
604 W. WASHINGTON STREET, SANDUSKY, OH 44870
(419) 625-6421   ERIECOUNTYCHAMBER.COM

My message today will be a little repetitive... I cannot stress this
enough. I am reaching out to all of our chamber members to
please do your part to help prevent the spread of the virus for you
and your family. We have all seen the large groups of people
standing shoulder to shoulder and many not wearing masks.
Please follow the Covid-19 guidelines and encourage others to do
the same.

Together as a group we can fight this virus and win and return to
some sort of normal again.

The Erie County Chamber recently sent out the results of our 2020
Business Survey for small businesses.

MESSAGE FROM THE PRESIDENT
Good Morning Chamber Members,

UPCOMING CHAMBER EVENTS:
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Looking for Member Events?
Click here.

Warm Regards,

Pamela Smith-Droll, CEO
Erie County Chamber of Commerce
604 W. Washington Street
Sandusky, Ohio 44870
Office: 419-625-6421
Email: pamelas@eriecountychamber.com

Speed Networking
When: Tues., October 27
Time:   5:00pm - 7:00pm
Where: The Legacy Center
Click here to learn more

First-Time Supervisor:
Preparing for High-Performance
Leadership
When: Wed., November 18
Time:   9:00am - 12:00pm
Where: Erie County Chamber of
Commerce
Click here to learn more

First-Time Supervisor:
Preparing for High-Performance
Leadership
When: Tues., December 1
Time:   9:00am - 12:00pm
Where: Erie County Chamber of
Commerce
Click here to learn more

http://eriecountychamber.com/
https://business.eriecountychamber.com/events/calendar
https://business.eriecountychamber.com/events/details/speed-networking-3334
https://business.eriecountychamber.com/events/details/first-time-supervisor-preparing-for-high-performance-leadership-3335
https://business.eriecountychamber.com/events/details/first-time-supervisor-preparing-for-high-performance-leadership-3336


Develop a giving plan. Charities often solicit support from small businesses in their
community. But just because an organization asks for your donation doesn’t mean it’s
the right fit. Take time to identify what type of charities your business wants to support.
This is a meaningful way to give back and generate positive public relations for your
business. Your company’s giving focus should reflect its size, location, structure, the
nature of its business objectives, and the needs of the community.  You may also want
to involve employees in the giving decision process.
Do research about the charity. Even if a charity’s mission really speaks to you, put in
the necessary time and effort to make sure the charity is operating appropriately. Check
the charity’s website to read more about their mission, program, and finances. Read the
charity’s report on Give.org to see if they meet the 20 BBB Standards for Charity
Accountability (i.e. a BBB Accredited Charity.)
Verify government registration. About 40 out of 50 U.S. states require charities to
register with the state attorney general’s office or the secretary of the state. Make sure
a charity is legally registered, where it is a requirement, before you donate.
Watch our for charity look-alikes. While it is not unusual for a charity to identify a
disease, problem or issue that it seeks to address as part of its official name, it can be
suspicious if the name appears to closely mimic or match that of a long established and
recognized charity brand.  So, look at the name of the charity carefully, and visit the
charity’s website to avoid being mistaken.
Cause-related marketing. Sometimes business have promotions that announce a
purchase of their product/service will benefit a specified charity. Have a written
agreement with the charity that give you permission to use their name and identifies the
financial arrangements. As called for in BBB Charity Standard 19, make sure the
promotion indicates the actual or anticipated amount of the purchase that will benefit the
charity, if there is a time period for the campaign, and any maximum or guaranteed
minimum contribution amount. (e.g., 5 cents goes to xyz charity for every abc item
purchased during the month of November up to a maximum of $2,000.) 
Clothing donation bins. Before giving permission for a charity to place a clothing
donation bin in your parking lot, please take the time to check out the charity as
described above. Also, don’t assume how the donated clothing is going to be used.
Sometimes the donated items are sold in thrift stores or shredded into rag-bond paper.
In some instances, the bin may have a charity sounding name but not be connected to
charity at all. 
Think about charitable tax deductions. Keep in mind that not every soliciting
organization is tax exempt as a charity. It is okay if you want to support those other
groups, but, in general, to claim a charitable tax deduction, the organization should be
tax-exempt under section 501 (c)(3) of the Internal Revenue Code. 
Appeals by police and firefighter organizations. Nearly every business receives
appeals by organizations claiming a connection to police officers and/or firefighters.
Don’t assume what the organization does based solely on its name. Local police and
firefighters may have no connection to the organization. If the caller implies donations
will result in special treatment by the police or firefighters, don’t believe it. Consider
reporting such promises to the state’s attorney general office. 
Tickets to benefit performances or fundraising dinners. Before buying tickets to a
benefit performance, fund raising dinner, or golf outing, check out the organization as
suggested above and decide if this is a charity that your business wants to support. 

