shave_8_2019.indd   1 8/26/2019   12:14:04 PM
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People’s Alliance 
Federal Credit Union

(718) 643-4506    (718) 797-2988       (718) 656-1774     (718) 206-4600     (305) 261-1255         (631) 580-3702           (516) 832-8100     (914) 963-1370
                                                                                                      x 3037

We Put People First, 

PAFCU is a Great No-Cost Employee Benefit!  
We can come on-site to your company to open new accounts 

and service existing accounts for all your employees.

Even In Our Name!



Ja
nu

ar
y 

20
20

 F
oc

us
 S

ec
tio

n 
-  

Th
e 

H
IA

-L
I R

ep
or

te
r 

 P
ag

e 
44

H
IA

-L
I’

S 
42

N
D
 A

N
N

U
A

L 
M

EE
TI

N
G

 &
 L

EG
IS

LA
TI

V
E 

BR
EA

K
FA

ST

SalesMastery
IS YOUR SALES TEAM TIRED OF...

Chasing buyers?

Proposals being used

as bargaining chips?

Losing the business 

to someone else?

KNOWLEDGE  |  GROWTH  |  SUCCESS

Contact us today and help your team

acquire the skills of a SALES MASTER

 

225 Wireless Blvd., Suite 104, Hauppauge, NY

631-231-3538  |  www.legend.sandler.com

Rich Isaac

Rob Fishman Leigh Schuckman

Pete Fasulo

Mention this ad to 

attend a training 

session as our guest.

TEXT HERECRASH A CLASS

Lauren Cenzano
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Our 11th Advanced Energy Conference series, AEC 2020, is about mapping our path to a future energy 
portfolio. Hear leaders in industry, government and academia explore technology innovations, 

key policy changes, new business models and more in sessions curated to engage. 
Bring to market the next big thing in clean energy technologies and network 

with the change-makers transforming energy today. 

Mark your calendar to join us at the Marriott Marquis in New York City on 
November 9, 10 and 11, 2020, and be a part of North America’s preeminent energy event.

charting the course for energy

Where do we go next in energy? 
Join the conversation at AEC 2020.

Sign up for updates at aec2020.aertc.org

Advanced Energy Conference
November 9, 10 and 11 at the Marriott Marquis, NYC
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Learn what the Suffolk IDA can do to help your 
business thrive on Long Island. Call or email us today.

631-853-4802  •  info@suffolkida.org

Businesses  
are thriving on 
Long Island

HIGHLY 
EDUCATED 

WORKFORCE

UNPARALLELED  
QUALITY OF LIFE

ACCESS TO 
FINANCIAL 

RESOURCES

WWW.SUFFOLKIDA.ORG
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NEW HEIGHTS
TAKING LONG ISLAND TO

ULC Robo�cs keeps Long Island at the forefront of 
innova�on by developing robo�c solu�ons that enable 

energy and u�lity companies around the world to 
minimize environmental impact, reduce social 

disrup�on and enhance community safety. We thank 
the HIA-LI for their ongoing commitment to grow and 
strengthen our region’s economy and global impact. 

www.ulcrobotics.com 
631-667-9200
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TO LEARN MORE ABOUT HIA-LI  EXPOSURE OPPORTUNITIES, CALL 631-543-5355 OR VISIT WWW.HIA-LI.ORG

THANK YOU TO ALL OF OUR 2019 ADVERTISERS

A1 Expert Service and Installations
A-1 Roofing

a4Media
Accu Data Payroll Services
Adecco – Melville Office

Adults and Children with Learning and Developmental 
Disabilities (ACLD)

Age Well New York
Ajilon Professional Staffing

All Island Media / PS Digital
Altice USA – Lightpath

Alure Home Improvements
American Airpower Museum

American Business
Amneal Pharmaceuticals

Applied Technologies of New York, Inc (ATI)
Astoria Bank

Astoria Communications
AVZ & Company, P.C.

Axis Construction Corporation
Bank of America

Berdon LLP
BNB Bank

Bob Giglione Photography
Brendels Bagels & Eatery of New York

Brookhaven National Laboratory
Campolo, Middleton & McCormick, LLP

Capital One Bank
Cardworks Merchant Services – Woodbury

Castella Imports Inc.
CED Greentech

Center for Wealth Preservation
Central Business Systems

Certilman Balin Adler & Hyman, LLP
Chase Long Island Headquarters-Melville

Chick-fil-A Commack
Citrin Cooperman

CITYMD Urgent Care
Clean Energy Business Incubator Program (CEBIP)

CN Guidance and Counseling Services
Colonial Voluntary Benefits-DELETE

Communication Strategy Group
Compass Workforce Solutions, LLC
Complete Business Solutions, Inc

COPE Foundation
Create

Custom Computer Specialists
D & B Engineers and Architects, P.C.

Dale Carnegie Training of Long Island
DemanSolar

Digestive Disease Care
Dime Community Bank
Discover Long Island

Diva’s Hair & Lash Studio
Dominican Village

Douglas Elliman – Farmingville
DSM Engineering Associates, PC
East Coast Window Fashions, LLC

East Wind Long Island
East/West Industries, Inc.

Edgewise Energy
Effects of Color

Eldor Contracting Corporation
Elima-Draft, Inc

Elite Parking Area Maintenance
Emerald Document Imaging

Endeavor Financial Planning LLC
Enlightened Energy Consultants (EEC)

Entercom New York
Entersolar

Event Kings
Evolution Fitness

Family Affair Distributing Inc.
Farrell Fritz, P.C.

FASTENAL
FIS Recruitment

fishbat
Flexible Business Systems

Forchelli Deegan Terrana LLP
Four Seasons Sunrooms & Windows

Fuoco Group

Genser Cona Elder Law
Gerardi’s Bar & Grill

Gettry Marcus CPA, P.C.
Girl Scouts of Suffolk County, Inc.

Graham Associates
GREINER-MALTZ COMPANY OF LONG ISLAND, LLC

Griffin-Rutgers Co., Inc.
GrooveCar, Inc.

Guide Dog Foundation & America’s VetDogs
Gurwin Family of Healthcare Services

GVP Digital Media Group
H2M architects + engineers

Harvest Power LLC
HB Solutions, LLC

HIA-LI
HKM Associates
Hofstra University

Hollywood Banners
Hub International Northeast
Hyatt Regency Long Island

Illuminado Partners
Insignia Steakhouse

Investors Bank – Commack Office
Island Pump and Tank Corp

IVCi LLC
Jake’s 58

Jefferson’s Ferry Life Plan Community
JLL

Johnny Sax Music
Johnson Controls (TYCO Security Division)

Jovia Financial Credit Union (formerly NEFCU)
Junior Achievement of New York

K & M Truck Repair, Inc.
Leslie Waterworks – Bottleless Water Systems

Lessing’s Hospitality Group
Level Solar

Lewis Johs Avallone Aviles, LLP
Long Island Business News

Long Island Cares, Inc.-The Harry Chapin Food Bank
Long Island Development Corporation (LIDC)

Long Island Ducks Baseball
Long Island Press
Long Island Pulse
Long Island Temps

LongIsland.com
Lorraine Gregory Communications

LPC Inc. Fire and Security
LPS Office Interiors
M & V Limousines

Maggio Environmental Services
Marcum Financial Services

Mark Grossman Public Relations
Marketing Rebellion

Mazars USA LLP
MC Holiday Lighting

Media Mechanix
Medical Associates, Inc.

