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Membership

Adapted from survey taken in June

New Chamber © Of all members would recommend
I 99 89 to another business to join the
Members Lakeland Chamber

Communications

Adapted from survey taken in June
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How do members prefer

to stay connected?
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Newsletter Stats
*Survey accounted for more than one answer
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Advocacy

The Advocacy Committee: ﬂ ﬂ ﬂ 3

Successful advocacy efforts
resulted in areduction of the
city’s millage rate

Candidates §

L 1 48 clubs

Martha Santiago § Lisa Miller
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Foundation

A MAD HATTER'S BALL
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Foundation Cont.

Early Decision New Business 101:
Orientation Program:

l *New businesses completed
the 4-week eourse
*40 participants went through basic

2 o Incoming freshman went QuickBooks training

through our early
decision program

Leadership & Management
Training:

Lakeland employees were put through
7-week training sessions
* Had wait-lists each session
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Initiatives
Leadership Lakeland Graduating Class 35

TALENT DEVELOPMENT
Suit-up Rally the Spirit  SlingShot Polk

2018 Scott Linder Small Business

Travel Program:
of the Year Award Winner: 9
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