As a business owner, donating to a charity can be a great way to connect with your
customers, take advantage of tax benefits, and give back to the community that supports
your business. But before you write a check, donate goods, or volunteer your time, be sure
to do your research and look out for questionable appeals. BBB recommends the following
tips when giving to a charity through your business. 

Tips for Businesses Donating to a Charity

For more information on donating to charities, visit the BBB Wise Giving Alliance’s website
at Give.org.

WHAT TO CONSIDER BEFORE SUPPORTING A CHARITY

“THE FUNCTION OF
LEADERSHIP IS TO
PRODUCE MORE LEADERS,
NOT MORE FOLLOWERS.” 
– RALPH NADER
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https://give.org/


Online: www.kuhloutdoor.com
Facebook.com/Kuhl-Outdoor-Designs-Inc-
145617765522039
By Phone: (419) 433-7152  /  Scott@kuhloutdoor.com

Kuhl Outdoor Designs Inc. is a landscape/hardscape
design/build company. They specialize in the design and
construction of Outdoor Living Areas.

For more information, contact Kuhl Outdoor Designs Inc. at:

MEMBER HIGHLIGHT: 

Welcome to Burdue Insurance!  We are here to help you
with all of your health and life Insurance needs, including
Medicare and ACA health plans. No matter what your need
is, we have a plan and product for you, your business, or
your family.

We offer all types of Health and Life Insurance for
individuals and businesses. Our company also offers help
with Medicare and Federal Marketplace (Obamacare) health
plans.

“FORMAL EDUCATION
WILL MAKE YOU A LIVING;
SELF EDUCATION WILL
MAKE YOU A FORTUNE.” 
– JIM ROHN
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MEMBER HIGHLIGHT:  
AFLAC/BURDUE INSURANCE

In-Person: 1610 Cleveland Road, Sandusky 
Phone: (419) 271-6030
Email: kristy_burdue@us.aflac.com
Facebook.com/BurdueInsurance/

Visit them:
Aflac/Burdue Insurance

https://www.kuhloutdoor.com/
https://www.facebook.com/Kuhl-Outdoor-Designs-Inc-145617765522039
https://www.facebook.com/BurdueInsurance/


Communication: Stay connected even if you lose power. Try a hand-crank or
battery-powered radio — preferably one with charging ability to keep your
devices running. 
Lighting: A flashlight and batteries are a must. Get a few different types, like
lanterns, floodlights and keychains. You never know how much light you’ll need
or where you’ll need to take it. You can also stash a few candles and some
matches.
Food and Water: Pack at least three days’ worth of water, nonperishable foods
and canned goods — and don’t forget the can opener. Think beans, nuts and
seeds, protein bars and dried fruit.  
First-Aid Supplies: You’ll want a first-aid kit, complete with bandages, gauze,
burn cream, antiseptic, sterile gloves, safety pins and more. Pain relievers and
an extra supply of prescription medications are important, too.
Clothing and Bedding: Every family member will need a few changes of clothes
and portable bedding like sleeping bags, blankets and pillows.
Miscellaneous Items: Cash, personal documents and paper maps might not
seem essential now, but they could come in handy. Other nice-to-have items
include duct tape, cleaning products and a multitool.

Let’s face it: You can’t predict the future. That’s why having a fully stocked
emergency kit is so important. No matter the time of year, it’s always better to play it
safe.  

Would you and your family be prepared, just in case?  Putting essential supplies
together doesn’t have to be a chore and can even be done fairly quickly. You just
need a list and a plan.

Need ideas? See below for useful items in any situation. 