Mejeur-Haas Communications
Merritt Environmental Consulting

Motor Parkway Smoke Shop
Nassau County Industrial Development Agency

National Business Capital & Services, Inc
National Grid

New York Cancer & Blood Specialists
New York Commercial Bank – Hauppauge

Newsday Media Group
Northwell Health Occupational and Environmental Medicine 

– Long Island
NST

Omni Funding Corp. of America
Parker Jewish Institute for Health & Rehabilitation

Pathway Capital
Paypro Corporation

People’s Alliance Federal Credit Union
People’s United Bank

PGS Printing and Graphics
Planet Fitness Hauppauge

Plumbing Contractors Association of Long Island
Polo International Inc

Portnoy, Messinger, Pearl and Associates, Inc.
PowerPro Generators, Inc.

Premier Benefit Plans, Inc
Presentations Plus, Inc.

Priority Payments LI
Pro Bono Partnership

ProHEALTH Care
Protegrity Advisors, LLC

PSEG Long Island
Pure Mammography
R.D. Geronimo LTD.

Reliance Communications
Rhino LED, Inc.

Richner Communication Inc.
Robert Half

RPM Raceway
Ruskin Moscou Faltischek, P.C.

Sandler Training
Santander Bank

Sasserath and Zoraian, LLP
School of Professional Development, Stony Brook University

Schroder and Strom, LLP
SCORE – Long Island Chapter
Scotto & Melchiorre Group LLC

Senior Health Plan Specialists, Inc.
Setton International Foods

Sign A Rama of Hauppauge
Signs by Tomorrow

Signwave
Simplay Entertainment LLC

SMM Advertising
Society of St. Vincent dePaul

SolarEdge
Southampton Inn
Splashes of Hope

Sterling North America Digital Print
Steven Aiello Electrical Contracting, Inc

Stony Brook University
Suburban Exterminating

Suffolk County Communications, Inc.
Suffolk County IDA

Suffolk Federal Credit Union
Summit Safety & Efficiency Solutions

SUNation Solar Systems, Inc.
Superior Washer & Gasket Corp.

Taste NY
Taylor Rental Center/Party Plus

TD Bank
Teachers Federal Credit Union

Techworks Consulting, Inc.
TeleStory Pictures, LLC

Texpak Inc.
That Meetball Place – Patchogue and Farmingdale

The Alternative Board
The Crescent Beach Club
The Field Marketing, Inc.

The Flying Locksmiths Long Island
The Garage Eatery

The Greater Smithtown Chamber of Commerce
The Hamlet Golf & Country Club

The Rochlin Organization
The Sexy Salad

The Sherwin-Williams Company
Tobacco Action Coalition of LI/American Lung Association

Town of Islip Economic Development
Trade Show Solutions Center

Twomey, Latham, Shea, Kelley, Dubin & Quartararo  LLP
ULC Robotics

VAI
Vaz Law, PLLC Mediation and Collaborative Divorce

Verizon Wireless
VoIPX International
W Services Group

W&M Fire Protection Services
Waldners Business Environments

Walkers Shortbread, Inc.
Wells Fargo Bank – Melville

Willumstad School of Business / Adelphi University
Winters Bros. Waste Systems

WSHU Public Radio
Zabbia Insurance Agency, Inc.
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INDUSTRY LISTS
FINANCIAL SERVICES & INSURANCE COMPANIES� *OUTLINED LISTINGS INDICATED ADVERTISERS 

FINANCIAL SERVICES

ADALSAN, INC
Alfred Suzan | President | (516) 334-5600

50 Jericho Turnpike, Suite 110 | Jericho, NY 11753
alsuzan@adalsan.com | www.adalsan.com

AMERIPRISE FINANCIAL SERVICES -UNIONDALE
Jim Barlow | Financial Advisor | (516) 479-5871

333 Earle Ovington Blvd., Suite 903 | Mitchel Field, NY 11553
James.A.Barlow@ampf.com | www.ameripriseadvisors.com/james.a.barlow/

ARROW SEARCH PARTNERS
Brian Hite | Director | (516) 885-8803

42 Shebar Dr | Islip, NY 11751
brianh@arrowsearchpartners.com | www.arrowsearchpartners.com

BERNSTEIN PRIVATE WEALTH MANAGEMENT
Diane Johnston | Vice President | (212) 823 - 8295

1345 Avenue of the Americas,  | New York, NY 10105
diane.johnston@bernstein.com | www.bernstein.com

BNY MELLON WEALTH MANAGEMENT
Brian Seidman | Regional Managing Director | (516) 294-2506

1001 Franklin Ave | Garden City, NY 11530
brian.seidman@bnymellon.com | www.BNYMellonWealth.com

BRADLEY & PARKER, INC.
Steve Fuoco | Senior Vice President | (631) 981-7600

320 S Service Rd | Melville, NY 11747
sfuoco@bradley-parker.com | www.bradley-parker.com

CENTER FOR WEALTH PRESERVATION
Nina Achenbaum | Managing Partner General Agent | (516) 364-4203

6800 Jericho tpke, Suite 202W | Syosset, NY 11971
GRanftle@FinancialGuide.com | www.longislandmetro.massmutual.com

DAYTON AND SYDNEY WEALTH STRATEGIES GROUP
Glenn Haberfield | Financial Advisor | (516) 355-3364
1000 Woodbury Rd, Ste.300 | Woodbury, NY 11797

glenn.haberfield@daytonandsydney.com | www.daytonandsydney.com

ECONOMIC EVALUATION GROUP, INC.
John Klimchak | (516) 338-2800

535 Broad Hollow Road, Suite A3A | Melville, NY 11747
john@eegroup.com | www.eegroup.com

EQUINOX FINANCIAL PARTNERS
Christine Habermaas | Director of Marketing | (516) 358-3871

1000 Woodbury Rd, Suite 300, | Woodbury, NY 11797
howard@equinoxfinancialpartners.com | www.equinoxfinancialpartners.com

FOREST HILLS FINANCIAL GROUP
Steven D. Lichtenstein CLU, ChFC | Financial Advisor | (718) 475-5331

200 Broadhollow Road, Suite 405 | Melville, NY 11747
steven_lichtenstein@fhfg.com | www.fhfg.com

FOUR TIER FINANCIAL GROUP
Marc Hiatrides | President | (631) 851-5835

2929 Expy Dr N, Suite 200 | Hauppauge, NY 11749
MHiatrides@FinancialGuide.com | www.fourtierfinancialgroup.com

LEBENTHAL GLOBAL ADVISORS
Dominick Tavella | Owner | (516) 785-1800

200 Parkway Drive South, Suite 200 | Hauppauge, NY 11788
dtavella@lebenthal.com | www.diversifiedprivatewealth.com

MASSMUTUAL FINANCIAL GROUP
Tony Borelli, ChFC | Financial Advisor, Registered Investment Adviser
(516) 391-0300 | 48 South Servie Road, Suite 400 | Melville, NY 11747

aborelli@financialguide.com | www.massmutual.com

MAXINE GANTMAN
Maxine Gantman | (516) 242-4561

P.O. Box 637 | Long Beach, NY 11561
maxineg@optonline.net | www.linkedin.com/in/maxine-gantman-0b14aa12/

