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MEMBER HIGHLIGHTS

... 7
RENEWING MEMBERS

31 Years 4 Years

The Snow Goose Companies Three Leaf Farm
The Huckleberry Restaurant

26 Years The Lafayette Lumber Yards
Take-A-Break, Inc. Community

25 Years
Michael Shore, DDS

3 Years

Lafayette Senior Services
A Helping Hand

Sherwin Williams

13 Years
Caraway Orthodontics, P.C.

2 Years
11 Years First United Methodist Church of
Affordable Tree Services, LLC Lafayette
Champion Charter Bus Denver
Denver Charter Bus Company
National Charter Bus Denver

8 Years First National Bank
Ting's Place

10 Years
Atlas Valley Purveyors

1 Years
5 Years Western Home Inspections

Trailridge Realtors 24 Hour Fitness
The Peaks at Old Laramie Trail Firstbank
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NEW MEMBERS

Upwork Rock Creek Curling
Jessi Fadayel Mimi Stevinson
650-439-0839 814-441-8267

Planet Home Lending Cosmo's Pizza
Wendy Hartman Adam Shorter
720-456-5020 720-598-5123

The Read Queen Bookstore
Barbra Huntting
303-974-5978

(click member for more details)
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October at a
Glance

October 14th, 4:00 PM

Join us for a virtual

0CTOBER WRTUAL | networking mixer
AFTER HOURS - with the Louisville

Wednesday, October 14 _ Chamber

4-5:30 pm |
% c Click for more info

October 22nd, 4:30 PM

Ribbon Cutting and
Grand Opening at The
Read Queen
Bookstore and Cafe!

g Click for more info
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FINALLY A LIiTTLE FUN iN
SEPTEMBER!

We sold 197
Pies

178 Cobblers
and

256 Cases of

Peaches! Thank you Good

Samaritan for being

our Presenting

Sponsor!!




4 Marketing Tips for Businesses with No
Marketing Budget

You likely have heard the phrase, “you need to spend money to make money.” I'm not here to argue that from
either side but digital marketing has allowed businesses with very small budgets to make a big impression. While
hasn't exactly leveled the playing field, it certainly has helped businesses gain a larger audience with very little
investment.

4 Marketing Tips for
Businesses with No
- Marketing Budget

Most of these tools and strategies are free. But it's important to note that when it comes to social media or onlin
advertising, you will have to spend some money. In these situations, it's best to create a very targeted audience f
the strongest return on investment. After all, Facebook and other online platforms are very happy to take your
money. But if you tell them exactly who it is you want to place your message in front of, you will spend less of it
and achieve greater click-throughs.

4 Tools and Tips to Gain a Larger Audience Through Minimal Investment

Before we get into the tools and tips for better marketing on a small budget, it's important to layout the
assumptions. We are assuming you have a website and social media profiles on the platforms your target market
visits most frequently. If you don't, those are the first things you need to secure.

Also included in this list at the end of each tip or tool is advice on things to do later. These items require a little
more investment but should be on your To Do List when you have additional money or are drawing up your next
budget.

Now let's get back to that list.

Keywords

What do people use to search for you? What phrases and questions might they ask to find a business like yours?
Incorporate these into your web copy. The top keywords and phrases you want to place for should be used in
prominent spots on your website such as headers and titles.



But don't stop there.

Make sure that these words as well as the cities and areas you serve are used throughout your web copy.
Write articles around these phrases as well.

If you have a website, you can go make this change now in a few minutes and then brainstorm ways you’ll
create content around those words, phrases, and questions.

Thing to do later: redesign your website with a professional writer or SEQ expert who can make the most of
your web copy to bring in more interested potential customers and increase your organic rankings.

Call to Action

This is probably one of the most commonly overlooked ways to improve your sales. When people are reading

your posts or content and they've gotten to the end, they have spent time with you. Unless they are related to
you or they owe you a lot of money, to make it that far shows interest. Capitalize on that by asking something

of them.

Your call to action should fit the stage of the sales cycle they are in. For instance, if someone is checking out
your about page they generally are just finding out about you and want to know more. Ending your about
page with a “buy now” button Is probably a little premature. On the other hand, ending a demo video with a
buy now call to action is not.

Thing to do later: Track and test your calls to action. Words, fonts, colors, sizes, buttons, and locations all feed
into a person's likelihood to follow the call to action. Test these things by creating multiple ways to format the
same call to action. Analyze your data to see which are your most effective.

Blog

A blog is a great way to allow your audience to get to know you on a more personal level. It's also the perfect
way to tell your business story and allow it to evolve over time. It provides a way to let your personality shine
through encouraging people to do business with you.

Keep in mind blog posts should have calls to action as well.

Thing to do later: create a written solution to your customer’s biggest problem. Use it as a lead magnet to
increase sales.

Explanation and Framing

While you are reworking website copy, make sure you use some copyrighting skills. One of the many “tricks of
the trade” is explaining why your company is the best. Then, use that reason to shape the best buying
practices. For instance, if you provide Solution A in your business, create content around how Solution A is the
only way to get the best solution.

Marketing your business doesn’t have to be expensive. Now is the ideal time to use some of these inexpensive
practices to grow your audience and establish know, like, and trust to improve sales.

Christina R. Metcalf (formerly Green) is a marketer who enjoys using the power of story and refuses to believe
meaningful copy can be written by bots. She helps chamber and small business professionals find the right
words when they don’t have the time or interest to do so.




Member Inserts

SUPPORT YOUR LOCAL BUSINESSES!!!

EAT! FOOD & DRINK

Come Brunch with Us!
Featuring Bottomless Mimosas for $17

WE OFFER DINE IN SERVICE, CURBSIDE
PICKUP, AND DELIVERY WITH UBER EATS,
DOOR DASH, OR GRUB HUB

MONDAY-FRIDAY 8AM-3PM
SATURDAY-SUNDAY 7AM-3PM

520 Zang Street
Unit N
Broomfield, CO 80021

www.eatateat.com
303-728-9990



http://www.eatateat.com/

The Read Queen

BOOKSTORE & CAFE

We quietly opened The Read Queen Bookstore & Cafe (pronounced “Red”) this summer
and we were overwhelmed by the great response - so many kind words of encouragement
and welcome from residents of the Old Town Lafayette neighborhood. We are very happy
to be a part of the Lafayette business community!

" The Read Queen is your
ST LA stop for:
Te/  HRIL 5'5 - New and used books
- Unique gifts, puzzles, candles
- Greeting cards

- Great games, toys, and books for kids

- Delicious organic, fair trade
coffee and espresso

- Organic teas

- Italian sodas and hot chocolate

- Yummy pastries and savory snacks

Our patio is open with properly spaced tables.

Ask about ideas for your book club.

We can order new books for you with quick
delivery and no shipping fees.

Thank you for supporting your local businesses!

-nﬁ | ?@t

(Barbra and Deirdre are ready to help)

Look for our Chamber Ribbon Cutting on Thurs, October 22nd at 4:30PM!

129 N. Harrison Ave, Lafayette, CO (right across from the WOW Children’s Museum)
https://thereadqueen.com / info(@thereadqueen.com / 303-974-5978


http://www.gotsi.com/nancypeters
http://www.thereadqueen.com/