There’s no telling what the future may bring, so it’s important to be prepared for
anything. Get in touch today for more home safety tips.

“WE ARE WHAT WE
REPEATEDLY DO.
EXCELLENCE THEN IS NOT
AN ACT BUT A HABIT.” 
– ARISTOTLE

ESSENTIALS TO KEEP IN YOUR EMERGENCY KIT

L I N D A  A R M S T R O N G  A N D  T H E  A - T E A M
R E / M A X  Q U A L I T Y  R E A L T Y
1 9 1 9  S A N D U S K Y  M A L L  B L V D
S A N D U S K Y ,  O H  4 4 8 7 0  U S A
P H O N E  -  ( 4 1 9 )  6 2 7 - 9 9 1 4
L I N D A A R M S T R O N G @ B E X . N E T

BETTER BUSINESS BRIEFING: THE POWER OF CUSTOMER
REVIEWS ON SMALL BUSINESSESS 
Reputation can mean everything, especially for a small business owner trying to
attract and retain customers. You want to be able to tell customers that your business
is trustworthy and transparent – and what better way to illustrate that story than
through online customer reviews. But it’s harder than it sounds, because many small
businesses have a difficult time receiving positive reviews, responding to negative
ones, and marketing reviews to help their business grow. In this article, we break
down the power of customer reviews for your business, why reviews are essential to
consumers, and how to leverage reviews to help your business be better.
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READ MORE>>

https://www.theateamsellshomes.net/
https://www.theateamsellshomes.net/
https://www.theateamsellshomes.net/
https://www.theateamsellshomes.net/
https://app.streampage.com/subscriber/131423/page/16016/en/better-business-briefing-the-power-of-customer-reviews-on-small-businesses
https://app.streampage.com/subscriber/131423/page/16016/en/better-business-briefing-the-power-of-customer-reviews-on-small-businesses
https://www.facebook.com/FirelandsSymphony
https://app.streampage.com/subscriber/131423/page/16016/en/better-business-briefing-the-power-of-customer-reviews-on-small-businesses


ERIE COUNTY CHAMBER OF COMMERCE MEMBER BENEFITS
There are dozens of membership
benefits for Erie County Chamber of
Commerce. Check out the perks by
clicking the link below and discover
how we can help you and your
business grow.

Click Here To View The Flyer

Want to prompt your business all
year long with a banner ad?

Contact Pamela at PamelaS@eriecountychamber.com.

Shop Small & Support Local
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https://www.eriecountychamber.com/membership-benefits/
https://www.eriecountychamber.com/membership-benefits/
https://www.eriecountychamber.com/membership-benefits/
https://business.eriecountychamber.com/contact
http://www.eriecountyedc.org/
https://youtu.be/Y03h9JNpFqs
https://youtu.be/j7Mz2RyBQdc
https://www.vlfcu.org/
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www.firelandssymphony.com

Facebook.com/FirelandsSymphony

https://www.firelandssymphony.com/concerts/
https://www.firelandssymphony.com/concerts/
https://www.firelandssymphony.com/
https://www.firelandssymphony.com/
https://www.facebook.com/FirelandsSymphony
https://www.facebook.com/FirelandsSymphony/
https://www.facebook.com/FirelandsSymphony/
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Visit FirelandsToyota.com

https://www.facebook.com/FirelandsSymphony
https://www.firelandstoyota.com/
https://www.firelandstoyota.com/
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https://www.greatwolf.com/


O C T O B E R  2 0 ,  2 0 2 0  I S S U E



O C T O B E R  2 0 ,  2 0 2 0  I S S U E

https://www.lightwaveentertainment.com/
https://www.lightwaveentertainment.com/
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https://trubyhilton.com/
https://trubyhilton.com/
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https://www.northcoastinns.com/
https://www.northcoastinns.com/
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https://business.eriecountychamber.com/events/details/speed-networking-3334
https://business.eriecountychamber.com/events/details/speed-networking-3334
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https://business.eriecountychamber.com/events/details/first-time-supervisor-preparing-for-high-performance-leadership-3336
https://business.eriecountychamber.com/events/details/first-time-supervisor-preparing-for-high-performance-leadership-3336
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