MAZARS USA LLP
Teresa Hansen | Senior Marketing Manager | (516) 282-7267

60 Crossways Park Drive West, Suite 301 | Woodbury, NY 11797
teresa.hansen@mazarsusa.com | www.mazarsusa.com

MID-ISLAND MORTGAGE CORP.
Christopher Ostrowski | Director of Business Development | (516) 348-0690

900 Merchants Concourse, Suite #112 | Westbury, NY 11590
costrowski@mortgagecorp.com | mortgagecorp.com

NATIONAL BUSINESS CAPITAL & SERVICES, INC
Joseph Camberato | President & Co-Founder | (877) 482-3008

1 Corporate Drive, Suite 202 | Bohemia, NY 11716
info@national.biz | www.national.biz

NEW YORK LIFE INSURANCE - LONG ISLAND
Brian Baumgarten | Senior Partner | (631) 391-2900

520 Broadhollow Road | Melville, NY 11747
brian.baumgarten@ft.newyorklife.com | www.longisland.nyoffices.com/

NEWTEK BUSINESS SERVICES CORP.
Christopher P. Kyrillidis | Regional Vice President | (212) 356-9500 x 11052

1981 Marcus Ave, Suite 130 | Lake Success, NY 11042
ckyrillidis@newtekone.com | newtekone.com

NS CAPITAL, LLC
Joe Hart | Director of Retirement Plans | (866) 676-6002

1 Landmark Square | Stanford, CT 06901
jhart@nscadvisor.com | www.nscadvisor.com

ONI
Donna Galan | (631) 584-3641

7 Sunset Drive | St. James, NY 11780
dgalan@gmail.com

PROTEGRITY ADVISORS, LLC
Gregg Schor | (631) 619-6745

4175 Veterans Memorial Highway, Suite 400 | Ronkonkoma, NY 11779
gschor@protegrityadvisors.com | www.protegrityadvisors.com

ROCKLINE WEALTH MANAGEMENT
Robert G. Krivit | Director of Financial Planning | (516) 605-1690

255 Executive Drive, Suite 409 | Plainview, NY 11803
Robert.Krivit@Rocklinewealth.com | www.rocklinewealth.com

SENTINEL BENEFITS & FINANCIAL GROUP
Lisa Jones | Retirement Plan Advisory/Consultant | (516) 414-8338

225 Broadhollow Rd, Suite 307 | melville, NY 11747
lisa.jones@sentinelgroup.com | www.sentinelgroup.com

TAX LAW SOLUTIONS
Thomas M. Pellicane | Account Director | (516) 724-2801

268 Muñoz Rivera Avenue, Suite 1006 | San Juan, PR 00918
tpellicane@taxlawsolutions.net | www.taxlawsolutions.net

UBS FINANCIAL SERVICES
Alexander MacPherson | Financial Advisor | (631) 420-6421

58 South Service Road | Melville, NY 11747
alexander.macpherson@ubs.com | www.ubs.com/team/empire

USI INSURANCE SERVICES
Joseph Laviero | Vice President | (631) 901-6526

333 Earle Ovington Boulevard, Suite 800 | Uniondale, NY 11553
joseph.laviero@usi.com | www.usi.com

WEALTH ADVISORY GROUP LLC
Dillon W. Szmala | Financial Representative | (631) 905-9091

250 Crossways Park Drive | Woodbury, NY 11797
Dillon.szmala@wagllc.com | www.wagllc.com
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WIZDOMONE GROUP OF COMPANIES
Gregg Pajak | President | 1 877 949 3661

1377 Motor Parkway, Suite LL1 | Islandia, NY 11749
gpajak@wizdomone.com | www.wizdomone.com

WTL GROUP AT UBS FINANCIAL SERVICES
Zachary J.M. Deschaine, CFA, CFP, CEPA | Financial Advisor | (212) 641-0835

2200 Georgetowne Drive (HQ), Suite 600 | Sewickley, PA 15143
zachary.deschaine@ubs.com | www.ubs.com/team/wtlgroup

AFLAC
Karen Zimmerman | (516) 509-8085

200 Garden City Plaza, Suite 410 | Garden City, NY 11530
karen_zimmerman@us.aflac.com

AFLAC
Robert Krivit, CFP | Benefits Advisor | (516) 589-4415

4250 Veterans Memorial Highway | Holbrook, NY 11741
r_krivit@us.aflac.com | www.aflac.com

BORG & BORG INC
Alex Borg | Underwriting & Sales Manager | (631) 673-7600

148 East Main Street | Huntington, NY 11743
alexb@borgborg.com | www.borgborg.com

INSURANCE SERVICES

BUDDE INSURANCE (THE BUDDE AGENCY INC)
Dan Waldeck | Vice President | (631) 264-0579

16 Riverside Avenue | Amityville, NY 11701
dan@buddeinsurance.com | www.buddeinsurance.com

CARBONE AND  MOLLOY INSURANCE
Nicholas Carbone | Sales Executive | (516) 333-2340

346 Maple Avenue  | Westbury, NY 11590
ncarbone@carbonemolloy.com | www.carbonemolloy.com

CHAMPION ADJUSTMENT CO. LLC
Richard Dank | Public Adjuster | (516) 459-6161
420 Jericho Tpke., suite 222 | Jericho, NY 11753

richard@championadjustment.com | www.championadjustment.com

CHERNOFF DIAMOND & CO., LLC
Kevin M. Quinn | Partner | (516) 683-6100

725 RXR Plaza, East Tower | Uniondale, NY 11556
kquinn@chernoffdiamond.com | www.chernoffdiamond.com

COLONIAL VOLUNTARY BENEFITS
Patrick Kiernan | Agency Development Manager | (631) 665-0534

1225 Franklin Ave., Suite 250 | Garden City, NY 11530
patrick.kiernan@coloniallifesales.com | www.coloniallife.com

COMBINED INSURANCE
Kevin Magrane | (631) 471-2904

3900 Veterans Memorial Hwy, Suite 160 | Bohemia, NY 11716
customerservice@combined.com | www.combinedinsurance.com

GALLAGHER BENEFIT SERVICES
Benjamin Horowitz | Area Vice President | (516) 459-4441

1 Jericho Plaza STE 200 | Jericho, NY 11753
Benjamin_Horowitz@ajg.com | www.ajg.com

HKM ASSOCIATES
Jeffrey Weiner | CEO | (516) 394-2522

333 Earle Ovington Boulevard, Suite 402 | Uniondale, NY 11553
hkmassoc@gmail.com | www.hkmassociates.com

HONICKER ALLSTATE AGENCY
Brian Rommel | Agency Manager | (631) 524-5727

201 Moreland Drive, Suite 5 | Hauppauge, Ny 11788
brianrommel2@allstate.com

www.agents.allstate.com/eric-honicker-hauppauge-ny1.html

ISLAND GROUP PLANS
Cindi Berdon | Marketing Director | (631) 588-8100

3900 Veterans Memorial Highway, Suite #240 | Bohemia, NY 11716
cberdon@islandgroupplans.com | www.islandgroupplans.com

JAMES F. SUTTON INSURANCE
James Robert Sutton | Vice President | (631) 581-5978

143-149 East Main Street,  | East Islip, NY 11730
JRS@suttonins.com | www.suttonins.com

JFA INSURANCE BROKERAGE & ASSOCIATES INC.
Brian Hessel | Director- New Business Development | (718) 352-7935

2531 Francis Lewis Blvd | Bayside, NY 11358
brian@jfainsurance.com | www.JFAInsurance.com

LEGALSHIELD
Marty Gilano | Regional Manager | (646) 470-9208

346 Reist St | Williamsville, NY 14221
Arnum@LegalShieldAssociate.com | www.legalshield.com

LG PLANNING GROUP
Mirelle Martino | Senior Account Manager | (631) 589-6960

350 Motor Parkway, Suite 404 | Hauppauge, NY 11788
mirelle@lgplanninggroup.com | www.lgplanninggroup.com

MAXINE GANTMAN
Maxine Gantman | (516) 242-4561

P.O. Box 637 | Long Beach, NY 11561
maxineg@optonline.net | www.linkedin.com/in/maxine-gantman-0b14aa12/

NFP CORPORATE SERVICES (NY), LLC
John P. Cooleen | Business Development | (516) 327-2760

45 Executive Drive,  | Plainview, NY 11803
john.cooleen@nfp.com | nfp.com

PREMIER BENEFIT PLANS, INC
Beth-Ann Tolentino ESQ | Executive Assistant ESQ | (631) 719-8205

35 Pinelawn Road, Suite 208 | East Melville, NY 11747
Beth-Ann@premier-benefits.com | www.premier-benefits.com

PROACTIVE RISK MANAGEMENT SERVICES, INC.
Alisa Rosati | President | (631) 804-7901
26 Pine Street,  | Lake Grove, NY 11755

alisarosati@optonline.net | 

PROFESSIONAL GROUP PLANS, INC.
Maria DiFranco | Executive Assistant | (631) 951-9200
225 Wireless Blvd., 2nd Floor | Hauppauge, NY 11788

maria.difranco@pgpbenefits.com | www.pgpbenefits.com

SCHULMAN INSURANCE BROKERAGE, LLC
Jonathan Schulman | President | (516) 632-5225

330 Sunrise Highway, Suite 250 | Rockville Centre, NY 11570
jonathan@schulmaninsurance.com | www.schulmaninsurance.com

SENIOR HEALTH PLAN SPECIALISTS, INC.
Gracemarie Horan-Luce | President | (631) 559-7500

1600 Calebs Path Extension, Suite 134 | Hauppauge, NY 11788
grace@seniorhealthplanspecialists.com | www.seniorhealthplanspecialists.com

SENTINEL BENEFITS & FINANCIAL GROUP
Lisa Jones | Retirement Plan Advisory/Consultant | (516) 414-8338

225 Broadhollow Rd, Suite 307 | melville, NY 11747
lisa.jones@sentinelgroup.com | www.sentinelgroup.com

UNITED PUBLIC ADJUSTERS AND APPRAISERS, INC
Joanna Pawlowska | Vice President of Marketing | (516) 269-1798

150 Broadhollow Rd, Suite 213 | Melville, NY 11747
joanna@unitedpublicadjusters.com | www.unitedpublicadjusters.com

USI INSURANCE SERVICES
Joseph Laviero | Vice President | (631) 901-6526

333 Earle Ovington Boulevard, Suite 800 | Uniondale, NY 11553
joseph.laviero@usi.com | www.usi.com

ZABBIA INSURANCE AGENCY, INC.
Robert Zabbia | (516) 799-6900

847 Broadway, Suite 101 | Massapequa, NY 11746
robertzabbia@allstate.com | www.zabbiaagency.com

TO ADVERTISE IN THIS SECTION CONTACT 
CONNOR AT CROBERTSON@HIA-LI.ORG
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RMaskin@hia-li.org

By Ashley Tague
CEO Of Mindful Wellness 
Solutions INC
(866) 206-5781 
ashleynicole@mindfulws.com
www.mindfulws.com

Stress is a real thing in today’s Corporate world, 
and it doesn’t seem to be easing up on Corporate 
America’s Individuals anytime soon. Not only can 
chronic stress be debilitating and get in the way of 
life and work, but it can also cause many adverse 
effects on the mind and body. From headaches to 
irritability, to increased blood pressure, auto-immune 
diseases and a lack of joy, these are just a few 
pitfalls that can arise when stress is a constant in 
your life. 

Here are 5 stress reducing techniques that you 
can start using today in order to stress-less during 
the new year!

Meditation
Meditation has been shown to influence your 
autonomic nervous system by switching it  from the 
sympathetic nervous system (fight or flight response/
stress mode) to the parasympathetic nervous system 
(relaxation response/calm mode). By using a mantra, 
the body or the breath as a point of focus for the 
mind, meditating for even as little as 5 minutes can 

help you significantly reduce stress over time. It is 
recommended you try meditation with a teacher 
for your first few times in order to learn the proper 
way to practice it.

Journal (Relief Writing)
Stress can give rise to many underlying emotions 
and thoughts, clouding your brain leaving you feeling 
confused, lost and unable to concentrate. Through 
relief writing, you give yourself the opportunity to get 
whatever is bothering you out and onto paper. Just 
grab yourself a journal and start writing whatever 
comes up. Don’t judge anything that you write 
and don’t over think this process. At the end of 
the exercise, feel free to crumble up the paper and 
toss it into the garbage, burn the paper, or you can 
hold onto it as a reminder of the progress you are 
making in living a healthier, less stressed life.

Physical Activity
Whether it’s going to the gym, doing yoga, pilates, 
going for a walk or for a run, physical activity is a 
proven way to help reduce stress. Studies show 
that regular participation in cardiovascular exercise 
can decrease overall levels of tension, improve 
and stabilize mood, and also improve overall self-
esteem. Exercise and other physical activity produce 
a chemical in the brain called endorphins which act 
as natural painkillers and also improve the ability 
to sleep, which in turn a better sleep leads to a 
reduction in stress.

Take a Warm Bath
A warm bath can be both relaxing and therapeutic. 
As stated by Dr. Bobby Buka, a dermatologist based 
in New York, “Your skin releases endorphins in 
response to the soothing warm water the same 
way that endorphins are released when you feel 
the sun on your skin. Submerging ourselves in hot 
water can be both therapeutic and reinvigorating 
because blood flow increases to the skin.” You can 
also add some essential oils such as Lavender 
which is aids in calming, reducing nervous tension, 
depression and chaotic energy or Eucalyptus which 
increases counters mental fatigue, promotes clarity 
of mind and increases energy.

Practice Mindful Breathing
Mindful breathing brings you away from all the 
chaos in the mind and grounds you into the 
present moment. By focusing your attention on 
the deep inhales and exhales you increase the 
supply of oxygen to your brain and stimulate the 
parasympathetic nervous system, which promotes 
a state of calmness. For starters, try the Extended 
Exhale Breathing technique. In this exercise, you can 
begin with inhaling for a count of two and exhale for 
a count of 4. If this is easy for you and you feel no 
resistance, you can increase your inhale all the way 
up to the recommended maximum count of 10 and 
increase your exhale to recommended maximum 
count of 20. (Ex: Inhale for 3 Exhale for 6; Inhale 
for 4 Exhale for 8; Inhale for 10 Exhale for 20).

5 Stress Reducing Techniques to Start Using in the New Year
keepingcurrent
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WELCOME  DECEMBER NEW MEMBERS

1025CONNECT
John Danko
Business Development Manager
1025 Old Country Rd., 
Westbury, NY 11590
(516) 512-6363
jdanko@1025connect.com
www.1025Connect.com
1025Connect provides colocation 
space within our Carrier Hotel 
Meet-Me Room, where we 
provide space, power, cooling, and 
physical security for networking 
equipment and interconnect them 
to a variety of telecommunications 
and network service providers. In 
order to interconnect networks, we 
perform a Cross Connect between 
the networks, and do not charge a 
monthly recurring fee.

AMERESCO, INC.
Erik J. Anderson
Senior Project Developer
1377 Long Island Motor Parkway, 
Suite 401
Islandia, NY 11749
(631) 434-1414
ejanderson@ameresco.com
www.ameresco.com
Comprehensive energy services 
provider.

ANGELA’S HOUSE
Ketsia Baptiste
Development Associate
P.O. Box 5052, 
Hauppauge, NY 11788
(631) 374-2776
kbaptiste@angelashouse.org
www.angelashouse.org
To identify families caring for their 
children who may have a severe 
disability or medical condition 
so that we may help them obtain 
supportive services to improve the 
quality of life for the children and 
their family.

ASSOCIATION OF 
GENERATIONAL EXPERTS FOR 
SENIORS (AGES)
Pamela Spencer
Co-chair
P.O. Box 774, 
Melville, NY 11747
(631) 268-4008
Pamela.Spencer@myccmortgage.
com
www.agesresource.org
One stop Resource for seniors and 
their families.

CAMELOT SPECIALTY LIMO’S
Alan DeRossett
President
31 Central Drive, 
Farmingdale, NY 11735
(516) 731-5466
alan@camelotlimo.com
www.camelotlimo.com
We’re a full service Transportation 
located conveniently in Farmingdale 
behind Adventureland!

CAPE HORN STRATEGIES
Brian Turchin
CEO / EOS Implementer
2625 Hewlett Avenue, 
Merrick, NY 11566
(516) 377-4244
bturchin@capehornstrategies.com
www.capehornstrategies.com

Cape Horn Strategies helps business 
owners get more of what they want 
from their business.

CERTIFIED AMSOIL DEALER
Dennis Garboski
Owner
671 Lowell Street, 
Westbury, NY 11590
(516) 456-6040
www.Dennis.shopAmsoil.com
Independent Amsoil Dealer/
Distributor provides wholesale 
accounts to purchase Premium 
Synthetic Lubricants & Filtration 
Products.

COLONIAL VOLUNTARY 
BENEFITS
Patrick Kiernan
Agency Development Manager
1225 Franklin Ave.
Suite 250
Garden City, 11530
(631) 665-0534
patrick.kiernan@coloniallifesales.
com
Voluntary workplace benefits and 
medical bridge products.

CONSUMER TELLIGENCE
Steve Bookspan
Managing Partner
732 Smithtown Bypass, Suite A-53
Smithtown, NY 11787
(877) 702-1971 Ext. 205
steve@consumertelligence.com
www.consumertelligence.com
We use Behavioral Data, 
Identification Resolution, and 
Machine Learning (AI) to give 
companies insight into their 
customer base and market palace 
like never before. We can tell you 
on a personal basis who is on your 
site without an opt-in, in real time. 
We can tell what clients you have 
that are looking to replace you as 
well as tons of other insight into 
your business.

ECHOTECH MANAGEMENT
Victoria Curcio
Director of Marketing
935 Lincoln Ave, 
Holbrook, NY 11741
(631) 750-2520
vcurcio@ecotechmanagement.com
www.ecotechmanagement.com
ecoTech is the electronics division 
of Crestwood Metal Corp, which 
is one of the largest scrap metal 
recycling facilities in the Long 
Island area. We are experts in 
the secure destruction of data 
and recycling of computers and 
electronic parts.

ECLIPSE DIRECT MARKETING
Claire Carpenter
Vice President of Sales
173 Mineola Blvd, 
Mineola, NY 11501
(516) 398-8199
ccarpenter@eclipsedm.com
www.eclipsedm.com
Woman owned business direct 
response agency driving customer 
acquisitions and CRM strategies 
through digital and off line media.

ENTROPY SOLUTIONS
Susan M. Horton, NCT-C
Co-Founder & President
150 Broadhollow Road, Suite 306
Melville, NY 11747
(631) 775-8610
Hello@getentropysolutions.com
www.getentropysolutions.com
Entropy Solutions is your resource 
for Human Optimization and 
preventative/restorative care 
in men’s and women’s health.  
Utilizing cutting edge treatment 
programs, people now have the 
opportunity to reclaim or increase 
the vitality they’ve always had or 
wanted.  It is a second chance for 
those that are young of heart, but 
not quite so of body.

ETG CONSULTING
(ETG US, INC.)
Umut Altinay
Business Development Manager
3418 Northern Blvd.
4th Floor
Long Island City, NY 11101
(631) 509-3717
info@etg-it.com
www.etg-it.com

FILTER SALES AND SERVICE, 
INC. - LONG ISLAND OFFICE
Bob Trivone
NY Territory Manager
15 Adams St., 
Burlington, MA O1803
(339) 223-1956
btrivone@filtersales.com
www.filtersales.com
Distributor of Air Filter Products 
that Improve IAQ, & Save Energy.

GF SPORTS, LLC
Marc Gerstein
Director of Premium Ticket Sales
333 Earle Ovington Blvd., Suite 230
Uniondale, NY 11553
(516) 331-4290
mgerstein@gfsportsholdings.com
www.newyorkriptide.com
GF Sports is a live events and media 
sports entertainment company.   

INVESTORS BANK - MELVILLE 
OFFICE
Michael Billia
Senior Vice President - LI/Queens 
East
48 South Service Road, 
Melville, NY 11747
(631) 770-3631
mbillia@myinvestorsbank.com
www.myinvestorsbank.com
Full Service Community Bank 
offering a wide range of Consumer 
and Business products and services.

MOVERZ WORLD INC.
Mackenzie Ferrara
COO
29 Lenore Lane, 
Farmingdale, NY 11735
(516) 474-3385
info@moverz.org
www.Moverz.org
Our mission is to empower people 
to take action towards their passion 
by creating communities around 
the world to inspire, educate, and 
provide resources for people to do 
what they love, together.

QUALITY METAL STAMPING
Colin Serling
Business Development Manager
100 Merrick Road, Suite 310 West
Rockville Centre, NY 11570
(516) 255-9000 Ext. 103
cserling@qmstamping.com
www.qmstamping.com
Quality Metal Stamping is a 
fourth generation family-owned 
and -operated custom metal 
manufacturing company with 
operations in Henderson, TN and 
financial headquarters in Rockville 
Centre, NY.

RAMS
Phil Caputo
CFO
44 Meadow Ponds Circle, 
Miller Place, NY 11764
(631) 879-5614
cwportjeff@gmail.com
Provides services at no cost finding 
overcharges and getting companies 
refunds in all utilities, merchant 
services and many other areas.

TARGET TEMPORARIES, INC.
Mark Butensky
President
900 Walt Whitman Road, Suite 102
Melville, NY 11747
(631) 385-5627
mark@targettemporaries.com
www.targettemporaries.com
Over the past twenty years Target 
Temporaries has earned its solid 
reputation by offering superior 
staffing services to its valued 
clients.  We focus on a broad 
range of categories including 
Light Industrial, Accounting, and 
Administrative personnel.  Whether 
it is on a Temporary, Temp-to-
Hire, Consulting Professional, or 
Direct Placement basis, we are 
well equipped to provide qualified 
candidates in a time- and cost-
efficient manner.

THE FLYING LOCKSMITHS 
LONG ISLAND
Bruce Coners
Partner / Operator
119 Locust Street, 
Garden City, NY 11530
(516) 444-3999
longisland@flyinglocksmiths.com
www.flyinglocksmiths.com/long-
island-ny
Long Island’s businesses and 
commercial facilities rely on The 
Flying Locksmiths security 
solutions to protect their 
commercial assets. We work with a 
wide range of industries, including 
commercial businesses, restaurants, 
banks, retail stores, hospitals, 
government entities, and beyond.

THE REBEL AGENCY
Frank Bravata
President
285 West Main Street, Suite 203B
Sayville, NY 11782
(631) 615-0030
Frank@therebelagency.net
www.therebelagency.net
At the Rebel Agency, we understand 
growing a company can be 
frustrating. We help by growing 
your bottom line by 20% through 

digital marketing. Let us build a 
customized success plan for your 
business including online sales-
funnels, Facebook advertising, 
search engine optimization, 
LinkedIn outreach, online review 
management, and Google Adwords.   

UNIQUE ADVERTISING & 
DISPLAY CORP.
Wendy Velez
Purchasing
90 13th Ave, Unit 3
Ronkonkoma, NY 11779
(631) 471-8701
wendy@uniqueadvertising.com
www.uniqueadvertising.com
Distributor of trade show displays.

URBAN AIR
Timothy Tansey
Director of Sales
3147 Middle Country Road, 
Lake Grove, NY 11755
(516) 524-0351
tim@urbanairlakegrove.com
www.urbanairlakegrove.com
Corporate events done right!  Urban 
Air is an ideal location for corporate 
events, family gatherings, all types 
of celebrations, and escape to 
have some fun!  Whether you’re 
planning an appreciation event for 
your valued customers, an epic 
employee outing to reward your 
team, birthday party or fundraisers, 
Urban Air-Lake Grove is an indoor 
adventure experience!

VISIONARY MARKETING
Henry Bramwell
President
80 Orville Drive
Suite 100
Bohemia 11716
(631) 475-6756
HB@vgl.com
Marketing communications firm 
specializing in digital marketing and 
website development.

WATCH GUARD 24/7, LLC
John Rafferty
President
71-16 Myrtle Avenue, 
Glendale, NY 11385
(718) 366-7018
jrafferty@watchguard247.com
www.watchguard247.com
Security Guard Services

WEALTH ADVISORY GROUP LLC
Dillon W. Szmala
Financial Advisor
250 Crossways Park Drive, 
Woodbury, NY 11797
(631) 905-9091
Dillon.szmala@wagllc.com
www.wagroupllc.com
At Wealth Advisory Group our 
philosophy is rooted in common 
sense and a proven record of 
intelligent planning. For over 
75 years we have been guiding 
individuals and businesses through 
every stage of the financial process. 
Our goal is to help our clients 
achieve the quality of life you’ve 
always imagined.
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NEW MEMBER PROFILES

GF Sports
Marc Gerstein

767 5th Ave 46th Floor
New York, NY 10153

(516) 331-4290
mgerstein@gfsportsholdings.com

GF Sports is a live events and sports media 
entertainment company created by New 
York based private equity firm GF Capital 
Management & Advisors, LLC.  Formed 
in July 2015, GF Sports owns two of the 
ATP Tour’s longest running American 
tournaments, the New York Open and 
the BB&T Atlanta Open, as well as the 
New York Riptide of the National Lacrosse 
League.  GF Sports also incubates new 
and emerging sport concepts utilizing 
their global expertise and network to help 
develop niche sports.  Such concepts 
include Wolf Pack Ninjas, which operates 
ninja-focused events globally.

Filter Sales & Services, Inc.
Bob Trivone

NY Territory Manager
Filter Sales & Service, Inc.

15 Adams St., Burlington, MA 01803
Mobile | Text (339) 223-1956  |  Deer 

Park, LI NY Office (631) 940-8855
www.filtersales.com

Filter Sales & Service is a Northeast 
Stocking Distributor. We have over 60 
years of experience and provide the 
latest in HVAC Filter technology for 
a wide range of applications. We are 
proud to be the distributor for the leading 
Air Filter manufacturers in the country 
including Camfil USA, Filtration Group and 
Air Flow Products. Camfil Air Filters can 
deliver value and reduce cost in four critical 
areas: HVAC Energy Savings, Sustainable 
Solutions, Labor, Maintenance & Disposal 
costs. We offer 5- Star Energy Saving 
Filters and support LEED Certification. Our 
Life Cycle Cost (LCC) software provides 
a critical analysis of Filter resistance to 
Airflow, Energy Savings, Labor Savings 
and ultimately a Savings in the Total 
Cost of Ownership (TCO). As a Business 
owner or a Facilities Manager, wherever 
you are on the “Green Spectrum”, you’ve 
probably implemented plans to lessen the 
environmental impact. We changed to more 
efficient lighting, but there’s another easy 
change with a greater guarantee of cost 
savings by switching to 5-Star Energy 
Savings Camfil Filters. Our Survey and 
LCC Report is scheduled at no charge. 
We look forward to a great New Year with 
HIA-LI and its members.

Senior Living Renaissance, LLC 
Sandra Brennan
CEO & Owner  
516-582-3315

brennansandra005@gmail.com
www.seniorlivingconsultingservices.

com/

Senior Living Renaissance is a nice 
marketing consulting firm for the healthcare 
and senior housing industry.  Our mission 
is to remove the sales barriers, create 
brand awareness, and help companies 
become stronger and more competitive 
while bringing their services to people 
who need them. We provide our clients 
with private consulting services, business 
development, sales plans, competitive 
strategies, social media, trade shows, sales 
training and coaching and CEU/Workshop 
coordination. My clients learn how to 
effectively sell, market and develop the 
confidence to control their sales processes 
so they stay solvent. 

Central Nassau Guidance
and Counseling Services, Inc.

Linda Masotto
950 S Oyster Bay Rd
Hicksville, NY 11801

(516) 822-6111
lmasotto@centralnassau.org

www.centralnassau.org

CN Guidance & Counseling Services unites 
and addresses health of mind and body. 
As the only federally and state-designated 
Certified Community Behavioral Health 
Clinic on Long Island, we methodically 
reach and serve disadvantaged individuals 
and families affected by mental health and 
substance use disorders. As an integrated 
healthcare and support-services provider 
with 47 years’ experience, our nonprofit 
team-based treatment model honors 
the profound connection among mental/
emotional and physical health, housing 
stability, and other human needs. With 
mobile resources, we work hard to reach 
L.I.’s most vulnerable, isolated people 
because the average person with serious 
mental illness still dies 25 years younger 
than others. These premature deaths—
often due to undiagnosed and untreated 
medical conditions—are preventable when 
individuals access the holistic support 
and healthcare they need.   Beyond 
the behavioral and physical healthcare 
services we provide to adults and children 
daily at our sites across L.I., CN Guidance 
delivers free, 8-hour Mental Health First 
Aid training (for teachers, 1st responders, 
Veterans, others—to help them recognize 

the signs of mental health crises and how 
to respond). We also teach people how 
to administer NARCAN/Naloxone—a 
compound that helps people survive 
some opioid overdose. At The INN soup 
kitchen in Hempstead, we offer behavioral 
health services to people who struggle with 
hunger, homelessness, and economic 
crises. Supporting the Northport/East 
Northport Drug and Alcohol Task Force, 
we help reduce substance use among 
youth. And as members of the Plainview-
Old Bethpage and Hicksville chambers of 
commerce, we serve as an educational 
and referral resource.

1Consumer Telligence
Steve Bookspan

Managing Partner
732 Smithtown Bypass, Suite A 53

Smithtown NY 11787
(877) 702-1971 Ext. 205

www.consumertelligence.com
steve@consumertelligence.com

Consumer Telligence uses identity 
resolution, machine learning and 
behavioral data to target the perfect 
audience for your company.  No longer 
is demographics the way to target an 
audience for your marketing efforts.  We 
can help you monitor your current clients, 
website visitors on a personal basis, not 
IP, and your marketplace for leads. 
Consumer Telligence’s proprietary 
algorithms collects and analyzes over 
50 billion behaviors every day from over 
250 million real people in order to identify 
consumers who are in the market and 
ready now.

The Flying Locksmiths Long Island
Bruce Coners

119 Locust St, Garden City, NY 11530
(516) 444-3999

LongIsland@FlyingLocksmiths.com
www.flyinglocksmiths.

com/long-island-ny

The Flying Locksmiths have been installing 
confidence since 1946. Dedication to 
customer service, commitment to quality 
workmanship and a passion for identifying 
the newest industry technology – have 
been the pillars of TFL’s success during 
those 70 years. As Physical Security 
Specialists, not just locksmiths, our 
technicians are well versed in a large 
array of commercial security work. While 
each technician is equipped, trained and 
capable of rekeying locks and installing 
them – they can offer far more. Infact; Our 

highly skilled locksmiths will install locks, 
cameras, access control systems, door 
hardware or even completely new doors 
and frames! Our teams work on the entire 
opening to ensure that all components of 
your security system are properly spec’d, 
installed, aligned and coordinated. It was 
clear, that with multiple companies dealing 
with different aspects of that opening, things 
could easily go awry. The security of your 
home or business is what our business is all 
about. It’s absolutely imperative to us, that 
when TFL is assigned the task of protecting 
you and your assets, it be taken seriously 
and implemented with laser-like focus and 
a keen attention to detail. Truly, when it 
comes to excellent physical security, there 
is absolutely no room for error. This is 
why TFL relies on centuries of combined 
technical experience,  decades of business 
acumen and the newest technological 
advancements to ensure that when you 
entrust you physical security to our team 
– the entire opening is executed flawlessly.

1025Connect
John A. Danko

Director of Business Development
Filter Sales & Service, Inc.

1025 Old Country Road
Westbury, NY 11590

(516) 512-6262
info@1025connect.com
www.1025connect.com

1025Connect is Long Island’s premier 
network-neutral interconnection and 
colocation facility, located at 1025 Old 
Country Road, a 200,000 square foot 
building in Westbury, NY. We can help you 
with colocation space to house network 
hardware instead of building it yourself in 
order to realize IT cost savings, with the 
ability to scale, manage growth and burst 
to higher bandwidth levels immediately, all 
in a fully secure, monitored, power backed-
up facility, accessible 24/7. You can also 
directly access a variety of applications 
including Microsoft Azure, AWS, Google, 
Oracle, IBM and many more. 1025Connect 
can provide access to multiple ISP, dark 
fiber, domestic transport, international 
transport, cloud and peering providers. This 
facility is renowned for its ability to connect 
global subsea cable systems to terrestrial 
networks, and also provide the capability 
to bypass Manhattan for greater network 
diversity. 1025Connect serves as host to 
the easternmost peering point in the New 
York metro area, enabling easier access 
and delivery of content distributed to the 
“Continental Edge.” All without monthly 
recurring cross connect fees.   

New Member Profiles give our most 
recent members a complimentary 
opportunity to introduce themselves to 
the Long Island business community and 
showacse their products and services. 
For more information, call 631-543-5355 
or email marketing@hia-li.org
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APPOINTMENTS,
PROMOTIONS & HONORS

Devin Kulka, CEO of The Kulka Group, 
was named a Long Island Builders Institute’s 
Builder Director. “I am honored to have been 
elected to LIBI’s Executive Board,” Kulka 
said. “LIBI is a wonderful organization with 
great leadership.” Formed in 1941, the LIBI 
is an association of building industry 
professionals dedicated to making LI a better 

place to live and work.

Craig Gibson joins Twomey Latham, Shea, 
Kelley, Dubin & Quartararo, LLP as Of 
Counsel. Formerly with Birtwhistle & Gibson, 
P.C., Mr. Gibson concentrates his practice 
in real estate, specializing in residential buy/
sell agreements and representing some of 
the top builders on the East End. In nearly 
35 years as an attorney, he has successfully 

completed more than 3,000 transactions.

In a reflection of the firm’s continuing growth, 
Campolo, Middleton & McCormick, LLP 
is pleased to welcome Amanda Sexton, CPA, 
as Controller. She will oversee the accounting 
department and is responsible for budgeting 
and forecasting, cash flow management, 
financial reporting, internal controls 
assessments, year-end tax planning, and 

managing the firm’s banking relationships. In addition, with her 
credentials and licenses including ABV (Accredited in Business 
Valuation), CFF (Certified in Financial Forensics), and CFE (Certified 
Fraud Examiner), Sexton adds yet another dimension to the services 
CMM offers its clients.

Farrell Fritz is pleased to welcome Michelle 
E. Espey to its Uniondale office as a tax 
partner. Michelle counsels clients on a broad 
range of tax matters, from representing 
individuals and businesses in all stages of 
Federal, State and City tax disputes to 
advising clients on tax aspects of various 
transactions. She also advises not-for-profits 

on issues related to their tax exempt status. Prior to joining Farrell 
Fritz, Michelle was counsel at Moritt Hock & Hamroff, LLP in Garden 
City.

Campolo, Middleton & McCormick, LLP, 
a premier law firm with offices in Westbury, 
Ronkonkoma, and Bridgehampton, is 
pleased to welcome Dara Pratt to the firm. 
She resides in Medford and is a Legal 
Assistant in our Ronkonkoma headquarters.

Uniondale, Ny, January 7, 2020 – Forchelli 
Deegan Terrana LLP (“FDT”) is pleased 
to welcome Anthony P. DeCapua to its 
Construction and Litigation practice groups 
as a Partner. Prior to joining FDT, Anthony 
was Of Counsel at another Uniondale, NY-
based law firm. Anthony, a Lake Hills 
Ronkonkoma, NY resident, earned his Juris 

Doctor from Touro Law and his Bachelor of Arts degree from St. 
John’s University. He is admitted to practice in New York State, 
Connecticut and the Federal Courts in the Eastern and Southern 
Districts of New York.

UPCOMING EVENTS

Join The Christina Renna 
Foundation in celebrating 13 
years of Christina’s legacy at 
Angel’s Wish Gala 2020 on 
January 25, 2020 at 7:30pm at 
Crest Hollow Country Club, 8325 
Jericho Turnpike, Woodbury, 
New York. With your generous 
support, we continue to fund 

cutting-edge research into rare pediatric cancer. 2020 Christina 
Renna Foundation Research Award recipient for the Sarcoma 
Research Project: Dr. Christopher Vakoc, Professor, Cold Spring 
Harbor Laboratory. 

In the Art League of Long Island’s 
8th Annual Photography Competition 
titled “This Land is Our Land”, 
photographers and artists from the 
Tri-State NY area were asked to 
submit images that illustrate what 
makes us American.  The exhibit is 
on view in the gallery January 11 
through February 7.  The art 
reception and awards presentation 

is open to the public Wednesday, January 15 from 6pm to 8pm.

OTHER NEWS & HAPPENINGS

On Friday, December 6, 2019 Long 
Island Cares, Inc.-The Harry 
Chapin Regional Food Bank 
Hosted 12Th Annual Scott Martella 
Government Affairs Breakfast From 
The Heart Of Long Island. This 
annual event is a way for the 
Regional Food Bank to thank its 

Legislators for the strong partnerships they share and to 
address pressing issues facing Long Islanders in need.  The event 
also pays tribute to Scott Martella, a former Long Island Cares 
Board member, who died tragically in an automobile accident in 
2016.

Huntington, New York – Staff and 
volunteers from Family Service 
League (FSL), a Long Island non-
profit human service agency, will 
accompany twenty-five children and 
their families to receive a special early 
holiday surprise of new bicycles, 
helmets, and accessories on Sunday, 

Dec. 8th at The Bicycle Planet in 
Syosset.  These generous gifts were donated by Bikes for Kids 
in America, The Bicycle Planet, Massapequa Park Bicycle Club, 
Huntington Bicycle Club, and Giant Bicycles.  Enrico DeLuca and 
Craig Cory, co-founders of Bike for Kids in America, and Howard 
Chung of The Bicycle Planet will be on hand to teach the children 
how to ride and care for their new shiny bikes.

Long Island Cares, Inc. – The Harry 
Chapin Regional Food Bank hosted 
more than 80 volunteers and distributed 
over ten thousand meals on Thanksgiving 
Day.  Paule Pachter, CEO was joined by 
Congressman Lee Zeldin, Assemblyman 
Michael Montesano, volunteers, board 
members and staff who packed twenty 
two pallets of holiday food to help feed 
Long Islanders in need.

Macy’s celebrated National 
Believe Day on Friday, Dec. 
6 by hosting letter writing 
events in stores across the 
country and doubling 
donations to Make-A-Wish®. 
For every letter to Santa 
collected in stores or online 

at macys.com/believe on that day, Macy’s pledged $2 for each 
letter, up to an extra $1 million, above the existing $1 million 
campaign goal to help children’s life-changing wishes across 
America come true.

In the second part of the Art 
League of Long Island’s 
annual Members’ Exhibition, 
Juror Dan Christoffel has 
selected eight artists to receive 
awards of excellence and 
honorable mentions.  Part Two 
of the exhibit feature 110 works 
of art and is on view in the Art 
League’s Jeanie Tengelsen 

Gallery through January 4. Awards of Excellence:  Liz Jorg Masi, 
“Sam”, Oil on linen canvas mounted on birchwood; Dafina Myrick-
Anadon, “Forced to Linear”, Acrylic; Faith Skelos, “Stormy Skies”, 

Oil; Courtney Young, “Evening Glow”, Pastel. Honorable Mentions: 
Margaret Minardi, ‘Tangle”, Colored pencil; Kara Lee Reyes, 
“Windmill, Baiting Hollow”, Digital photograph; Marc Richling, 
“Figure”, Polymer clay/ stainless steel; Susan Sterber, “On the 
Preserve”, Watercolor.

Long Island, NY, December 19, 
2019 –Men and women from across 
Long Island got in all their red outfits 
and accessories ready for the 
American Heart Association’s 
19th  Annual Long Island Go Red 
for Women Luncheon.  Heart 
disease and stroke are the No. 1 

and No. 5 causes of death of Long Island women. For more than 
a decade, women have been fighting heart disease individually 
and together as part of the Go Red for Women movement. 
Cardiovascular diseases cause one in three women’s deaths each 
year, killing approximately one woman every minute.

Mary Wyman, Director of Marketing, 
Bret Sears, President and CEO, 
and Larry Dunn, Senior Director 
of Marketing and Sales of Island 
Federal present a $6,364 check 
to Paule Pachter, CEO of Long 
Island Cares, Inc. to support the 
organizations’ Hope for the 
Homeless mobile outreach 

program.  Island Federal members donated $5.00 each to provide 
one healthy meal for the 400 homeless individuals that receive 
food from Long Island Cares on a monthly basis.

Accounting firm and HIA-LI member, 
Citrin Cooperman and the Pro 
Bono Partnership hosted a not-for-
profit seminar on December 5th 
titled, the “ABC’s of Nonprofit Law: 
What You Don’t Know Can Hurt 
Your Nonprofit.” Pictured left to 
Right:  Maurice Segall, Program 
Director, Pro Bono Partnership, 

Joseph Barreca, Director, Citrin Cooperman, Melissa Greenberger, 
Staff Attorney, Pro Bono Partnership, Marc Sonnenberg, Partner, 
Citrin Cooperman and John Eusanio, Partner and Not-For-Profit 
Practice Leader, Citrin Cooperman.

Albany, January 8, 2020 - The 
American Heart Association, 
following the 2020 State of the 
State, said Gov. Andrew Cuomo 
should include more health 
measures in his continued 
positioning of New York as a 
progressive state. The Heart 
Association has specific proposals 
they call on the Governor to support:

• Expand the elimination of the sale of flavored e-cigarettes to 
include ALL flavored tobacco products, and make sure the flavors 
include mint and menthol products, which are consumed in large 
numbers by youth and African Americans.
• Funding for school wellness and inclusion of a model school 
wellness policy
• Ensure that food sold, served or given by state institutions meet 
nutritional standards
• Keep public health programs designed to reduce heart disease, 
stroke and diabetes on separate budget lines, not combined or 
reduced, to continue to reach at-risk populations. 

HEARD AROUND THE ISLAND

Share the News
Share your recent events, happenings and 
promotions with the Long Island business 
community in HIA-LI’s Heard Around 
the Island section, complimentary to all 
of our members.
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